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Colonel  Price  Quits  Newsprint  Institute 
Over  Hear  St-  Canada  Paper  Deal 

Resigns  as  Chairman  and  Reserves  Freedom  of  Action  for  His  Company — St.  Lawrence  Follows 

Suit — Powell  River  and  Zellerbach  Reduce  Coast  Rates 


Following  dose  upon  the  an¬ 
nouncement  that  interests  represent¬ 
ing  the  Hearst  newspapers  had  purchased 
a  minority  holding  in  the  Canada  Power 
&  Paper  Corporation,  Ltd.,  last  week, 
tame  developments  which  promise  to  up¬ 
set  the  serenity  that  has  prpailed  in 
newsprint  circles  since  early  this  year. 

On  Monday,  the  Powell  River  Com¬ 
pany,  one  of  the  largest.  Pacific  Coast 
producers,  made  effective  a  reduction  in 
delivered  price  from  $63.30  to  $58.  This 
reduction  was  immediately  met  with  a 
limilar  cut  by  the  Zellerbach  interests, 
also  a  leader  in  newsprint  in  the  West. 

On  Wednesday,  Col.  John  H.  Price, 
head  of  Price  Brothers  &  Co.,  Ltd., 
^ebec,  announced  his  resignation  as 
airman  of  the  board  of  the  Newsprint 
Institute  of  Canada,  charging  ‘‘.A  direct 
jand  flagrant  violation  of  the  Institute 
|i|freenient”  and  refusing  to  be  “an  un¬ 
willing  party  to  breaches  of  faith".  He 
I  added  that  his  own  company  would  re¬ 
sume  its  independence  of  action  to  pro- 
;  lect  itself  from  aggression.  Col.  Price 

f'  has  b«n  chairman  of  the  board  of  the 
Institute  since  last  Fchruary,  when  he 
locceeded  the  first  chairman,  C.  R- 
Whitehead  of  the  Canada  Power  & 
Paper  Corporation.  Mr.  Whitehead  last 
weak  was  elected  a  vice-president  of  the 
!  latter  firm. 

These  breaks  in  the  Institute  ranks 
,  have  been  caused,  it  is  stated  on  good 
lathority,  by  the  action  of  Canada  Power 
&  Paper  Corporation  selling  a  stock  in¬ 
terest  to  the  Hearst  Newspapers  and  the 
f  report  that  it  has  offered  blocks  of  stock 
^  to  other  American  publishers  as  a  con- 
I  tract  inducement.  While  neither  Col. 

I  Price  nor  any  other  Institute  member 
I  will  state  what  phase  of  the  secret  Insti- 
I  tute  agreement  was  violated,  it  is  be- 
I  lieyed  that  they  regarded  this  extra  of- 
1  fering  by  a  large  competitor  constituted 
a  genuine  menace  to  their  prosperity. 

Col.  Price,  in  an  interview  with 
Editor  &  PunusHi-Ji,  declined  to  am¬ 
plify  the  reasons  for  his  resignation. 

Shortly  after  announcement  of  Col. 
Price’s  resignation.  Price  Brothers  Com¬ 
pany  was  joined  in  its  adoption  of  an 
■dependent  policy  by  the  St.  I.awrence 
Paper  Company.  Ernest  Rossiter,  pres¬ 
ident  of  the  latter  company,  in  a  tele- 
gram  to  W.  H.  O’Reilly,  secretary  of 
the  Institute,  declared  the  organization’s 
Btention  to  act  independently  in  sales 
^  production  of  newprint.  He  con- 
anped  his  declaration  in  a  letter,  in 
*hich,  speaking  of  Col.  Price’s  resigna¬ 
tion,  he  said: 

^This  action  I  regard  as  fully  justi- 
1  •jw  and  necessary  in  view  of  the  recent 
•  definite  violations  of  the  Institute  agree- 
®wt  and,  confirming  my  telegram  of 
‘  date,  I  beg  to  advise  you  that  the 
Corporation  will  now 
®*e  whatever  steps  may  be  required  to 
protect  its  present  position. 

I  truest  that  you  send  at  once  a 
this  letter  to  each  member  of 
gf  of  governors.’’ 

/  _  Lawrence  Paper  Company  was 
a^ed  recently  through  the  merger  of 
w  Brompton,  Uke  St.  John,  and  St. 
wrence  Paper  Mills  organizations, 
to  these  developments,  a  pub- 
1  *r  informed  the  headquarters  office 


of  the  Southern  Newspaper  Publishers’ 
Association  that  he  had  received  a  con¬ 
tract  from  a  Canadian  mill,  covering  a 
five-year  period  from  Jan.  1,  1631,  with 
the  following  increases  over  the  present 


Col.  John  H.  Price 

mill  price  of  $53  per  ton:  1631,  no  in¬ 
crease:  1632.  $2..M):  1933,  $2.50;  1634. 
$2.(K>.  and  1935,  $1.00. 

This  arrangement,  contenqilating  an 
increase  of  S8  jier  ton  over  a  five-year 
periiKl,  appears  to  deiiend  for  its  future 
practicability  upon  the  outcome  of  a 
meeting  of  the  Newsprint  Institute  of 
Canada  in  Montreal  next  Tuesday. 
With  the  resignation  of  Col.  Price  and 
the  frank  statement  that  his  company 
will  resume  indejx-ndent  action  to  pro¬ 
tect  its  shareholders,  an  era  of  free  com¬ 
petition  with  price  and  service  conces¬ 
sions  as  the  main  weapons  of  the  compe¬ 
titors  seems  inevitable  unless  the  Insti¬ 
tute  members  arrange  a  new  agreement. 

Renewal  of  interference  by  the  pro¬ 
vincial  premiers,  which  kept  the  industry 
in  turmoil  for  weeks  last  winter  and  in 
1628-192'),  is  not  looked  upon  as  probable. 
The  influence  of  the  governments  dimin¬ 
ished  when  they  were  unable  to  induce 
the  manufacturers  to  accept  the  proposed 
price  increase  in  the  face  of  unfavorable 
business  conditions  in  the  I’nited  States, 
and  the  word  of  the  bankers  holding 
large  blocks  of  i^aper  mill  securities  is 
believed  likely  to  carry  far  more  weight 
in  the  future. 

It  is  understood  that  the  large  Canad¬ 
ian  producers,  the  Price  Brothers  and 
St.  Lawrence  firms,  are  completely  free 
of  financial  domination.  Col.  Price, 
since  his  election  to  the  chairmanship  of 
the  Institute,  has  labored  for  the  stabil¬ 
ization  of  the  industry,  upon  which  the 
woods  and  mill  regions  depend  for  a 
livelihood,  with  some  30,000"  people  in¬ 
volved  in  the  area  of  the  Price  opera¬ 
tions.  .After  the  elimination  of  the  gov¬ 
ernment  angle  from  the  Canadian  con¬ 
tract  situation.  Col.  Price  conferred  with 
the  paper  committee  of  the  A.N.P..\.  in 
New  ^’ork  last  spring,  hut  business  con¬ 
ditions  defeated  the  effort  to  form  a 
satisfactory  price  structure. 


The  letter  in  which  Col.  Price  an¬ 
nounced  his  resignation  follows : 

"The  Board  of  (iovernors,  the  News¬ 
print  Institute  of  Canada,  Canada  Cement 
Company  Building,  Montreal,  P.  Q., 
Canada : 

"(ientlemen:  I  became  chairman  of 

the  Board  of  Governors  of  the  News¬ 
print  Institute  of  Canada  last  Fehruary 
because  I  was  persuaded  that  I  might 
assist  the  success  of  the  Institute  and 
thus  serve  the  hest  interests  of  the  indus¬ 
try  which,  under  the  trying  circum¬ 
stances,  I  was  willing  to  place  above  the 
direct  advantages  of  the  company  I  repre¬ 
sent. 

“1  was  aware  at  that  time  of  the  sus¬ 
picion  and  distrust  which  prevailed 
within  the  Institute  and  1  stated  in  very 
specific  form  that  I  would  undertake  to 
act  only  on  a  basis  of  full  co-operation 
and  observance  oi  agreements  by  all 
members. 

"In  the  intervening  months  I  have 
spared  no  efforts  to  promote  to  the  best 
of  my  ability  the  interests  of  all  compan¬ 
ies  belonging  to  the  Institute,  both  in 
Canada  and  with  regard  to  relations  be¬ 
tween  these  companies  an<l  American 
customers.  I  have,  however,  become  con¬ 
vinced  during  this  time  that  the  expressed 
purposes  of  the  Institute  and  my  efforts 
to  accomplish  them  have  Ix-en  and  are 
defeated  by  the  unwillingness  of  mem¬ 
bers  to  conform  to  either  the  spirit  or 
the  terms  of  their  memhership  agree¬ 
ment. 

“In  the  case  of  one  important  Insti¬ 
tute  company  this  unwillingness  has  re¬ 
cently  taken  the  form  of  aggressive  ac¬ 
tion  which  is  in  opposition  to  the  inter¬ 
ests  of  other  member  companies  and 
which,  in  my  opinion,  constitutes  a  direct 
and  flagrant  violation  of  the  Institute 
agreement. 

"Under  these  circumstances  it  has  be¬ 
come  fully  apparent  to  me  that,  as  chair¬ 
man  of  the  Institute,  I  have  been  placed 
in  the  position  of  being  an  unwilling 
party  to  breaches  of  faith  and  in  the  po¬ 
sition  of  acting  to  the  disadvantage  of 
shareholders  whom  it  is  my  duty  to  pro¬ 
tect. 

"I  decline  to  tolerate  such  a  position 
further  and,  in  conse(|uence,  I  beg  here¬ 
with  to  submit  my  resignation  as  chair¬ 
man  of  the  Institute.  I  must  also  advise 
you  that,  in  view  of  these  circumstances 
and  the  recent  developments,  Brice 
Brothers  &  Co.,  Limited,  now  intends  to 
adopt  immediately  whatever  independ¬ 
ence  of  policy  and  action  it  may  be  com¬ 
pelled  to  follow  in  order  to  protect  its 
position  and  the  interests  of  its  share- 
holflers  against  the  aggression  already 
referred  to. 

"I  sincerely  regret  the  conditions 
within  the  Institute  which  make  neces¬ 
sary  this  action  on  my  jiart  nut  1  must 
make  clear  that  it  is  effective  today  and 
that  it  is  not  subject  to  reconsideration. 
Yours  faithfully,  John  H.  Price." 

Pursuing  the  policy  of  independent 
action.  Price  Brothers  8c  Co.,  issued  a 
statement,  carried  in  full  in  the  adver¬ 
tising  pages  of  this  issue  which  pledged 
it  to  remain  "free  from  combinations 
an<l  entangling  alliances.'  The  state¬ 
ment  added  that  “its  price  to  all  will  be 
as  low  as  the  lowest  contract  price  of 


any  important  North  American  pro¬ 
ducer,  and  it  will  be  a  direct  and  definite 
price  without  bonuses  of  speculative 
st(x;k  options.” 

The  Newsprint  Institute  of  ('anada 
was  organized  in  a  secret  conference  of 
newsprint  manufacturers  in  Montreal 
during  the  last  <lays  of  December,  l‘)28. 
It  was  the  successor  of  the  old 
Canadian  Newsprint  Company,  which 
was  split  asunder  over  a  proposed  con¬ 
tract  with  the  Hearst  newspapers. 

The  Institute  to  some  e.xtent  tiKik 
over  the  duties  of  the  old  company, 
but  it  was  not  a  sales  organization.  Its 
principal  duties  were  to  supervise  pro¬ 
duction  and  allot  orders  among  its 
members  so  as  to  assure  an  average  of 
prcxluction  among  them  which  would 
keep  them  all  in  operation.  Although 
it  was  not  admitted  at  the  time,  it  was 
indicateil  that  the  Institute’s  plan  was 
to  limit  production  among  its  members 
to  80  per  cent  of  capacity  and  to  im¬ 
pose  penalties  for  any  excess  of  this 
limit. 

Shortly  after  establishment  of  the 
Institute,  International  Paper  t'ompany, 
which  was  not  a  jKirty  to  the  agreement, 
admitted  that  its  price  to  the  Hearst 
organization  was  alnuit  $.s()  a  ton.  The 
Canadians’  move  brought  charges  of  es¬ 
tablishment  of  a  price  monopoly  by 
Senator  Thomas  Schall  of  Minnesota, 
who  demanded  a  senatorial  investigation. 
.At  the  end  of  January,  l')29,  .\lr.  Hearst 
agreed  to  pool  all  his  contracts  in  order 
to  enable  manufacturers  to  strike  an 
average  acceptable  as  the  1626  price, 
which  had  been  hanging  in  the  balance 
for  several  months.  The  price  was 
finally  settled  in  March,  l')26,  when 
International  announced  tive-ycar  con¬ 
tracts  with  a  schedule  of  prices  allowing 
freight  to  destination  which  would  bring 
paper  to  an  average  of  $55.20  a  ton. 

In  February  this  year.  Col.  Price  suc¬ 
ceeded  C.  R.  Whitehead  as  chairman  of 
the  board  of  governors  of  the  Institute, 
and  rumors  that  the  organization  was  to 
dissolve  were  dispelled. 

At  one  of  the  newsprint  committee 
meetings  in  the  early  spring  of  1930,  Col. 
Price  pre.sented  a  projiosal  of  the  News¬ 
print  Institute  for  a  $5  increase  on  a 
graduated  scale  over  a  period  of  three 
years,  in  contracts  for  three-and-a-hal  f 
years  going  into-  effect  July  1,  16.30. 
This  projKisal  was  read  to  the  publishers 
at  the  annual  convention  of  the  A.N.P..-\. 
in  New  York  last  .-April,  and  briuight 
adoption  of  a  resolution  approving  “broad 
economic  stabilization  of  production  and 
distribution  of  newsprint  paper  over  a 
periid  of  years.” 

The  Price  Company  has  been  in  exist¬ 
ence  113  years,  (  ol.  price  is  a  member 
of  the  fourth  generation  of  his  family 
to  control  the  concern.  He  called  it  the 
fourth  largest  prfducer  of  newsprint  in 
the  world,  and  the  largest  lumber  com¬ 
pany  in  hiastern  Canada.  The  making 
of  newsprint  is  only  one  of  its  activities. 

Col.  Price  is  president  of  the  company. 
.\  brother,  A.  C.  Price,  is  a  director  of 
the  company,  and  also  president  of  the 
Price  Brothers  .Sales  Corporation.  The 
two  brothers  were  in  New  A'ork  on  their 
return  from  a  western  trip  when  the 
resignation  was  made  public. 
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$2,500,000  LIBEL  SUIT 
FILED  AGAINST  DAILY 


Bank  Claims  St.  Louis  Post-Dispatch 
Robbery  Story  Conveyetl  Idea 
That  All  Assets  Were 
Wiped  Out 


The  Grand  National  Bank  of  St. 
Louis  filed  suit  in  the  circuit  court  Sat¬ 
urday,  Sept.  20,  against  the  Si.  Louis 
Posl-IHspatch  for  ^,000,000  actual  and 
$500,000  punitive  damages  based  on  an 
article  published  May  50,  1930,  follow¬ 
ing  a  robbery  of  about  $1,000,000  of 
cash  and  securities  from  the  bank.  The 
hank  states  that  the  article  “was  de¬ 
signed  and  tended  to  blacken  and  villify 
its  reputation.” 

The  bank,  according  to  the  petition, 
prior  to  the  robberv  had  total  assets  of 
$2,000,000.  The  capital  was  $700,000 
and  the  surplus  $350,(X)0.  The  petition 
declares  that  the  bank  “was  known  and 
was  in  fact  a  strong  financial  institu- 
tion.” 

The  petition  further  says :  “Plaintiff 
states  that  the  statement  (a  headline  in 
the  article)  ‘Virtually  all  of  the  depos¬ 
itory’s  assets  wiped  out  if  liability  is 
established  by  judgments,’  and  kindred 
statements,  were  intended  to  convey  to 
the  public  and  to  the  readers  of  said 
newspaper  that  all  the  assets  of  _  the 
plaintiff  w’ere  actually  or  potentially 
wiped  out  and  non-existent.” 

The  suit  is  one  of  the  largest  ever 
brought  against  a  newspaper.  The  Post- 
Dispatch  declined  to  comment  on  the 
suit. 


NEW  LINGLE  DEATH  THEORY 


Gun  Found  on  Capone  Man  Is  Linked 
With  Zuta  Murder 
{By  teltgraph  to  EolTOt  k  Pubusreb) 

Chicago,  Sept.  25. — Revised  theories 
on  the  pattern  of  murder  which  snuffed 
out  the  lives  of  Alfred  (Jake)  Lingle, 
Chicago  Tribune  reporter  and  Jack 
Zuta.  vice  lord,  said  to  have  put  Lingle 
“on  the  spot,”  were  in  order  with  the 
findings  of  a  gun  which  ballistics  experts 
declared  had  fired  some  ot  the  slugs 
found  in  Zuta’s  body.  The  gun  was 
taken  from  Danny  Stanton,  Capone 
Gunman,  when  he  was  picked  up  in  the 
drive  to  rid  Chicago  of  29  men  list^ 
by  the  crime  commission  as  “public 
enemies.”  It  was  held  that  Zuta’s  own 
men  had  killed  him,  fearing  he  had 
“squawked”  about  the  Lingle  murder. 

Otherwise  the  investigation  into  the 
slaying  of  Lingle  is  cooling.  Chicago 
newspapers  have  referred  to  it  as  the 
“Moribund”  inquiry.  Ted  Geisking. 
Indiana  bad  man,  who  had  been  hunted 
for  seven  weeks  on  a  clue  turned  up 
by  Ted  Tod  and  Seymour  Berkson, 
Chicago  Herald  and  Examiner  re¬ 
porters,  was  eliminated  when  witnesses 
were  unable  to  identify  him  as  the 
slayer.  He  was  held  in  Indiana  under 
heavy  bail  for  several  charges. 


PRINTED  RUBIO  INTERVIEW 

Played  up  in  the  San  Antonio  Express 
as  President  Pascual  Ortiz  Rubio’s  “first 
interview  with  any  foreign  newspaper 
representative  since  he  took  office"  an 
interview  was  printed  Sunday,  Sept.  14, 
under  the  by-line  of  A.  H.  Lyon.  Lyon, 
formerly  on  the  Express  copy  desk,  re¬ 
cently  has  been  doing  special  work  for 
the  paper  in  Mexico. 


BICKEL  WRITES  BOOK 

Karl  A.  Bickel,  president  of  United 
Press  Associations,  is  author  of  “News¬ 
papers  and  the  Radio,”  a  treatise  on  fie 
relations  of  the  two  media  to  each  oth'T. 
The  book  is  on  the  fall  list  of  Lippin- 
cott,  of  Philadelphia. 


NEW  NATIONAL  MANAGER 

Carl  Brockhagen,  publisher  of  the 
Portland  (Ore.)  Telegram,  has  named 
Stanley  Werschkul  national  advertising 
manager.  Arthur  Manning,  his  predeces¬ 
sor,  is  now  with  the  San  Francisco  Call 
Bulletin. 


NEW  TEXAS  DAILY  STARTS 

Publication  of  the  Palestine  (Tex.) 
.Morning  News  was  liegun  Tuesday, 
.Sept.  23  by  H.  V.  and  W.  M.  Hamilton, 
publishers  of  the  Palestine  Etvning 
Herald.  The  Morning  News  will  be 
published  every  day  except  Monday.  It 
is  a  member  of  the  Associated  Press. 


W.  C.  MAYBORN  JOINS 
HEARST  PAPERS 


Former  Scrippi-Howard  Executive 
Goes  to  Baltimore  as  ButinesB  Man¬ 
ager  of  News  and  American — 
Succeeds  N.  H.  Hill 


Ward  C.  MaylMirn.  publisher  of  the 
Temple  (Tex.)  Telegram  and  former 
business  manager  of  the  Houston  Press, 
has  lieen  appoint¬ 
ed  business  man¬ 
ager  of  the  Balti¬ 
more  News  and 
American,  it  was 
announced.  Sept. 

25,  by  Col.  Frank 
Knox,  general 
manager  of  the 
Hearst  N  e  w  s- 
papers.  Mr.  May- 
bo  r  n  succeeds 
Norman  H.  Hill, 
who  has  been 
transferred  to  the 
Detroit  Times  as 
business  manager. 

Whom  Mr.  Hall  succeeds  on  the  Times 
was  not  announced,  but  other  realign¬ 
ments  in  the  Hearst  Newspapers  will  be 
made  known  next  week,  according  to  Col. 
Knox. 

Mr.  Mayborn  was  with  the  Scripps- 
Howard  Newspapers  for  more  than  30 
years  in  various  capacities.  He  was  gen¬ 
eral  business  manager  of  the  Southwest 
group  of  Scripps- Howard  newspapers  for 
some  time,  until  that  position  was  abol¬ 
ished  in  January,  1928,  when  he  went  to 
the  Houston  Press  as  business  manager. 
He  resigned  late  in  1929  to  devote  his 
time  to  management  of  the  Temple  Tele¬ 
gram.  which  he  purchased  in  October 
that  year.  Now  that  he  has  joined  the 
Hearst  organization  he  will  leave  his 
sons  in  charge  of  the  Telegram. 


Wabd  C.  Maybobn 


N.A.E.A.  TO  MEET 


Advertising  Menegers  to  Confer  in 

Stevens  Hotel,  Chicago,  Oct.  23 

The  fall  conference  of  the  Newspaper 
Advertising  Executives  .Association  will 
be  held  in  Chicago  Oct.  23,  at  the 
Stevens  Hotel,  during  “A.B.C.  Week,” 
Don  Bridge,  of  the  Indianapolis  News 
and  president  of  the  association,  an¬ 
nounced  this  week. 

Members  have  been  urged  to  submit 
questions  to  the  program  committee, 
which  will  be  discussed  from  the  floor. 


EDITOR  &  PUBLISHER 
CALENDAR 

Sept.  29 — New  Jersey  Press  In¬ 
stitute,  Rutgers  University,  New 
Brur.swirk,  N.  J. 

Oct.  1-3 — Direct  Mail  Advertis¬ 
ing  Assn.,  Municipal  Auditorium, 
Milwaukee. 

Oct.  24 — West  Virginia  News¬ 
paper  Conference,  West  Virginia 
l.'niversity,  Morgantown. 

Oct.  6-8— Advertising  Specially 
Assn.,  annual  meeting  and  exhibit, 
Stevens  Hotel,  Chicago. 

Oct.  13 — Interstate  Advertising 
Managers*  Assn.,  Bridgeton.  N.  J. 

Oct.  13  -Carolinas  Circulation 
Managers*  Assn.,  annual  meeting, 
Greenville,  S.  C. 

Oct.  13 — Interstate  Advertising 
Managers'  Assn.,  meeting.  Bridge- 
ton,  N.  J. 

Oct.  15-16  -Southern  Circulation 
Managers'  Assn.,  first  meeting,  Bir¬ 
mingham,  Ala. 

Oct.  15-16--Ohio  Circulation 
Managers'  Assn.,  semi-annual  meet¬ 
ing,  Neil  House,  Columbus,  O. 

Oct.  17-18 — Texas  Circulation 
Managers*  Assn.,  meetings,  Dallas 
and  Fort  Worth. 


CHICAGO  INVITES  HEARST 


City  Council  Unanimously  Requests 
Publisher  to  Visit  City 

William  Randolph  Hearst  has  been 
invited  to  visit  Chicago  by  unanimous 
action  of  the  city  council.  A  resolution 
was  introduced  Monday  by  Alderman 
Oscar  F.  Nelson,  Republican  floor  leader 
in  the  council  after  receiving  the  unani¬ 
mous  consent  to  introduce  it.  In  pre¬ 
senting  the  resolution,  Alderman  Nelson 
said: 

“No  American  citizen  has  done  more 
to  safegua  d  freedom  of  the  press  than 
Mr.  Hearst,  and  no  man  has  done  more 
to  keep  the  United  States  out  of  foreign 
entanglements. 

“New  York  and  Boston  have  clearly 
shown  their  feelings  and  it  is  only  right 
that  Chicago  should  honor  the  man  in 
a  fitting  manner.” 

The  presentation  was  seconded  by 
Alderman  Kaindl  and  the  measure  passed 
without  a  dissenting  vote. 

A  similar  resolution  was  passed  by 
the  Cook  County  board  Tuesday.  An¬ 
ton  J.  Cermak,  president  of  the  board, 
proposed  the  invitation  and  the  commis¬ 
sioners  quickly  concurred.  Mr.  Cermak 
was  authorized  to  transmit  the  resolu¬ 
tion  to  Mr.  Hearst.  The  publisher  was 
praised  by  Commissioner  Louis  Nettle- 
horst,  who  asked  that  the  reception  to 
Mr.  Hearst  be  a  “magnificent  tribute.” 
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SIGNS  OF  BUSINES<i 
REVIVAL  NOTED 


Some  Encouraging  Reports  Given  by 
Business  Paper  Editors  in  Con¬ 
ference  With  Hoover 
Sept.  22 

By  George  H.  Man.m.ng 
IVashington  Correspondent,  Editor  &  Publishes 

Washi.n'gto.v,  D.  C,  Sept.  23.— Signs 
of  a  revival  in  business  and  favorable 
developments  in  agriculture,  residential 
building  and  the  automotive  industry 
were  pointed  out  at  the  penoaical  con¬ 
ferences  of  Business  Paper  Editors  held 
here  yesterday. 

In  line  with  a  custom  established  bv 
Herliert  Hoover  while  he  was  secretary 
of  commerce  and  which  he  carried  with 
him  to  the  White  House,  the  business 
paper  men  discussed  with  him  various 
phases  of  the  present  business  situation 
Although  the  meetings  are  always  con¬ 
fidential,  and  are  assembled  for  the  prime 
purpose  of  giving  interested  government 
officials  the  benefit  of  the  knowledge  of 
conditions  held  by  the  editors,  it  is 
known  that  the  chief  executive  sat  in 
on  the  conference  and  asked  question 
after  question,  which  were  answer^  by 
the  conference  members  best  informed 
on  the  particular  subjects. 

On  ^Ionday  evening  the  Secretary  of 
Commerce,  Robert  P.  Lamont,  speaking 
“off  the  record”  addressed  the  group  at 
a  dinner  given  in  the  National  Press 
Club.  Following  the  dinner  the  ex¬ 
perts  spoke  on  conditions  over  the 
Columbia  network,  with  Paul  Wooton, 
Washin^on  correspondent,  McGraw-Hill 
publications  introducing  the  speakers, 
which  included  Dr.  Julius  Klein,  assisUnt 
secretary  of  commerce 

W.  W.  Dodge,  one  of  the  editors  of 
the  American  Machinist,  observed  that 
“certain  trends  have  become  apparent  in 
the  machinery  and  metal  working  in¬ 
dustry  during  the  past  month,  some  very 
encouraging.” 

During  the  discussions  also,  John  C. 
Atchinson,  speaking  for  the  commodity 
editors  of  the  Fairchild  Publications  said 
in  part : 

“There  has  been  a  seasonal  upturn  in 
the  demand  for  textiles  and  apparel  dur¬ 
ing  the  past  several  weeks  and  the  out¬ 
look  may  be  described  as  encouraging. 
One  of  the  encouraging  features  of  the 
textile  and  apparel  situation,”  he  said, 
“is  the  increased  demand  for  immediate 
shipments  with  indications  of  a  shortage 
in  some  items.  This  refers  particularly 
to  women’s  wear  fabrics." 

James  S.  Warren,  editorial  director. 
Hotel  Management  and  Restaurant 
Management  expressed  the  opinion  that 
both  the  hotel  and  restaurant  business 
will  quickly  reflect  any  change  for  the 
better  in  business  as  a  whole,  while 
G.  C.  Stowell,  of  Architectural  Form 
said:  “'The  cold  facts  regarding  the 
building  industry,  as  such,  are  not  en¬ 
couraging  unless  it  is  a  satisfaction  to 
know  that  this  year  we  are  probably 
striking  the  bottom.” 

Paul  I.  Aldrich,  editor  of  The  Natiofwl 
Provisioner,  said  that  the  food  trades 
are  perhaps  less  affected  by  depression 
than  any  other  industries,  although  food 
is  about  4)4  cents  per  pound  cheaper  than 
last  year,  when  the  index  was  14.38 
cents  per  pound. 

Aldrich  added  that  the  farm  problem 
was  no  myth,  and  added  that  “we  should 
take  pride  in  the  fact  that  this  nation 
has  been  able  to  weather  a  prolonged 
depression  without  curtailment  in  the 
real  necessities  of  life.” 

In  a  discussion  of  American  exports, 
Wallace  Thompson,  editor  of  Ingenieria 
Intemacional  said  “prospects  for  a  re¬ 
vival  w’ithin  a  relatively  brief  space  of 
time  are  excellent.” 

Paul  Wooton  wound  up  the  discussion 
with  a  resume  of  what  Washington 
officials  are  doing  to  combat  the  effects 
of  the  depression. 

GIVING  WEEKLY  BONUSES 

A  weekly  bonus  of  $5  for  the 
handled  news  or  feature  story  and  > 
bonus  of  $5  for  the  best  written  head 
are  being  offered  by  the  Seattle  Tnutt. 
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repeal  of  MINNESOTA  GAG  LAW  URGED 

Editors  Renew  Attack  After  Report  That  Senator  Morin  Plans  Amendment  to  Injunction  Statute — 
Law  Was  Found  to  Be  Ineffective  in  Suppression  of  Objectionable  Weekly 


Repeal  of  the  Minnesota  press  gag 
law  was  urged  this  week  by  Paul 
Bellamv,  managing  editor  of  the  Cleve¬ 
land  Plain  Pealer  and  first  vice-president 
of  the  American  Society  of  Newspaper 
Editors,  following  news  from  St.  Paul, 
Minn.,  that  Senator  Henry  Morin,  of 
Duluth,  one  of  its  original  sponsors,  in¬ 
tended  to  move  its  amendment  at  the 
legislative  session  this  winter.  Senator 
Morin’s  change  of  heart  toward  the  law 
arises,  it  is  stated,  from  the  fact  that  it 
was  not  effective  in  the  prosecution  of 
an  alleged  scandalous  weekly  of  Duluth, 
the  old  criminal  libel  statute  being  used 
to  fasten  responsibility  on  the  editor  and 
to  bar  him,  under  a  suspended  sentence, 
from  further  newspaper  activity. 

Advice  similar  to  that  of  Mr.  Bel¬ 
lamy,  who  has  vigorously  assailed  the 
law  in  editorial  conventions,  was  given 
by  the  St.  Paul  Pioneer  Vress,  edited  by 
Samuel  M.  Williams. 

■‘In  the  light  of  this  Duluth  case,  the 
duty  of  the  forthcoming  session  of  the 
legislature  is  to  erase  the  gag  law  from 
the  statute  books,”  the  St.  Paul  daily 
said. 

“Congratulations  to  the  press  upon  this 
indication  of  a  return  to  the  American 
principle  in  Minnesota,”  commented  Col. 
R.  R.  McCormick,  Chicago  Tribune,  who 
has  led  the  nation’s  press  in  an  organ¬ 
ized  effort  to  have  the  Minnesota  law  de¬ 
clared  unconstitutional  by  the  United 
States  Supreme  Court.  ‘The  gag  law  is 
inimical  to  the  most  vital  safeguard  of 
liberty  and  good  government  and  no 
seeming  emergency  or  individual  wrong¬ 
doing  could  justify  it.  In  the  long  run, 
it  is  certain  to  be  not  only  ineffective  to 
remedy  the  evils  it  purported  to  correct, 
but  to  produce  worse  evils  in  abuse  of 
power  and  the  protection  from  exposure 
and  punishment  of  corrupt  or  incompe¬ 
tent  public  servants.” 

“The  only  correct  way  to  amend  the 
Minnesota  gag  law  is  to  repeal  it,”  said 
Mr.  Bellamy.  ‘‘It  is  unspeakable  that 
this  repressive  and  unconstitutional  meas¬ 
ure  should  be  amended  in  the  direction  of 
making  it  more  repressive  and  constitu¬ 
tional.” 

Senator  Morin’s  criticism  of  the  law, 
wholly  aside  from  the  questions  of  free¬ 
dom  of  speech  and  liberty  of  the  press, 
is  that  it  is  not'  as  effective  as  expected 
to  accomplish  the  purpose  for  which  it 
was  enacted.  Finding  that  suppression 
by  an  injunction  order  of  a  court  would 
not  wholly  eradicate  the  evil  and  put  a 
s^p  to  alleged  racketeering  publications, 
Duluth  officials  fell  back  upon  the  ac¬ 
cepted  statutes  of  criminal  libel  and  pro¬ 
ceeded  against  the  editor  personally 
instead  of  against  the  newspaper  prop¬ 
erty, 

George  .Schleck,  owner  of  the  Duluth 
Puldic  Spotlight,  pleaded  guilty  Sept.  13 
to  charges  of  criminal  libel  and  was 
given  a  .suspended  sentence  and  parole  on 
condition  that  he  refrain  from  any  future 
newspaper  publication.  In  addition. 
Judgment  for  S10,()0()  on  an  unpaid  claim 
W'as  entered  against  him.  Senator  Morin 
''a*  receiver  of  the  property 

snd  the  paper  has  now  cea.sed  publica¬ 
tion. 

\r  ^  difficult  task,”  said  Senator 

•  orin,  ‘  to'  get  witnesses  to  come  for- 
ward  with  the  necessary  evidence  to 
prose  criminal  libel,  but  the  effort  was 
m  la  while.  The  scandal  sheet 

nna  suppressed  by  injunction 

I  ,  F  gag  law,  but  it  would  have 
•  ed  up  again  under  a  different  dis¬ 
guise  and  with  dummv  editors.  Or  its 
^«tion  of  publication  could  have  been 
rtn  •  state  line  into  VN'is- 

nf  ♦u' ’  "ould  be  out  of  reach 

..E'®  ^Dnnesota  statute. 


"This 


Suppression  of  publication  by  injunction 
against  the  property,  as  now  provided 
in  the  Minnesota  law,  is  not  the  effective 
way.  We  proceeded  in  this  Spotlight 
case  under  the  criminal  libel  law  and 
got  rid  of  the  individual  offender,  and 
assisted  by  the  fact  of  unpaid  bills,  were 
able  to  take  judgment  against  the  prop¬ 
erty. 

‘‘I  have  not  yet  formulated  the  precise 
form  of  amendment  to  the  gag  law,  but 
the  aim  will  be  to  direct  its  force  against 
the  responsible  individual,  instead  of 
seeking  to  stop  publication  by  mere  writ 
of  injunction.” 

Commening  on  this  new  turn  in  the 
gag  law  controversy,  which  is  now  on 
appeal  to  the  United  States  Supreme 
Court  on  constitutional  grounds,  the 
St.  Paul  Pioneer  Press  said: 

‘‘Minnesota  does  not  need  its  notorious 
gag  law  to  deal  effectively  with  news¬ 
papers  that  trade  in  scandal,  blackmail, 
and  otherwise  turn  the  public  service 
of  the  press  into  a  public  nuisance. 
Criminal  or  civil  libel  or  both  against 
the  responsible  journalist  is  the  right 
way  of  dealing  with  the  .scandal  sheet, 
as  contrasted  with  the  wrong  way  of 
destroying  freedom  of  the  press  in  an 
effort  to  suppress  an  unethical  news¬ 
paper.  In  the  light  of  this  Duluth  case, 
the  duty  of  the  for.thcoming  session  of 
the  legislature  is  to  erase  the  gag  law 
from  the  statute  books.” 

The  Minnesota  gag  law,  enacted  in 
1925,  has  been  bitterly  fought  through 
the  state  and  federal  courts  by  the 
Chicago  Tribune,  whose  editor  and  pub¬ 
lisher,  Col.  McCormick,  is  chairman  of 
the  committee  on  freedom  of  the  press 
of  the  American  Newspaper  Publisher’s 
Association.  It  was  fathered  by  a  state 
senator  from  the  northern  mine  lands 
of  Minnesota  who  had  been  attacked  by 
the  Rip.sazv,  a  local  publication,  mu 
before  the  new  law  could  be  invoked 
against  it,  the  editor  of  the  paper  died 
and  the  paper  ceased  publication.  The 
law  lay  dormant  on  the  statute  books 
for  two  years,  when  the  Saturday  Press, 
a  Minneapolis  weekly,  in  the  nine  issues 
it  published,  exposed  alleged  corruption 
in  the  city  government.  Under  the  pro¬ 
visions  of  the  gag  law,  two  officials. 


the  county  attorney  and  a  county  judge, 
effectively  silenced  the  paper  by  injunc¬ 
tive  process,  without  trial  by  jury. 

In  the  first  issue  of  the  Saturday 
Press,  Sept.  24,  1927,  J.  M.  Near  and 
Howard  -A.  Guilford,  the  editors,  an¬ 
nounced  the  paper  had  but  two  purposes. 
One  was  to  crush  the  Tzvin  City  Re¬ 
porter,  with  which  they  had  formerly 
lieen  connected,  and  the  other  was  to 
expose  and  suppress  gambling  in 
Minneapolis.  While  admitting  their  con¬ 
nection  with  the  Twin  City  Reporter, 
and  admitting  that  the  paper  had  been 
used  for  blackmailing,  they  denied  that 
blackmail  money  had  been  collected  with 
their  knowledge  or  connivance.  Several 
officials  were  attacked,  with  charges  in¬ 
volving  corruption  and  corrupt  associa¬ 
tions,  and  among  the  results  noted  was 
the  dismissal  of  the  police  chief,  the 
break-up  of  a  dry  cleaner’s  racketeering 
association,  and  the  hurried  departure 
from  town  of  a  gang  leader.  Then 
County  Attorney  Olson  invoked  the  gag 
law.  filing  a  sworn  petition  with  County 
Judge  Mathias  Baldwin,  charging  that 
the  Saturday  Press  had  attacked  the 
mayor,  the  county  attorney,  members  of 
the  Jewish  race,  a  Hennepin  county 
grand  jury,  and  other  citizens.  Judge 
Baldwin  issued  the  injunction,  which  was 
effective  under  the  following  law ; 

‘‘.Any  person  who  .  .  .  shall  be 

engaged  in  ^Jie  business  of  regularly  or 
customarily  prtKiucing,  publishing  or 
circulation,  having  in  possession  selling 
or  giving  away  ...  a  malicious, 
scandalous  and  defamatory  newspaper 
.  .  is  guilty  of  a  nuisance,  and  all 

persons  guilty  of  such  nuisance  may 
be  enjoined,  as  hereinafter  provided.  In 
actions  broueht  under  the  above,  there 
shall  be  available  for  defense  that  the 
truth  was  published  with  good  motives 
and  for  justifiable  ends.” 


CHALLENGES  “GAG  LAW’ 


Supreme  Court  of  U.  S.  to  Hear 
Appeal  on  Minnesota  Act 

{Special  to  Editor  &  Publierer) 
Washi.noto.n’,  1).  C.,  Sept.  2.5 — .Among 
the  controversies  now  awaiting  the  dis¬ 


THE  SPOILS  OF  THE  OUTING 


ftiaf  *^^P*;'’“-‘nce  has  proved  to  me 
is  tint  which  I  have  supported 

mm.  f  effective  as  we  thought.  I  shall 
^"’.eiiff’tient.  The  way  to 
'^laelcmailing  sheets  is  to  make 
individual,  holding  the 
er  or  editor  responsible  for  his  acts. 


Harold  B.  Johnson,  editor,  W  atertown  fN.Y.)  Daily  Times  and  president. 
New  York  .State  Soriety  of  Newspaper  Editors  (leftJ,  and  William  T,  Dewart, 
publisher.  New  York  Sun,  with  the  musrallonge  they  raught  in  the  St.  Law¬ 
rence  river  just  before  the  meeting  of  the  society  held  at  Alexandria  Bay, 
Thousand  Islands,  Sept.  22. 


position  of  the  Supreme  Court  of  the 
United  States  is  the  case  of  Near  versus 
Minnesota  in  which  the  constitutionality 
of  that  state’s  “gag  law”  is  questioned. 

Near,  a  part  owner  of  the  Saturday 
Press  which  was  enjoined  from  further 
publication  under  the  “gag  law,”  con¬ 
tends  in  his  petition  of  appeal  that  the 
law  violates  the  guaranty  of  freedom  of 
speech  protected  by  the  Fourteenth 
Amendment  to  the  Constitution.  He 
cites  the  “Syndicalism  -Act  Cases”  and  the 
“Foreign  language  Act  Cases”  to  sup¬ 
port  his  contention. 

MASSACHUSETTS  CHAIN  SOLD 


Chase  and  Gilbert,  Inc.,  of  Boston, 
Buy  10  Dailies  and  Weeklies 

.A  string  of  10  newspape-rs,  including 
dailies  and  weeklies  in  Middlesex  County, 
Mass.,  has  been  purchase<l  by  Chase  & 
Gilbert,  Inc.,  a  construction  firm  with 
offices  in  the  Park  Sijuare  building, 
Boston.  The  interests  were  obtained 
from  Community  Newspapers,  Inc., 
which  developed  the  chain  several  years 
ago. 

The  Chase  and  Gilbert  firm  formerly 
owned  and  operated  public  utility  com¬ 
panies,  principally  water  companies,  in 
various  parts  of  the  Fast.  Four  of  the 
companies  controlled  by  it  were  in  Maine 
and  one  furnished  water  in  Province- 
town.  All  interests  in  the  utilities  were 
sold,  however,  early  this  year  to  the 
A.  F.  Lipkin  Company  of  New  York, 
and  are  held  by  the  United  States  engi¬ 
neering  Company. 

The  newspapers  in  which  the  Chase 
and  Gilbert  firm  are  now  financially 
interested  arc  the  Marlboro  Enterprise, 
the  Hudson  Daily  Sun,  Medford  Mer¬ 
cury,  Concord  P.nterprisc,  .deton  Enter¬ 
prise,  Bedford  Enterprise,  Medford 
Mercury  and  Messenger,  Arlington  News 
and  the  Melrose  Home  Sector. 


NAMED  JAPAN  CHIEF 


K.  Sheda,  Tokio  Editor,  Representing 
Chicago  Tribune 

Mr.  K.  Sheda,  editor  of  the  Japan 
Times,  Tokio  Fnglish  language  newspa¬ 
per  has  been  appointed  chief  correspon¬ 
dent  of  the  Chicago  Tribune  in  Japan, 
succeeding  St.  Clair  McKclway,  former 
New  York  newspaper  man,  who  has 
been  named  editor  of  the  Bangkok 
(Siam)  Daily  Mail. 

Mr.  Sheda  worked  on  United  States 
dailies  before  joining  his  father,  a  former 
resident  of  Honolulu,  in  the  management 
of  the  Japan  Times. 

He  is  one  of  the  first  Jaiianesc  to 
becfime  a  chief  correspondent  for  an 
American  newspaiK-r. 


REFRIGERATOR  DRIVE  PLANNED 

Westinghouse  Company  Officials 
Study  Chicago  Market 

(By  telegraph  to  Editor  &  Publisher) 

CiiicAoo,  .Sept.  25. — J.  C.  .Mcyuiston, 
general  advertising  manager  of  the 
W'estinghousc  Flectric  and  Manufactur¬ 
ing  Company  is  in  Chicago  to  organize  an 
advertising  plan  for  the  Chicago  district 
on  the  new  Westinghouse  refrigerator. 
No  decision  has  been  made  on  appoint¬ 
ment  of  a  distributor,  although  Carl  D. 
Taylor,  manager  of  refrigeration  at  the 
Mansfield  works,  who  also  is  in  Chi¬ 
cago,  states  that  the  distributor  will  be 
a  Chicago  firm. 

Henri,  Hurst  and  McDonald  Adver¬ 
tising  Agency.  .58  Fast  Wa.shington 
street,  has  been  appointed  to  handle  the 
advertising. 

FIRM  NAME  CHANGED 

The  Gravure  Advertising  Corporation 
has  changed  its  corporate  name  to  Roto¬ 
gravure  Publishers,  Inc.  Offices  are  in 
Philadelphia.  J.  M.  R.  Sinkler  is  presi¬ 
dent. 
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TORONTO  STAR  GAGGED  BY  PREMIER 
FOR  POLITICAL  STORY  HE  DISLIKED 

Parliament  Buildings  Closed  to  Newspaper  by  Official  Edict, 
but  Stories  Still  Appear — Press  of  All  Political 
Faiths  Join  Battle 


By  ARTHUR  A.  BOSSIN 

iBy  telegraph  to  Editor  &  Publisher) 

Toronto.  Sept.  23. — Publicatum  of 
a  ixilitical  story  to  which  he  ob- 
iected  has  resulted  in  (».  Howard  Fer- 
puson.  Conservative  Premier  of  Ontario, 
issuinp  an  order  that  no  more  news  is  to 
be  given  the  Toronto  Daily  Star 
(I-ilieral)  at  the  Parliament  buildings 
here,  and  as  a  direct  result  newspaj^rs 
throughout  Ontario  of  both  political 
faiths  are  rising  in  another  battle  for 
the  freedom  of  the  press. 

The  story  which  aroused  tne  Pre¬ 
mier’s  ire  stated  that  Hon.  Dr.  Forbes 
Godfrey,  the  minister  of  health,  had 
declared :  “I  won’t  resign,  Ferguson,” 
when  asked  to  step  out  of  office  during 
a  cabinet  shake-up. 

The  article  added  that  Nfr.  Ferguson 
had  given  Dr.  Godfrey  a  4H-hour  ulti¬ 
matum  to  get  his  resignation  to  the 
Parliament  buildings  or  he  would  call  a 
cabinet  meeting  and  appeal  to  the  Lieu¬ 
tenant  Governor  to  demand  his  resigna¬ 
tion.  The  day  the  story  apiK-ared  the 
Premier  announced  the  retirement  of 
Dr.  Godfrey  and  the  appointment  of  Dr. 

J.  M.  Robb  as  his  successor,  together 
with  other  cabinet  changes  which  had 
been  predicted  in  Liberal  newspapers, 
including  the  Star,  several  days  before. 

Before  taking  action  the  Premier  gave 
the  Star  the  opportunity  to  retract  hut 
this  the  Star  refused  to  do,  stating  in 
an  editorial  that  it  lielieved  it  “to  lie  a 
fair  and  legitimate  story  of  a  stormy 
political  situation  based  on  such  reixirts 
and  information  as  were  available  on  the 
occasiiMi.” 

Dr.  Godfrey  himself  has  refused  to 
deny  or  confirm  the  story,  although 
his  son-in-law  issued  a  violent  statement 
in  which  he  styled  the  Premier  another 
“Mussolini.” 

As  the  Star  today  ixiints  out.  “mean¬ 
while  Dr.  Godfrey  has  not  said  he  was 
misquoted,  has  not  told  his  constituents 
why  he  quit  and  has  not  wished  Premier 
Ferguson  ‘bon  voyage’  on  his  holiday 
business  trip  to  England.” 

Mr.  Fergu.son  contends  that  the  Star 
story  is  “sheer  fabrication,”  and  declares. 

“I  owe  a  duty  to  the  public  to  warn 
them  against  placing  reliance  upon  state¬ 
ments  in  the  Star,  whose  avowed  purpose 
is  not  to  publish  the  truth  but  to  seek 
to  destroy  this  government  by  any 
method.  There  is  only  one  way  of 
achieving  this  object  and  that  is  to  let 
the  public  know  that  the  Star  has  no 
authentic  source  of  information  regard¬ 
ing  the  activities  of  this  government  and 
its  statements  are  not  to  lie  relied  upon.” 


REPORTS  ON  DISTRIBUTION 

Government  Gives  Preliminary  Data 
on  Important  Census 

(Special  to  Editor  &  Publisher) 
\Vashin(;ton,  Sept.  24. — The  census 
Bureau  this  week  announced  some  pre¬ 
liminary  reports  in  the  forthcoming 
“Census  of  Distribution”  indicating  the 
are  entitled  that  the  general  avenue  of  character  of  this  important  national 
news  shall  l)e  kept  open,"  is  the  opinion  survey.  Statistics  for  hi 
<»f  the  Tcleqram,  principal  rival  of  the  Trenton,  J.,  and 

Star  in  the  Toronto  field.  -  supplied  to  the  press. 

Typical  of  other  editorials  is  an  ex-  ^rom  now  on  for  several  months,  Ed- 
tract  from  the  London  Advertiser,  ward  R.  Dewey,  director  of  this  branch 
which  declared:  “Mr.  Ferguson  has  of  the  census  bureau  said,  these  distribu- 
attacked  the  freedom  of  the  press.  This  t'on  statistics  wil  be  forthcoming 


The  statistics  show,  by  cities  taken  at 
random,  both  wholesale  and  retail  out¬ 
lets  in  practically  all  trade  classifica¬ 
tions,  with  merchandise  values,  wages, 
inventories  and  other  data,  all  for  the 
year  1929.  This  is  the  first  time  the 
Government  has  undertaken  a  distribu¬ 
tion  census.  It  may  be  months  before 
the  reports  are  complete. 


is  not  the  Star’s  fight  alone,  but  that 
of  the  whole  journalistic  fraternity. 

Mr.  b'erguson’s  Mussolini  touch  ought 
to  make  the  Canadian  newspaper  world 
kin.” 

The  Star  caused  considerable  amuse¬ 
ment  the  first  day  of  the  ban  by  print¬ 
ing  three  cuts  on  its  front  page,  one 
of  Premier  Mussolini,  one  of  fjeneral 
1).  Maso  Berengucr,  Spanish  dictator. 

and  the  third  of  Mr.  Ferguson,  all  of  DINGLEY  ESTATE  $1,000,000 

whom  were  in  the  news  that  day  in  con-  Henry  M.  Dingley,  former  owner  of 

nection  with  suppression  of  newspaper  the  Lexviston  (Me.)  Journal,  who  died 
freedom  in  their  respective  countries.  Sept.  12,  left  an  estate  of  $1,000,000, 
When  Mr.  Ferguson  left  for  London,  according  to  his  will  filed  in  Probate 
England,  the  Star  summed  up  its  atti-  Court.  The  will  creates  a  trust  fund 
tilde  thus:  “Mr.  Ferguson  can  put  the  of  $500,000  for  his  son,  Henry  M.  Ding- 
Star  to  a  certain  amount  of  incon-  ley,  Jr.,  and  provides  for  $.100,000  for 
venience  for  a  short  while — ^until  his  ban  his  widow.  His  extensive  estate  with 
collapses  of  its  own  nature.”  private  race  course  was  left  to  his  son. 

McCANN  AND  ERICKSON  AGENCY  MERGER 
COMPLETED— H.  K.  McCANN  PRESIDENT 

A.  W.  Erickson  Is  Chairman  of  Board  of  Combined  Organiza¬ 
tions — Names  of  Other  Officers  Not  Announced — 
McCann  Sees  Business  Revival 


The  merger  of  H.  K.  McCann  Com- 

T>3tiv  onH  tVi«  Rri#-Lcnn  C omnanv  Imtb 


year.  If  the  rise  or  fall  of  the  volume 
pany  and  the  Erickson  Company,  Ixith  of  newspaper  advertising  parallels  or 
of  New  York,  into  one  advertising  precedes  the  rise  or  fall  of  prosperity — 
agency  was  completed  Sept.  28,  according  and  I  lielieve  that  this  is  the  case — then 


to  an  announcement  by  H.  K.  McCann 
president  of  the  new  organization.  Be¬ 
ginning  Sept.  29  the  combined  agencies 


we  may  confidently  expect  improved 
business  conditions  early  next  year. 
‘’Inventories  and  market  analvses  made 


are  to  be  known  as  McCann-Erickson,  by  and  for  our  clients  show  that  stocks 
Inc.  A.  W.  Erickson,  founder  and  presi-  of  merchandise  are  low,  which  is  a 
dent  of  the  latter  company,  has  been  healthy  condition. 


named  chairman  of  the  board  of  the 
merged  corporations. 


“Complete  recovery  probably  cannot 
be  expected  for  a  year  or  more.  I  be- 


Details  concerning  consolidation  of  lieve;  but  it  is  heartening  to  know  that 
various  departments  of  the  two  agencies,  leading  manufacturers  believe  the  worst 
if  any,  were  not  made  public  by  execu-  is  past  and  are  expressing  that  belief 


tives  of  McCann-Erickson,  Inc.  Officers 
who  had  been  with  the  \fcCann  agency 
since  it  was  founded,  in  addition  to  Mr. 
McCann,  were  Harrison  Atwood,  vice- 
president  ;  R.  W.  St.  Hill,  vice-presi¬ 
dent  and  resident  director  of  h'uropean 


by  making  .substantial  appronriations  for 
newspaper  advertising  in  193L” 

Among  the  more  important  clients  of 
the  combined  agencies  are  Beacon  Oil 
Company,  Beech  Nut  Packing  Comnany, 
Congoleum-Nairn,  Inc.,  Bonlen  Com- 


offic^  with  headquarters  in  I^ndon:and  pany,  California  Almond  Growers’  Ex 
E.  D.  Hill  tr^surer.  Other  officers  change.  Bon  Ami  Company,  California 


were  H.  L.  Palmer,  vice-president : 
H.  O.  Hawes,  vice-president  in  charge  of 


Packing  Company,  California  Prime 

Alongside  of  a  story'oirits'  front 'page  ol'  'p  Apricot  Growers’  Association.  Cali- 

.7T  r  ‘ilV  the  Pacific  Coast  branches:  M.  S.  Achen-  Waim.t  r,rr>«Prc’ 


which  told  of  Premier  Ferguson  s  edict, 
the  Star  carried  two  Parliament  building 
stories  which  plainly  would  not  have 
l^n  given  it  if  the  Premier’s  instruc¬ 
tions  had  been  followed. 

The  Premier  has  threatened  to  fire 
any  government  employee  who  gave 
news  to  the  Star,  but  on  almost  every 
day  since  the  gag  was  applied  the  Star 
has  come  out  with  one,  two  or  three 
stories  from  the  Queens  Park  home  of 
the  Parliament. 

The  Star  Newspaper  Service,  which 
acts  as  correspondent  at  the  buildings 
for  a  number  of  Canadian  newspajxjrs, 
has,  too,  lieen  able  to  keep  up  its 
coverage  with  little  difficulty. 

More  Ontario  newspapers  are  joining 
daily  in  the  chorus  of  criticism  which  is 
being  directed  against  Premier  Ferguson, 
and  a  mass  meeting  at  Hamilton  on 
Sunday  passed  a  resolution  condemning 
his  action. 

“There  are  too  many  telephones,  too 
many  people  in  the  know;  t<xi  many 
glad  and  willing  to  communicate  what 
they  hear  to  make  any  attempt  effec¬ 
tive  of  sending  a  newspaper  to  con- 
ventry,”  stated  the  Hamilton  Herald. 

“A  newspaper’s  readers,  no  matter 
what  their  choice  may  be  ot  a  news¬ 
paper,  are  memliers  of  the  public  and 


,  ,  .  .  ,  fornia  Walnut  Growers’  Association, 

bach,  vice-president :  Raymond  Atwood,  Barrett  Company,  Canadian  Na- 

Mce-president ;  C.  Olmstead.  vice-ore^-  tjonal  Railwavs.  Cbesebronirh  Maniifar- 


dent :  E.  O.  Perrin,  vice-president ;  L.  E. 

Firth,  vice-president;  Kathryn  H.  Kelly, 
secretary. 

Headquarters  of  McCann-Erickson, 

Inc.,  arc  at  285  Madison  avenue,  the  lo- 

SSr  TW  fSK  „f 


tional  Railways,  Chesebrough  Manufac¬ 
turing  Company,  Daggett  &  Ramsdell, 
Tecbnicolor,  Inc.,  Pacific  Coast  Borax 
Comiiany,  Devoe  &  Reynolds  Company, 
I.  W.  Kobi  Company,  Valspar  Corpo¬ 
ration,  Perfection  Stove  Company,  En- 


Compaiiy  in  the  New  York  Central 
Building  will  lx?  maintaineil  for  the  time 
being.  It  has  not  yet  been  definitelv  de¬ 
cided  to  combine  the  two  plants. 
Branches  are  maintained  in  Paris.  R^r- 
lin.  London.  Chicago,  Denver.  Los  An¬ 
geles,  San  Francisco,  Seattle  and  Cleve¬ 
land.  The  offices  of  Cockfield.  Brown  & 
Co..  Ltd.,  in  Toronto  and  Montreal,  are 
affiliated  with  the  new  company. 

In  announcing  completion  of  the  mer- 


Hawaiian  Pineapple  Canners,  I’nited 
States  Tobacco  Company,  Stanco,  Inc., 
Tbe  Standard  Oil  Companies  of  New 
Jersey,  Ohio,  California.  Indiana,  Neb¬ 
raska  and  Pennsylvania,  Dictaphone  Cor¬ 
poration,  Zonite  Products  Corporation, 
L'nited  .Aircraft  and  Transport  Corpo¬ 
ration,  Western  Dairy  Products  Com¬ 
pany,  Agfa-Ansco  Corporation,  General 
Electric  \'apor  Lamp  Company.  James 
McCutcheon  &  Company,  R.  Wallace 


i^er,  Mr.  McCann  declared  that  in  bis  a'’*!  Manufacturing  Company. 


opinion  advertising  is  an  excellent  barom¬ 
eter  for  forecasting  business  conditions 


The  new  company  ranks  among  the 
first  five  or  six  advertising  agencies  in 


and  that  the  barometer  indicates  clearer  country  in  amount  of  business  placed. 


weather  ahead. 

“The  annronriatioTK;  of  tbe  clients  of 
McCann-Erick«on  Ino..  for  tbe  first  six 


Mr.  McCann  said  this  week.  Other 
agencies  at  tbe  top  of  list  are  N.  W. 
Aver  &  Son.  Inc.,  Pbiladelpbia ;  J. 


months  in  19.B.”  Mr.  ^^cCann  said.  Walter  Thompson  Company,  New  York; 


“show  a  definite  increase  in  newspaper 
advertising  over  tbe  amount  of  news- 


Batten.  Barton.  Durstine  &  Osborn,  Inc., 
New  York:  Lord  &  Thomas  and  Ixigan, 


paper  space  contracted  for  by  those  same  Chicago  and  New  York;  and  the  Camp- 
advertisers  in  the  last  six  months  of  this  bell-Ewald  Company.  Detroit. 


JAS.  STAHLMAN  HEADS 
NASHVILLE  BANNER 

Succeeds  Hi*  Grandfather,  the  Late 
E.  B.  Stahlman,  as  President  of 
Publishing  Company — With 
Paper  17  Years 


(Special  to  Editor  &  Publisher) 

Nashville,  Tenn.,  Sept.  24.  — An- 
nouncemet  was  made  today  of  the  elec¬ 
tion  of  James  G.  Stahlman  as  president 
of  the  Nashville  Banner  Publishing 
Company  to  succeed  his  grandfather,  the 
late  Major  E.  B.  Stahlman,  who  died  on 
Aug.  12. 

"This  action  was  taken  at  the  meeting 
of  the  board  of  directors  of  the  Banner 
on  Tuesday.  At  the  same  time,  Thomas 
W.  Schlater,  Jr.,  who  was  named  by 
Major  Stahlman  as  one  of  the  trustees 
of  his  estate,  was  elected  to  the  place 
on  the  directorate  made  vacant  by  Major 
Stahlman’s  death. 

The  other  officers  of  the  Nashville 
Banner  Publishing  Company  are  Frank 
C.  Stahlman.  vice-president ;  Joseph  A. 
(iray,  secretary ;  and  -Andreiv  J.  Grigsby, 
treasurer. 

The  directors  of  the  Banner  are  the 
same  as  the  trustees  of  Major  Stahl¬ 
man’s  estate;  namely,  Mrs.  Sarah  S. 
Stahlman,  Frank  C.  Stahlman,  James  G. 
Stahlman,  Joseph  A.  Gray,  and  Thomas 
W.  Schlater,  Jr. 

The  new  president  of  the  Banner  comes 
to  his  position  after  more  than  17  years 
of  active  service  on  the  newspaper. 
Beginning  as  a  cub  reporter  in  1913. 
Mr.  Stahlman  has  served  continuously 
in  various  capacities,  except  for  a  short 
period  of  collegiate  work  at  the  Univer¬ 
sity  of  Chicago,  during  which  time  he 
was  connected  with  the  sports  depart¬ 
ment  of  the  Chicago  bureau  of  the  Asso¬ 
ciated  Press,  and  for  the  period  of  his 
service  in  the  army  during  the  world 
war. 

Mr.  Stahlman  was  promoted  to  city 
editor  of  the  Banner  prior  to  entering 
the  army,  and  after  his  discharge  from 
the  service,  returned  to  the  city  desk  and 
served  in  that  position  until  July  1,  1925, 
when  he  was  named  executive  director 
and  placed  in  active  charge  of  the 
Banner. 

He  became  a  member  of  the  board  of 
directors  of  the  Banner  in  1915  and 
vice-president  in  1921,  and  is  the  third 
generation  of  the  Stahlman  family  on 
the  Banner,  his  father,  the  late  Edward 
C.  Stahlman,  having  been  news  editor 
at  the  time  of  his  death  by  drowning 
in  1904. 

Mr.  Stahlman  has  been  active  in  vari¬ 
ous  phases  of  newspaper  work,  having 
served  as  Tennessee  director  of  the 
Southern  Newspaper  Publishers  Associ¬ 
ation  since  1927,  as  chairman  of  that 
association’s  business  affairs  committee 
in  1929,  and  a  present  member  of  its 
postal  affairs  committee.  He  also  is  a 
member  of  the  committee  on  printing 
trades  schools  of  the  .American  News¬ 
paper  Publishers  .Association.  In  1929- 
30,  he  served  as  Tennessee  chairman  of 
the  Associated  Press. 

Mr.  Stahlman  was  educated  in  the 
public  .schools  of  Nashville,  at  Webb 
School,  Vanderbilt  University,  and  the 
University  of  Chicago.  He  received  his 
B.  .A.  degree  from  Vanderbilt  in  the 
class  of  1916. 


PRESS  CLUB  DINES  CELEBRITIES 

The  San  Francisco  Press  Club,  enter¬ 
tained  celebrities  appearing  with  the  San 
Francisco  Opera  Company  at  a  dinneL 
dance  at  tbe  club  Sept.  21.  .Among  the 
guests  of  honor  were  Hope  H^pt*- 
Frederick  lagel,  Tobn  t'barles  Thomas 
and  Dr.  Karl  Riedel.  M.  E.  Cooley  was 
chairman  of  the  “Opera  Night”  program. 


JOSEPH  TROY 

Joseph  Troy,  68,  general  manager  ot 
tbe  Canadian  Street  Car  .Advertismg 
Company,  and  previously  with  the  o  • 
tazm  Tree  Press  for  nearly  20 
died  in  (^)ttawa  Sept.  22.  .After 
the  Free  Press  he  made  a  success  ot 
Western  Home  Monthly  and  joined 
advertising  company  in  1923. 
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CHAIN  STORES  SEEKING  HUMAN  TOUCH 


price  Appeal  Waning,  Housewives’  Good  Will  Essential,  Say  Leaders  After  Attack  on  “Robot” 
Methods — Boston  Retail  Conference  Probes  Many  of  Modem  Business  Woes 


BOSTON’,  Sept.  24. — The  retail  stores 
of  the  nation  which  collectively 
make  up  the  newspapers’  best  advertis¬ 
ing  customer,  took  their  troubles  to  a 
business  clinic  this  week,  where  pro¬ 
fessional  and  amateur  doctors  sought  to 
point  out  just  what  was  wrong^  The 
^casion  was  the  second  Boston  Confer¬ 
ence  on  Retail  Distribution,  heralded  as 
(be  “ivilliamstown  conference”  of  re¬ 
tailing.  The  speakers  on  tne  tnree-day 
program  included  leaders  in  the  depart¬ 
ment  store  and  chain  store  fields,  but 
also  in  manufacturing,  business  organi¬ 
zation,  advertising  agencies,  aim  news- 
papjrs_to  say  nothing  of  various  repre¬ 
sentatives  of  consumers. 

Chain  stores  bobbed  to  the  surface  at 
the  first  session,  when  "Mrs.  Consumer,” 
represented  by  Mrs.  Christine  Frederick, 
writer  on  household  topics,  announced 
em^atically  that  she  did  not  like  the 
“robot  stores”  that  have  “turned  Main 
Street  into  Chain  Street,”  The  chain 
store  topic  was  still  going  strong  on 
the  closing  day  of  the  meeting,  with  men 
at  the  head  of  the  chain  movement  an¬ 
nouncing  that  the  systems  had  mended 
their  ways  and  were  due  for  still  greater 
growth,  along  with  the  general  tendency 
toward  continued  mergers  and  consoli¬ 
dations. 

,\t  other  sessions  the  discussions 
ranged  from  the  effect  of  birth  control 
on  the  sale  of  children’s  clothing  to  the 
use  of  fashion  in  selling  furniture,  and 
on  to  the  internal  mechanics  ol  depart¬ 
ment  stores,  the  misdeeds  of  the  Federal 
Farm  Board,  and  the  question  of  why  a 
green  garbage  pail  can’t  be  found  in 
the  right  shade  to  match  a  green  re¬ 
frigerator  in  the  same  kitchen. 

The  ‘Tiattle  of  the  brands”  was  an¬ 
other  theme  that  created  discussion.  An 
officer  of  a  large  Boston  department 
store  professed  to  see  no  reason  why  he 
should  favor  nationally  advertised 
brands,  and  another  speaker  drew  the 
moral  that  the  mainstay  of  the  adver¬ 
tising  manufacturer  must  be  the  smaller 
independent  dealers  of  the  nation,  rather 
than  the  chains  or  the  huge  department 
stores. 


.Another  phase  of  the  battle  between 
the  manufacturer  and  the  retailer  came 
up  in  bitter  denunciation  of  the  price¬ 
fixing  bill  to  be  placed  before  the  next 
session  of  Congress,  which  would  per¬ 
mit  the  maker  of  a  trade-marked  article 
to  enforce  a  specific  retail  price.  This 
and  the  sales  tax  were  denounced  as  gov¬ 
ernment  interference  in  business.  But 
half  an  hour  later,  at  the  Tuesday 
luncheon,  the  gathering  heard  no  less  a 
person  than  Rudolph  Spreckels,  sugar 
magnate,  propose  .seriously  that  the  gov¬ 
ernment  should  allocate  “to  each  manu¬ 
facturing  company  its  legitimate  share  of 
the  existing  demand”  and  require  it  to 
sell  at  a  price  fair  to  consumers  which 
will  insure  a  reasonable  profit.” 

Mr.  Spreckels  was  referring  to  the 
immediate  business  situation,  which  he 
called  as  serious  a  crisis  as  that  of  re¬ 
cent  war  times.  .Another  speaker  who 
took  his  text  from  the  present  business 
situation  was  William  T.  Foster,  un¬ 
orthodox  economist,  who  directs  the 
Francis  Poliak  Foundation  for  Economic 
research.  Ffe  spoke  of  “wasting  the 
substance  of  the  country  in  riotous  sav¬ 
ing.  pointing  out  that  money  saved  and 
invested  merely  increases  the  nation’s 
productive  capacity,  already  shown  to  be 
oo  large.  On  the  other  hand,  money 
pent  will  move  goods  already  made  anil 
create  a  demand  for  more. 

Mr.  Foster  said  that  the  banks  should 
.^cese  their  continual  preaching  of 
.nritt.  He  illustrated  his  point  by  say- 
■ng  that  if  everyone  saved  $.s  a  week 
/  ‘5®  ^cit  of  his  income,  buying  would 
On  until  “the  present  would  look  like 
of  prosperity,”  while  if  everyone 
^nt  $3  a  week  more  it  would  not  take 
0  weeks  to  start  a  business  revival. 

doctrine  did  not  go  un¬ 
challenged.  Robert  F.  Elder  of  the 


By  ROBERT  S.  MANN 


Massachusetts  Institute  of  Technology 
pointed  out  that  the  only  excuse  for  pro¬ 
ducing  goods  is  that  someone  wants 
them,  and  that  a  plea  for  greater  con¬ 
sumption  to  remedy  producers'  bad  judg¬ 
ment  is  a  case  of  "moving  the  mountain” 
to  the  Mahomet  of  mass  production. 

The  meeting  was  held  at  the  Uni¬ 
versity  Club  in  Boston,  under  the 
auspices  of  the  Retail  Trade  Board  of 
the  Boston  Chamber  of  Commerce,  in 
cooperation  with  the  Harvard  Graduate 
School  of  Business  Administration  and 
a  long  list  of  other  educational  and  busi¬ 
ness  organizations.  The  program  was  a 
business  like  affair,  with  no  entertainment 
features  except  for  daily  luncheons  at 
which  the  si)eaking  was  continued;  yet 
from  three  to  four  hundred  persons  were 
present  throughout  the  sessions. 

Mrs.  Frederick,  enthusiastically  detail¬ 
ing  the  shortcomings  of  the  chains,  said 
their  primary  success  had  brought  a  false 
emphasis  on  price  and  too  ready  an  adop¬ 
tion  of  chain  principles  of  mass  retailing. 
Housewives  are  barred  from  a  wide  as¬ 
sortment  of  foc^s  that  should  be  on  the 
family  table,  simply  because  the  chains 
will  not  carry  new  products  nor  any  but 
the  few  most  popular  items  of  any  line. 

“Family  tastes  are  becoming  increas¬ 
ingly  individual,”  she  said.  “The  con¬ 
sumer  has  more  money  to  spend  on  her 
table.  She  has  become  keenly  food  con¬ 
scious  through  the  educational  work  of 
food  manufacturers  and  household  pages 
in  women’s  periodicals ;  she  has  a  grow¬ 
ing  esthetic  appreciation  of  taste,  flavor, 
color,  and  service  in  fixids :  more  and 
more  new  fo<xl  products  are  being  manu¬ 
factured.  Yet  the  chain  store  robot  dis¬ 
penser  is  cutting  down  assortment,  packs, 
sizes  and  varieties.  By  refusing  to  stock 
an  article  until  it  is  asked  for  by  every 
washerwoman  and  mechanic’s  wife,  the 
chain  is  limiting  the  consumer  and  stall¬ 
ing  retailing  by  acting  as  the  brake  on 
manufacturing  progress. 

“W’hat  women  want  is  better  merchan¬ 
dising  and  more  intelligent  human  un¬ 
derstanding  of  their  psychology  and 
their  problems.  Women  are  selecting 
specialty  stores,  such  as  corset  shops, 
blanket  shops,  cheese  stores,  etc.  Why? 
Because  the  specialty  shop  has  better 
trained,  more  intelligent  salespeople,  who 
know  their  corsets,  their  blankets,  or  their 
cheese,  as  the  case  may  be.  The  specialty 
shop  has  wider  assortments,  larger  stock, 
better  service.  Frequently,  too,  it  is  far 


better  arranged,  smaller,  and  less  fatigu¬ 
ing  to  shop  in.  I  believe  the  trend  is  to¬ 
ward  more  and  more  specialty  shops,  or 
specialty  shops  within  the  department 
store  itself.” 

Indirect  reply  to  Mrs.  Frederick  was 
made  during  a  later  discussion  of 
“Newer  Aspects  in  Chain  Store  Dis 
tribution,”  when  talks  were  made  b>- 
W.  T.  Grant,  president  of  the  W.  T. 
Grant  chain  stores;  Gixlfrey  M.  Lebhar, 
editor  of  Chain  Store  .ifie:  Sidney  Rahi- 
novitz,  president  of  the  Economy  Gro¬ 
cery  Stores  Corporation ;  Daniel  H. 
Steele,  vice-president  of  Wilson  Broth¬ 
ers,  of  Chicago,  which  has  aided  in  form¬ 
ing  various  of  its  dealers  Into  volun¬ 
tary  chains;  and  Gordon  C.  Corbalcy. 
president  of  the  American  Institute  of 
Food  Distribution,  Inc. 

Most  of  them  agreed  that  chain  stores 
have  passed  the  point  of  baling  their 
operations  on  price,  and  must  give  better 
service  and  make  themselves  more  at¬ 
tractive  to  housewives.  Mr.  Rabinovitz 
quoted  a  recent  survey  of  thousands  of 
housewives  in  which  they  said  the  at¬ 
tractions  of  a  store  were :  first,  con¬ 
venient  location ;  second,  confidence  in 
the  manager;  third,  quality;  and  fourth, 
price. 

Disagreement  was  evident  as  to  the 
chain  attitude  toward  nationally  adver¬ 
tised  brands.  Mr.  Lebhar  reported  a 
growing  partiality  toward  established 
brands,  but  Mr.  Corbaley  saw  an  increas¬ 
ing  desire  for  a  private  label  which  could 
not  be  duplicated  in  a  competing  store. 

Mr.  Corbaley  contradicted  the  belief 
that  chain  store  expansion  halted  in 
1930.  True,  he  pointed  out,  almost  no 
new  stores  have  been  added,  but  the  ex¬ 
isting  ones  have  been  enlarged  and 
improved. 

Both  Mrs.  Frederick  and  Mrs.  Wil¬ 
liam  Brown  Meloney,  editor  of  the  Xetv 
York  Herald'  Tribune  Maf/aaine,  empha¬ 
sized  the  importance  of  women  as  buyers, 
reeling  off  millions  and  jier  cents  until 
a  later  speaker  felt  it  necessary  to  say, 
“I  am  one  of  the  few  remaining  male 
consumers.” 

“In  this  generation  the  woman,  pocket- 
hook  in  hand,  has  reconstructed  the 
.American  home,”  was  Mrs.  Meloney 's 
comment. 

One  result  of  woman's  buying  has 
been  a  sudden  interest  of  manufacturers 
in  color.  But  when  everything  from  a 
refrigerator  to  a  garbage  pan  came  in 


A.  L.  SHUMANS  RETURN  FROM  EUROPE 


Mr.  and  Mrs.  A.  L.  Shuman  shown  as  they  arrived  in  New  York  on  the 
Leviathan  rerenlly  after  spending  a  vacation  in  Europe.  Mr.  Shuman  is 
vice-president  and  advertising  director  of  the  Fort  Worth  Star-Telegram. 


bright  colors,  Mrs.  Meloney  found  it  im¬ 
possible  to  get  colors  that  would  match 
in  furnishing  a  mcxlel  kitchen  for  the 
Herald  Tribune  Institute.  -A  result  of 
the  riot  in  colors  was  that  "frozen  as¬ 
sets”  multiplied  and  could  not  be  sold. 

Dr.  Paul  T.  Cherington,  director  of 
research  of  the  J.  Walter  Thompson 
advertising  agency,  was  another  who 
spoke  from  the  viewpoint  of  a  consumer, 
considering  advertising  of  all  sorts.  He 
made  the  point  that  the  consumer’s  in¬ 
terest  in  advertising  is  a  purely  selfish 
one,  and  that  he  buys  solely  for  the 
satisfaction  he  fiiKls  in  the  advertised 
goixls,  regardless  of  their  intrinsic 
worth. 

“One  of  the  most  absurd  assumptions 
of  many  ‘Icxikers’  at  advertising,”  said 
Dr.  Cherington,  “is  that  we  consumers 
have  no  minds  of  our  own,  but  that 
when  we  are  told,  in  advertising,  to  do 
something,  we  will  grab  up  our  hats  and 
run  at  once  to  do  it.  But  we  consumers 
have  grown  sophisticated.  We  have  a 
sort  of  rudimentary  intelligence  which 
translates  the  fine  things  which  adver¬ 
tising  tells  us  into  .something  which  is 
to  our  own  interest.  It  we  cannot  do 
this  we  refuse  to  be  stirred  at  all. 

“In  tbe  purchase  of  consumer  goods,  to 
an  increasing  extent  year  by  year,  the 
helplessness  and  groping  of  the  buyer 
have  been  diminished  by  the  new  concep¬ 
tions  of  merchandise  distribution.  No 
consumer  today  could  use  his  purchasing 
power  as  effectively  were  he  still  obliged 
to  ‘beware’  in  the  full  meaning  of  the 
common  law.  Merchants  have  a  new 
idea  of  their  relation  to  their  patrons; 
producers  are  ready  to  brand  their  goods 
and  to  stake  their  continued  existence  on 
their  ability  to  satisfy  final  consumers. 

“Advertising,  in  its  w’asteful  and  more 
incompetent  forms,  cannot  be  defended 
on  any  ground — economic,  social,  artistic, 
or  commercial.  But  advertising  as  a 
device  helping  mankind  to  live  better 
in  a  mass  production  age  needs  no  de¬ 
fense.  It  is  justified  by  its  continued 
existence.  We  consumers  will  put  an 
end  to  it  when  it  no  longer  serves  us 
well.  We  can  make  it  unprofitable  any 
day  when  we  lose  faith  in  it.” 

The  newspaper’s  place  in  the  field  of 
distribution  was  the  theme  of  John 
Mench,  merchandising  counselor  for  the 
Hearst  newspapers.  He  coined  the 
phrase,  frequently  quoted  thereafter, 
“The  retailer  moves  goods  to  people ; 
advertising  moves  people  to  goods.”  He 
urged  that  retailers  should  make  a 
thorough  study  of  their  customers’  buy¬ 
ing  habits  and  of  the  fields  reached  by 
different  newspapers. 

Telling  of  a  study  he  made  of  adver¬ 
tising  coverage  in  the  eighteen  largest 
cities,  he  said  that  some  of  the  faste.st 
selling  price  lines  were  found  to  be 
missing  from  the  newspaper  columns. 
Retailers  were  advertising  shirts,  for  in¬ 
stance,  at  prices  above  and  below,  but 
not  at,  the  price  which  sold  best. 

“When  advertising  is  being  planned.” 
he  said,  “it  .should  be  planned  by  classifi¬ 
cations  of  gomls  and  price  levels.  When 
the  advertiser  is  planning  the  advertis¬ 
ing  of  S15  dres.ses  for  ne.xt  season,  he 
should  concentrate  on  the  opjKirtunity  of 
that  commodity  at  that  price  for  his 
store.  He  should  analyze  the  newspaiier 
markets  he  wishes  to  reach  and  decide 
the  fre(|uency  with  which  he  will  cover 
each  market  on  that  item  and  at  that 
price. 

“It  is  a  long  way  to  go  from  the  way 
retail  advertising  is  now  planned  to  the 
plan  I  am  advocating.  In  starting  it,  I 
wfiuld  advise  setting  up  a  plan  for  each 
fast-selling  price  line  in  each  major 
classification  and  scheduling  the  fre- 
(|uency  of  advertising  in  each  medium 
selected. 

“The  distributor,  in  the  use  of  news¬ 
paper  advertising,  finds  a  market  pre¬ 
pared  by  the  news  columns,  and  that 
(Continued  on  page  59) 
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NEWSPAPER  ORGANIZATIONS  CHARTED 

No  Uniform  System  Discovered  in  Study  of  Managements  of  245  Dailies — Wide  Variations  in 
Distribution  of  Titles  and  Authority — Study  Made  by  Ohio  Wesleyan  Men 


Daily  newspapers,  greatly  expanding 
their  staffs  in  the  last  decade,  have 
had  to  do  their  own  pioneering  in  matters 
of  organization.  As  a  result,  no  uniform 
system  of  organization  has  been  de¬ 
veloped,  but  each  publication  has  worked 
out  its  problems  by  adding  a  man  here 
and  a  department  there,  with  much  de¬ 
pending  upon  the  ability  and  forcefulness 
of  the  individuals.  A  study  made  by  two 
faculty  members  of  Ohio  Wesleyan 
University,  Delaware,  O.,  shows  wide 
variation  in  the  use  of  titles,  in  the 
responsibilities  involved,  and  in  the  set¬ 
up  by  which  authority  is  distributed  from 
higher  to  lower  members  of  the  staff. 

Charts  accompanying  this  article  illus¬ 
trate  the  variation.  They  are  taken  from 
the  recently  published  “Newspaper 
Management,”  a  booklet  issued  by  the 
Bureau  of  Business  Service  of  Ohio 
Wesleyan  University  as  a  result  of  the 
study  mentioned  above.  The  authors 
are  D.  J.  Hornberger,  professor  of  busi¬ 
ness  administration,  and  Douglass  W. 
Miller,  associate  professor  of  English. 

Questionnaires  sent  to  all  daily  news¬ 
papers  having  10,000  circulation  or  more 
brought  usable  replies  from  211  com¬ 
panies,  publishing  151  evening  papers  and 
94  morning  papers.  The  papers  were 
scattered  over  36  states,  and  included 
some  of  the  largest  American  papers  in 
point  of  circulation,  although  57  per  cent 
of  the  papers  had  circulations  under 
50,000. 

Ninety-nine  chain  papers  were  in¬ 
cluded,  representing  practically  all  the 
large  groups. 

Drawing  a  parallel  between  a  news¬ 
paper  company  and  a  manufacturing 
organization,  the  authors  of  the  booklet 
point  out  that  the  principal  difference 
from  common  industrial  practice  lies  in 
the  separation  between  the  corporate 
officers  and  the  working  heads  of  the 
paper.  Most  of  the  newspapers  have 
president,  secretary,  and  treasurer,  but 
the  active  operation  of  the  paper  is  fre¬ 
quently  turned  over  to  editors  and  busi¬ 
ness  managers  w’ho  do  not  hold  such 
office.  Out  of  206  corporations,  73  had 
inactive  presidents.  Eightv-one  presi¬ 
dents  had  also  the  title  of  publisher,  32 
were  general  managers,  and  37  were 
editors.  Operating  vice-presidents  were 
rare. 

“Whether  the  organization  places  the 
emphasis  on  the  editorial  and  news  side 
of  the  newspaper  or  on  the  business  side 
depends  chiefly  upon  the  experience  of 
the  chief  executive,”  says  the  report. 
“Hence  in  some  organizations  editorial 
policy  is  the  determining  factor  in 
management.  An  outstanding  example 
of  this  type  of  paper  is  found  in  the 
Spnnqficid  (Mass.)  RepuNican  .  .  . 

The  same  tendency  is  seen  in  the  .‘scrtpps- 
Howard  newspapers,  in  which  the  editors 
possess  considerably  more  authority  than 
do  the  business  managers  .  .  Con¬ 

trasting  with  this  is  the  type  of  organ¬ 
ization  in  which  the  business  management 
dominates  the  paper.  Here,  as  in  some 
of  the  Hearst  papers,  the  chief  executive 
has  hecn  trained  in  advertising,  circula¬ 
tion  or  other  phases  of  the  business 
function,  and  the  paper  is  likely  to  be.  as 
in  any  industrial  concern,  a  profit-mak¬ 
ing  organization  with  news  and  editorial 
matter  only  a  means  to  that  end.” 

Among  the  conclusions  stated  are 
these ; 

“Newspaper  organizations  are  of  three 
outstanding  types : 

“a.  The  most  frequent  type  of  organi¬ 
zation  is  headed  by  a  ‘president  and  pub¬ 
lisher,’  under  whom  there  are  two  or 
three  major  executives.  In  the  two- 
phase  organization  the  editor  and  busi¬ 
ness  manager  are  the  major  executives. 
In  the  three-phase  organization,  the  major 
executives  are  the  editor,  managing  edi¬ 
tor,  and  business  manager. 

“h.  The  general -manager  type  of  or¬ 
ganization. 

“c  The  owner-operator  type. 


“Except  for  overhead  organization,  side  of  newspaj^rs  is  more  uniform  than  cated  by  the  many  different  executive* 

chain  and  non-chain  newspapers  are  or-  that  of  the  business  activities  taken  as  a  under  whom  its  control  may  be  placed* 

ganized  much  the  same.  whole.  _  Figures  appearing  in  parenthesis  in 

“The  mechanical  departments  are  the  “The  promotion  function  is  still  in  its  some  of  the  charts  indicate  the  number  of 

most  standardized  parts  of  the  newspaper  infancy  in  most  newspapers  and  has  no  cases  found  in  which  the  executive  men- 

from  the  standpoint  of  oganization.  The  generally  accepted  or  well-defined  place  tioned  is  responsible  to  the  executive 
organization  of  the  editorial  and  news  in  the  scheme  of  organization,  as  is  indi-  shown  above. 


ORGANIZATION  OF  AN  IMPORTANT  INDEPENDENTLY-OWNED  DAILY 
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The  elaborate  organization  of  the  Detroit  News  is  tj^ical  of  metropolitan  dailies  operated  independently  of  a  chain  and  p 
during  a  large  volume  of  circulation  and  advertising  linage.  The  upper  chart  shows  delegation  of  authority  from 

president  over  the  various  business  departments,  through  the  general  manager,  business  manager,  assistant  business  manag  . 

and  the  prinripal  department  heads.  The  lower  chart  details  the  executive  functioning  of  the  managing  editor  over 
news  department  activities.  The  chief  executive  over  all  news,  as  well  as  editorial  affairs,  is  the  editor-in-ehief,  a 
the  managing  editor,  primarily  responsible  for  news,  is  also  shown  as  participating  with  the  editor-in-chief  and 

editorial  writers  in  purely  editorial  duties. 
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TYPICAL  ORGANIZATIONS  OPERATING  AMERICAN  DAILIES 
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The  Scripps-Howard  organization  combines  a  strong  central  control  with  a 
large  degree  of  autonomy  for  local  executives.  Note  that  the  composing  room 
is  under  direction  of  the  managing  editor,  while  stereotype  and  press  rooms 
are  under  the  business  manager’s  control.  The  editor  is  president  of  the 
Scripps-Howard  local  operating  companies. 
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Organization  chart  of  a  well-managed  newspaper  radio  station — KCW  of  the 
Portland  Oregonian.  All  activities  are  controlled  by  a  station  manager  who 
reports  to  the  newspaper  business  manager. 


Chart  in  upper  left-hand  comer  de¬ 
picts  the  major  organization  of  the 
Hearst  Newspapers,  with  the  Boston 
American  and  Sunday  Advertiser 
chosen  as  the  local  unit.  Note  that 
the  executive  committee  of  the  local 
paper  is  composed  of  the  general 
manager,  circulation  manager,  and 
butiness  manager.  No  specific  post 
of  editor  is  provided. 

The  central  left-hand  chart  depicts 
the  organization  of  many  dailies  with 
a  board  of  directors  in  supreme  con¬ 
trol  and  a  corporate  president  not 
artively  engaged  in  the  conduct  of 
the  paper.  In  this  type,  which  is 
common,  the  general  manager  is  the 
«ief  of  operations.  The  managing 
Mitor  is  subordinate  to  the  editor 
in  many^  cases,  and  the  business 
manager  is  often  charged  principally 
"  TL  detail,  purchases,  etc. 

The  lowest  two-column  chart  indi- 
catM  another  common  type  of  or¬ 
ganization  in  which  the  president  is 
h*  ns  the  corporate 

,•  It  is  a  simple  organization, 
Pfoviding  enough  detail  for  a  heavy 
)olnme  of  circulation  and  advertis¬ 
ing,  as  well  as  of  editorial  content. 
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This  chart  shows  the  editorial  set-up  of  the  New  York  Her  aid  Tribune,  and  with  modifications  to  fit  local  conditions, 
applies  with  fair  accuracy  to  metropolitan  dailies  throughout  the  country. 


12 


Editor  &  Publisher  The  Fourth  Estate  for  September  2  7,  1  930 


MERGER  OF  ROCKFORD  (ILL.)  DAILIES 
EFFECTED  BY  MRS.  McCORMICK 

One  Evening,  One  Morning  and  One  Sunday  Paper  Result  from 
Consolidation — Fred  E.  Sterling  Relinquishes  Editorial 
Duties  and  Is  Succeeded  by  Barney  Thompson 


Ruth  HAXXA  McCORMICK,  pub¬ 
lisher  of  the  Rockford  (Ill.)  Rc- 
fublic,  an  evening  paper,  has  acquired 
the  Rockford  Rcqistcr-Gazcttc.  evening, 
and  the  Rockford  Star,  morning,  bfith 
owned  by  Rockford  \cws])apers,  Inc. 

The  merger  becomes  effective  Monday, 
Sept.  2*),  at  which  time  the  first  issue  of 
the  Rcqistcr-RcfuhUc ,  an  evening  daily, 
will  apiH-ar.  The  Star,  which  will  come 
f)Ut  in  a  new  dress,  will  be  continued  as 
a  morning  paper  and  will  also  continue 
its  Sunday  edition. 

Mrs.  McCormick  is  president  ot  the 
Rockford  Consolidated  Newspapers,  Inc., 
the  new  comi)any  resulting  from  the 
merger,  and  will  be  active  in  its  manage¬ 
ment,  it  is  announced.  Lieut,  fjov.  Fred 
E.  Sterling,  formerly  editor  of  the  ac¬ 
quired  newspaiRTs,  retains  his  stock  hold¬ 
ings  and  becomes  a  vice-president  and 
member  of  the  board  of  directors,  but 
withdraws  from  active  editorial  duties. 
Elliott  S.  Hartlett,  former  general  man¬ 
ager  of  the  Register-Ciazette  and  Star, 
retains  that  position  with  the  new  com¬ 
pany.  T.  Rarney  Thompson,  formerly 
editor  of  the  Republic,  becomes  editor  ot 
the  consolidated  newspapers,  and  vice- 
president  of  the  company.  Other  vice- 
presidents  are  Roscoe  S.  Chapman,  who 
has  been  with  the  Rockford  Xewspaixrs 
for  many  years  and  was  formerly  pub¬ 
lisher  of  the  Star,  and  FMward  B.  Bur¬ 
ling,  a  Washington  attorney  who  has  Ixen 
associated  with  the  Republic  since  its 
purchase  by  Mrs.  McCormick. 

Russell  Chapman,  son  of  Roscoe  S. 
Chapman,  is  secretary  of  the  new  organ¬ 
ization,  and  Clarence  .\vildsen,  Chicago 
business  man  and  an  as.sociate  of  Mr. 
Burling,  is  treasurer. 

The  board  of  directors,  headed  by  Mrs. 
McCormick,  is  comim.sed  of  the  officers 
already  mentioned  and  Marvin  Connally, 
New  York  and  (Thicago  business  man, 
an  as.sociate  in  several  enterprises  with 
Mr.  .Avildsen  and  Mr.  Burling. 

Assistant  general  managers  are  Rus¬ 
sell  Chapman,  and  E.  Kenneth  T(Kld. 
Mr.  Todd  was  business  manager  of  the 
Republic. 

J.  Stewart  Riley,  former  secretary  and 
advertising  manager  of  the  Morning 
Star  and  Register-Gazette,  will  retire 
from  the  corporation  to  devote  a  year 
to  study  and  travel,  it  was  announced. 

Rockford  Consolidated  Newspapers, 
Inc.,  has  available  two  new  publishing 
plants,  each  equipped  with  modern  ma¬ 
chinery  and  equipment.  The  matter  of 
which  plant  will  be  used  for  issuing  the 
Morning  Star  and  the  Register-Republic 
will  he  decided  and  announced  prior  to 
the  first  publication  of  the  newspapers 
under  their  new  management. 

Thus  are  brought  together  all  the 
newspaper  properties  in  Rockford,  after 
numerous  changes  in  personnel  and  man¬ 
agement.  The  latest  wholesale  change 
was  reported  on  Sept.  1,  1928,  when  the 
Register-Gazette  and  the  Morning  Star 
were  consolidated.  Almost  simultane¬ 
ously  Mrs.  McCormick  acquired  the  Re¬ 
public  for  more  than  $.I00.(XX). 

Edgar  E.  Bartlett,  who  died  last  No¬ 
vember,  was  president  of  the  consolidate*! 
properties,  which  were  published  from 
the  newly  completed  Star  plant.  Mr. 
Bartlett  was  previously  the  publisher  of 
the  Register-Gazette.  The  Register- 
Gazette  was  the  result  of  a  merger  of 
two  papers  early  in  the  1890's. 

Mrs.  McCormick  and  Mr.  Thomp¬ 
son  purchased  the  Republic  from  >lrs. 
Carrie  Ashton  Johnson,  widow  of  the 
late  publisher.  H.  M.  Johnson,  and 
minority  stockholders.  In  July  of  this 
year  a  large  new  newspaper  plant  was 
completed  for  the  daily. 

Mrs.  McCormick’s  interest  in  news¬ 
paper  publication  is  a  heritage  from  her 
father,  Mark  Hanna,  who  was  owner  of 
the  Cleveland  Leader,  and  from  her  hus¬ 
band.  the  late  United  States  .Senator 
Medill  McCormick,  who  was  for  years 
publisher  of  the  Chicago  Tribune. 


.■\t  this  time  of  her  purchase  of  the 
Republic,  Mrs.  McCormick  gave  out  the 
following  statement :  "I  take  pleasure  in 
announcing  that  I  have  joined  with 


Mrs.  Ruth  Hanna  McCormick 

Barney  Thompson  in  the  purchase  of  the 
Rockford  Republic.  Rockford  has  a 
wonderful  future  and  it  is  our  purpf»se 
to  publish  a  paper  serving  the  twst  in¬ 
terests  of  the  city  and  surrounding  com¬ 
munities. 

“1  propose  to  take  an  active  part  in 
the  paper's  affairs  with  the  definite  un¬ 
derstanding  that  my  political  activities 
will  be  kept  (piite  separate  from  the  edi¬ 
torial  policy.  In  other  words,  the  Rock¬ 
ford  Repul ilic  will  continue  to  be  an 
Independent  Republican  newspaper  and 
not  a  personal  organ.” 

Mrs.  McCormick  is  at  the  present  time 
very  much  in  the  political  limelight,  fol¬ 
lowing  her  senatorial  nomination  in  the 
Illinois  Republican  primary. 


SHEDD  RECOVERING 


Hip  Injury  Will  Confine  Editor  to 
Home  for  a  Month  or  More 

Fred  Fuller  Shedd,  editor  of  the  Phila- 
delfhia  Bulletin  and  president,  of  the 
.\merican  Society  of  Newspaper  Editors, 
is  recovering  from  severe  injuries  sus¬ 
tained  in  an  automobile  accident.  Sept.  14, 
in  New  Jersey  while  returning  to  his 
home  from  Wildwood. 

.•\fter  several  days  in  a  hospital  at 
Woodbury.  N.  J.,  he  was  taken  to  his 
hf)me  in  Philadelphia.  His  most  severe 
injury  was  one  to  his  left  hip  which,  his 
physicians  say,  will  keep  him  confined  to 
his  home  for  some  time.  The  other  in¬ 
juries  have  responded  to  immediate  treat¬ 
ment.  He  is  not  expected  to  return  to 
the  Bulletin  for  a  month  or  more. 

Mrs.  Shedd  has  recovered  from  her 
injuries,  sustained  in  the  same  accident. 
The  motorist  who  forced  Mr.  Shedd's 
car  off  the  road  into  a  telephone  pole 
has  not  been  found. 

COLUMNIST  IN  BERMUDA 

Russel  Crouse,  columnist  of  the  .Wti' 
York  fiveniiiii  Post,  is  spendiii"  a  two 
weeks'  vacation  in  Bermuda.  He  will 
resume  h’s  daily  column,  "Left  .Vt  The 
Post,"  .Sept.  Tft. 

STARTS  NEW  FEATURE 

The  .‘ieattic  Times  has  intr»)duced  a 
new  dady  feature  called  “I'd  Like  to 
See."  in  which  readers  make  suggestions 
for  the  betterment  of  Seattle. 


GUESTS  OF  HOOVER 

John  C.  Martin,  vice-president  of  the 
Curtis  Publishing  Comparty.  was  the 
guest  of  President  and  ^Irs.  Hoover  for 
dinner  at  the  White  House  last  week. 
Mr.  Martin  spent  the  night  at  the  presi¬ 
dential  mansion 


DAILIES  REVEAL  COST 
OF  OWNING  RADIO 


Detroit  News  Loss  $544,219  in  10 
Years,  U.  S.  Body  Told — Louis¬ 
ville  Not  Primarily  Operated 
for  Profit 


(St'ccial  to  Editor  &  Publisher) 

W.vsHiNGTo.v,  .Sept.  2.'. — Witnesses  for 
two  newspaiiers-owned  radio  statkms  oc¬ 
cupied  two  days  this  week  before  an  ex¬ 
aminer  of  the  Federal  Radio  Commission 
in  presenting  evidence  tending  to  show 
the  need  for  favorable  action  on  the  sta¬ 
tions’  applications  for  greatly  increased 
power. 

The  radio  stations  are  WW\'J.  operated 
liy  the  Detroit  Xetes.  and  WH.^S,  Louis¬ 
ville  Courier-.! ourna!  and  Times.  The 
former  now  operates  on  one  kilowatt  of 
pfiwer  and  the  latter  on  10  kilowatts. 
Both  are  seeking  permission  to  eiperate 
on  .sO.OOO  watts.  Both  stations  now  are 
on  the  so-called  cleared  channels. 

Testifying  for  WWJ,  Warren  S. 
Booth,  treasurer  of  the  Detroit  Evening 
News  .Association,  declared  that  the  sta¬ 
tion  had  lost  ?.s44.219  in  the  10  years 
from  .August,  1920.  to  .August,  1930. 
This  loss,  he  said,  had  been  absorbed  by 
the  publishers.  The  station's  net  loss  in 
1929,  he  said,  was  $fi.''.796.  This,  how¬ 
ever.  did  not  include  rent,  light,  heat, 
studio  equipment  and  other  necessary  ex¬ 
penses.  It  was  an  operating  loss  only, 
he  said. 

Mr.  Booth,  answering  questions  as  to 
the  financial  ability  of  the  Detroit  News 
to  purchase  and  install  the  costly  high- 
powered  equipment,  said  the  net  worth 
of  the  newspaper  as  of  .Aug.  31.  19.30, 
was  $11,692,8/4.  The  cost  of  installing 
a  .^0-kilowatt  transmitter,  it  was  said,  is 
approximately  $200.0(X). 

For  W’H.AS,  (Tredo  Fitch  Harris,  man¬ 
ager  of  the  station,  said  it  was  not  pri¬ 
marily  operated  from  the  standpoint  of 
profit.  He  said  the  station  always  had 
.sought  to  give  the  highest  class  of  radio 
broadcasting  without  regard  to  cost. 

“We  encourage  and  solicit  sponsored 
programs  properly  put  on  by  reputable 
firms."  Mr.  Harris  said,  “and  on  the 
other  hand  consistently  refu.se  to  accept 
advertising  of  products  of  questionable 
merit.” 

The  station’s  night  rate  for  advertis¬ 
ing  time  is  $360  per  hour,  Mr.  Harris 
said.  This  does  not  include  the  cost  of 
talent. 

Air.  Harris  said  the  station  always  has 
availed  itself  of  every  seeming  practical 
improvement  for  broadcasting  and  today 
is  equipped  with  apparatus  of  the  latest 
design.  The  station  is  on  the  air  ap¬ 
proximately  17  hours  on  weekdays  (ex¬ 
cept  Mondays  when  it  is  silent)  and 
about  13  hours  on  Sundays. 


JONES  SUCCEEDS  RODGERS 

.A.  D.  Jones  has  succeeded  Eric  W. 
Rodgers  who  resigned  recently  as  editor 
of  the  Greensboro  (X.C.)  Daily  Record, 
it  was  announced  this  week  bv  E.  B. 
leffress.  president  of  the  Greensboro' 
News  Company,  publisher  of  the  Daily 
Xni'S  and  Record.  Mr.  Jones  was  form¬ 
erly  managing  editor  of  the  Record,  and 
had  previously  been  with  the  News, 
.dslterille  Times,  and  Charlotte  Sexes. 


TO  SPONSOR  RADIO  SHOW 

The  Chattanooga  Times  will  sponsor 
next  year's  radio  show  in  that  city, 
opening  on  Labor  Day.  The  newspaper 
was  selected  by  the  Chattanooga  Radio 
Trades  Association  at  a  recent  meeting. 


DAILY  APPOINTS  “SPECIAL” 

The  Peaxer  (Pa.)  Times  has  joined 
the  Pennsylvania  Select  List  and  will 
be  represented  bv  Fred  Kimball.  Inc., 
New  A’ork,  in  the  national  advertising 
field  eflFective  Oct.  1. 


PHONE  AND  WIRE  RATES 
TO  BE  ANALYZED 


Pennsylvania  Publishers  Will  Study 
Costs — Object  to  Higher  Charge 
on  Reverse  Calls — District 
Meetings  Held 


Inquiries  by  committees  of  publishers 
into  the  subject  of  wire  service  rates 
and  reverse  telephone  calls  were  ordered 
by  members  of  Districts  Xo.  3  and  j 
ot  the  Pennsylvania  Newspaper  Pub- 
lishers'  .Association  regional  meetings 
held  in  Carlisle  and  Johnstown  Sept. 
20  and  22. 

Upon  complaint  of  a  member,  William 
X.  Hardy,  manager  of  the  P.X.P..i, 
has  been  investigating  the  subject  oi 
wire  service  rates  and  the  methods  of 
determining  charges  against  publishers. 
The  result  of  his  preliminary  survej- 
caused  the  Pennsylvania  groups  to  order 
a  more  exhaustive  investigation,  the  r^ 
suits  of  which  will  be  placed  before  the 
.AsscKiated  Press,  I'nited  Press  and 
International  News  Service. 

The  subject  of  charges  for  reverse 
calls  of  correspondents  has  been  bother¬ 
ing  newspapers  for  a  long  time,  it  was 
revealed  at  the  Carlisle  meeting.  If  a 
correspondent  calls  direct  and  the  charge 
to  him  is  10  cents,  the  cost  is  doubled 
if  he  reverses  the  charge,  it  was  set 
forth.  D.  N.  Slep  of  the  Allootm 
Mirror,  president  of  the  P.X.P..A.,  was 
authorized  to  name  an  investigating 
committee. 

.A  report  presented  by  the  legislative 
committee  said  that  a  digest  of  all  Penn¬ 
sylvania  laws  relating  to  legal  advertis¬ 
ing  is  being  prepared  and  will  be  dis¬ 
tributed  in  about  two  months.  It  is 
expected  this  digest  will  increase  the 
newspaper  revenue  on  legal  advertising 
materially  in  that  it  will  reveal  many 
laws  calling  for  legal  notices  not  gener¬ 
ally  known  or  enforced. 

.A  report  presented  to  both  meetings 
by  the  association  manager  indicated  that 
C/erman  newsprint  of  a  satisfactory 
qualitv  may  be  purchased  for  $53  a  ton 
at  Philadelphia  or  Baltimore  and  de¬ 
livered  to  newspaper  plants  in  the  east¬ 
ern  section  of  the  state  for  $4  to  $5  a 
ton  less  than  the  current  contract  price 
of  $62  a  ton. 

Discussing  the  advertising  rate  differ¬ 
ential.  the  publishers  decided  that  this 
was  not  a  subject  for  association  action, 
but  should  be  considered  individually  by 
newspapers.  Some  publishers  took  the 
view  that  “this  is  a  matter  for  the 
agencies  and  specials  to  worry  about  ; 
one  expressed  the  opinion  that  it  would 
result  in  elimination  of  the  agency  com¬ 
mission,  which  would  be  substituted  by 
a  service  fee  paid  by  the  agencies’  clients. 

Charles  M.  Schwab  was  the  principal 
speaker  at  a  lunch  given  for  the  Distrio 
Xo.  5  meeting  at  Johnstown.  I-  I- 
Buckwalter  of  Lancaster  Newspapers, 
Inc.,  presided  at  the  Carlisle  meePng 
and  Walter  W.  Krebs.  Johnstoxiti  Tri¬ 
bune  at  the  Johnstown  session. 

Other  meetings  will  be  held  through¬ 
out  the  state  during  the  rest  of  Septem¬ 
ber  and  in  October. 

CAUTHORN  HEADS  PRESS  CLUB 

J.  L.  Cauthorn,  business  manager. 
San  Francisco  Nexi’s,  has  been 
president,  San  Francisco  Press  Llnh. 
He  succeeds  Allan  C.  Bartletb  ne« 
managing  editor  who  held  the  office  t 
terms.  Other  officers  include  Mort 
Donoghue,  vice-president ;  William 
Kilcline,  secretary:  M.  E.  Uool^- 
treasurer;  Xcil  Hitt,  librarian:  a 
Bartlett.  E.  C.  Behrens  and  wrgr 
North,  directors. 


CURTIS  RETURNING  HOME 

Cyrus  H.  K.  Curtis,  piihhsher  of 'J' 
-AVti'  York  Ex'cning  Post  and  EfnM® 
fhia  Public  Ledger,  was  exp^ted  » 
arrive  in  New  A'ork  late 
alxiard  his  yacht,  “Lyndonia.” 
Camden.  Me.,  Sept.  13  and  has 
cruising  slowly  down  the  coast.  He 
remain  in  New  A’ork  about  a  week 
fore  continuing  to  Philadelphia. 


Editor  &  Publisher  The  Fourth  Estate  for  September  2  7,  1  930 


THE  LOCAL  SOLICITOR’S  ROUND  TABLE 


Store  Study  on  the  Basis  of  How  Goods  Are  Moved  Is  a  Timely  Activity  for  Newspaper  Research 
Departments — “Direct”  and  “Alternating”  Current  Types  of  Merchandising  Explained 


Newspaper  space  salesmen  fre- 
auently  are  more  in  need  of  store 


i’  quently  are  more  in  need  of  store 
sales  information  than  of  store  policy  in¬ 
formation.  The  former  if  rightly  in¬ 
terpreted  can  be  effectively  used  in  both 
opening  and  follow-up  solicitations.  The 
Utter  (store  policy  information)  as  a 
rule  only  clutters  up  an  otherwise  simple 
situation,  and  leads  the  prospect’s  mind 
away  from  the  matter  closest  to  the  sales¬ 
man's  interest — immediate  use  of  space 
by  the  store. 

It  is  quite  common  for  a  space  .sales¬ 
man  to  try  to  learn  all  he  can  about 
why  a  store  does  this  and  that,  why  it 
runs  certain  kinds  of  advertisements  in 
one  paper  or  another,  and  so  on.  Xo 
doubt  all  the  general  information  a  sales¬ 
man  can  glean  about  a  store’s  policies  is 
of  value,  but  there  is  a  great  difference 
between  general  information  and  specific 
facts  so  far  as  closing  sales  and  signing 
contracts  go. 

One  salesman  writes :  “I  spend  a  cer¬ 
tain  amount  of  time  each  time  a  store  is 
contacted  trying  to  find  out  what  the 
management  thinks  of  my  paper  so  that 
when  a  good  opportunity  comes  I  can 
hook  an  argument  to  anything  good  the 
store  management  has  ever  said  about 
our  paper." 

Another  space  .salesman  says  a  “It 
would  be  of  everlasting  value  to  us 
(meaning  other  members  of  the  selling 
staff)  if  our  research  department  could 
get  a  line  on  certain  kinds  of  results — 
such  things  as  how  advertised  sales  com¬ 
pare  to  general  (meaning  total  store) 
sales,  and  if  possible  relative  results 
when  one  paper  is  used,  two  or  more, 
and  combined  usage.  Then  I  could  offer 
merchandising  suggestions  with  my  sales 
talk  and  think  up  specific  ways  to  recom¬ 
mend  use  of  my  paper.” 

These  two  excerpts  represent  two  wide¬ 
ly  different  points  of  view  and  they  are 
from  salesmen  connected  with  very  large 
papers  in  large  cities.  And  both  papers 
have  almost  identical  special  problems, 
and  the  general  problems  are  so  similar 
that  if  the  two  papers  swapped  selling 
staffs  today  both  sets  would  wake  up  to¬ 
morrow  with  the  same  kind  of  head¬ 
ache. 

Yet  the  setup  of  the  stores  in  the  two 
cities  are  as  different  as  two  groups  of 
sores  possibly  could  be.  In  one  city,  of 
the  six  leading  stores,  two  are  openly 
bargain,  low  end  merchandise  stores ;  two 
are  what  is  known  as  medium  to  better, 
and  two  are  “carriage  trade”  stores.  In 
the  other  city,  of  eight  leading  depart¬ 
ment  stores,  five  are  quite  alike  in  values, 
merchandise  standards,  service  and  high 
bite  of  trade,  while  the  other  three  are : 
one  specialtv  department  store  carrying 
no  heavy  lines  like  furniture,  carpets, 
rugs  and  so  on.  and  two  are  popular 
price  stores  of  the  higher  type,  nothing 
like  the  two  bargain  stores  in  the  first 
city. 

The  question  is,  presuming  the  re¬ 
search  departments  of  these  two  papers 
could  develop  close  co-operation  from 
the  stores  on  general  results  from  space 
usage  and  the  effect  on  sales  of  sirecial 
uw  of  each  paper,  how  could  the  data 
be  u.sed  by  the  paper  to  help  one  store 
Kt  better  results?  And  if  that  one 
benefited  how  could  the  experience  he 

by  the  paper  in  its  work  with  an- 
“’^r  store  of  vastly  different  character? 

This  is  no  place  to  try  to  deal  with 
jdl  the^  elements  necessary  to  consider, 
lut  it  is  a  good  place  and  a  gowl  time 
t  principle  of  store 

study,  whether  made  by  a  single  sales- 
Jjun  or  a  trained  research  staff.  It  is 

J’ff'fe  study  for  any  purpose  cou¬ 
nted  with  newspaper  linage  building 
•ud  buMness  development,  stores  as  to 
■pe,  should  he  grouped  or  classified 
I*®"'  thev  promote  the  differ- 
,  ®*^I®*‘fuients  of  which  the  store  is 
VM  writer  through  many 

dnn^*  k  ''®'’*^  similar  to  that  now  being 
*  by  newspaper,  research  and  mer¬ 


By  GUY  HUBBART 


ARTICLE  LV 

HOW  ADVERTISING  AFFECTS  DAILY  SALES  OF 
TWO  TYPES  OF  STORES 


Store  No.  1 — “Direct”  current  type;  total  daily  sales,  $3,800. 


Total  Sales  of  Adver- 

Advertised  (Item)  . 

Advertised  Departments 

tised  Departments 

Sales 

Ready-to-Wear  . 

$699.00 

$173.25 

Silk  . 

429.03 

370.89 

Music  . 

65 . 95 

3.00 

(J  loves  . 

23.57 

16.00 

linderwear  . 

48.06 

6.00 

Children's  . 

175.51 

98.75 

Boy's  Clothing . 

81.14 

33.75 

Domestics  . 

404.97 

174.75 

(Eight  Departments) . 

$1,927.23 

$876.39 

Store  No.  2 — “Alteriiat 

:ing”  current  type;  total  daily  sales,  $3,000 

Total  Sales  of  Adver- 

Advertised  (Item) 

.Advertised  Departments 

tised  Departments 

Sales 

Ready-to-Wear  . 

$725.00 

$81.25 

Silk  . . 

159.59 

130.20 

Gloves  . 

22.99 

19.00 

Domestics  . 

264.92 

108.07 

(Four  Departments) . 

$1,172.50 

$338.52 

Notice  that  store  No.  1  gives  eight  of  its  40  departments  space  representa¬ 
tion  (the  number  of  items  is  18)  and  note  the  size  of  departmental  volume 
total  and  the  same  for  advertised  (item)  results.  Compare  both  to  daily 
total  business  of  $3,800. 

Store  No.  2  gives  only  four  of  its  55  departments  space  representation 
(the  number  of  items  is  36).  Note  relation  of  departmental  sales  are  nearly 
equal  to  other  store  hut  advertised  (item)  results  are  (|uite  low.  This  is  due 
mainly  to  lark  of  skill  in  selecting  departments  for  featuring  and  to  too  many 
items  in  the  case  of  No.  2,  also  to  the  fart  that  spare  (size)  allotment  between 
the  four  departments  was  badly  managed  in  this  instance. 

In  a  week  in  the  same  newspaper  store  No.  2  would  get  better  results  than 
No.  1  but  could  improve  results  by  better  selection  of  departments  and  items. 


chandising  departments,  has  divided 
stores  into  two  general  classifications, 
using  these  terms  (a)  "direct”  current 
stores  and  (b)  “alternating”  current 
stores  so  far  as  their  methods  of  mov¬ 
ing  merchandise  go.  The  analogy  is  an 
electrical  one  because  there  is  a  close 
parallel  between  the  way  goods  move 
out  of  a  highly  departmentalized  store 
and  the  way  electric  current  is  carried 
by  wires. 

A  store  whose  method  of  promoting 
various  departments  day  by  day  puts  it 
in  the  “direct”  current  class,  buys  what 
it  has  found  by  experience  its  clientele 


wants  and  will  buy  in  given  amounts, 
carefully  checked  by  past  selling  periods 
and  seasons.  Then  it  uses  space  to 
stimulate  and  regulate  buying  activity  in 
close  relation  to  the  selling-value  or 
movement  value  of  the  lines  in  each  de¬ 
partment.  Thus,  it  has  its  advertising 
method  in  mind  when  it  buys  its  giKids, 
also  it  buys  its  goorls  on  the  basis  of  a 
known  or  closely  estimated  absorbing- 
power  of  its  clientele. 

The  store  whose  promotion  method 
puts  it  in  the  "alternating”  current  class 
buys  certain  quantities  of  goods  (usually 
very  large  quantities  of  one  narrow  line 


COHENS  RETURN  FROM  TRIP  ABROAD 


of  goods)  without  close  consideration  of 
how  fast  its  clientele  can  absorb  it. 
Then  it  uses  space  either  in  large  quan¬ 
tities  or  on  frequent  insertion  to  create 
a  demand  for  this  particular  purchase. 

Putting  it  another  way,  the  direct 
current  store  buys  and  advertises  goorls 
on  a  fixed  demand  basis;  the  alternating 
current  store  buys  and  advertises  goo<ls 
on  a  potential  demand  basis. 

-Any  kind  of  store — exclusive,  medium 
to  better  and  popular — may  fall  into 
either  group,  although  as  a  rule  it  will 
be  found  that  most  all  exclusive  and 
medium  stores  come  under  "direct”  cur¬ 
rent  classification. 

Mainly  in  store  study  the  point  for 
the  newspaper  and  its  salesmen  is  to 
know  which  type  a  store  is,  so  far  as 
advertising  method  goes.  Either  method 
is  good  and  is  likely  to  be  correct, 
‘especially  if  the  store  is  of  average  or 
abtive  average  size,  and  fairly  represen¬ 
tative. 

.Also  it  is  impractical  to  recommend  a 
change  from  one  method  to  the  other, 
since  the  method,  whichever  it  may  be, 
is  not  only  inherent  with  the  growth  of 
the  store  hut  is  an  outgrowth  of  its  mer- 
chamlising  foundation.  It  is  worthwhile, 
however,  to  offer  ideas  and  suggestions 
along  the  lines  of  how  daily  space  is 
merchandise<l,  as  to  number  aiul  kind  of 
items  featured  and  as  to  type  of  demand 
represented  by  the  items. 

Space  salesmen  can  soon  train  them¬ 
selves  to  distinguish  between  advertise¬ 
ments  of  the  “direct”  and  “alternating” 
types  of  stores. 

Price  sums  (the  addition  of  all  the  re¬ 
tail  selling  prices  in  the  advertisement) 
are  almost  always  higher  in  the  full-p.age 
advertisement  of  the  alternating  current 
store,  not  becau.se  individual  prices  are 
high  but  due  to  a  relatively  large  num¬ 
ber  of  single  items.  The  “direct”  cur¬ 
rent  store’s  advertisement  price  sum 
total  is  practically  always  low  and  the 
number  of  items  will  run  from  10  to  IS 
only. 

Keep  in  miiKl  that  some  of  the  best 
stores  in  the  country  are  “alternating” 
current  in  type  and  the  same  with  "di¬ 
rect”  current  stores. 

The  chart  example  shows  the  relative 
daily  volumes,  total  and  by  departments, 
of  two  stores  in  the  same  city,  one  of 
the  "alternating”  type,  the  other  “direct.” 
An  explanation  is  given  to  show  indica¬ 
tions  of  how  the  two  methods  of  adver¬ 
tising  affect  sales  volume. 

Due  to  the  linage  situation  at  present, 
this  is  a  timely  subject  for  study  by  all 
newspapers,  especially  those  in  very  large 
cities. 


DENIES  PLANNING  STUNT 


Major  and  Mrs.  John  S.  Cohen  photographed  on  the  Leviathan  on  their  return 
to  New  York  after  touring  Europe  on  a  pleasure  trip.  Major  Cohen  is  pub¬ 
lisher  of  the  Atlanta  Journal  and  chairman  of  the  state  Democratic  committee. 


New  York  News  Says  It  Did  Not 
Sponsor  Fatal  Bridge  Dive 

Reports  that  the  New  York  Daily 
News  had  arranged  the  213  foot  stunt 
dive  from  the  new  Hudson  River  Bridge 
under  construction  from  New  York  to 
New  Jersey  in  which  Norman  J.  Terry, 
24-year-old  high  diver  and  piirachute 
jumper  lost  his  life  Sept.  21,  were  de¬ 
nied  this  week  by  the  picture  paper. 

Following  Terry’s  death  from  a 
broken  back  reports  were  current  that 
the  News  and  a  motion  picture  company 
had  sponsored  the  dive.  In  a  statement 
on  .Monday  the  News  said : 

“Mr.  Terry,  a  professional  daredevil, 
wrote  to  the  News  recently  and  said 
that  he  had  made  arrangements  to  dive 
from  the  Hudson  River  Bridge  and 
asked  if  the  News  would  like  to  have 
the  exclusive  picture  rights  for  the  stunt. 
The  News  agreed  and  this  morning  had 
a  launch  and  two  photographers  in  the 
river  under  the  bridge.  The  News,  how¬ 
ever,  had  no  part  in  planning  the  dive 
and  only  agreed  to  take  pictures  of  it. 
The  News  was  not  involved  with  any 
m<ition  picture  concern  and  knows  noth¬ 
ing  about  Mr.  Terry’s  manager.” 
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Romances  of  American  Journalism 

Stories  of  Success  Won  by  Leaders  of  the  Press 


By  A.  J.  ALLEMAN,  JR, 


CHARLES  PHELPS  MANSHIP, 
Publisher,  Baton  Rouge  (La.) 
Slate-Timex  and  Morning  Advocate 


Specially  drawn  for  Editor  &  Publisher  by  Seymour  Marcus 


TJ  E’S  quiet  and  he’s  modest,  a  true 
sportsman  and  a  lover  of  nature; 
he’s  a  civic  leader  and  a  Christian;  he’s 
famous  for  a  pleasant  smile  and  a 
merry  twinkle  in  his  eyes:  but  primarily 
he’s  an  editor  and  a  publisher.  In  Who’s 
Who  he  is  listed  as  Charles  Phelps 
Manship,  publisher  of  the  Baton  Rouge 
(La.)  State-Times  and  Morning  Advo¬ 
cate. 

In  Baton  Rouge  he’s  generally  known 
as  Mr.  Manship,  while  those  who  are 
fortunate  enough  to  claim  a  personal 
acquaintance  refer  to  him  as  “Charley.” 
Around  the  office  he’s  just  “the  boss.” 

A  multiple  of  interests  mark  the  life 
of  this  man  whose  biography  may  not 
read  like  a  brilliant  story — but  such  is 
the  case  because  he  would  have  it  so. 
He  goes  about  sponsoring  and  encourag¬ 
ing  a  program  of  civic  advancement;  he 
devotes  a  great  deal  of  his  time  to 
charity  and  altruistic  work;  and  most  of 
this  is  done  without  a  line  of  “publicity” 
or  a  word  of  mention  from  his  lips. 

The  story  of  his  newspaper  connec¬ 
tions  is  not  that  of  the  average  news¬ 
paper  man’s  and  yet  it  is  remarkably  the 
same — that  is,  it  is  the  same  old  story  up 
to  a  certain  point,  and  after  that  it’s  a 
story  of  success. 

In  the  span  of  nine  years  he  advanced 
from  college  corresixmdent  to  editor  of 
a  daily  newspaper.  Five  years  after 
leaving  college  he  joined  a  struggling 
daily  by  chance  and  four  years  later  he 
was  its  publisher  because  of  his  business 
sense  as  well  as  his  editorial  accomplish¬ 
ments. 

As  devoted  as  Manship  is  to  his  news¬ 
papers — and  that  is  about  as  much  as 
Bobby  Jones  is  to  his  game  of  golf — 
he  still  finds  time  for  other  interests, 
among  which  hunting  is  perhaps  his  fipt 
love.  He  never  misses  an  opportunity 
for  a  week-end  jaunt  in  the  marshes  of 
south  loiuisiana  to  seek  out  the  elusive 
game  that  abounds  there.  But  he  by  no 
means  limits  his  hunting  to  Louisiana, 
for  he  often  goes  to  Canada  to  hunt 
moose,  and  to  the  south  only  the  Gulf 
of  Mexico  stops  him.  The  duck  is  a 
favorite  native  game  bird  with  him. 

At  the  same  time,  fishing  claims  its 
just  share  of  his  attention.  In  pursuit 
of  this  sport,  he  has  also  traveled  into 
Canada,  there  to  draw  in  the  salmon 
from  its  rivers.  And  down  on  the  coast 
he  has  gone  out  into  the  gulf  to  match 
his  wits  and  skill  with  the  stubborn 
tarpon. 

,  At  home  he  devotes  a  large  part  of 
his  spare  time  to  golfing  and  has  been 
one  of  the  leading  players  in  the  city, 
winning  several  club  trophies.  While 
his  interest  is  not  on  the  wane,  his 
health  has  interfered  with  his  game  and 
he  doesn’t  give  as  much  time  to  it  as  in 
the  past. 

That  he  is  a  lover  of  flowers,  and  par¬ 
ticularly  roses,  which  he  grows  himself, 
he  tells  you  with  obvious  enthusiasm. 
Success  in  that  undertaking  is  evident 
from  the  brilliant  blooms  that  grace  the 
desk  of  his  office.  Now  they  are  wine 
red ;  tomorrow  they  may  be  white,  and 
on  the  following  day  he  might  have  a 
display  of  mixed  shades  or  blossoms. 

\ot  only  is  Manship’s  personal  office 
brightened  with  posies,  but  the  entire 
plant  of  his  newspapers  is  similarly 
decorated  on  occasions  when  flowers  are 
plentiful. 

But  Manshin’s  chief  interest  is  with 
his  papers.  He  is  down  early  in  the 
morning  looking  after  things  himself ; 
not  that  he  doesn’t  have  confidence  in 
his  force,  for  he  has  been  away  for 
weeks  on  hunting  trips  and  is  never 
bothered  about  the  continuity  of  opera¬ 
tions.  but  he  likes  to  be  up  to  the  minute 
on  the  affairs  of  the  organization.  He 
leaves  late  in  the  afternoon,  and  not 
content  with  having  been  on  the  job  all 
day.  he  frequently  returns  at  night 
while  the  Advocate  is  being  published. 

He  grew  up  with  the  editorial  end  of 
the  paper  where  he  became  addicted  to 
the  sound  of  the  typewriter  and  the  wire 
instruments,  and  now  he  is  not  able  to 


keep  away  from  the  editorial  rooms,  al¬ 
though  his  ])ersonal  office  is  on  a  differ¬ 
ent  floor.  He  even  insists  on  liaving  a 
desk  among  those  of  the  papers’  writers. 
However,  he  rarely  writes  a  news  item 
and  never  unless  he  has  some  particular 
interest  in  the  subject.  Editorials  are 
his  hobby.  He  writes  tersely,  frequently 
using  sentences  of  about  five  words 
which  have  drawn  numerous  compli¬ 
ments  for  their  effectiveness. 

“While  I  think  that  the  editorial  page 
still  wields  a  large  influence,  I  would 
not  rate  it  above  the  news  columns  in 
importance.”  he  declares.  “News  is 
what  the  people  are  interested  in  and 
news  is  the  backbone  of  any  paper.  .Vo 
group  of  features,  however  brilliant, 
can  take  the  place  of  news.” 

•As  publisher  of  two  Associated  Press 
member  papers  he  held  a  position  with 
the  advisory  board  of  the  A.P.  in  the 
south  during  its  existence.  In  I.ouisiana. 
he  has  led  a  movement  for  organization 
of  the  afternon  dailv  publishers  outside 
of  the  city  of  New  Orleans.  This  bodv 
has  proved  to  he  mutnallv  beneficial. 
Meetings  are  held  periodically  and  prob¬ 
lems  of  common  interest  discussed  and 
business  pobetes  determined. 

Before  the  current  term  of  Governor 
Huey  P.  Long,  Manship  played  a  neg¬ 
ligible  part  in  state  politics,  never  par¬ 
tisan  in  his  editorial  columns.  He  broke 
with  the  governor  in  the  spring  of  1929 
during  a  special  session  of  the  (..ouisiana 
legislature  called  by  the  executive  to 
levy  an  occupational  license  tax  on 


manufacturers  of  oil.  Manship’s  papers 
charged  that  this  was  a  spite  move  on 
the  part  of  I^ing  which  aimed  its  blow 
principally  at  one  of  the  city’s  leading 
industries.  Since  then  the  Manship 
papers  have  been  militant  in  their  cam¬ 
paign  against  the  Long  administration  as 
well  as  in  the  recent  senatorial  primary. 
.Although  Governor  Long  swept  the 
state,  he  was  defeated  by  more  than 
6.000  votes  in  Manship’s  home  town,  the 
biggest  majority  given  against  Long  in 
any  community  in  Louisiana. 

Politically  he  is  associated  with  the 
Democratic  party  which  he  has  sup¬ 
ported  for  years  in  national  elections. 
He  served  as  a  delegate  at  large  from 
Louisiana  at  the  1924  Democratic  na¬ 
tional  convention.  His  biggest  contribu¬ 
tion  to  the  party’s  cause  is  his  collection 
of  donations  during  election  periods. 
This  he  carries  as  a  daily  front  page 
feature,  listing  the  donors  and  the 
amounts  contributed. 

In  Baton  Rouge  he  is  among  the  com¬ 
munity  leaders.  His  greatest  single  piece 
of  work  in  that  connection  was  as  di¬ 
rector  of  the  area  Red  Cross  flood  relief 
work  in  1927.  when  some  20,000  refugees 
driven  penniless  from  their  homes  by 
the  devastating  waters  of  the  Mississippi 
sought  nrotection  on  the  high  lands  of 
Baton  Rouge.  This  task  required  much 
of  his  time  which  he  gave  cheerfully  and 
willinglv.  For  several  years  he  headed 
the  local  chapter  of  the  Red  Cross,  with 
a  relief  budget  of  $25,000  yearly. 

.Among  his  more  personal  projects  is 


the  Goodfellows  organization,  founded 
by  the  State-Times  17  years  ago  and 
through  which  thousands  of  children  of 
Baton  Rouge  have  come  to  know  the  joy 
of  a  Christmas  with  a  glittering  tree 
and  jolly  Santa  Claus.  Attendance  at 
any  of  the  distributions  is  sufficient  to 
convince  any  observer  that  the  man  who 
has  made  those  things  possible  is  more 
than  repaid  for  any  effort  he  expend 
on  them.  The  intense  enjoyment  on  the 
part  of  the  children  and  the  expression 
of  worship  in  their  eyes  and  counte¬ 
nances  for  this  “Santa  Claus”  bespeaks 
of  the  reverence  in  which  they  hold  him 
and  the  loyalty  which  they  feel  toward 
him. 

There  are  also  many  other  undertak¬ 
ings.  Manship  has  held  a  position  on 
the  board  of  directors  of  the  city’s  Clum¬ 
ber  of  Commerce,  is  a  director  of  the 
Capital  Building  and  Loan  Company, 
director  of  the  Louisiana  Fire  Insurance 
Company,  an  Elk,  Kappa  Alpha,  a  ves¬ 
tryman  of  the  Episcopal  Church,  and 
holds  memberships  in  the  Westdale 
Country  Club,  the  Baton  Rouge  (iolf 
and  Country  Oub,  the  National  Press 
Club,  the  Delta  Duck  Club  and  the 
Crowley  Duck  Club.  He  is  a  former 
president  of  the  Baton  Rouge  (jolf  and 
Country  Qub. 

Manship  is  a  native  of  Mississippi. 
He  was  born  at  McComb  City,  Nov.  29, 
1881,  and  attended  the  public  schools  of 
Jackson,  Miss.,  and  continued  his  studies 
at  Millsaps  College,  also  at  Jackson. 
While  at  Millsaps,  from  1896  to  1900, 
he  served  as  college  correspondent  for 
the  Jackson  Daily  Netvs,  and  upon 
leaving  the  institution  continued  with 
the  News.  At  the  same  time  he  took 
over  the  Jackson  correspondence  of  the 
.Memphis  Commercial  Appeal. 

At  this  point  he  was  affected  by  the 
wanderlust,  earned  passage  to  London, 
and  spent  a  period  touring  Europe. 

He  returned  to  apply  himself  to  his 
duties  on  the  Jackson  News  and  in  1905 
moved  to  Baton  Rouge,  La.,  where  he 
became  capital  correspondent  of  the 
.Vnj'  Orleans  Picayune,  later  merged 
with  the  Times-Democrat  into  the 
Times-Picaywte.  At  the  same  time  he 
was  acting  as  city  editor  of  the  old 
Baton  Rouge  Times.  In  1907  he  went 
with  the  Baton  Rouge  States,  and  in 
1909,  when  this  paper  was  bankrupt,  he, 
with  associates,  took  the  paper  over  from 
the  receiver  and  merged  it  with  the 
Times.  He  later  became  sole  owner  of 
the  paper,  and  for  several  years  handled 
all  telegranh,  editorial  and  much  of  the 
business  affairs  of  the  publication. 

He  completely  divorced  the  paper 
from  local  factional  politics,  and  in 
1915  built  one  of  the  first  modern  news¬ 
paper  plants  in  Louisiana.  In  1923  this 
building  had  been  outgrown,  and  i 
larger  building  was  erected  across  the 
street  at  a  cost  of  about  $100,000. 

In  1925  Mr.  Manship  established^  the 
Morning  Advocate,  with  .Associated 
Press  leased  wire  coverage,  and  with 
the  two  newspapers,  the  State-Times  m 
the  afternoon  field  and  the  Morning 
Advocate  in  the  morning  field,  he  is  kept 
reasonably  busy  in  the  publication 
business. 

He  takes  an  active  interest  in  things 
that  concern  the  newspaper  profession 
He  helped  work  out  the  new  "■‘etail 
and  “general”  rate  agreement  among  the 
daily  newspapers  of  I^utsiana. 
has  supplanted  the  old  “local”  and 
“national”  rate  cards,  and  he  is  chair¬ 
man  of  the  commission  that  has  been  srt 
up  among  the  publishers  to  sec  that  the 
agreement  is  lived  up  to. 

Manship  married  Miss  Leora  Douthit 
of  Pennleton,  S.  C.,  in  1904  from  which 
union  there  have  been  four  children,  two 
of  whom  are  living.  Charles.  .In.  ,* 
graduate  of  the  University  of  Misswn. 
has  been  employed  in  the  business  office 
of  the  State-Times  and  Morning  Adm- 
cate  and  is  now  a  student  at_  the  H*r' 
vard  School  of  Business  .Administration. 
Douglas  Lewis  is  still  attending  grs™‘ 
mar  school. 
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It’s  the  Same 
with  Your  Product 
as  with  Nancy  Carey’s 

Nancy  Carey’s  Department  of  the  Public  Ledger 
has  to  do  with  foods  and  their  preparation.  The 
women  of  Philadelphia  rely  upon  it  for  help  in 
planning  their  daily  menus  and  for  proper  diet 
recipes.  This  feature  pulls  five  thousand  inquiries 
a  month.  The  size  of  the  baskets  carried  by  the 
jolly  chefs  indicates  the  proportionate  income  of 
each  major  buying  area  of  the  city. 

The  size  of  the  baskets  denotes,  too,  how  Miss 
Carey’s  mail  bulks  in  proportion  to  the  incomes  of 
the  eight  areas.  The  table  shows  that  areas  A  and 
F  have  about  the  same  population  as  areas  E  and 
H.  But  the  inquiries  from  the  first  two  outnumber 
those  from  E  and  H  more  than  two  to  one.  It 
must  be  concluded,  then,  that  advanced  house* 
keeping  follows  income  in  the  same  way  as  does 
buying — not  a  matter  of  massed  F>eople;  but  a 
matter  of  massed  earnings. 

In  the  Cawl  Survey  are  shown  many  pictures 
made  up  of  Indisputable  economic  facts  covering 
Philadelphia.  These  pictures  point  to  money-sav- 
ing,  motion-saving  ways  of  covering  this  market 
advertlsingly,  where  to  bear  down  on  distribution, 
how  to  be  sure  of  repeat  sales.  The  Cawl  Survey 
will  uncover  for  you  the  best  and  quickest  way  to 
cover  the  ground,  thoroughly  and  savingly. 

Write  for  further  information  as  to  how  this  fine 
merchandising  tool  works.  It  is  so  different  from 
the  usual  **survey”  that  it  takes  a  force  of  twelve 
people  to  keep  it  up  to  the  moment.  And  this  is 
done — accurately  and  effectively.  Look  into  its 
value  as  a  guide  to  more  profits  in  Philadelphia, 
out  of  increased  sales.  Write  today  for  informa¬ 
tion  you  will  appreciate. 

PUBLIC  LEDGER 

Morning  -  Evening  -  Sunday 
Cyrus  H.  R.  Curtis,  President 

Independence  Square,  Philadelphia 

Three  Great  Newspapers  in  the 
Third  Largest  City 
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LINAGE  DROP  HIT  BOTTOM  IN  AUGUST 


Total  for  Eight  Months  Is  9.9  Per  Cent  Behind  Last  Year,  After  August’s  18.1  Per  Cent  Decline— 

September  to  Date  Promises  Last  Quarter  Improvement 


Business  charts  which  depicted 
August  as  a  swift  declivity  in  the 
course  of  trade,  with  a  tooth-jarring 
bump  at  the  finish,  have  their  confirma¬ 
tion  in  the  tabulation  of  newspaper  lin¬ 
age,  which  indicate  that  advertising  hit 
a  new,  and  probably  final,  bottom  in  the 
month.  Total  paid  space  in  daily  and 
Sunday  newspapers  was  18.1  per  cent 
below  the  volume  for  August,  1929,  with 
daily  papers  showing  a  relatively  larger 
loss  in  all  classifications  but  automotive 
than  the  Sunday  issues.  There  were 
five  Sundays  in  1930  against  four  in 
1929.  Authority  for  these  comparisons 
is  Media  Records,  Inc.,  which  reached 
them  on  the  basis  of  figures  for  1926  daily 
and  109  Sunday  papers  in  69  large  cities, 
68  in  the  United  States  and  one  in 
Canada.  Detailed  figures  from  this 
source  are  shown  for  all  these  cities, 
except  New  York  and  Chicago,  statis¬ 
tics  for  which  are  furnished  by  the  Ad¬ 
vertising  Record  Company. 

Cotal  linage  for  August,  1930,  was 
130,594,362  agate  lines,  a  loss  of  28,946,- 
&0  agate  lines,  or  18.1  per  cent, 
from  last  year’s  figures  for  the  month. 
Total  linage  in  daily  papers  only  was 
107,946,938  agate  lines,  a  loss  of  24,- 
134,480  lines,  or  18.3  per  cent.  Total 
linage  in  Sunday  issues  cMily  was  22,- 
647,424  agate  lines,  a  loss  of  4,811,800 
lines,  or  17.5  per  cent. 

Retail  linage,  daily  and  Sunday,  to¬ 
talled  69,604,024  lines,  a  loss  of  11,574,- 
937  lines,  or  14.3  per  cent.  Retail  lin¬ 
age,  daily  only,  totalled  57,463,511  lines, 
a  loss  of  10,378,283  lines,  or  15.3  per 
cent.  Retail  linage,  in  Sunday  issues 
only,  totalled  12,1.37,513  lines,  a  loss  of 
1,1%,6.54  lines,  or  9  per  cent. 

General  linage,  daily  and  Sunday  is- 
.sues  combined,  totalled  20,164,910  lines, 
a  loss  of  4,455,031  lines,  or  18.1  per  cent. 
Daily  issues  only,  general  linage  totalled 
17,403,637  lines,  a  loss  of  4,035,402  lines, 
c.r  18.8  per  cent.  Sunday  is.sues  only, 
general  linage  totalled  2,761,273  lines,  a 
loss  of  419,62*1  lines,  or  13.2  per  cent. 

Automotive  linage,  daily  and  Sunday 
combined,  totalled  9,490.247  lines,  a  loss 
of  6.407,436  lines,  or  40.3  per  cent.  .Auto¬ 
motive  linage  daily  issues  only,  totalled 
7,903,828  lines,  a  decrease  of  3,.300,957 
lines,  or  29.5  per  cent.  Automotive  lin- 
«gc,  Sunday  only,  totalled  1,. 586,419  agate 
lines,  a  loss  of  3,10(),479  lines  or  fi6.2  per 
cent. 

Financial  advertising,  daily  and  Sunday 
combined,  totalled  3,716,818  agate  lines, 
a  decrease  of  1,796,()90  lines  or  32.6  per 
cent.  Financial  advertising,  daily  issues 
only,  totalled  3,209,947  lines,  a  loss  of 
1.748,208  lines,  or  35.3  per  cent.  Finan¬ 
cial  advertising  Sunday  only,  totalled 
506,871  lines,  a  decrease  of  47,882  lines, 
or  8.6  per  cent. 

Total  display  advertising  dailv  and 
Sunday  combined,  was  102,975,997  agate 
lines,  a  decrease  of  24,233,494  lines,  or 


SUCCESS 

Financial  success  isn't  enough. 
A  Special  Edition  must  leave 
with  both  advertiser  and  pub¬ 
lisher  a  feeling  of  pride  and 

satisfaction - an  appreciation 

of  the  fact  that  they  have 
combined  to  produce  an  edi¬ 
tion  fittingly  representing 
the  commercial  and  industrial 
strength  of  their  city. 

Such  an  edition  can  only  be 
produced  by  men  trained  and 
tested  by  years  of  experience. 

John  B.  Gallagher  Company 

45  W.  4Sth  St.,  New  York  City 


19.1  per  cent.  Total  display  advertising, 
daily  issues  only,  was  85,983,923  lines,  a 
decrease  of  19,462,850  agate  lines,  or 

18.5  per  cent.  "Total  display  advertising, 
Sunday  only,  was  16,992,076  lines,  a  de¬ 
crease  of  4,770,644  lines,  or  21.9  per  cent. 

Classified  advertising  totalled  24,998,- 
326  lines,  a  decrease  of  4,‘169,186  lines, 
or  16.6  per  cent.  Classified  advertising, 
daily  only,  totalled  19,405,273  lines,  a 
decrease  of  4,910.361  lines,  or  20.2  per 
cent.  Classified  advertising,  Sunday  only, 
totalled  5,-593,053  lines,  a  decrease  of  58,- 
825  lines,  or  1  i^r  cent. 

l^gal  advertising,  daily  and  Sunday 
combined,  totalled  2,620,037  lines,  an  in¬ 
crease  of  2.56,400  lines,  or  10.8  per  cent. 
Legal  advertising,  daily  issues  only, 
totalled  2,-557,742  lines,  a  gain  of  238.731 
lines,  or  10.3  per  cent.  Legal  adyerttv 
ing,  Sunday  only,  totalled  62,295  lines,  a 
gain  of  17,669  lines,  or  39.6  per  cent. 

Total  news  space,  daily  and  Sunday, 
was  204,171.-584  lines,  a  decrease  of 
4,204,790  lines,  or  2  per  cenl.  Total  news 
space,  daily  only,  was  147,930,088  lines, 
a  decrease  of  11,393.984  lines,  or  7.2  per 
cent.  Total  news  space,  Sunday  only, 
was  56,241,4%  lines,  an  increase  of 
7.189,194  lines,  or  14.7  per  cent. 

Total  advertising  for  the  eight  months, 
Tan.  1-Aug.  31,  is  9.9  per  cent  behind  the 
linage  for  the  same  period  last  year,  the 
largest  classification  loss  being  automo¬ 
tive — 23.6  per  cent.  Retail  advertising 
is  8.1  per  cent  behind;  general  advertis¬ 
ing  is  4.7  per  cent  behind ;  financial  shows 
a  loss  of  14.1  per  cent;  total  display’s 
loss  is  9.4  per  cent;  classified  is  behind 

13.6  pe  cent,  and  legal  shows  a  gain  of 
6.3  per  cent. 

The  terrific  decline  of  .August  in  all 
classes  except  legal  raised  the  percentage 
loss  for  the  year  to  date  from  7.8  per 
cent  at  the  end  of  six  months  to  9.9 
per  cent  for  the  eight  months.  July’s 
loss  in  total  was  13.1  per  cent,  and,  until 
■August,  produced  its  18.1  per  cent  drop, 
many  publishers  and  advertisers  had 
hoped  that  the  July  low  meant  the  turn  of 
the  tide.  .August  quickly  banished  that 
delusion,  but  September’s  showing  to 

THE  HIGHEST 
NET  AVERAGE 
PRESSROOM 
PRODUCTION 

is  that  recorded  by 

DUPLEX 

SUPER'DUTY 
UNIT  PRESSES 


Our  customers 

write  our  ads 

STATEN  ISLAND  (N.  Y.) 
ADVANCE  Says: 

"We  thoroughly  inveetigated  all 
pretMCM.  We  knew  we  were 
buying  the  best  when  we  bought 

DUPLEX  SUPER  DUTY 
UNITS." 


date,  while  spotty,  has  renewed  optimism. 

General  linage  is  up  to  seasonal  ex¬ 
pectations,  almost  to  last  year’s  records, 
in  all  except  the  radio  and  automotive 
lines  and  while  the  former  shows  some 
improvement,  there  is  little  possibility 
that  its  linage  for  the  year  will  approach 
previous  records.  Automotive  advertisers, 
the  best  part  of  the  1930  selling  season 
past  with  a  total  distribution  only  60  per 
cent  of  last  year’s,  are  looking  toward 
1931  rather  than  to  the  remainder  of 
1930.  Other  general  advertising  is  in 
excellent  shape  and  retail  advertising  in 
most  cities  has  not  fallen  alarmingly 
from  former  records. 

Complete  tables  showing  linage  volume 
tor  individual  papers  in  principal  cities 
will  be  found  on  page  42  and  succeeding 
pages. 


PUBLISHER  BEFORE  COURT 


Citizens  Ask  That  Publisher  Be  Made 
to  Serve  Suspended  Sentence 

(By  telegraph  to  Editor  &  Publisher) 
Miami,  Fla.,  Sept.  23. — .Arguments  in 
the  plea  of  J.  H.  Wendler,  newspaper 
man,  seeking  a  habeas  corpus  writ  to  es¬ 
cape  the  invocation  of  a  three-months’ 
suspended  sentence  passed  upon  him  two 
years  ago,  were  taken  under  advisement 
at  the  clo.se  of  a  hearing  today  before 
Circuit  Judge  U.  O.  Thompson.  Some 
days  ago  counsel  for  W'endler  and  the 
state  were  ordered  to  file  briefs  by  Fri¬ 
day  of  this  week. 

The  sentence  was  passed  on  a  charge 
of  criminal  libel.  Mr.  Wendler  is  pub¬ 
lisher  of  the  Hialeah  Herald  and  the 
Miami  Beach  Democrat.  Two  years  ago 
he  entered  a  nolo  contendere  plea  to  a 


charge  of  criminal  libel,  the  suspended 
sentence  being  passed,  on  the  condition 
that  no  similar  complaints  were  regis¬ 
tered. 

Hialeah  residents  recently  complained 
that  Mr.  Wendler  had  violated  the  con¬ 
dition  upon  which  the  sentence  had  been 
suspend^.  He  was  accordingly  sen¬ 
tenced  to  serve  on  the  county  road  gang 
with  an  additional  30  days  if  he  should 
fail  to  pay  court  costs.  Frank  Clark, 
Jr.,  counsel  for  the  publisher,  contended 
that  the  invocation  of  sentence  more  than 
two  years  after  its  imposition  was  an  in¬ 
fringement  of  constitutional  rights. 


ASKS  DELAY  IN  RADIO  CASE 


WENR  Opposing  Application  of  Mil¬ 
waukee  Journal  Station 


CrUIIUK  a  x-ublisher; 


Washington,  D.  C.,  Sept.  23.— Coun¬ 
sel  for  broadcasting  station  WENR,  of 
Chicago  has  asked  the  Federal  Radio 
Commission  to  defer  action  on  the  ap¬ 
plication  of  station  WTMJ,  operated  by 
the  Milwaukee  Journal  for  permission 
to  operate  on  the  clear  channel  of  870 
kilocycles  now  used  by  WENR  and 
WLS. 


The  Journal  station  operates  on  620 
kilocycles,  and  asked  to  operate  with 
5,000  watts  of  power  instead  of  1,0^ 
watts  some  time  ago.  This  application 
was  denied,  whereupon  the  Milwaukee 
station  carried  the  case  to  the  District 
of  Columbia  Court  of  Appeals  and  filed 
another  application  with  the  commission 
a.sking  permission  to  broadcast  on  870 
kilocycles  with  50,000  watts  of  power. 

A  hearing  on  the  latter  application 
has  been  scheduled  for  Oct.  6. 


The  Motor 
'That  Costs 
No  More  to 
Buy  but  Less 
to  Operate 


Years  of  Constant  Service 
Mean  Little  to  Cushmans — 

The  Cushman  Offset  Motor  is  built  expreatly  for  Linotype,  Intertype,  Monotype 
operation.  It  is  built  to  deliver  efficient,  dependable  service  day  after  day  for  a 
long  period  of  years. 

For  example,  the  Abilene  (Tex.)  Reporter-News  says — 

“We  take  p'.easure  in  advising  that  we  have  used  Cushman  Offset  Motors  for  a 
numbe."  o5  years,  and  they  have  given  us  perfect  satisfaction,  in  every  way.  We 
have  no  cri'.icirm  whatsoever  to  make  of  the  Cushman  motor,  and  know  that  it 
is  a  product  of  high  quality." 

Con  you  say  as  much  for  your  motors? 

CUSHMAN  ELECTRIC  COMPANY 
CONCORD,  N.  H. 
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reads  The  Des  Moines  Register  and 


Tribune  in  this  typical  Iowa  Town? 


This  is  Main  Street,  Algoiia,  Io\«a — Home  of  L.  J.  Dickinson., 
Repnblican  Nominee  for  United  States  Senator,  termed  by 
Speaker  of  the  House  ‘‘Nick”  Lougworth,  “A  Hell-Raiser  for 
Agriculture.” 

Population  of  Algoua  (1930  Census)  3,980.  Families  973 
(Estimated).  Daily  Register  and  Tribune  circulation  in  Algona 
and  on  farms  served  through  postoffice — Daily,  1,079;  Sun¬ 
day,  983. 

Distance  from  Des  Moines,  1-13  miles. 


HOW  THEY  EARN  THEIR  LIVING 


Occupations  of  .Alironu  lies  Moines  KcKister  and  Tribune  Subscribers 


.Attorneys  . 

.Automobile  Healers  .... 

Hankers . 

liarbers  . 

Billiard  Hall  . 

Cafe  and  Hotel . 

City  and  County  tHfleiaU 

Clerical  . 

Clothiers . 

('onfectioner>  . 

Contractors  . 


Printing  anti  l*ul>lisliiiu( 

Public  Itilities  . 

Kailrt>atl  . 

Retail  Sales  People . 

Ketiretl  . 

Shoe  Healers  . 

Skilled  Metdianics  . 

Triifk  Hrivers  . 

Aeterinarian  . 

Miscellanetiiis  . 


Creamery-PriMliice-Stock 

Buyers  . 

Hruicicists  . 

Hry  Hoods  . 

Farminic  . 

tins  Station  . 

tirain  Klevaior  . 

t>rocers-Butchers-Bakers 

Hardware . 

Housewives  . 

Implements  . 


Insurance  and  Re 

tate  . 

Jewelers  . 

Laborers  . 

laiiiiber  and  Coal. 

.Ministers . 

Motion  Pictures  .. 
Phtitoicraphers  .... 
Physicians*  Dentist! 

Nurses  . 

Postal  Employees 


AND  HOW  THEY  LIVE 


IHli  siihntTibfrs  own  42.1IIU  arrpK  of  lunil 
town  sulisi-rilicrs  own  •J'J.'.tKt  niTos 
I'iS  farm  sul»srril»t*rs  own  acr**s 

34  truck,  owned  by  subscribers 
iiwiumI  Ii.v  town  siiliserilnTs 
:VJ  owned  by  farm  8nbseril>ers 


ti  subscriber,  liave  telephones 
rtej,  of  tile  town  subscribers 
i3',e  of  the  farm  subscribers 


ailiscribers  have  eleetrlcily 
of  the  towtl  silbseribers 
of  the  farm  sttliscriliers 


13  subscribers  oivn  their  lionies 
.■,11%  of  the  town  silbseribers 
37%  of  tile  farm  subscribers 


HUB  passeUBer  ears  are  owned  by 
seribers 

.■>U.'>  ears  l>y  farm  sniiseriliers 
304  ejirs  liy  town  suliseriiiers 


In  no  other  state  is  one  newspaper  so  wiilely  rf*ad  in 
city,  town  and  on  the  farm  as  The  Des  Moines  Register 
and  Tribune  in  Iowa.  More  than  24-0.0(1(1  daily  eireu- 
lation  extending  into  every  countv— tioorstep  lioine  de¬ 
livery  in  8.vl  Iowa  cities  and  towns — tielivered  on  1,770 
Iowa  R.  F.  U.  routes— extensive  state  news  and  picture 
service. 


The  Des  Moines 
Register  and  Tribune 


V 


i 


' 


■  V.  , 
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DAILIES*  WAVERING  STAND  ON  RATES 
INVITES  PRESSURE,  BENSON  SAYS 

President  of  A.A.A.A.  Says  Agencies  Undermine  Their  Own 
Position  When  They  Demand  Local  Rate — Jealousy 
Between  Classes  of  Media  Petty,  He  Says 

The  advertising  agencies’  fight  to  merit  and  apply  it.  Why  should  the 
break  down  newspaper  rates  and  ob-  newspaper  publisher  not  be  glad  to  see 
tain  the  local  charge  for  national  adver-  magazines  used,  or  vice  versa,  if  thp 
tisers  is  uneconomical  and  distasteful  happen  to  be  better  adapted,  make  the 
from  the  agencies’  viewpoint,  and  is  advertiser  succeed?  Success  is  the  big 
necessitated  onlv  by  the  agencies’  policy  thing  after  all.  As  long  as  an  adver- 
of  getting  the  most  out  of  the  “advertis-  tiser  is  successful,  he  is  a  possible  and 
ing  dollar”  John  Benson,  president  of  even  probable  customer  for  every  form 
the  .American  Association  of  Advertis-  of  medium.  If  he  fails,  we  all  lose, 
ing  \gencies  said  Monday,  Sept.  22,  in  “Many  a  magazine  campaign  has  built 
an  address  before  a  joint  meeting  of  up  a  newspaper  appropriation  and  many 
newspaper  publishers  and  advertising  a  newspaper  campaign  has  laid  the 
agencies  in  San  Francisco.  foundation  for  a  magazine  advertiser. 

“W  e  undermine  our  own  position,”  Mr.  They  are  mutually  dependent.  Ihe  im- 
Beiison  said,  “when  we  go  after  a  local  portant  thing  is  to  use  each  in  its  proper 
basis;  that  means  no  commission  from  l)lace.  That  makes  business  for  every- 
the  publisher  and  sometimes  no  compen-  body. 

sation  from  the  advertiser.  It  is  a  “The  ill-will  which  some  newspapers 

menace  to  our  agency  franchise.  But  feel  towards  the  new  medium  of  radio 
what  can  we  do,  when  publishers  have  seems  to  me  petty.  If  the  two  media 
so  wide  a  differential  as  to  invite  attack  cooperate  they  will  make  business  for 
and  so  weak  a  policy  as  to  grant  rates  both.  Time  and  again  radio  has  doubled 
to  which  no  national  advertiser  is  en-  the  returns  from  periodical  or  newspaper 
titled?  If  such  rates  are  available  at  all,  advertising,  made  it  far  more  effective, 
it  is  our  duty  to  go  after  them,  in  the  In  many  cases  it  was  the  one  thing 
interest  of  our  clients  and  competitive  previously  lacking  to  garner  results, 
equality.  The  great  broadcasting  networks  have 

“The  publishers  have  made  that  con-  lieen  wiser  in  their  policy  of  discourag- 
dition  for  themselves;  they  have  been  ing  the  use  of  newspaper  money  in 
unfair  to  the  national  advertiser  and  radio  .  .  . 

made  him  dissatisfied;  they  have  pro-  "Newspapers  seem  to  think  agencies 

yoked  his  attack  and  then  weakly  yielded  prefer  to  place  advertising  in  magazines 
to  it.  There  will  be  no  remedy  unless  because  it  is  simpler  and  less  expensive 
and  until  rates  are  approximated  and  rate  to  do  so.  They  overlook  the  finer  prep- 
structures  maintained,  the  same  for  all.  aration  required,  especially  in  color 
The  real  villian  in  this  situation  i.s  the  work.  The  art  problems  in  magazine 
publishers’  own  destructive  competition,  advertising  are  often  expensive  to  solve, 
which  leads  to  unfair  offers,  weak  con-  In  the  long  run  one  class  of  media  re¬ 
cessions.  excessive  service.”  quires  as  much  work  as  another.  And 

Mr.  Benson  reiterated  his  stand  on  the  big  leveling  factor  is  in  the  respon- 
free  publicity,  mainly  that  it  is  as  unwel-  sibility  the  agent  carries  in  handling  an 
come  to  the  agency  as  to  the  publisher,  account,  whatever  the  media.  ,\11  the 
but  was  necessitated  because  “we  are  preliminary  studies  of  product,  market 
all  in  the  grip  of  a  relentless  competi-  and  appeal,  the  working  with  dealers  and 
tion  and  must  do  for  our  clients,  who  are  salesmen,  the  planning  of  campaigns, 
also  the  publishers’  clients,  everything  in  apnly  to  all  media.  The  feeling  that 
our  power  to  get  the  most  out  of  the  agencies  seek  to  divert  appropriation 
advertising  dollar.”  from  one  class  of  media  to  another  for 

“If  we  can  help  out  a  campaign  with  financial  reasons,  in  the  main,  is  untrue, 
free  publicity  of  a  legitimate  sort,"  he  No  agent  worth  the  name  could  afford 
said,  “and  the  publisher  accepts  it,  and  to  let  any  selfi.sh  consideration  influence 
even  suggests  it,  we  have  no  choice  in  his  choice  of  media;  he  would  be  play- 
the  matter.  If  we  do  not,  somebody  ing  with  fate,  jeopardizing  his  own  fu- 
else  will;  and  if  our  clients  do  not,  their  ture.  It  is  difficult  enough  to  succeed 
competition  will.”_  _  _  in  the  liest  selected  media.  Any  but  the 

The  same  principle  applies  to  the  most  single-hearted  devotion  to  a  client’s 
agencies’  fight  for  the  local  advertising  interest  would  not  do. 
rate.  Mr.  Benson  stated,  and  added :  “Undoubtedly  publications  are  not  al- 

“Just  as  long  as  there  is  a  wide  ways  wisely  or  even  fairly  chosen  by  the 
differential  between  local  and  national,  agent.  He  may  not  know  all  the  facts 
the  national  advertiser  is  going  after  or  circulation  values.  He  may  lie  super- 
the  local  rate,  and  just  as  long  as  it  ficial  or  have  fixed  ideas.  He  may  even 
IS  available  to  any  one,  we  all  have  to  lie  influenced  by  ill-will  or  ptejudice 
get  it  or  try  to  get  it.  to  put  our  clients  against  a  publi.sher.  He  sometimes  mis- 
on  a  plane  of  competitive  equality.  We  uses  the  A.B.C.  reports,  picks  papers 
have  no  choice  in  the  matter.  by  mere  quantity  of  circulation,  without 

“We  do  not  want  to  do  these  things;  regard  to  its  method  or  source.  "This  is 
they  hurt  us  and  they  hurt  our  busi-  deplorable,  but  1  believe  not  general  and 
ness.  Free  publicity  costs  us  money  to  on  the  wane.  We  are  trying  to  teach 
handle  for  which  we  are  inadequately  our  space  buyers  better.” 
paid  and  often  paid  nothing  at  all ;  it 
competes  with  paid  advertising  from 
which  we  derive  our  revenues.  It  makes 
bad  feeling  among  publishers,  some  of 
whom  invite  it  and  others  resent  it. 

We  would  be  much  better  off  if  there 
were  no  publicity  bureaus  to  force  our 
hand  and  no  obliging  publishers  to  ac¬ 
cept  and  even  invite  it.” 

There  is  too  much  jealously  between 
classes  of  media,  Mr.  Benson  stated  in 
his  address. 

“Each  wants  all  the  business  tor 
itself,”  he  said.  “They  all  seem  to  feel 
equally  adapted  to  any  situation.  They 
fail  to  recognize  that  they  vary  in  their 
characteristics  and  that  the  advertiser's 
problems  vary  too.  One  may  l>e  much 
more  suitable  for  a  given  advertiser 
than  another,  or  more  suitable  to  a 
given  stage  of  his  development.  We 
nee*d  newspapers  for  some  and  magazines 
for  others,  and  billlioards  or  radio  for 
still  others.  Such  a  range  oi  media 
could  not  have  come  into  existence  and 
built  up  such  volume  without  .specific 
merit.  Our  problem  is  to  recognize  that 
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Supplying  every  need 
beyond  wire  and 
local  news. 


BOSTON  REPORTER  DIDNT 
RECOGNIZE  PUBLISHER 

A  Boston  American  reporter  re¬ 
ceived  the  shock  of  his  life 
last  week  Wednesday  when  he 
asked  a  guest  of  Mayor  James  M. 
Curley  at  the  Tercentenary  parade 
bis  name  only  to  learn  that  it  was 
his  own  “boss,”  William  Randolph 
HearsL 

Mayor  Curley  and  several  guests 
were  posing  for  newspaper  photog¬ 
raphers  in  front  of  the  state  house 
in  an  automobile.  One  of  them 
was  unknown  to  the  American  re¬ 
porter  and  so  he  stepped  up  to  the 
ear  and  asked  “May  I  have  your 
name?” 

“William  Randolph  Hearst”  was 
the  answer.  ”Gee  whiz,”  said  the 
American  reporter.  “I  work  for 
you.”  Mr.  Hearst  joined  in  the 
laugh. 


TOBEY  SELLING  FEATURES 

Walter  Tobey,  for  many  years  pub¬ 
lisher  of  the  Hamilton  (O.)  News,  has 
retired  from  active  newspaper  work, 
and  is  now  selling  newspaper  features 
from  his  home  in  Hamilton.  He  was 
the  founder  and  for  12  years  the  presi¬ 
dent  of  the  Ohio  Select  List  of  Daily 
Papers.  Among  the  features  he  is 
handling  are  “What  Does  Your  Name 
Mean?”  “Lucky  Breaks,”  “Nature 
Studies,”  and  “Bob-O-Links.” 

HUGE  CUP  RACE  FILE 

During  the  week  of  the  America’s  Cup 
races  off  Newport,  R.  I.,  newspaper  men 
sent  approximately  1,314,000  words  of 
press  matter  over  the  Western  Union 
and  Postal  Telegraph  wires  to  all  parts 
of  the  United  States,  Canada  and  across 
the  seas.  This  does  not  include  stories 
sent  over  the  telephone  or  by  radio. 
More  than  150  correspondents  filed 
stories  daily. 


BERNAYS  LISTS  “REai 
RULERS”  OF  U. 

“Ma»»  Paychologistz"  Really  Manipu. 
late  the  Automatoni,  Pul>. 
licity  Man  Telit  Boston 
Conference 

{Special  to  Editor  &  Pvbusher) 

Bostox,  Mass.,  Sept.  23 — “Mass  psv- 
chologists”  are  the  real  rulers  *^oi 
.America,  according  to  h.dward  L.  Ber- 
nays,  publicity  man.  Taking  exception 
to  the  list  of  financiers  issued  recently 
by  former  Ambassador  Gerard,  Bernay’s 
yesterday  gave  . his  own  list  of  26  rulers 
speaking  at  the  Boston  Conference  ml 
Retail  Problems. 

Bernays  modestly  classified  himself  as 
a  “mass  psychologist,”  although  omitting 
his  name  from  the  list  of  26  most  in¬ 
fluential  ones.  Ivy  Lee,  publicity  man 
for  the  Rockefeller  and  other  interests 
was  one  of  the  rulers  named. 

Newspaper  and  advertising  men  loomed 
large  in  the  list,  although  it  also  included 
such  men  as  Judge  Kenesaw  M.  Landis, 
baseball  czar;  Amos  Parrish,  style  au¬ 
thority;  John  Ringling,  circus  magnate 
A1  Smith,  Will  Hays,  .Adolph  Zukor, 
the  unnamed  head  of  the  -Anti-Salooii 
League,  and  “Messrs.  West  and  Michel- 
son,  publicity  directors  of  the  Republi¬ 
can  and  Democratic  parties  respectively.” 

The  others  on  the  list  were:  Arthur 
Brisbane,  Roy  W.  Howard,  William  Ran¬ 
dolph  Hearst,  George  Horace  Lorimer, 
Bernarr  Macfadden,  Adolph  Ochs,  Bruce 
Barton,  Kenneth  Collins,  Henry  Ford, 
Wilfred  Fry,  J.  K.  Frasser,  George  Wash¬ 
ington  Hill,  Albert  D.  I.asker,  H.  K.  Mc¬ 
Cann,  Stanley  Resor,  Francis  Sisson. 

SHOPPING  NEWS  DISSOLVED 

Royal  Oak  (Mich.)  Merchants  Skof- 
ping  News  has  filed  notice  of  dissolu¬ 
tion  with  the  secretary  of  state  of  Michi¬ 
gan.  The  paper  was  incorporated  on 
1,500  shares  of  no-par  value  stock. 


NEA  Service,  Inc., 

1200  W.  3rd  St.,  Cleveland,  Ohio 


“CHEAP  TOOLS  MAKE  DEAR 
PRODUCTS" 

A  contemporary  thus  quotes  from  the  motor  induS' 
try  in  Editor  &■  Publisher. 

Quite  true;  and  just  as  true  of  dry  mats,  which  are 
really  a  "tool”  for  the  production  of  good  printing 
plates. 

A  cheap  price  doesn't  make  a  cheapened  mat  any 
better;  in  fact,  a  cheap  price  denotes  the  maker's 
best  estimate  of  his  own  product. 

A  case  of  500  Certifieds  will  convince  you  that  the 
Certified  mat  is  the  most  economical  "tool”  you  can 
supply  your  stereotype  department. 

Forget  price!  Try  quality!  It  pays! 

CERTIFIED  DRY  MAT  CORPORATION 

3^  Madison  Avenue  ^  New  York.  N.Y. 
For  dependable  stereotyping  use  Certified  Dry 

MADE  IN  THE  U.k..\. 

4  B  I  Y  k 

_ N  NOW  r _ 

W  i\se  spending  is  an  investment 
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The 

JOURNAL  SCOOPS 
FINANCIAL  NEWS 


IN  OREGON 


When  the  business  day  is  over  in 
New  York,  it  is  only  2  p.  m.  -in  Portland 
Oregon,  and  The  JOURNAL  is  off  the 
press  with  the  COMPLETE  RECORD 
of  that  day's  stock  and  bond  transactions 
This  is  an  exclusive  news  feature  of  The 
ORECON  JOURNAL  .  .  .  that  is  why 
thousands  of  Oregon  men  and  women  rely  on  The  JOURNAL  for 
their  complete  record  of  stock  market  sales  the  DAY  THEY  HAPPEN 


This  reader  preference  is  evidenced 
by  The  JOURNAL'S  leadership  in  display  advertising.  The  JOURNAL 

carries  MORE  Men's  clothing . and  nearly  twice  as 

much  Food  advertising  as  any  other  PORTLAND  newspaper 


In  PORTLAND  the  FIRST  buy  is  The  JOURNAL 

—read  in  three  out  of  every  four  Portland  homes 
—leading  all  other  papers  in  display  advertising 


The  journal 

AFTERNOON  +  SUNDAY  PORTLAND  ORECON 

E-303 


^tpresenled  Nationally  by  REYNOLDS-FITZGERALD,  Inc.,  2  West  45th  St.,  New  York;  203  North  Wabash  Ave.,  Chicago;  58  Sutter  St.,  San 
FfMcisco;  117  West  Ninth  St.,  Los  Angeles;  1524  Chestnut  St.,  Philadelphia;  306  Journal  Bldg.,  Portland;  H.  R.  Ferris,  3322  White  Bldg.,  Seattle. 
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“CHAINED  STORES”  HIT  PROSPERITY, 
lOTH  DISTRICT  A.F.A^SESSION  TOLD 

Leslie  M.  Barton  of  Chicago  Daily  News  Stresses  Need  for 
Education  in  Advertising — Delegates  Elect  J.  B.  Higdon 
President — Meet  in  San  Antonio  in  1931 


(Bj-  tciforaph  to  Editoe  &  Publishee) 

Houston,  tex..  Sept.  24— Temii 

District,  Advertising  Federation  oi 
America,  in  session  here  lor  two  days, 
adjourned  after  selecting  San  Antonio  as 
the  convention  city  for  19.il  and  electing 
J.  B.  Higdon  of  San  Antonio,  president. 

Delegates.  20(t  strong,  from  Texas, 
Oklahoma,  and  New  Mexico  and  Monter¬ 
rey  and  Mexico  City,  were  welcomed  in 
Houston  by  Ross  Sterling,  Democratic 
mminee  for  Governor  of  Texas  and 
publisher  of  the  Houston  l‘ost-Dispaich. 

At  the  first  session,  addresses  were 
made  by  Lorry  Jacobs,  district  president; 
H.  \\  irt  Steele,  presiding  officer ;  Leslie 
M.  Barton,  of  the  Chicago  Daily  Sews 
who  made  the  keynote  speech ;  Gilbert 
Hodges  of  New  York  City,  president  of 
the  Advertising  Federation  of  America, 
and  Harry  Kiehl.  manager  of  the  Better 
Business  Bureau  of  St.  Lfiuis. 

lames  O’Shaughnessey.  advertising 
manager  of  Liberty  magazine,  who  was 
slated  to  deliver  the  keynote  address, 
could  not  attend  because  of  unexpected 
business. 

Mr.  Barton  api>roached  his  subject  of 
"What  -\re  the  I’rosjK-cts  for  Business  in 
the  Next  12  Months?"  from  the  angle 
of  advertising  and  selling,  declaring  that 
there  is  nothing  wrong  with  business  for 
those  who  knows  how  to  get  it. 
-Many  examples  of  the  judicious  and  in¬ 
judicious  use  of  advertising  space,  with 
illustrations  from  newspaper  advertising, 
were  cited  by  Mr.  Barton,  proving  that 
the  retailer  or  manufacturer  who  knows 
how  to  go  after  the  business  gets  it  in 
ample  measure. 

The  speaker  declared  that  in  spite  of 
talk  of  business  depressifni,  many  large 
firms  show  an  increase  in  business  in  the 
past  six  months  over  the  same  perfixl 
last  year,  and  he  marshalled  facts 
and  figures  to  prove  the  statement.  Mr. 
Barton  stressed  the  need  of  education  in 
advertising,  and  declare<l  that  not  the 
chain  stores  but  the  “chained  stores"  are 
the  ones  who  are  holding  up  pros])crity. 

Mr.  Hodges  stressed  the  need  of  truth 
in  advertising,  and  e.\))lained  in  detail  how 
the  F.  A.  proposes  to  make  a  national 
campaign  on  this  basis  in  the  interests 
of  better  business.  He  t<pld  how  the 
.•\.  F.  A.  in  26  yi*ars  of  existence  has 
preached  truth  in  advertising  around  the 
world;  has  maintained  vigilance  com¬ 
mittees  to  combat  fraudulent  advertising; 
established  better  business  bureaus ;  put 
through  legislation  governing  advertis¬ 
ing,  and  sponsored  many  organizations  to 
put  advertising  on  a  high  plane  of  ethi¬ 
cal  practice. 


Mr.  Riehl  led  the  educational  session 
Tuestlay  with  a  frank  discussion  of  how 
to  improve  advertising  through  the  work 
and  aid  of  the  Better  Business  Bureaus. 
Explaining  the  work  of  the  Bureau  in 
helping  the  Federation  in  its  campaign  in 
“Truth  in  .Mlvertising."  Mr.  Riehl  de¬ 
clared  that  the  campaign  is  “out  of  the 
parade  class.” 

“While  the  campaign  started  15  years 
ago  for  truth  in  advertising  was  in¬ 
spired  hy  ideals,  its  application  has  neces¬ 
sarily  become  intensely  practical,”  he 
said,  “Men  who  put  their  money  into 
the  work  of  cleaning  up  advertising  do 
so  because  they  get  a  dollar  liack  for 
every  dollar  invested. 

“Fraudulent  advertising  and  misrep¬ 
resentation  have  become  an  acute  prob¬ 
lem.  It  is  the  function  of  the  Better 
Business  Bureau  to  act  as  umpire  and 
hold  business  to  a  fair  and  proper  pro¬ 
cedure.  We  may  want  to  kill  the  um¬ 
pire,  but  nobody  would  go  to  any  sport¬ 
ing  game  if  there  were  no  impartial  in¬ 
dividual  or  finn  to  make  decisions.” 

In  St.  Louis  in  one  year  the  Bureau 
scrutinizes  250.000  advertising  items  in 
the  publications  of  that  city,  and  adjusts 
misrepresentations,  the  per  cent  of 
which  is  gratifyingly  small,  Mr.  Rich! 
said. 

The  speaker  explained  the  further 
functifms  of  the  Bureau  in  keejiing  in¬ 
tact  the  “sales  cycle"  started  by  the 
advertiser,  and  thus  aiding  the  copy  in 
l)eing  wholly  effective.  He  also  prof¬ 
fered  the  aid  of  the  Bureau  to  small 
communities  which  might  be  interested 
in  securing  the  rei>orts  of  the  nearest 
such  Bureau,  or  in  organizing  one  in  its 
own  community.” 

J.  Earl  Brennan,  Houston,  discussed 
improved  advertising  copy,  layout,  and 
art,  listing  the  imixirtance  of  st.ating 
facts,  analyzing  and  reiietitkni  of  facts, 
study  of  human  desires,  proper  propor¬ 
tioning  of  sales  copy,  demonstration,  and 
understanding  of  the  “audience,”  or  pub¬ 
lic  to  which  the  advertisement  is  to  ap¬ 
peal. 

A  plea  for  l)etter  planning  in  .adver¬ 
tising  campaigns,  and  a  hit  at  so-called 
“inspired”  advertising  pnigrams  were 
made  by  Sheally  !•?.  Tracy,  Dallas.  He 
declared  the  opix)rtunitics  for  advertis¬ 
ing  and  need  ff)r  it  were  never  greater, 
but  that  old  methods  were  obsolete,  and 
only  a  study  of  the  new  economic  prob¬ 
lems  of  marketing  and  distribution  will 
make  tor  intelligent  advertising. 

t  .  K.  ( )gden,  San  .Antonio,  is  the  new 
secretary  and  treasurer.  Harlan  Fen¬ 
tress.  Dallas,  and  Erie  Racey,  Jfallas, 


are  first  and  second  vice  presidents. 

Directors  of  the  district  at  large  are 
E.  H.  .'Me.xander.  Oklahoma  City ; 
Lorry  Jacobs,  Dallas;  Charles  B.  Miller. 
Dallas;  J.  M.  .\llisim.  Wichita  Falls; 
(jeorge  B.  1-atham,  Dallas ;  Marie  Bar¬ 
ker.  Dallas:  Donald  Rein,  Houston; 
.■\.  M.  Cohen.  Houston;  P.  L.  Michael, 
Houston;  Will  I.  Wood,  Fort  Worth; 
W.  W.  Watson,  Beaumont;  Fred  C. 
Bessler,  Galveston ;  Thelma  Gaines, 
(ialveston;  William  Brackhausen,  San 
.■\ntonio:  Mrs.  M.  L.  Gill,  Houston; 
C.  M.  Tearney,  .\ustin,  and  E.  C.  Taul- 
Ixe,  Waco. 

RETAIL  CLINIC  IN  CLEVELAND 

Plain  Dealer  and  Advertising  Club 
Sponsoring  1930  Course 

The  Cleveland  Retail  Clinic  of  1930, 
sponsored  by  the  Clez'eland  Plain  Dealer 
and  the  Cleveland  Advertising  Club, 
started  Frid.ay,  Sept.  19,  and  will  be 
continued  on  Friday  evenings,  closing 
Xov.  21.  Charles  \W.  Mears  is  director. 

Nearly  1,200  store  owners,  executives, 
sui)erintendents,  merchandisers  and  buy¬ 
ers  and  their  assistants,  advertising  and 
display  men  and  their  staffs  are  regis¬ 
tered  for  the  course. 

The  speakers  are :  Dr.  Paul  H.  Nvs- 
trom,  professor  of  marketing,  Columbia 
I'niversity ;  .\rthur  O.  Price,  sales 
manager,  Namm  Store.  Brooklyn;  Wil¬ 
liam  Nelson  Taft,  editor,  PhiladelplUa 
Retail  l.edger;  James  R.  Ozanne,  vice- 
president,  Hardy,  Ozanne,  Hardy,  Inc., 
Chicago;  Kenneth  Collins,  executive 
vice-president,  R.  H.  Macy  &  Co.,  Inc. ; 
t'hristine  Frederick.  Household  Research 
expert ;  Tobe  Coller  Davis,  Fashion  and 
Merchandising  Service;  Frederick  M. 
Farrar.  vice-president.  Typographic 
Service,  New  York. 

TRI-STATE  EDITORS  MEET 

C.  H.  Hornbeck  Elected  President  of 
Midwest  Association 

C.  H.  Hornbeck,  Centerzille  (S.D. ) 
Journal,  was  elected  president  oi  the  Tri- 
State  Editorial  .Assfjciation  at  its  tenth 
annual  meeting  at  Sioux  City  SejU.  19 
and  26.  He  succeeds  Carl  C.  Sturgis, 
Correetioin'ille  (la. »  .Vcu'.r,  who  was 
elected  vice-president.  Mel  .Schmeid, 
.South  Siou.v  City  (Neb.)  North  Ne¬ 
braska  Pa  lie.  was  elected  secretary;  J. 
E.  McNamara.  Castana  (la.)  Times. 
treasurer,  and  J.  P.  fl’Furey,  Harting- 
ton  (Neb.)  Cedar  County  Nezvs,  mem¬ 
ber  of  the  board. 

.\mong  the  speakers  were  Thomas  T. 
Osterman.  vice-president  of  the  Nebraska 
Press  .\ssociation,  H.  Z.  Mitchell.  Pe- 
inidji  (Minn.)  Pioneer-,  John  W\  Carey, 
.Siou.v  City  (la.)  Journal-,  John  H. 
Moist,  Ida  Groz-e  (la.)  Pioneer-Record 
L.  B.  Watt,  .Storm  I^ake  (la.)  Register- 
Pilot-Tribune. 


ASKS  AID  IN  PLANNING 
RADIO  CAMPAIGN 

Dsivey  Tree  Expert  Company  SenJi 
Questionnaire  to  Radio  Editors 

for  Opinions  on  Local  Broad¬ 
casting  Stations 

The  Davey  Tree  Expert  Company  is 
seeking  the  aid  of  newspapers  in  select¬ 
ing  radio  stations  over  which  to  broad¬ 
cast  a  paid  advertising  campaign.  The 
information  is  requested  in  a  question¬ 
naire  sent  to  radio  editors  by  L.  L.  Poe 
advertising  manager,  who  asks  for 
opinions  on  the  standing  and  quality  of 
local  stations. 

The  Davey  Tree  Expert  Company  is 
not  a  user  of  newspaper  advertisiig 
space,  according  to  the  bulletin  of  the 
Southern  Newspaper  Ihiblishers’  Asso¬ 
ciation,  which  declared  “their  zeal  in 
asking  for  service  from  newspapers 
without  paying  is  unsurpassed.” 

Talbot  Patrick,  editor  Goldsboro 
(N.C.)  Nezi's-.-irgus,  asked  Mr.  Poe  if 
his  request  was  fair  in  a  reply  to  the 
questionnaire. 

“We  frequently  receive  announce¬ 
ments  about  your  radio  advertising  pro¬ 
grams.  for  which  use  of  the  radio  »e 
believe  you  pay,”  Mr.  Patrick  wrote. 

“Now  we  have  a  request  from  you  for 
service  by  answering  a  questionnaire 
about  broadcasting  stations. 

“Are  you  fair? 

“Our  organization  is  maintained 
mainly  on  payments  to  us  by  advertis¬ 
ers.  Within  the  recollection  of  the 
writer  we  have  never  received  a  paid 
advertisement  from  you.  and  never  car¬ 
ried  a  line  of  that  which  you  hope  to 
get  into  our  news  columns  without  pay¬ 
ment. 

“We  are  glad  to  serve  those  who  help 
us  live,  but  wc  are  not  donating  to  what 
a  tree  expert  might  call  fungi." 

Speaking  before  the  -Assoemtinn  oi 
National  .Advertisers  in  French  Lick 
last  sjiring,  Martin  L.  Davey,  president 
of  the  Davey  firm,  reported  that  his  firm 
was  spending  $100,060  in  a  si.x  months' 
radio  campaign,  and  $75,006  in  promot¬ 
ing  the  broadcasts  among  radio  listeners. 


FOREIGN  STAFF  CHANGES 

Hal  f  I'LTaherty,  foreign  editor  of  the 
Chicago  Daily  Nezes,  has  repc)rted  sev¬ 
eral  changes  in  the  paper’s  foreign  serv¬ 
ice.  Constantine  Brown  has  returned  to 
the  United  States  to  cover  foreign  angles 
in  Washington  and  has  Ijeen  succeeded  in 
IxMidon  by  Carroll  Binder.  Edgar 
Mowrer  sailed  Sept.  14  for  the  Chicago 
office  from  Bremen.  Negley  Farson  tak¬ 
ing  charge  in  his  absence.  .A.  \i.  Decker, 
is  borne  from  the  Balkans.  John  W. 
White  is  Covering^  the  revolutionary  ac¬ 
tivities  in  South  .America.  Paul  Wright 
has  returned  to  the  I’nited  States  after 
covering  the  Russo-Chinese  disjmte  in 
Manchuria. 


Clean 
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JLf  you  want  the  best  in  circulation  building, 
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DEALER  LOYALTY 


Another  reason  why  the  Iowa  Daily  Press 
Association  offers  effective 
coverage  in  Iowa 

Day  in  and  day  out,  Iowa  merchants  get  lished  in  the  dealer’s  own  market  center. 

first-hand  proof  of  the  sales-creating  If  you  want  the  most  favorable  reception 

power  of  advertising  in  their  local  daily  for  your  merchandise  in  Iowa,  you  must  sup- 

newspapers.  They  know  from  personal  expe-  port  your  salesmen  with  advertising  in  the 

rience  that  such  advertising  is  read  by  the  daily  newspapers  serving  Iowa’s  twenty- 

vast  majority  of  their  local  customers  .  .  .  seven  key  markets.  In  other  words,  if  you 

that  such  advertising  moves  goods  over  want  to  reach  the  2,302,909  people  living  in 

their  counters.  markets  served  by  the  Iowa  Daily  Press 

And,  when  a  portfolio  of  advertising  is  Association  newspapers,  you  must  use  this 

shown  one  of  these  merchants,  he  is  likely  association’s  total  circulation  of  457,074  .  .  . 

to  ask,  “How  much  of  this  advertising  runs  in  an  average  of  approximately  one  newspaper 

our  local  daily  newspaper?”  It  to  a  family. 

does  help  the  salesman  to  be  able  _  For  in  Iowa,  commercial  activ- 

to  point  out  that  the  advertising  is  j  ^  ')  ity,  rather  than  being  concentrated 

to  appear  in  the  daily  newspaper  (  ^  in  one  or  two  metropolitan  centers, 

which  specifically  serves  that  T  ^  ...  *  \  is  fairly  evenly  divided  among 

dealer’s  territory,  which,  it  is  likely  ^  J  Iowa’s  twenty-seven  key  market 

he  himself  uses.  The  men  respon-  \  .  .  ^  centers.  No  single  newspaper — no 

sible  for  your  Iowa  business  know  \  *  •  ’  j  three  newspapers  can 

that  for  purely  economic  reasons  '  ^  begin  to  cover  the  Iowa  market 

loiwa  merchants  are  loyal  to  their  The  dots  shown  on  the  map  effectively.  Successful  advertisers 
daily  newspapers.  They  know  how  t,7y‘n'euspapers)n  lowthiou,  fecognize  this  and  use  advertising 
much  easier  it  is  to  merchandise  an  they  are  scattered  over  the  state,  in  all  of  Iowa’s  twenty-seven  key¬ 
advertising  campaign  to  be  pub-  ^pZau  kJy  mllketsf'"''^  market  newspapers. 


IOWA  DAILY  PRESS  ASSOCIATION 


Amm  _ _ Tribune 

Boone  ... Newft-Republiran 

Burlington  _  Gasette 

Burlington _ IIawk-E>e 

Carroll _ DalW  Herald 

Cedar  Rapids 

Gaaette  &  Republican 
Centerville 

lowegian  &  Citiaen 
Clinton  _  _ _ Herald 


Council  BIttfft  Nonpareil 
Cretlon  Newft*AdvertiBer 
Davenport 

Democrat  &  Leader 

Davenport  _ ..Times 

Dubuque  . -Telegraph-Her- 
ald  and  Times«Journal 
Fort  Dodge 

Messenger  &  Chronicle 


Fort  Madison  ..  Democrat 
Iowa  City  Pre«4  Citizen 

Keokuk _ Gate  City 

Marshalltow  n 

Times'Republican 
Mason  City  .  Glob^'-Gazette 
Muscatine 

Journal  &  News«Tribune 
Newton  _ _ _ News 


Oelwein  .  Daily  Register 

Oskaloosa _ Herald 

Ottumwa  .... _ Courier 

Perry  _  Chief 

Sioux  City _ Journal 

Sioux  City _ Tribune 

Washington _ Journal 

Waterloo _ Daily  Courier 

Waterloo _ Tribune 
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MODERNIZING  BANK  ADVERTISING  IS 
STRESSED  AT  LOUISVILLE  MEETING 


F.  R.  Kerman  of  San  Francisco  Elected  President  of  Financial 
Advertisers — Forbes  Urges  Simplicity  in  Copy — 

Radio  Called  “Fourth  Dimension” 


{Special  to  Edito*  &  Pubushe*) 

Louisville,  Ky.,  sept.  22— f.  r. 

Kerman,  vice-president  of  the  Trans- 
america  Corporation,  of  San  Francisco, 
was  elected  president  of  the  Financial 
Advertisers’  Association  Saturday,  June 
20,  at  the  final  session  of  the  association’s 
fifteenth  annual  convention  at  the  Brown 
Hotel. 

Approximately  500  bankers,  advertis¬ 
ing  men,  business  leaders  and  econo¬ 
mists  attended. 

Other  officers  elected  were:  First 

vice-president,  C.  H.  McMahon,  vice- 
president,  F'irst  National  Hank,  Detroit; 
.second  vice-president,  H.  A.  Lyon,  ad¬ 
vertising  manager.  Hankers’  Trust  Com- 
I>any,  New  York;  third  vice-president, 
Alva  (j.  Maxwell,  Citizens  &  Southern 
National  Hank,  Atlanta;  and  treasurer, 
E.  A.  Hintz,  cashier  of  the  Peoples  Trust 
&  Savings  Bank,  Chicago. 

As  president  of  the  association,  Mr. 
Kerman  succeeds  A.  E.  Bryson,  vice- 
president,  Halsey,  Stuart  &  Co.,  Chicago. 

In  the  president’s  address  given  on  the 
coiuention’s  opening  day,  Mr.  Bryson 
commented  that  financial  advertising, 
among  alert  institutions,  is  no  longer 
looked  ui)on  as  a  doubtful  investment. 

“With  banking  competition  growing 
keener,  with  mergers  and  chains  devel- 
ojK-d  to  a  point  where  no  useful  method 
can  t>e  neglected  in  i)rotecting  the  vast 
acumulations  of  capital,  financial  adver¬ 
tising  has  taken  on  new  significance,”  he 
said. 

General  and  departmental  meetings 
were  arranged  for  Thursday,  Friday  and 
Saturday  of  the  session,  with  supple¬ 
mentary  entertainment  features.  Small, 
medium-sized  and  large  city  discussion 
groups  were  held.  Kighty-two  cities  of 
tlie  United  States  an<i  C  anada  were  rep¬ 
resented. 

B.  C.  Forbes,  editor  of  I'orhes  Matia- 
ciiii’.  New  York,  was  one  of  a  number 
of  economists  addressing  departmental 
meetings. 

Mr.  Forbes  predicted  that  there  soon 
will  l>e  a  change  in  all  advertising  to¬ 
ward  simplicity  and  clearness.  “Adver¬ 
tising  language  should  lie  pitched  on  the 
plane  of  the  man  in  the  street,  in  lucid, 
clear  diction,”  he  said,  "and  should  be 
so  w(>r<led  that  not  only  he  who  runs 
ma\  read,  but  read  and  understand.” 
Investment  advertising  should  be  mixl- 
ernized  to  the  jKiint  where  the  appeal  is 
to  the  millions  instead  of  to  the  mil¬ 
lionaires,  he  asserted. 

.\  newspaper  advertising  campaign 
based  on  the  "25  Years  Ago”  idea  was 
descrilK-d  by  G.  Edwin  Heming.  assistant 
cashier  and  trust  officer  of  the  First  Na¬ 
tional  Bank  &  Trust  Company,  Freeport, 
N.  ^■.  His  bank  last  year  celebrated  its 
silver  anniversary,  and  its  advertising 
Ilian  called  for  emphasizing  the  birthday 
date  and  at  the  same  time  stressing  the 
.services  rendered  now  in  contrast  with 
those  of  a  (piarter-ceutury  Ix-fore.  He 
<iescrifK‘d  the  method  followed  thus: 

“W’e  began  by  carefully  laying  out  our 
newspaper  advertising  which  was  to  form 
the  background.  In  <iur  campaign  in  our 
local  paper  there  apjK-ars  on  the  iilitorial 
page  a  regular  column  headed  ‘Twenty- 
h'ive  Years  Ago.’  In  this  column  ap- 
IH-ar  news  items  of  IcK'al  interest  a 
quarter  of  a  century  old.  1  conceived 
the  idea  of  making  our  weekly  news- 
pajK'r  advertisement  a  regular  news¬ 
paper  feature.  First  I  went  to  the 
editor  of  the  paper  and  explained  my 
idea  and  he  pledged  his  cooperation,  hy 
agreeing  to  let  me  examine  his  archives 
in  search  of  material  and  promising  to 
place  my  advertisements  on  the  editorial 
page.  From  his  liound  files  of  25  years 
ago,  I  gleaned  newspaper  items  of  un¬ 
usual  interest.  These  were  the  keynotes 
for  my  copy.  I  then  secured  an  artist 
to  make  the  necessary  illustrations  and 
built  my  copy  around  his  work.  A  pic¬ 
ture  of  our  bank  building  with  the  words 
'25th  anniversarv’  artisticallv  worked 


into  the  signature  cut,  tied  up  our  anni¬ 
versary  with  the  feature.  Such  a  pro¬ 
gram  required  a  great  deal  of  hard  work, 
but  there  was  a  real  kick  in  preparing 
such  material  and  I  found  both  humor  and 
pathos  in  my  task.  V'isualize  if  you  will 
the  illustrations  that  would  accompany 
such  headlines  as:  Freeport  trains  were 
often  late;  The  automobile  was  a  nov¬ 
elty;  Derby  hats  were  given  free;  They 
went  buggy  riding ;  $1.00  bought  5  dozen 
egi^s.  This  series  which  was  used  for 
other  departments  as  well  as  the  sav¬ 
ings.  is  on  exihibition  here  at  the  con¬ 
vention,  and  I  think  you  will  enjoy  look¬ 
ing  at  some  of  the  old-time  pictures  in 
which  the  artist  has  caught  the  spirit  of 
a  bygone  day.” 

The  necessity  of  studying  the  field  of 
ixissible  investors  was  emphasized  by 
Paul  T.  Cherington,  director  of  research 
of  the  J.  Walter  Thompson  Company. 

F.  .\.  .\rnold,  director  of  development 
of  the  National  Broadcasting  Company, 
discussed  "The  Fourth  Dimension  in  Ad¬ 
vertising." 

Advertising  <ieiK-nds  for  its  first  di¬ 
mension  on  newspapers,  and  for  its  sec- 
oiul  on  monthly  periodicals,  Mr.  .\rnold 
told  his  audience.  The  third  dimension, 
he  said,  includes  billboard  and  display 
media — electrical,  paint  and  pajier,  known 
broadly  as  outdixir  advertising. 

“To  these  three,  which,  until  recently, 
have  provitled  the  length,  breadth  and 
thickness  of  advertising,  is  now  added 
a  fourth  dimension — height,  or  radio¬ 
casting — a  meilium  radiating  to  all  parts 
of  the  ether,"  he  explained. 

.Speaking  on  “.\dvertising,  the  .Anti¬ 
dote  for  b'ear."  Gillx'rt  T.  Hixlges.  presi¬ 
dent  of  the  .Advertising  Federation  of 
.America  and  a  member  of  the  executive 
board  of  the  Xcti'  York  Sun.  blamed 
continued  <lepression  on  “the  failures  of 
some  bankers  to  advise  clients  to  con- 
time  their  advertising  during  the  recent 
crisis.” 

The  Ix-st  unemployment  insurance  th:it 
offers  itself  to  the  .American  people  is 
that  of  savings  accounts  in  banks,  ac¬ 
cording  to  Miss  Hilda  Hoffman,  statis¬ 
tician  for  the  Bowery  Savings  Bank  of 
New  York,  one  of  the  department  group 
spe.akers. 

.Among  other  aiklresses  given  before 
fliscussion  groups  were  “Possibilities  for 
the  Development  of  Trust  Business  in 
the  Small  C'tv."  bv  C.  W.  Bailey,  presi¬ 
dent  of  the  First  National  Bank,  Clarks¬ 
ville,  Tenn. ;  “The  Challenge  of  the 
Next  Decade  to  the  Trust  Development 
Man.”  by  I-'..  Fred  Johnson,  vice-presi¬ 
dent  of  the  b'xchange  Trust  Company. 
Tulsa,  Okla. :  “The  Problem  of  the 
Trust  Development  Man  as  Seen  by  .An 
Outsider.”  by  Miss  C.  Vivian  Anderson, 
president  of  the  Ohio  Life  Underwriters' 
Association,  Cincinnati,  and  “Develop¬ 
ing  Trust  Business  through  Branch 
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infj  SiH'cial  .Xdvertisinjj 
C'aiiipaiqiis  for  Xews- 
jiajicrs  ill 

New  York,  Chicago, 
Philadelphia,  De¬ 
troit,  Boston,  St. 
Louis  and  other 
cities. 

I>et  us  tell  you  alKiut 
the  additional  lineage  we 
are  securing  for  them. 
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Banks,”  by  Merrill  J.  Campbell,  assist¬ 
ant  secretary  of  the  Marine  Trust  Com¬ 
pany,  Buffalo. 

.Attractiveness,  general  appeal  and 
comprehensive  wording  of  financial  ad¬ 
vertising  were  discussed  by  William 
Mullally,  of  Rudolph  Guenther-Russell 
l.aw.  New  York.  Joseph  J.  Levin,  of 
A.  G.  Becker  &  Co.,  Chicago,  gave  the 
report  of  the  Investment  Research  Com¬ 
mittee. 

Probable  banking  trends  in  smaller 
communities  in  the  next  decade  was  the 
subject  of  a  general  discussion  directed 
by  Wayne  Hummer,  president  of  the 
La  Salle  National  Bank  &  Trust  Com¬ 
pany,  La  Salle,  Ill.  Marcellus  Verhoek, 
advertising  manager  of  the  Central  Na¬ 
tional  Bank  of  Battle  Creek,  Mich., 
presided  over  a  discussion  on  “Coordina¬ 
tion  of  New  Business  Activity  and  Ad¬ 
vertising.” 

The  following  were  elected  Saturday 
to  the  association’s  board  of  directors : 
C.  E.  Bourne,  Royal  Bank  of  Canada, 
Montreal;  Frank  G.  Burrows,  Irving 
Trust  Company,  New  York;  Frank 
Fuchs,  First  National  Bank,  St.  Louis; 
Robert  J.  Izant,  Central  United  National 
Hank,  Cleveland;  Walter  Distelhorst, 
First  National  Bank,  Louisville;  Jacob 
Kushner,  United  States  Trust  Company, 
Paterson,  N.  J. ;  H.  F.  Pelham,  Citizens’ 
and  Southern  National  Bank,  Atlanta ; 
Ethel  B.  Scully,  Morris  F.  Fox  &  Co, 
Milwaukee ;  1.  1.  Sperling,  Cleveland 
Trust  C'ompany,  Cleveland;  A.  Douglas 
Oliver,  Provident  Trust  Company,  Phila¬ 
delphia;  Carl  Gode,  Continental  Illinois 
Bank  &  Trust  Company,  Chicago;  Virgil 
Allen,  Jr.,  First  National  Bank  &  Trust 
Company,  Lhica,  N.  Y. ;  Charles  W. 
Earle,  Harris  Forbes  &  Co.,  Boston ; 
T.  J.  Kiphart,  Fifth-Third  Union  Trust 
Company,  Cincinnati ;  John  Poole, 
Federal  .American  National  Bank,  Wash¬ 
ington,  and  Mr.  Bryson. 


A.N.P.A.  HEADQUARTERS 
IN  NEW  LOCATION 

Atiociation’s  New  York  Offices  MotsJ 
to  Larger  Quarters  at  370  Lexiii|. 
ton  Ave. — Occupy  All  21st  Floor 
and  Part  of  19th 


IMPROVES  EDITORIAL  ROOM 

The  Salt  Ixtke  Tribune  has  installed  a 
new  ventilating  system  in  its  editorial 
nxim.  The  work  required  four  weeks 
and  cost  more  than  SIO.IXK). 


New  York  headquarters  of  tht 
American  Newspaper  Publishers’  \s- 
sociation  were  moved  last  week  from 
270  Madison  avenue  to  370  Lexington 
avenue,  at  the  corner  of  East  41st 
street.  The  new  location  is  two  blocks 
east  and  about  two  blocks  north  of  the 
building  in  which  the  assixriation  was 
formerly  located. 

The  entire  21st  floor  of  the  new  build¬ 
ing  is  occupied  by  the  various  depart¬ 
ments  of  the  A.N.P.A.  The  offices  of 
the  Bureau  of  .Advertising  are  located 
on  the  19th  flexar. 

The  main  part  of  the  21st  floor  is 
given  over  to  working  space  for  secre¬ 
taries  and  file  clerks.  Windows  on  all 
four  sides  supply  plenty  of  light. 
handsomely  appointed  private  office  is 
set  aside  for  L.  B.  Palmer,  general 
manager  of  the  association.  Spaces  are 
provided  on  this  floor  for  the  traffic 
department  with  a  private  office  for 
W.  J.  Alathey,  manager,  and  for  the 
mechanical  department  with  a  private 
office  for  W.  E.  Wines,  manager.  Ex¬ 
press  elevators  from  the  ground  flour 
open  directly  into  the  reception  room  oi 
the  A.N.P.A. 

The  Bureau  of  Advertising  occupies 
ample  space  on  the  19th  floor.  William 
Thomson,  director  of  the  bureau,  and 
Thomas  Mexire,  assistant  to  Mr.  Thom¬ 
son,  occupy  private  offices  on  this  floir. 

MONTEE  IN  EUROPE 

H.  C.  Montee,  director  of  foreign  serv¬ 
ice,  International  News  Service,  arrived 
in  London  Sept.  22,  and  will  visit  I.  N.  S. 
offices  and  clients  in  several  countries. 
He  expects  to  remain  in  Europe  abiut 
a  month. 


Lawrence  Folks  have 

^80,000,000  in  the 

Savings  Banks 


jjf  Her« 


is  your  Itest  evidence  that  Law¬ 
rence,  Massachusetts,  has  wealth  and 
huyin}?  power  aplenty.  Savings  depov 
its  have  doultled  in  the  past  ten 
years  from  $39,379,724.34  in  1919  In 
$80,737,382.86  in  1929.  Lawrence’s 
20,000  families  have  an  average  saving* 
account  of  $4,000  per  family. 

When  planning  your  New  England 
campaign  he  sure  and  include  Law¬ 
rence.  Place  it  on  yonr  preferred  list 
and  he  sure  to  use  the  Lawrence  Eagle 
and  Tribune,  the  morning  and  eveninj 
papers,  that  will  give  you  coinplft'’ 
coverage  among  Lawrence’s  wealthj 
depositors. 


Q^clAWR€NC€  CAGL€  TRIBIN€ 

coMPiere  coveRAce  wnn  25,000  dahy  circulation 

Morning  Ev^nin^ 

BRYANT,  GRIFFITH  A  BRUNSON,  Representative* 

New  York,  Boston,  Chicago  and  Atlanta 
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METROBLAC  K 


36  Point  Metroblack  (36A103) 

EVERY  job  should  star 

30  Point  Metroblack  (30A193) 

EVERY  job  should  start  wi 

24  Point  Metroblack  (24A267) 

EVERY  job  should  start  with  a  pi 


II  Point  Metroblack  (18A321) 

EVERY  job  should  start  with  a  plan  that  gi 
ves  the  exact  size  of  each  type  block.  Hav 


Metroblack  in  Combination  with  Metrolite 


14  Point  (14A180) 

EVERY  job  should  start  with  a  plan  that  gives  the  exact 
site  of  each  type  block.  Have  the  layout  man  compute 

with  care  the  number  of  letters  in  each  piece  of  copy 
and  you  will  save  many  costly  hours  of  trial  and  error 


12  Point  (12A302) 

EVERY  job  should  start  with  a  plan 
that  gives  the  exact  size  of  each  type 

block.  Have  the  layout  man  compu 
tewith  care  the  number  of  letters  in 


6  Point  (6A298) 

EVERY  Job  shoultl  start  with  a  plan  that 

Rivas  the  exact  size  of  each  type  block. 

lave  the  layout  man  compute  with  care 
the  number  of  letters  in  each  piece  of 

copy  and  you  will  save  many  costly  hours 
of  trial  and  error  when  you  come  to  set 
it.  No  work  can  be  better  than  the  plan 
on  which  it  is  based.  It  the  plan  be  vag 


8  Point  (8A410) 

EVERY  job  should  start  with  a  plan 
riiit gives  the  exact  size  of  each  type 
Mock.  Have  the  layout  man  compu 

tewith  care  the  number  of  letters  in 
each  piece  of  copy  and  you  will  save 


10  Point  {10A364) 

EVERY  job  should  start  with  a  plan  that 
gives  the  exact  sixe  of  each  type  block. 

Have  the  layout  man  compute  with  care 
the  number  of  letters  in  each  piece  of  copy 


Metroblack  and  Metrolite  Alternative  Characters 

eA  Will  be  made  in  all  sizes  from  6  to  36  point  and  ^ 

H  supplied  in  place  of  the  regular  characters  if  so  ^4 

ordered,  or  they  may  be  added  as  an  extra.  Be  sure  to  specify  whether  regu¬ 
lar  or  alternative  characters  are  wanted  when  placing  orders  for  sorts. 


E  T  R  O  L  I 


36  Point  Metrolite  (36A10S) 

EVERY  job  should  star 

30  Point  Metrolite  (30A197) 


EVERY  job  should  start  wi 


24  Point  Metrolite  (24A269) 

EVERY  job  should  start  with  a  pi 


18  Point  Metrolite  (18A23S) 

every  job  should  start  with  a  plan  that  gi 
ves  the  exact  size  of  each  type  block.  Hav 


METRO 

BLACK  and  LITE 

These  uncommonly  legible  sans  serif 
faces,  designed  for  Linotype  by  W.  A. 
Dwiggins,  one  of  America’s  most  bril¬ 
liant  designers  and  typographers,  are 
made  in  a  full  range  of  sizes  from  6  point 
to  36  point. 

Both  Metroblack  and  Metrolite  are 
excellent  faces  to  interpret  the  modern 
vogue  typographically,  for  each  is  ex¬ 
pressive  of  the  simplicity  and  directness 
that  characterize  the  present  modern  art 
tendency. 

The  Linotype  Metro  family  comprises 
fourweights:  Metroblackand  Metrolite, 
which  are  displayed  at  the  left,  and  two 
intermediate  faces,  Metromedium  and 
Metrothin,  which  are  somewhat  lighter 
in  weight  than  their  respective  mates.  A 
specimen  folder  showing  all  four  faces 
and  suggesting  useful  arrangements  is 
available  for  the  asking.  Write  for  it. 

(’■■«LINOTYPE"“») 

MERCENTHALER 

LINOTYPE  COMPANY 

Brooklyn,  N.  Y.  •  San  Francisco  *  Chicago  *  New  Orleans 
Canadian  Linotype,  Limited,  Toronto,  Canada 
Representatives  in  the  Principal  Cities  of  the  World 


134. SO  •  P 


./  'A 


^  /  >■ 


M  I  M  M  I  M  M  M  I  1  Mill  T 


HOE  SUPER.PRODUCTION  Pfifc 


For  the  last  four  months  three  Hoe  super-production  octuple  presses 


AT  THE 


NEW  YORK  SUN 


ON  ALL  COLLECT  RUNS  (TOTALING  80  DAYS)  MAINTAINED 
AN  AVERAGE  NET  PRODUCTION  OF 


32,436 


PAPERS  PER  HOUR 

(16,218  COLLECTED  PAPERS) 


DURING  JULY  THE  NET  AVERAGE  WAS 


34.674 


PAPERS  PER  HOUR 


(17,337  COLLECTED  PAPERS) 


R.  HOE  &  CO..  INC. 


Caiural  OfRets 


138TH  STREET  AND  EAST  RIVER,  NEW  YORK  CITY 


SAN  FRANCISCO  NEW  ORLEANS 


I 
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3  NET  PRODUCTION  RECORDS 

FOR  FIFTEEN  DAYS  DURING  THIS  PERIOD 
THE  AVERAGE  NET  PRODUCTION  WAS 


42.538 


9  w  w  w  PAPERS  PER  HOUR 

(21,269  COLLECTED  PAPERS) 

ONE  RUN  OF  44  PAGES  SHOWED  A  NET  PRODUCTION  OF 


45,316 


PAPERS  PER  HOUR 

(22,658  COLLECTED  PAPERS) 

AND  A  RUN  OF  56  PAGES  SHOWED  A  NET  PRODUCTION  OF 


PAPERS  PER  HOUR 

(21,735  COLLECTED  PAPERS) 

These  net  production  records  were  obtained  by  the 
regular  crews  in  the  East-side  plant  of  the  New  York 
Sun  and  are  eloquent  testimony  of  their  efficiency. 


R.  HOE  &.  CO.,  INC., 

Central  OfKces 

138TH  STREET  AND  EAST  RIVER,  N’EW  YORK  CITY 

BOSTON  CHICAGO  SAN  FRANCISCO  NEW  ORLEANS  LONDON 
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GOV.  CARLTON,  IN  STATEMENT,  SAYS 

EBERHARDT  TRIED  TO  BRIBE  HIM  the  State  Road  Department,  was  formerly 

_  secretary  to  the  governor. 

Florida  Executive  Calls  Publisher  “a  Menace  to  Society” —  jq  COMBAT  “BUYERS’  STRIKE” 

Tallahassee  State  News  Refuses  to  Publish  Letter,  - 

Saying  Charges  Are  “Untrue”  and  “Libelous”  Michigan  Credit  Group  to  Place 

■  Advertisement  in  64  Papers 


861-PAGE  BRIEF  FILED 
BY  CHICAGO  tribune 

Daily’s  Charge  of  Fraudulent  R**! 
Estate  Dealings,  Attributed  to 
Thompson  Machine,  Laid  Before 
Illinois  Supreme  Court 


GOVKRXOR  DOYLE  E.  C.XRLTOX 
of  Florida  climaxed  his  feud  with 
Fred  O.  Eberhardt,  publisher  of  the 
Tallahassee  Slate  News,  who  with  two 
others  was  recently  exonerated  on  a 
charge  of  conspiring  for  the  assassina¬ 
tion  of  the  (iovernor,  by  issuing  a  long 
statement  to  the  newspapers  in  which  he 
condemned  Eberhardt  as  a  “menace  to 
society”  and  cited  instances  in  which  he 
said  the  editor  had  tried  to  bribe  him 
and  influence  him  in  other  ways.  This 
statement  is  believed  to  be  an  answer  to 
Eberhardt's  "Inside  Story”  of  the  events 
leading  up  to  the  conspiracy  hearing, 
which  have  been  appearing  in  his  paper. 

The  Governor’s  statement  was  not 
printed  in  Eberhardt’s  paper.  Under  the 
head.  “Publication  Refused,”  the  editor 
stated  that  the  Governor’s  statement  was 
omitted  because  it  was  “untrue,”  “libel¬ 
ous,”  and  because  the  “Governor  refused 
to  sign  the  statement.” 

“The  statement  is  not  an  answer  to  the 
charges  we  have  made  previously  and 
which  are  repeated  in  this  issue,”  the  ex¬ 
planation  said.  Newspapers  publishing 
the  statement,  it  was  asserted,  are 
“jointly  liable  with  him  (the  Governor) 
for  damages.” 

Foccerpts  from  the  Governor’s  state¬ 
ment  follow: 

“As  chief  executive  of  the  State  of 
Florida  I  have  hitherto  consistently 
ignored  Mr.  Fred  O.  Eberhardt.  refus¬ 
ing  to  answer  any  statement  or  even 
read  his  paper.  I  knew  he  was  ambiti¬ 
ous  for  a  controversy  for  publicity  pur¬ 
poses,  the  joining  in  which  would  be  out 
of  keeping  with  the  dignity  of  the  Gov- 
nor’s  office.  .  .  . 

“Mr.  Eberhardt  has  taken  advantage 
of  my  position  as  governor  and  my  long 
silence  has  made  him  bold,  even  to  the 
extent  of  charging  bribery  which  he  will 
have  opportunity  to  prove  in  the  courts, 
charges  totally  false  and  without  a  sug¬ 
gestion  of  truth.  He  is  clever  as  well  as 
audacious  in  the  invention  of  details  that 
his  story  may  have  the  appearance  of 
truth. 

“The  only  instances  of  proposed 
bribery  or  graft  of  which  I  have  knowl¬ 
edge  are  the  ones  in  which  he  was  in¬ 
volved.  The  testimony  in  the  Jackson¬ 
ville  hearing  remains  undisputed,  show¬ 
ing  that  he  proposed  to  use  A1  Capone’s 
money  to  hire  other  people  to  influence 
me  to  remove  the  sheriff  of  Dade  (bounty 
and  deliver  its  government  to  the  under¬ 
world.  Furthermore  he  proposed  to 
operate  a  series  of  racketeering  news¬ 
papers  to  aid  in  the  accomplishment  of 
his  corrupt  scheme. 

“I  have  no  fear  of  his  proposed  dis¬ 
closures.  If  he  has  any  evidence  be¬ 
yond  his  own  fabrications  he  should 
carry  it  to  the  courts.  It  is  time  for  the 
people  to  inquire — who  is  Mr.  Eberhardt  ? 
Where  does  he  come  from?  What  has 
been  his  business?  VV'^hat  are  his  motives 
— good  or  bad?  lust  what  does  he  want? 

“My  first  meeting  with  Mr.  Eberhardt 
was  in  Tampa  immediately  after  my 
nomination  as  governor.  He  has  the 
record  of  making  the  first  and  only  cor¬ 
rupt  proposal  made  to  me.  He  b^an  in 
T arnpa^  by  saying  he  had  a  ‘merchantable 
proposition’  and  then  proposed  to  trade 
his  political  support  in  the  general  elec¬ 
tion  for  the  privilege  of  naming  the  ma¬ 
jority  of  the  road  department  members. 
He  wanted  aid  in  passing  a  race  track 
bill  suggesting  other  illicit  profits  from 
siKh  a  program.  I  refused  to  consult 
him  in  naming  the  members  of  the  Road 
Department  and  declared  in  my  first 
message  to  the  Legislature  against  a 
racing  law. 

I^ter  he  wanted  a  contract  for  main¬ 
taining  the  highways  of  the  State,  saying 
he  could  make  $3(X).000  a  year,  a  pro¬ 
posal  which  I,  of  course,  recognized  as 
unsound  and  improper  and  treated  it  ac¬ 
cordingly. 

“Mr.  Eberhardt  also  wanted  to  name 
I’ne  chief  enginacr  of  the  Road  Depart¬ 


ment,  suggesting  a  man  from  a  distant 
state  whom  I  had  never  known. 

“Having  this  far  failed  in  his  pri^ram 
he  tried  during  the  legislative  session  to 
agitate  impeachment  proceedings  in  his 
first  vain  effort  to  get  me  out  of  the  way. 

“A  person  of  this  type  is  a  menace 
to  Society.  In  his  hands  the  reputation 
of  neither  man  nor  woman  is  safe.  He 
liegan  when  I  came  to  Tallahassee  with 
an  unwarranted  and  an  insinuating  at¬ 
tack  against  the  social  standing  of  my 
wife. 

“Only  recently  he  has  cast  an  insult 
against  the  womanhood  of  Tallahassee, 
especially  those  in  state  employ,  with  in¬ 
sinuations  that  are  unpardonable.  Hav¬ 
ing  continued  his  attacks  in  spite  of  the 
fact  that  I  have  at  all  times  ignored  him 
he  would  now  make  of  himself  a  martyr. 
He  should  blame  his  own  conduct  and 
not  mine  for  the  enemies  he  has  in¬ 
curred.  I  have  had  no  part  in  his  en¬ 
counters  with  other  men  and  his  per¬ 
sonal  differences  he  should  settle  with 
them  and  the  court. 

“He  is  the  spokesman  of  an  opposi¬ 
tion  which  is  unprecedented  in  the  his¬ 
tory  of  the  state.  It  is  made  up  of  a 
combination  of  vicious  forces,  selfish  in¬ 
terests  and  a  small  disappointed  political 
contingent  determined  to  rule  or  ruin. 

“This  group  is  also  represented  by 
the  South  Jaeksottville  Herald,  with 
which  I  shall  deal  later,  and  which 
charged  that  I  passed  from  one  Jack  Zuta 
to  A1  Capone  gambling  privileges  in 
Miami.  I  never  heard  of  Jack  Zuta  ex¬ 
cept  the  account  of  his  death  a  few 
months  ago,  until  the  conspiracy  hear¬ 
ing  in  Jacksonville;  and  instead  of  ex¬ 
tending  any  favors  directly  or  indirectly 
to  A1  Capone  the  public  well  knows 
that  I  have  used  every  effort  to  rid  the 
state  of  him.  .  .  .  The  explanation 

of  the  Herald  statement  is  found  in  the 
fact  that  it  is  the  recognized  voice  of 
Mr.  Eldgar  W.  Waybright,  a  part  of 
whose  interests  and  connections  the  pub¬ 
lic  knows,  but  whose  name  for  some  rea¬ 
son  is  not  carried  on  the  paper.” 

In  the  same  edition  that  he  refused 
to  publi.sh  the  (iovernor’s  statement, 
Flberhardt  apologized  to  Mrs.  Catrlton 
for  publication  of  a  paragraph  appearing 
in  a  feature  entitled  “A  Legislator’s  Wife 
Writes  Home” — April  24,  1929.  This 
paragraph  as  quoted,  read:  “Everylnxly 
thinks  Mrs.  Carlton  is  a  fine  woman  and 
lots  of  folks  feel  sorry  for  her  on  ac¬ 
count  of  the  way  she  has  l)een  socially 
ostricized  or  whatever  that  word  is,  l)e- 
cause  of  the  enemies  which  her  husband 
and  Mallie  Martin  have  been  so  busy  mak¬ 
ing  ever  since  January  8.”  It  was  stated 
that  publication  of  this  paragraph  was 
made  inadvertently,  was  subsequently 
apok)gized  for  by  telephone  and  that  it 
was  onlv  mentioned  at  this  time  because 


A  SPECIAL 
EDITION 

Is  the  only  means  of  eom- 
plelely  covering  the  com- 
nieree  and  industry  of  your 
city.  Natural  developments 
demanil  representation  and 
a  newspaper  is  rendering  a 
distinct  service  when  it 
produces  a  worth-while 
“Special.”  Consult 

John  B.  Gallagher  Company 

45  W.  45th  St.,  N.  Y.  City 


To  break  up  a  so-called  “buyers’ 
strike”  a  co-operative  advertising  plan 
will  be  inaugurated  in  October  by  the  .As¬ 
sociated  Credit  Bureaus  of  Michigan.  A 
resolution  adopted  at  a  state  convention 
held  in  St.  Joseph,  Mich.,  recently  calls 
for  simultaneous  publication  in  64  cities 
and  villages  where  credit  bureaus  are 
maintained  of  an  advertisement  entitled 
“The  Way  to  Better  Times.” 

The  body  of  the  advertisement  reads 
as  follows: 

“President  Hoover  and  other  leaders 
of  the  nation  are  agreed  that  unstinted 
buying  would  quickly  restore  national 
prosperity. 

“Increased  buying  creates  immediate  de¬ 
mand  for  raw  materials  and  manufac¬ 
tured  products.  Increased  employment 
quickly  follows  and  a  speedy  return  of 
prosperity  is  assured. 

“Have  faith  in  your  country  and  your 
community  and  if  not  materially  affected 
personally,  make  your  usual  seasonable 
purchases  from  your  local  merchants. 
Use  your  charge  account  freely  and  pay 
each  month’s  bill  promptly — ^that’s  the 
way  to  prosperity.” 


REPORTER  BEFORE  GRAND  JURY 

As  a  result  of  vice  investigations  con¬ 
ducted  by  the  Harrisburg  (Pa.)  Tele¬ 
graph,  Paul  Walker,  reporter,  recently 
was  called  before  the  Dauphin  county 
grand  jury.  Two  members  of  the  grand 
jury  had  newspaper  connections— Mrs. 
Dean  M.  Hoffman,  wife  of  the  editor  of 
the  Harrisburg  Morning  Patriot  and 
Evening  News,  and  Anthony  M.  Kramer, 
managing  editor,  Harrisburg  Smday 
Courier. 


The  861-page  brief  of  the  Chicago 
Tribune  in  its  expert  fee  case  against 
President  Michael  J.  Faherty  of  the 
board  of  local  improvements,  which  also 
involves  Mayor  William  Hale  Thomp¬ 
son.  County  Treasurer  George  P.  Hard¬ 
ing  and  the  experts,  was  filed  in  tht 
Illinois  Supreme  Court  at  Springfield, 
Sept.  20. 

The  Tribune  charges  that  $1,892,(100 
in  real  estate  expert  fees  on  certain 
major  streeft  improvements  was  paid 
out  in  1920  and  1921  to  Ernest  H.  Lyons, 
Arthur  S.  Merigold  and  Edward  c! 
Waller,  Jr.,  for  “the  private  benefit  of 
the  conspiring  defendants  and  for  the 
benefit  of  the  Thompson  political  ma¬ 
chine.”  It  is  charged  that  the  amount 
of  the  fees  paid  Waller,  Lyons,  Meri¬ 
gold  and  two  suh-experts.  Brautigan 
and  Nichols  was  so  much  greater  than 
the  value  of  their  service  warranted 
that  the  payment  was  “in  fact  a  gift 
of  public  money.” 

STAFF  HOST  TO  HANNING 

Twenty  members  of  the  news  staff, 
li’aterbury  (Conn.)  American  and  Re¬ 
publican  gave  a  farewell  banquet  Sept. 
19  to  Leo  Patrick  Hanning,  state  editor 
of  the  American,  who  has  resigned  to  do 
free  lance  writing.  Jerry  Harrington, 
American  columnist,  was  toastmaster. 


NEW  FLORIDA  EDITIONS 

Roderick  Arkell,  publisher  of  the 
Sebring  (Fla.)  Evening  American,  has 
started  two  new  daily  editions  for  the 
towns  of  I^ke  Placid  and  Avon  Park. 
Fla.  They  are  called  the  Lake  Placid 
American  and  Avon  Park  American. 


This  new  Burgess  product  has  proven  a  revelation  to 
the  practical  and  experienced  men  in  the  stereotype 
rooms  of  the  nation’s  dominant  newspapers.  The  results 
secured  by  its  use  has  surpassed  all  expectations — defi¬ 
nitely  proving  that  it  gives  better  printing  results  as  well 
as  also  speeding  up  the  work  in  the  stereotype  room. 

If  you  have  not  tried  these  new  Chrome  Mats,  send  for 
samples  at  once.  Please  mention  the  type  of  casting  box 
that  you  use;  also  the  shrinkage  desired  so  that  we  con 
forward  to  you  the  correct  mat,  properly  conditioned, 
ready  to  use. 

STIRiOTYK  MAT  DIVISION 

C.  F.  BURGESS  LABORATORIES,  Inc. 

Harris  Trust  Building,  Chicago,  Illinois 


200-387A 


Two  G‘E  control  panels  for  G-E  double-motor  drives, 
Sheboygan  Press,  Sheboygan,  Wisconsin 


JOIN  US  IN  THE  GENERAL  ELECTRIC  PROGRAM, 
BROADCAST  EVERY  SATURDAY  EVENING  ON  A 
NATION-WIDE  N.  B.  C  NETWORK 
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"We  Can  Heartily  Recommend^^ 

(G-E  double-motor  drive  For 

use  in  any  pressroom.) 

The  Sheboygan  Press 

So  writes  the  editor  of  the  Sheboygan  Press,  She¬ 
boygan,  Wisconsin.  His  letter  continues: 


"When  we  installed  the  Twinned  Duplex  Tubular 
Plate  presses  we  sought  drives  that  would  handle 
our  needs,  and  we  can  say  that  we  have  not  been 
disappointed.  The  arrangement  oF  the  press¬ 
room,  the  installation,  and  the  service  are  all  that 
we  could  expect.'' 


Two  G-E  50-5-bp.  double-motor  drives  chain-connected 
to  2  Duplex  Tubular  Plate  printing  presses  independ¬ 
ently  or  in  unison,  Sheboygan  Press,  Sheboy¬ 
gan,  Wisconsin 


The  ability  to  meet  emergency  as  well  as  every¬ 
day  needs,  the  correct  design  to  match  the  drive 
to  the  press,  complete  and  thorough  service  through¬ 
out,  these  are  the  outstanding  thoughts  in  this 
sincere  testimonial.  And  these,  too,  are  the  Features 
oF  interest  to  every  progressive  publisher,  big  or 
small,  who  contemplates  enlargement  or  modern¬ 
ization. 


/  -  ^  /. 
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C 


ompare 


STURDY 

CHROME  NICKEL 
RING  GEAR 


CAST  STEEL 
HOUSING 


STRADDLE  MOUNTED 
PINION  GEAR 


DOUBLE  ROLLER 
WHEEL  BEARINGS 


Sturdy,  4-speed  transmission  insures  ample  power  for 
hill  or  hole,  and  speed  for  the  open  road  or  getaway. 


With  this  more  costly  full -floating  rear  axle,  shafts  transmit  power 
solely — and  may  be  quickly  replaced  without  removal  of  wheels 

or  use  of  jack. 


Full  force-feed  engine  lubrication  contributes  to 
dependable,  economical  operation  and  long  life. 


INTERNAL  HYDRAULIC  4-WHEEL  BRAKES 


MODERN,  LONG-WEARING,  CAST  BRAKE  DRUMS  — 14"  DIAMETER 


4-wheel  internal  hydraulic  brakes  provide  safe,  sure  stopping  to  match  the  truck’s  time-saving  acceleration. 

DODGE  TRUCKS  RANGE  IN 
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the  I  Vt,  ton 


ITS  FULL-FLOATING  REAR  AXLE  .  .  .  INTERNAL  HYDRAULIC  4-WHEEL 

BRAKES  .  .  .  48-HORSEPOWER  TRUCK  ENGINE  .  .  .  4-SPEED  TRANS¬ 
MISSION  .  .  .  AND  MANY  OTHER  MODERN  FEATURES.  BUY  IT  COM¬ 
PLETE  WITH  STANDARD  OR  SPECIAL  BODY  TO  FIT  YOUR  NEEDS. 


EDITORS  OF  N.  Y.  STATE 
MEET  IN  WATERTOWN 


DISCUSSED  BUSINESS  WHILE  CRUISING  AMONG  THOUSAND  ISLANDS 


CoRsider  Plan  to  Enlarge  Scope  of 
Printing  School  —  Meeting  Held 
During  Cruiae  Among  Thou- 
^ “  iand  latAnda 


CBy  telegraph  to  Editok  &  Publisher) 

W'ATtJtTOWN,  N.  Y.,  Sept.  22. — Exten¬ 
sion  of  the  activities  of  the  Empire 
State  School  of  Printing  at  Ithaca  into 
the  field  of  education  for  journalism  was 
considered  during  a  brief  business  ses¬ 
sion  held  by  about  40  members  of  the 
Xew  York  State  Society  of  Newspaper 
ICditors  aboard  the  yacht  of  Edward  J. 
Noble,  president  of  Life  Savers,  Inc., 
during  a  cruise  among  the  Thousand 
Islands  Monday  aftermnin. 

The  matter  was  brought  up  because 
of  some  confusion  as  to  just  what  action 
the  New  York  State  Publishers  .Associa¬ 
tion  had  taken  at  a  recent  meeting  at 
Cooperstown,  when  it  was  debated  as  to 
whether  or  not  the  School  of  Printing 
should  undertake  the  development  of 
students  along  journalistic  lines. 

The  only  action  taken  hy  the  Society 
was  the  appointment  of  a  committee  by- 
Harold  B.  Johnson,  president  of  the 
Society,  to  confer  with  the  chairman  of 
the  printing  committee  of  the  -New  York 
State  lAiblishers  as  to  just  how  far  it 
had  gone  in  the  matter  and  the  definite 
nature  of  the  proposal. 

Those  named  by  the  committee  were : 
M.  V.  Atwood,  secretary  of  the  Society, 
who  introduced  the  matter;  Qarence  T. 
l^ighton,  editor,  O.nvego  Palladium- 
Times,  and  John  S.  Ridenour,  publisher, 
Adiremdaek  Enterprise. 

The  matter  of  the  effectiveness  of 
schools  of  journalism  was  taken  up  by 
the  editors  at  a  meeting  last  May  and 
a  committee  consisting  of  Dwight  Mar¬ 
vin.  Troy  Record:  Walter  Plummer, 
Albany  Kniekcrhoekcr  Press,  and  Clar¬ 
ence  T.  Leighton  of  the  Oswego  Palla¬ 
dium-Times  was  appointed  to  draft  a 
report.  It  was  announced'  that  the  re¬ 
port  had  been  completed  but  its  con¬ 
sideration  was  postponed  until  the  meet¬ 
ing  Nov.  17,  which  will  lie  held  at 
Syracuse. 

The  only  other  business  matter  taken 
up  during  the  session  was  a  requesit  for 
a  report  on  the  advisability  of  main  tain- 
ing,  in  addition  to  the  regular  staff,  a 
special  member  of  the  Associated  Press 
at  Washington  next  winter  to  handle 
New  York  State  news  and  report  events 
for  particular  localities. 

Russell  G.  Hathaway,  Albany  As¬ 
sociated  Press  correspondent,  reported 
that  he  was  at  present  completing 
a  poll  of  the  state  and  had  only  heard 
from  about  50  per  cent  of  the  state 
newspajiers.  The  special  correspondent 
would  be  put  on  in  Decemljer  at  the 
start  of  the  legislative  session  at  Wash¬ 
ington  and  Mr.  Hathaway  will  report 
more  definitely  at  the  Novemtier  meet¬ 
ing. 

A  vote  of  appreciation  to  Mr.  Noble 
who  was  host  to  the  editors  aboard  his 
yacht  “Monotoana”  which  took  them 
on  a  .sO  mile  cruise  through  the  Thou¬ 
sand  Islands,  was  taken. 

After  luncheon  which  was  served  on 
Mr.  Noble’s  houseboat  “l^duches”  the 
party  boarded  the  yacht  at  his  estate 
near  Alexandria  Bay  and  set  out  on  a 
four  hour  cruise  among  the  Islands. 

Those  who  attended  the  meeting 
were :  ^  William  T.  Dewart,  publisher. 
New  York  Sun;  Roy  1).  W  aid,  Elmira 
Advertiser;  Clarence  T.  Ix^ighton, 
Oswego  Palladium-Times ;  J.  O.  Sim¬ 
mons,  professor  of  journalism  at  Syra¬ 
cuse  Cniyersity;  J.  B.  .McGuire,  Little 
Palls  Times;  Douglas  N.  Collander, 
Malone  Telegraph. 

John  S.  Rideneour  and  E.  A.  Rob¬ 
bins,  Adirondack  Etit  er  prise ;  Edwin 
M.  W'aterbury,  Oswego  Palladium- 
Times;  Donald  McNeil,  Utica  Daily 
Press;  M.  V.  Atwood,  associate  editor, 
Gannett  Newspapers,  Rochester;  Wil¬ 
liam  .\.  Gracey  and  E.  L.  Emmons, 
Geiiez’a  Times;  George  A.  Bradley, 
Utica  Obsenter-Dispatcli ;  F.  M.  Mc¬ 
Lennan,  Buffalo  Courier-Express ;  W. 
J.  W  ood,  Utica  Observer-Dispatch ; 


sembled  his  staff  from  bed,  church  and 
golf  courses,  located  a  linotype  operator 
and  pressman,  routed  an  engraver  out  oi 
his  cottage  at  a  lake  13  miles  away,  and 
the  extra  was  sent  on  the  street. 


W'oltman  as  she  lay  asleep,  following 
less  than  three  weeks  the  murder  of 
.Marverine  .Apple,  nine  years  old, 
prompted  the  extra. 

Harry  C.  Warren,  city  editor,  as- 


Samuel  Cahan,  professor  of  journalism, 
Syracuse  University. 

Harold  B.  Johnson,  editor.  lYater- 
town  Daily  Times;  Harry  F.  Landon, 
Charles  H.  Congdon,  Clarence  Kendall 
and  E.  Avery  Nelson,  W’atertown  Daily 
Times;  Russell  (i.  Hathaway.  .Asso¬ 
ciated  Press;  Charles  S.  Cantwell.  Og- 
dciisburg  Republican-Journal ;  Richard 
C.  Ellsworth,  secretary  of  St.  Law¬ 
rence  University ;  William  T.  Dewart, 
Jr.;  Thomas  Dewart;  Lester  G.  Chase. 
St.  Lawrence  University. 


y(^or  2  weeksN^ 
up  to  ournecksi 
iti  trouble  y 


REPORTERS  SOLD  EXTRAS 


South  Bend  News-Times  Staff  Hastily 
Recruited  on  Murder  Story 

Reporters  and  copy  readers  on  the 
South  Bend  (Ind.)  .\eziS-Times  turned 
newsboys  Sunday,  Sept.  14,  after  obtain¬ 
ing  the  news  for  an  extra  on  a  brutal 
murder,  and  sold  several  thousand 
copies. 

As  many  of  the  staff  as  could  be  as¬ 
sembled  Sunday  morning  were  brought 
in.  Some  hardly  had  gone  to  bed  after 
seeing  the  regular  Sunday  morning 
edition  on  the  press. 

The  murder  of  17-year-old  Alice 


never  had 
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.  v.beforey 


pulled  them^ 
MiutoftroubU 


LUDLOW 

TEMPO  MEDIUM 


/ but  the»e?J  npdui^ 
like  Mait  forj 

the^ieiTii-fvutoplAW 
N<^dLStin^ 

A  poor  performei\ce  weLSjjotnkturail  in  Wood  Ma.ts 
so  this  peLper  did  ngtA6se  confidence Wood 
ejiother  chtmee  a^nd  —  Wood  mAde  good. 


'our  first 
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Steven  yeivr^. 


An  excellent 
design  of  modern 
character 


WOOD 
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MATS 


LUDLOW  TYPOCRAPH  CO. 
2032  Clybourn  Ave  +  Chicago 


FLONG  CORPORATION 

HOOSICK  FALLS.  N.Y 
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THE  NEWSPRINT  SITUATION 

and 

A  STATEMENT  OF  POLICY 

by 

PRICE  BROTHERS  &  CO.,  LIMITED 

For  reasons  which  have  already  been  made  public 
1  have  found  it  necessary  to  resign  from  the 
Chairmanship  of  The  Newsprint  Institute  of 
Canada. 

Under  the  circumstances  it  seems  fitting  that  Price 
Brothers  &  Co.,  Limited,  should  present  the  state* 
ment  of  its  position  and  policy  which  appears  on 
the  following  pages. 


President 


PRICE  BROTHERS  &  CO.,  Limited 
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A  STATEMENT  OF  POLICY 


^  Price  Brothers  &  Company  was  established  in  Quebec,  Canada,  ifi 
1817.  For  more  than  one  hundred  years  it  has  followed  a  policy  of 

! 

j  fair  dealing  with  its  customers.  It  has  never  broken  its  word;  never 

I 

I  avoided  an  obligation  and  never  taken  a  sharp  advantage.  By  these 

1 

I  means  it  has  grown  steadily  through  the  years  to  its  present  positioo 

of  independent  strength. 

Price  Brothers  &  Company  today  abides  by  that  policy  and  is  deter¬ 
mined  to  preserve  its  position  with  the  freedom  of  action  which 
I  circumstances  compel.  Its  ownership  will  remain  unchanged,  free 

from  consolidations  and  entangling  alliances.  In  the  midst  of  troubled 
conditions  in  the  newsprint  industry  it  renews  its  undertaking  that 


those  with  whom  it  does  business  may  rely  upon  full  value  for  every 


I 
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dollar;  upon  fulfillment  of  any  promise  it  makes,  upon  just  and 


equitable  treatment. 


Price  Brothers  &  Company  offers  the  same  terms  to  all  who  purchase 


newsprint  from  its  mills.  Its  price  to  all  will  be  as  low  as  the  lowest 


contract  price  of  any  important  North  American  producer  and  it  will  be 


adirea  and  definite  price,  without  bonuses  or  speculative  stock  options. 


Price  Brothers  &  Company  backs  this  policy  with  the  strength  and 


ability  gained  through  more  than  a  century  of  effort  and  experience. 


Its  mills  today  are  equipped  with  the  most  efficient  and  modern  ma¬ 


chinery;  its  woods  supplies  are  unsurpassed;  in  mechanical  equipment. 


in  technical  skill  and  in  financial  resources  it  occupies  a  position 


which  gives  every  protection  and  advantage  to  its  customers. 


Price  brothers  &  Company  makes  this  statement  of  its  policy  and 


position  as  an  assurance  to  purchasers  of  newsprint  who  may  be 


disturbed  by  the  industry’s  unsettled  outlook. 


PRICE  BROTHERS  &  CO.,  LIMITED 

QueOec,  Canada 


SC 


1916 — The  First  Standardized  Intertype 
1930 — Over  10,000  Intertypes 

In  Use  in  More  Than  60  Countries 


No  Standardized  INTERTYPE 

Ever 

\  Become  Obsolete 


Intertype  Standardization  Prevents  Obsolescence,  The 
Standardized  Intertype  is  without  doubt  the  most  impor¬ 
tant  single  development  in  slug  composition  in  the  last 
thirty  years.  Intertype  w  as  the  first  to  give  protection  against 
one  of  the  greatest  sources  of  loss  in  the  composing  room — 
obsolete  machines. 

You  buy  a  Standardized  Basic  Unit  and  only  such  equip- 


Standardized  Intertype 

BASIC 
UNIT  ! 

Measures  up  to  42  ems  / 


WITH 

STANDARD 

EQUIPMENT 

UNITS 


One  Main  Magazine 


Three  Main  Magazines 


Two  Main  Magazines 


EQUIPMENT  A 


EQUIPMENT  B 


EQUIPMENT  C 


r 


NATION’S  B  US  I N  E  S  S  for  September,  1930 


joN’S  BUSINESS  for  September,  1930 


solescence,  a  Persistent  Competitor 

By  W.  H.  RASTALL 


Chief,  Industrial  Machinery  Division,  U.  S.  Department  of  Commerce 


iSiNESS  insures  its  property  against 
,  tlieft  end  similar  losses  but  few  indus* 
shave  learned  to  protect  themselves 
last  obsolescence,  a  force  which  threat' 
complete  disaster  if  not  conquered. 
Mthousb  no  commercial  company  writes 
insurance  the  wise  manager  can,  by  his 
n efforts,  provide  his  own  protection 


through  obsolescence — the  threat  of  re- 


ended  the  year  in  the  red,  and  whole  dresses  ornamented  i 
placement  before  fixed  charges  have  groups  struggled  with  “profitless  pros-  To  meet  this  dem: 
been  amortized.  The  greater  the  prog-  perity."  Is  it  not  probable  that  much  of  found  it  necessary  tc 
ress  the  more  rapid  and  severe  the  this  was  the  result  of  unintelligent  com-  ing  machines  geiod 
obsolescence.  petition  inspired  by  excess  factory  that  would  not  wea 

Manufacturing  industries  face  a  capacity  developed  through  retaining  but  which 


were  w 

too  long  in  operation  decrepit  and  obso-  obsolescence  in  90  di 
lete  machinery?  Sounds  involved,  but  passed.  A  maligna 
would  these  industries  not  be  much  obsolescence.”  •  | 
better  placed  if  they  would  but  junk  The  accounting 
their  junk?  Otherwise  they  are  caught  here  deserves  though 
in  a  cycle  that  leads  to  evil  consequences  ing  involved  but  h^ 
and  is  all  too  common.  biles  and  hotels  aij 


case,  of  obsolescence-itis 


and  the  equipment 


duced  a  machine  that  is  simpler  in  design  and 
with  fewer  parts,  but  with  lower  maintenance 
costs  and  greater  efficiency. 

In  proof  of  the  fact  that  Intertypes  have  won 
world-wide  success  on  merit  alone,  89  per  cent 
of  all  users  of  five  or  more  Intertypes  have  placed 
repeat  orders.  And  a  large  part  of  all  Intertype 
sales  have  been  made  through  the  recommenda¬ 
tion  of  Intertype  users. 

If  you  have  an  idea  that  all  line  composing 
machines  are  alike,  send  for  a  copy  of  "Intertype 
Features” — a  booklet  that  illustrates  and  de¬ 
scribes  the  43  reasons  why  Intertypes  have  be¬ 
come  time  savers  and  profit  producers  all  over 
the  world. 


had  to  deduct  from  his  profits  any  amount  for 
obsolescence  because  of  a  reduction  in  the  value 
of  his  machines  by  the  introduaion  of  a  new 
model.  The  Standardized  Intertype  has  no 
"models”  in  the  usual  meaning  of  the  word. 
From  either  the  30  or  42-em  Basic  Unit  as  many 
as  18  different  arrangements  of  equipment  can 
be  obtained  by  adding  only  equipment  units.  Its 
flexibility  and  capacity  is  practically  unlimited. 

New  and  improved  features  are  perfected 
from  year  to  year,  and  every  new  development 
can  be  attached  to  existing  Intertypes. 

Besides  its  protection  against  heavy  loss  from 
sudden  and  premature  obsolescence  of  machine, 
the  process  of  Standardization  necessarily  pro- 


rmr  present  needs  demand.  As 
[es,  an  Intertype  can  be  changed 
.from  one  to  six  magazines — or 
Etueen— right  in  your  own  plant 
iinist.  Intertypes  are  always  up- 
tliey  can  be  made  ready  for  any 
iilem  at  any  time. 

Srindardized  Intertypes  has  ever 


Plus  One  Side  Magazine 


Plus  Three  Side  Magazines 


Brooklyn,  N.  Y.,  360  Furman  St.;  Chicago,  130  North 
Franklin  St.;  New  Orleans,  816  Howard  Ave. ;  San 
Francisco,  152  Fremont  St.;  Los  Angeles,  1220  South 
Maple  Ave.;  Boston,  80  Federal  St.;  Canada,  Toronto 
Type  Foundry  Co.  Ltd.,  Toronto;  London,  and  Berlin. 
Distributors  Throughout  the  World 


INTERTYPE  MODERN  WIDE  TOOTH 
MATRICES  RUN  SMOOTHLY  ON 
OTHER  LINE  COMPOSING  MACHINES 


MPMENT  C3-1  s.m, 


EQUIPMENT  C3-3  s.m, 


j  ■''i 
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WANTED— AN  EDITOR 


A  DAILY  newspaper  of  considerable  importance, 
which  has  never  used  locally  written  editorials 
or  operated  with  an  executive  known  as  the 
editor,  is  now  confronted  by  a  political  situation  de¬ 
manding  a  calm,  experienced,  informed,  clear  edi¬ 
torial  thinker  and  doer  at  the  scene  of  action.  The 
publisher  is  thoroughly  competent  to  handle  the  job 
Iiimself,  if  he  did  not  have  multitudinous  other 
interests  demanding  a  share  of  his  daily  attention. 
He  is  now  beating  the  journalistic  bushes  for  a  man 
exiH*rienced  in  the  editorial  function,  a  philosopher 
rather  than  a  lire-eater,  one  who  can  expound  to  the 
pai)er’s  circle  in  action-comi)elling  terms  what  the 
new  political  developments  mean  to  them  as  individ¬ 
uals  and  citizens. 

Most  emphatically,  the  publisher  does  not  want  a 
political  w'ar-horse.  complacent  to  his  ow'n  party’s 
deeds,  however  unpatriotic,  and  cynical  toward  the 
opposition,  regardless  of  its  motives.  The  job  calls 
for  a  journalist  as  Joseph  Pulitzer  conceived  the 
need  when  he  founded  the  school  that  bears  his  name. 
And  to  date,  the  publisher  has  found  the  search 
difficult. 

This  is  not  a  fairy  story.  The  publisher  will  no 
doubt  find  his  man,  eventually,  for  the  type,  the 
practical  idealist,  never  abundant  in  any  walk  of  life, 
still  exists  more  plentifully  in  newspaper  offices  than 
anywhere  else.  Like  Edwin  C.  Hill,  whose  return  to 
the  \'nv  York  Sun  from  a  lucrative  motion  picture 
post  was  described  in  Editor  &  Publisher  last  week, 
they  find  few  other  vocations  where  unselfish  service 
is  its  own  reward.  Few  of  them  are  men  under  40 
years  old.  To  many  of  the  younger  generation  their 
view  of  life  is  a  confession  of  failure,  of  inability 
to  make  the  economic  grade  by  which  performance 
is  judged,  and  the  life  of  low  pay,  sacrifice  of 
family,  long  hours  and  uncertain  tenure  of  employ¬ 
ment  holds  out  allurement  to  continuance  to  a  de¬ 
creasing  number. 

The  experience  of  the  publisher  named  is  evidence 
that  the  newspaper’s  need  for  this  service  and  the 
class  of  man  it  develops  has  not  passed  out  in  the 
last  ten  years  of  materialistic  mechanization.  The 
wires,  machines  and  mat-rollers  that  lay  enough  stuff 
on  the  editor’s  desk  to  fill  a  dozen  issues  do  not  and 
cannot  make  a  newspaper.  That  remains  a  job  for 
a  man,  and  with  the  public  air  definitely  stirred  again 
by  the  breeze  of  change  and  reform,  it  will  become 
again  a  job  for  many  men.  The  publisher  who  en¬ 
courages  the  young  man  in  his  own  employ  will  not 
have  to  waste  months  finding  him  while  the  affairs 
that  need  his  attention  go  from  bad  to  worse  by 
default 


irashingion  thinks  the  ‘'bottom"  of  the  trade 
decline  has  been  reached. 


A  FAMILY  STORY 

PREMIER  FERGUSON  recently  announced  that 
unless  Toronto  Star  retracted  a  news  article 
which  had  apiieared  in  its  columns  criticizing 
the  Premier’s  choice  of  a  cabinet,  he  would  “issue  in¬ 
structions  to  every  department  head,  cabinet  minister 
and  all  government  officials  to  refuse  The  Star  news 
and  not  let  their  representatives  in  the  building.”  To 
disobey  this  order  would  mean  the  instant  discharge 
of  the  offender.  “I  am  determined,”  he  added,  “to 
show  the  people  of  the  province  that  what  they  read 
in  The  Star  regarding  Queen’s  Park  is  neither  authen¬ 
tic  nor  official.” 

The  Star  immediately  replied,  saying  that  it  would 
not  retract  a  true  and  fair  news  account,  that  govern¬ 
ment  buildings  were  public  and  not  the  private  prop¬ 
erty  of  the  Premier,  that  the  Premier  would  abuse 
his  power  if  he  were  thus  to  discharge  government 
employes  and  that  The  Star  had  no  wish  to  lie  an 
“official”  paper,  but  that  its  news  was  authentic  and 
would  continue  to  be  published.  It  believed  that  the 
people  would  not  countenance  such  censorship  of  the 
press  and  predicted  that  its  editions  would  still  be 
rolling  from  the  press  when  Premier  Ferguson  had 
been  succeeded  by  many  other  premiers. 

There  the  matter  stands.  Our  guess  is  that  The 
Star’s  political  news  will  not  greatly  suffer,  but  may 
measurably  gain  in  value.  This  is  an  old,  old 
story  in  newspaper  work  and  when  an  editor  may,  in 
such  circumstances,  publish  the  statement  that  he 
has  nothing  to  retract  the  situation  speaks  volumes 
of  praise  for  the  newspaper  thus  engaged. 


Blessed  are  the  peacemakers:  for  they  shall 
be  called  the  children  of  God. — Matthew,  V ;  9. 


MINNESOTA  GAG  FAILS 

For  three  years  it  has  been  the  contention  of 
Editor  &  Publish ix,  replying  to  the  defenders  of 
the  Minnesota  press  gag  law  who  hold  that  only 
persistently  unethical  newspapers  need  fear  the  in¬ 
junction  process,  that  there  was  sufficient  law  on  the 
statute  books  of  that  and  every  other  state  to  con¬ 
trol  and  punish  racketeering  publications.  The  gag 
law  was  unnecessary,  to  say  nothing  else  about  it, 
and  there  is  evidence  at  the  present  moment  that 
this  infamous  piece  of  legis'ation  is  about  to  cave 
in  from  its  own  weight. 

Senator  Henry  Morin,  we  are  informed  in  a  des¬ 
patch  from  St.  Paul,  voted  for  the  gag  law  in  the 
legislature,  but  has  since  experienced  a  change  of 
heart,  due  to  a  practical  exiierimcnt.  An  alleged 
scandal  sheet  in  Duluth  was  giving  trouble  and  the 
question  arose  whether  to  apply  the  gag  law  to  it — 
meaning  to  suppress  it  by  injunction  process.  The 
authorities,  including  Senator  Morin,  decided  that  an 
order  restraining  publication  would  only  mean  that 
the  offending  publisher  would  bob  up  again  under 
some  other  disguise,  but  that  a  criminal  libel  action 
might  be  effective.  The  publisher  was  arrested  and 
found  guilty  of  that  charge  and  paroled  on  condition 
that  he  would  refrain  from  any  future  newspaper 
publication  and  a  judgment  of  $10,0(X)  on  an  unpaid 
claim  was  entered  against  him.  The  so-called  scan¬ 
dal  sheet  was  put  out  of  business,  no  thanks  to  the 
gag  law'. 

Senator  Morin  now  says  that  he  will  propose  an 
amendment  to  the  gag  law  at  the  next  session  of  the 
legislature,  the  object  being  to  direct  the  force  of 
the  legislation  against  the  responsible  individual, 
instead  of  seeking  to  stop  publication  by  writ  of 
injunction.  In  other  words  make  guilt  personal, 
rather  than  seek  to  suppress  by  injunction  against 
property. 

Why  amend  a  law  which  is  so  useless?  Why  not 
use  the  present  criminal  and  civil  statutes  against 
blackmailing,  scandalous  or  otherwise  criminal  pub¬ 
lications?  The  gag  law  is  not  only  superfluous,  but 
is  an  unconstitutional  act  threatening  and  intimidat¬ 
ing  the  free  press.  .Minnesota  ought  to  wipe  it  out 
of  existence,  especially  now  when  even  the  political 
elements  that  sponsored  it  find  it  ineffective  in 
practice. 


Linage  ‘ivent'off  only  7.8  per  cent  in  the  first 
half  of  1930,  blit  in  sound  business  practice 
newspaper  advertising  should  increase  in 
volume  and  drh'ing  spirit  in  times  of  economic 
recession. 


BOOK  READING 

IN  A  study  undertaken  for  the  Carnegie  Founda¬ 
tion  R.  L.  Duffus  discloses  that  the  average 
American  buys  only  two  books  per  year,  bor¬ 
rows  tw'o  more  from  a  public  library  and  may  read 
two  more  by  courtesy  of  friends.  Thus  the  average 
member  of  our  society  reads  only  six  books  a  year. 
Rarely  does  any  book  reach  a  sale  of  100,000  among 
our  130,000,000.  In  Europe,  especially  Germany, 
there  is  a  much  higher  demand  for  books. 

Commenting  on  this  situation  St.  Paul  Pioneer 
Press  deplores  the  “poor  showing  for  literacy  boast¬ 
ing  America,”  but  we  believe  that  the  reason  is  not 
obscure  and  that  the  showing  is  not  as  much  of  a 
reflection  on  American  literacy  as  appears  on  the 
surface.  We  are  a  newspaper  reading  people.  Our 
newspapers  are  the  best  in  the  world.  According 
to  Editor  &  Publisher  statistics  for  1929  an  aver¬ 
age  of  nearly  tw'o  daily  newspapers  entered  each 
American  home,  each  day,  while  a  Sunday  newspaper 
was  read  in  every  dwelling.  Is  the  argument  that 
books  are  more  profitable  reading  than  newspapers? 
What  l)Ooks?  Which  newspaper? 


I  ^  L 

“DIFFERENT” 

SOLID  confirmation  of  a  fact  that  newspjpn 
men  have  long  suspected  is  contained  in  tin 
summary  of  a  report  on  newspaper  organia. 
tion  recently  completed  by  Professors  D.  J.  Hom- 
berger  and  Douglass  \W.  Miller  of  Ohio  Weslfjm 
University.  The  fact  is  that  the  newspaper  business 
is  “different.” 

The  investigators  report,  after  a  survey  of  211 
companies,  including  the  two  largest  chain  organi- 
zations,  that  there  is  no  standard  or  uniform  way  of 
organizing  a  newspaper  property,  and  that  officials 
of  a  newspaper-owning  corporation  are  not  neces¬ 
sarily  directly  engaged  in  newspaper  operation.  They 
also  find  that  personal  factors  often  displace  in 
newspaper  concerns  organization  principles  that 
other  businesses  regard  as  fundamental. 

All  of  which,  we  believe,  traces  back  to  the  basic 
fact  that  the  newspaper  is  not  wholly  a  business, 
the  practice  of  a  profession  or  the  pursuit  of  an 
art,  but  the  combination  of  all  three — plus.  The 
plus  is  its  public  service  character,  which  gives  it  an 
unofficial,  but  nonetheless  definite  place  in  a  demo¬ 
cratic  form  of  government.  Obviously,  .such  an  enter¬ 
prise  cannot  be  so  simply  organized  as  a  shoe  fac¬ 
tory  or  creamery,  nor,  serving  every  class  of  people 
under  widely  variant  circumstances,  can  it  do  the 
same  things  the  same  way  in  all  places. 

In  the  departments  concerned  with  actual  produc¬ 
tion,  the  professors  find  an  approach  toward  uniform 
organization,  varying  with  the  technique  by  which 
the  publication  appeals  to  its  field.  The  adminis¬ 
trative  and  sales  branches  take  their  form  prin¬ 
cipally  from  the  previous  experience  of  the  direct¬ 
ing  head. 

A  deficiency  noted  as  common  to  most  newspapers, 
compared  with  other  industrial  organizations,  is  in 
the  promotion  function.  Possibly  newspapers  have 
been  too  much  engaged  as  a  promotion  vehicle  for 
the  rest  of  the  country’s  business  to  give  attention 
to  their  own  obvious  needs  in  this  respect.  What¬ 
ever  the  reason,  promotion  of  the  newspaper  is  the 
orphan  child  of  the  organization.  That  there  is  no 
definite  or  generally  accepted  place  for  it  is  evi¬ 
denced  by  the  wide  variation  in  departments  undr 
which  publicity  functions  are  executed  and  in  the 
manner  of  their  execution.  That  there  is  a  pressinn 
need  for  exposition  of  the  newspaper’s  story,  intelli¬ 
gently  told  and  retold,  no  one  in  intimate  contact 
with  the  general  advertising  field  will  very  vehe¬ 
mently  deny. 


On  Monday  in  full  first-page  space  Zephaniah 
H'.  Pease  rezdeived  his  50  years  as  reporter  and 
editor  of^  .Vnc  Bedford  (Mass.)  Mercury— a 
classic  bit  of  memory  writing  by  one  of  the 
old  masters  of  American  journalism. 


INCOME  TAX  NEWS 

COMMENTING  on  the  public  scandals  that 
have  recently  been  unearthed  in  New  \orl: 
City  and  the  graft  situation  in  general  Columtb 
(S.  C.)  Record  makes  the  interesting  suggestion 
that  the  income  tax  returns  of  all  public  officials  be 
open  to  the  inspection  of  the  press  at  all  times 
The  editor  thinks  this  process  would  enable  news¬ 
papermen  to  trace  corruption  to  its  source  and  would 
be  a  salutary  crime  deterrent. 

This  view  may  be  correct,  and  it  is  a  sad  com¬ 
mentary  on  the  age  in  which  we  live.  Our  own 
notion  is  that  the  artful  grafter  would  only  find 
other  means  of  storing  up  ill-gotten  gains. 

There  is  a  better  reason  for  the  publication,  or 
least  availability,  of  all  income  tax  returns  thM 
this.  It  is  that  in  a  democracy  all  public  recorm 
should  be  open.  That  public  business  cannot  W 
safely  transacted  behind  screened  windows  i-s 
experience  of  the  ages.  And  it  is  a  phase  of  ow 
commercialism  that  we  are  willing  that  information 
which  concerns  birth,  death,  marriage,  divorce, 
disease,  poverty,  crime,  disgrace,  failure  and  > 
thousand  other  affairs  which  strike  at  the  "t** 
of  human  beings,  while  holding  as  sacroscanct  rK- 
ords  concerning  how  much  the  middle  and  wea  J 
classes  receive  as  income  year  by  year.  ^  Of  such  m 
formation  are  we  jealous.  An  added  incongruity  •* 
the  fact  no  one  objects  to  the  publication  of  property 
or  inheritance  taxes. 


7 


Editor  &  Publisher  The  Fourth  Estate  for  September  27,  1  930 


PURELY  PERSONAL 


TUNII^'S  P.  FISHBURN,  publisher  of 
I  Roanoke  (Va.)  Times  and  IVorld- 
Keves.  has  been  elected  a  director  of  the 
rhamber  of  Commerce  oi  me  Cnited 
Sutes  for  the  third  district. 

Lto  E.  Owens,  publisher  of  the  St. 

Dispatch  and  Pioneer  Press  and 
\(rs  Owens,  are  parents  of  an  eight 
Mund  son.  born  at  Miller  Hospital,  St. 
Paul.  Sept.  13.  It  is  their  second  son 
and  third  child. 

F  S.  Senator  Arthur  H.  Vanden- 
bere,  publisher  of  the  Grand  Kapids 
(.Mich.)  Herald,  spoke  at  the  annual 
tanquet  of  the  League  of  Michigan 
Municipalities  in  Bay  City,  Sept.  19. 

E.  J.  Stackpole,  Sr.,  owner  and  editor- 
iiwhief,  Harrisburg  (Pa.)  'Telegraph, 
has  been  appointed  chairman  of  the 
Pennsylvania  State  Chamber  of  Com¬ 
merce  committee  which  is  laying  plans 
for  an  industrial  pageant  in  Harrisburg. 

Howard  A.  Morris,  publisher  of  the 
Rochelle  (Ill.)  Herald,  and  Mrs.  Morris, 
celebrated  their  fiOth  wedding  anniver¬ 
sary  Sept.  9. 

Robert  C.  Elliott,  editor.  Salt  Lake 
Telegram,  is  author  of  an  article  ex¬ 
plaining  the  power  of  the  press  on  the 
public  mind  in  the  monthly  magazine 
published  by  the  United  States  Smelting, 
Refining  and  Mining  company.  Mr. 
Elliott  has  been  elected  on  the  first  board 
of  directors  for  the  Salt  Lake  Zoological 
Society,  in  recognition  of  the  Telegram’s 
campaign  in  behalf  of  a  new  zoo. 

Stuart  H.  Perry,  publisher  of  the  Adrian 
(Mich.)  Telegram  and  a  director  of  the 
.\55ociated  Press,  spoke  before  the 
Rotary  Club  of  Grand  Rapids,  Mich., 
Sept.  25. 

Charles  E.  Broughton,  editor  of  the 
Sheboygan  (Wis.)  Press,  has  been  ap¬ 
pointed  deputy  grand  exalted  ruler  of 
the  Order  of  Elks  for  the  northeast 
district  of  Wisconsin. 


York  Herald  Tribune.  He  came  from 
the  Richard  Kolyer  .Advertising  Agency. 

Roy  Faubert,  formerly  of  the  advertis¬ 
ing  staff,  Waterbury  (Conn.)  American- 
Republican,  has  left  Waterbury  to  join 
an  Iowa  newspaper. 

Miss  Edith  Gregson,  a  1930  graduate 
of  the  University  of  Arkansas,  has  joined 
the  advertising  staff  of  the  Ridgeu’ood 
(X.J.)  Daily  Herald. 

Roy  Rubel,  of  the  Chicago  Daily  Netvs 
Xew  York  advertising  office  visited  Chi¬ 
cago  on  his  vacation. 

Charles  R.  Schumacher  who  left  the 
classified  advertising  department.  New 
York  Herald  Tribune  about  a  year  ago 
to  join  the  New  Y'ork  Telegram,  has  re¬ 
turned  to  the  Herald  Tribune. 

Patricia  Murphy  has  joined  the  public 
.service  department  of  the  Salt  Lake 
'Tribune.  Thelma  Feeney  and  Barbara 
E'arnsworth  have  left  the  information 
department. 

F.  C.  Ritchey,  local  advertising 
manager,  Chicago  Daily  Ncti’s,  spent  his 
vacation  fishing  in  the  north  woods. 

Harold  Lynch,  formerly  of  the  busi¬ 
ness  staff  of  the  IVaterbury  (Conn.) 
American-Republican,  has  joined  the  ad¬ 
vertising  force  of  the  Bridgeport 
( Conn. )  'Times-Star. 

Frederick  K.  Reybold,  director  of  na¬ 
tional  advertising  for  the  Wilmington 
(Del.)  Every  Evening,  has  returned  to 
Wilmington  after  an  extensive  business 
trip  in  the  west. 


FOLKS  WORTH  KNOWING 


VICTOR  MARTIN,  business  manager 
of  the  Davenbort  fla.I  Democrat 


»  of  the  Davenport  (la.)  De^crat 
and  Leader,  recently  celebrated  his  24th 
vear  of  associa¬ 


tion  with  the 
newspaper. 

He  joined  the 
organization  as  a 
solicitor  in  the 
advertising  de¬ 
partment,  and  af¬ 
ter  six  years  was 
made  advertising 
manager.  He 
continued  in  that 
capacity  until 
last  July  when 
he  was  appointed 
ViCTO*  Martin  business  manager 

succeeding  Frank 
D.  Throop,  now  publisher  of  the  Lin¬ 
coln  (Xeb.)  Star. 

Mr.  Martin  was  a  charter  member  of 
the  Davenport  Advertisers  Club  and  has 
served  as  president.  He  has  also  been 
president  of  the  ninth  district  of  the 
American  Federation  of  Advertising 
Clubs. 


SHOULD  SHE 
GET  RID  OF 
THOSE  FRECKLES? 


Vance  C.  McCormick,  publisher, 
Harrisburg  (Pa.)  Morning  Patriot  ana 
Evening  Nezvs,  returned  from  his 
summer  place  in  Maine. 

Miss  Mary  Goldthwaite,  assistant 
editor  of  the  Boone  (la.)  rCews-Re- 
tiiblican,  returned  recently  from  a 
European  trip.  She  was  met  in  Xew 
York  by  her  father  and  mother,  is.  G. 
Goldthwaite,  editor  of  the  News-Re¬ 
publican,  and  Mrs.  Goldthwaite. 

Tom  Wallace,  editorial  writer  of  the 
Louircille  Times,  and  Arthur  C.  John¬ 
son,  editor  of  the  Columbus  (O.)  Dis- 
pateh,  will  be  speakers  on  the  program 
of  the  Ohio  Valley  and  Great  Lakes 
Lakes  Conference  of  Conservation 
leaders,  at  Columbus,  Oct.  9-10. 

A.  E.  Cahlan.  editor.  Las  Vegas 
(Aev.)  Reviejv- Journal,  was  elected 
state  commander,  Nevada  department, 
-American  Legion,  last  week  in  Haw¬ 
thorne,  Xev. 


IN  THE  EDITORIAL  ROOMS 

"^^ALTER  WOOD,  editor,  IVaterbury 
”  (Conn.)  American,  has  returned  to 
work  after  a  vacation  spent  at  Cape 
Cod. 

Boyce  House,  editor  of  the  Ranger 
(Tex.)  Times,  is  the  author  of  an 
article  in  the  current  issue  oi  Startling 
Detective  Adventures,  telling  of  a  cele¬ 
brated  Texas  murder  mystery. 

Edward  Milne  of  the  Providence 
(R.I.)  Journal  has  been  named  assistant 
to  Charles  Hughes,  Warren,  R.  L,  repre¬ 
sentative  of  the  Journal  and  Evening 
Bulletin. 

Newton  Chaffin  Reed,  state  editor  of 
the  Portland  (Me.)  Express,  is  spending 
his  vacation  with  relatives  in  Framing¬ 
ham,  Mass. 

Miss  Maud  .A.  Drake,  former  assistant 
to  the  oil  editor  of  the  Tulsa  (Okla.) 
World,  is  at  Kerrville,  Tex.,  recovering 
from  an  illness. 

Mary  Louise  Walliser,  occasional  mem¬ 
ber  of  the  San  Antonio  Evening  News 
staff  and  daughter  of  Managing  ^itor 
and  Mrs.  A.  W.  Walliser,  has  returned 
from  a  summer  course  at  the  University 
of  California. 

R.  G.  Johannessen,  .Salt  Lake  Tribune 
police  reporter,  and  Mrs.  Johannessen 
are  parents  of  an  8  pound  daughter  born 
recently. 

John  Sharp  has  left  the  Salt  I.ake 


'Telegram,  where  he  was  employed  as 
utility  reporter  and  copy  editor. 

Paul  Yates  has  returned  to  Washing¬ 
ton,  D.  C.,  as  political  correspondent  for 
the  Houston  (Tex.)  Post-Dispatch  after 
spending  three  months  in  Te.xas,  direct¬ 
ing  publicity  in  the  successful  guber¬ 
natorial  campaign  of  R.  S.  Sterling, 
publisher  of  the  Post-Dispatch. 

Frederick  Shorey  of  the  Salt  I^ake 
'Tribune  copy  desk,  and  Lew  Williams 
of  the  information  department,  spent  their, 
vacations  in  Yellowstone  National  Park, 
while  Ray  Pinney,  reporter,  spent  two 
weeks  visiting  Zion  and  Byrce  parks  in 
southern  Utah,  as  did  Monte  Wilson, 
political  editor. 

George  Shipler,  staff  photographer, 
Salt  Lake  Telegram,  spent  his  vacation 
in  the  Yellowstone,  Jackson  Hole  and 
Grand  Teton  country. 

Francis  E.  Carney,  news  editor,  Utica 
(N.Y.)  Daily  Press,  is  on  vacation. 

D.  Thomas  Curtin,  war  correspondent, 
formerly  with  the  London  Daily  Mail, 
visited  Bert  Pierce,  automobile  editor, 
Nezo  York  Herald  Tribune,  last  week. 

Mrs.  Edith  Hines,  society  editor.  Salt 
I.ake  Telegram,  and  husband.  Dr.  Harry 
D.  Hines,  spent  their  vacation  in  Y’ellow- 
stone  Park,  as  did  Lee  Williams,  financial 
editor,  and  his  wife. 

R.  J.  Watts,  city  hall  reporter,  Hous¬ 
ton  (Tex.)  Chronicle,  has  returned  from 
a  vacation  spent  in  the  interior  of  Old 
Mexico. 

W'illis  Evans,  formerly  of  Cleveland, 
has  joined  the  editorial"  staff,  Bu§alo 
Times. 

(Continued  on  the  next  page) 


IN  THE  BUSINESS  OFFICE 

P  C.  MAES,  general  manager,  Hous¬ 
ton  (Tex.)  Po.zt-Dispatch,  and  his 
family  have  returned  from  Newfound¬ 
land  where  they  sjient  their  vacation. 

Homer  F.  Robinson,  general  manager, 
omf  Ijike  Tribune,  spent  his  vacation 
trip  at  Fish  Lake.  Utah. 

,  Mrs.  Chas.  K.  Brown,  business  and  na¬ 
tional  advertising  manager  of  the  Staun- 
'on  (\a.  I  I^eader  and  Nezvs  Leader,  was 
fleeted  first  vice-president,  American  Le- 
pon  .Auxiliary,  department  of  Virginia, 
®t  the  annual  convention  in  Harrison¬ 
burg.  Sept.  7-10. 

J;  ^I-_Van  Steetcr,  .Salt  I.ake  Tribune, 
afl'ertising  executive,  took  an  eastern 
trip  during  his  vacation. 

.Tohn  C.  Crockett,  of  classified  adver- 
tising  department.  New  York  Herald 
nftune,  was  promoted  last  week  to  the 
at  estate  advertising  department. 

Conrad  Giguere,  of  the  circulation  staff, 
aterbury  (Conn.)  Ame'rican-Republi- 
w,  tas  resigned  to  return  to  his  home 
'tty.  Lewiston,  Me. 

P.'  joined  the  classi- 

eu  advertising  department  of  the  Nezv 


Rogers  Scores  Again! 


The  siigpestion  that  Americans  give 
«]ollars  to  huy  a  consolation  cup  for  Sir 
Thomas  Lipton  was  made  by  Will  Rogers 
in  his  regular  daily  dispatch  to  McNaught 
Syndicate  client  papers. 

IT  SET  THE  WHOLE  W  ORLD  TALKIISG! 

If  your  newspaper  prints  Rogers,  you  profited 
hy  this  favorable  publicity  and  prestige. 

If  you  do  not  buy  Rogers,  it's  too  bad! 

Perhaps  you  can  start  now! 

Rogers  is  an  international  celebrity,  and  always 
has  something  to  say  that  arrests  attention. 


Aofc*  for  busy  editors:  J.  F.  McEvoy  has  just  returned  from  Europe. 
.  .  .  One  of  Albert  Payson  Terhune's  ancestors  is  pictured  in  the 
famous  painting  “Washington  Crossing  the  Delaware.”  .  .  .  Clare 

Dwiggins  likes  automobile  touring,  and  usually  crosses  the  continent 
in  his  car  once  a  year.  .  .  .  Ham  Fisher  does  big-time  impersonations. 


The  McNaught  Syndicate,  Inc. 


V.  V.  McNitt 
President 


TIMES  BUILDING 
NEW  YORK,  N.  Y. 


Chaslu  V.  McAdam 
General  Manager 


Sabres  may  rattle  in  Europe, 
guns  roar  in  South  America  .  .  . 


O  guns  roar  in  South  America  .  . . 
India  may  rise  and  China  crack... 
but,  when  the  question  of  Ella 
Cinders’s  freckles  seems  princi¬ 
pally  to  agitate  the  United  States 
and  Canada,  we  know  that  over 
here  all’s  swell  with  the  world  .  .  . 


Most  people  love  Ella  just  as 
she  is,  freckles  and  all  .  .  . 


IVI  she  is,  freckles  and  all  .  .  . 
They  loved  her  from  the  time  she 
first  appeared  out  of  the  brain  of 
Bill  Conselman  and  the  pen  of 
Charlie  Plumb  into  the  comic  strip 
and  color  page  sections  .  .  .  She 
was  a  skinny  little  thing  then  .  .  . 
wistfully  appealing  ...  a  real  mod¬ 
ern  Cinderella  .  .  .  Right  from  the 
start,  newspaper  fans  were  eager 
to  fight  her  battles  against  her 
cruel  stepmother  and  stepsisters 
.  .  .  Ella  aroused  the  nation’s  pro¬ 
tective  instincts  .  .  .  That  amazing 
personal  interest  in  Ella  as  a  char¬ 
acter  who  actually  was  alive  in  the 
minds  of  her  followers  was  evi¬ 
denced  by  letter  after  letter  .  .  . 


IT  WAS  partly  due  to  the  insist¬ 
ence  of  the  Ella  Cinders  fans 
that  Ella  ceased  to  be  a  skinny  lit¬ 
tle  thing  .  .  .  They  wrote  in  de¬ 
manding  a  square  deal  and  a  lot  of 
square  meals  for  her  and  she  grew 
beautiful  enough  to  be  the  sweet¬ 
heart  of  all  strip  followers  .  .  .  But 
always  there  came  a  trickle  of  let¬ 
ters  objecting  to  her  freckles  .  .  . 
Recently  the  trickle  has  developed 
into  a  stream,  possibly  because,  for 
one  reason  or  another,  more  people 
are  getting  time  to  write  .  .  . 
Here’s  Ella  without  the  freckles... 


m  m 


How  about  it?  Which  do  YOU 
prefer?  .  .  .  And,  if  you  feel 
i  you  could  use  a  feature  that  demon¬ 
strably  touches  the  personal  inter¬ 
est  of  millions  of  readers  so  that 
they  write  advice  to  the  heroine  as 
they  would  to  their  closest  friend, 
^  write  to  us  for  terms  and  samples 
on  the  Ella  Cinders  daily  strip 
and  or  the  Ella  Cinders  weekly 
color  page. 


United  Feature  Syndicate 
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Robert  L).  Hale  has  been  named  edi¬ 
tor  of  the  Salt  Lake  Telegram  night 
sporting  green  edition,  succeeding  Art 
Heck,  who  has  lieen  made  reporter  and 
columnist. 

Henry  Cabot  l^ge,  editorial  writer, 
Nezv  York  Herald  Tribune,  has  returned 
from  a  month’s  vacation  at  Beverly, 
Mass. 

Lyall  H.  Hill,  formerly  promotion  edi¬ 
tor,  IVatcrbury  (Conn.)  American,  has 
been  named  state  editor,  succeeding  Leo 
Patrick  Hanning. 

Richard  (i.  West,  on  the  night  rewrite 
de.sk,  Xetc  York  Herald  Tribune,  spent 
his  vacation  camping  in  the  White  Moun¬ 
tains. 

Roliert  S.  Savage,  assistant  to  the  city 
editor,  Baltimore  Suti,  is  writing  a  series 
on  the  football  teams  at  colleges  in 
Maryland. 

.\rthur  R'uhl.  of  the  dramatic  depart¬ 
ment,  New  York  Herald  Tribune,  re¬ 
turned  this  week  from  a  vacation  passed 
in  Rockford,  Ill. 

David  Beetle  has  joined  the  I'tica 
(X.Y.)  Daily  Press  as  a  reporter. 

R.  W.  Dunlap,  reporter.  New  York 
Herald  Tribune,  is  back  from  a  vaca¬ 
tion  in  the  midwest  and  Canada. 

Howard  R.  Thompson,  of  the  staff, 
Columbus  Ohio  .State  Journal,  underwent 
an  operation  for  appendicitis  this  week. 

William  H.  Taylor,  yachting  writer, 
.Vrti'  ]’ork  Herald  Tribune,  is  going  to 
fiihson  Island  Yacht  Club,  in  Maryland, 
for  the  international  championship  of  the 
Star  Class  Yacht  Racing  .Association. 

Xastm  H.  .Arnold,  formerly  Sunday 
editor  of  the  ll'orcester  (Mass.)  Tele¬ 
gram.  and  originator  of  the  “Old  Happy 
Timer"  page  in  that  paper,  is  the  author 
of  a  book,  “Rusty,”  just  published  by  the 
Lothrop,  Lee  &•  Shepard  Co.,  of  Boston. 

Hetward  L.  White,  society  editor  of 
the  .Veto  York  Herald  Tribune,  and  Mrs. 
\\  hite  and  daughter  Carolyn,  are  on  a 
vacation  motoring  through  the  .Adiron¬ 
dack's  and  Brockville,  Ontario. 

W.  Chesley  Worthington,  editor  of 
“These  Plantations,”  Prozddence  (R.I.) 
Journal's  weekly  page  on  the  arts,  has 
returned  after  .spending  the  summer  in 
Kurope. 

Harry  Bagley,  state  editor.  Salt  Lake 
Tribune,  who  has  been  ill  for  six  weeks, 
is  improving  and  anticipates  returning 
to  his  desk  by  Oct,  1. 

Ed  Barnes,  formerly  with  the  pub¬ 
licity  department,  Loew’s  State  theatres, 
Xew  York,  is  now  radio  editor  of  the 
Houston  (Tex.)  Post-Dispatch.  He 
succeeds  Ix*e  Woods  who  died  recently. 

Robert  Harley,  who  served  as  city  edi¬ 
tor  of  the  Fostoria  (O.)  Times  during 
the  absence  of  .Al.  S.  Bryan,  and  previ¬ 
ous  to  that  as  sports  editor  of  the  same 
paiKT  during  the  summer,  has  left  to 
take  up  his  studies  as  a  sophomore  in 
the  School  of  Journalism,  ()hio  State 
University. 

Thomas  .A.  MacDonald,  city  editor, 
fall  River  (Mass.)  Herald  Xetvs.  has 
just  returned  from  a  week’s  vacation. 

Miss  Patricia  MeXealy,  radio  editor 
of  the  Hou.eton  (Tex.)  Post-Dispateh. 
is  in  1  )el  Rio.  on  the  Texas  border,  visit¬ 
ing  relati\es. 

W.  B.  Hanna,  veteran  sports  writer, 
.Vrre  York  Herald  Tribune,  who  suf¬ 
fered  a  stroke  covering  a  baseball  game 
at  West  Point  last  spring,  is  ctnisider- 
ably  improved.  He  is  convalescing  at 
Idylea.se  Inn,  Xewfoundland,  X.  J. 

Xewell  Rogers,  for  the  past  five  years 
publisher  of  the  Haiokeye  (la.)  Beacon. 
since  the  death  of  his  father,  has  re¬ 
turned  to  the  Washington  (D.C.)  Herald 
for  which  he  covered  the  White  House 
several  years  ffdlowing  his  graduation 
from  t’oe  College.  His  mf>ther.  Mrs. 
Maude  Rogers,  is  editing  the  Beacon. 

.Alfred  Rosenkrans,  formerly  with  the 
Des  Moines  Register-Tribune,  is  now  on 
the  art  staff.  Chicago  Daily  .Xetos. 

The<Kl<ire  C.  .Alford,  Washington  cor- 
resiXMuient  of  the  Kansas  City  Star. 
went  to  Xew  A’ork  to  meet  Ex-Senator 


James  A.  Reed  on  his  return  from 
Europe. 

Ben  Salmenson,  city  editor,  and  Steve 
Maloney,  promotion  editor,  Sait  Lake 
Tribune,  spent  a  week  at  Fish  Lake, 
Utah,  recently. 

Bertrand  K.  Hart,  literary  editor. 
Providence  (R.I.)  Journal,  has  re¬ 
turned  from  a  three-month  vacation  in 
Europe. 

Fred  Lazell,  Jr.,  city  editor  of  the 

Des  Moines  (la.)  Tribune,  has  l>een 
elected  secretary  of  the  Des  Moines 
.Athens  club,  organization  of  fraternity 
men. 

Hubert  W.  Kelley,  Kansas  City  Star, 
has  been  covering  the  start  of  the  school 
year  at  both  the  University  of  Missouri, 
Columbia,  and  the  University  of  Kansas, 
Lawrence. 

Lillard  McGee,  sports  editor,  Topeka 
Daily  Capital,  and  Mrs.  McGee,  have  re¬ 
turned  from  a  trip  thrirngh  .Arkansas, 

Tennessee  and  Kentucky. 

Miss  Helen  Kulp,  graduate  of  the 

John  Harris  High  School  here,  has 
been  appointed  assistant  society'  editor 
of  the  Harrisburg  (Pa.)  News.  Miss 
Kulp  succeeds  Helen  I4eihl.  who  re¬ 
signed  to  take  a  course  in  dental 

hygiene  at  the  L’niversity  of  Pennsyl¬ 
vania. 

Grover  C.  Konkler,  agricultural  re¬ 
porter,  Mena  (.Ark.)  Daily  Star,  suf¬ 
fered  a  St)00  fire  loss  when  his  dairy 
barn  burned  the  night  ot  Sept.  17. 

Lionel  Moise  of  the  .9a«  Francisco 
F.raminer.  has  joined  the  .Salt  Lake 
Tribune  staff. 

Richard  .A.  Swallow,  state  editor. 
Topeka  Daily  Capital,  has  returned  after 
a  two  months’  leave  of  absence.  Jack 
Williams  Jarrell  has  resigned  to  reenter 
Washburn  college  and  will  serve  as 
Washburn  corresimndent. 

Constance  A’an  Xatta,  assistant  society- 
editor.  Topeka  Daily  Capital,  recently 
underwent  an  operation  at  Bell  Memorial 
Hospital.  Kansas  City,  Kan. 

W.  Howe  Sadler  has  resigned  from 
the  LouLtville  Courier-Journal  to  do  pub¬ 
licity  for  the  Kentucky  Utilities  Com¬ 
pany.  Louisville. 

F.  E.  Charles,  assistant  professor  of 
journalism,  Kansas  State  .Agricultural 
College,  Manhattan,  has  ioined  the  Daily 
Drovers  Telegram  at  Kansas  City  as 
state  editor. 

John  X.  Parker,  of  the  editorial  staff. 
Fort  Worth  (Tex.)  Star-Telegram,  spent 
the  past  week  on  vacation  at  Fort  Smith. 
.Ark.,  with  his  parents,  former  Mayor  and 
Mrs.  J.  H.  Parker. 

Cienare  Mambruno,  district  reporter, 
Jl'aterbury  (Conn.)  .American,  has  re¬ 
signed. 

James  T.  Butler  has  resigned  from  the 
.\'ew  Britain  (Conn.)  Herald  to  study- 
law  in  Washington. 

Miss  Julie  .Atkins,  niece  of  William  J. 
Pape,  publisher  of  the  Waterbury 
(Conn.)  American-Republican,  who  has 
been  working  as  assistant  librarian  dur¬ 
ing  the  summer,  has  resumed  her  studies 
at  Skidmore  College.  Saratoga  Springs. 
X.  A’. 

Kenneth  W.  Barr,  rotogravure  editor. 
.Seattle  Times,  will  leave  Seattle  Xov. 
1  on  a  iaunt  around  the  w-orld.  His 
brfither  C.  Melville  Barr,  will  accom¬ 
pany  him. 

Connie  Murphv  is  running  a  special 
column  in  the  Boston  Traveler  entitled 
“Miniature  Golf  Hazards.” 

Todd  Hazen,  late  of  the  photographic 
flejiartment,  Boeing  .Airplane  Company,  is 
back  on  the  Seattle  Times  photfigraphers’ 
staff. 


WEDDING  BELLS 

T^RXEST  C.  SAVAGE,  of  the  edi- 
^  .torial  staff,  Jacksonville  (111.) 
Journal,  to  Miss  Elma  Shipe,  Ouinry. 
111.,  .‘sept.  13  in  Pittsfield. 

Robert  W.  Bliss  of  the  editorial  staff, 
Janc.c7'ille  (Wis.)  Daily  Gasette.  to  Miss 
I'arolvn  Crandell  of  Taunton,  Mass.,  at 
Taunton,  Sept.  20. 

T.  Harold  Kenney-  of  the  Boston 
Herald,  to  Miss  .-Mice  Kathryn  Brennan 
of  Dorchester,  Mass.,  Sept.  2(). 


Henry-  L.  Supple,  Boston  office 
ciated  Press,  to  Miss  Mildred  E.  Bron 
sard  of  East  Boston,  Mass.,  Sept.  18^ 
Robert  J.  Day,  Sunday-  artist,  Vm. 
York  Herald  Tribune,  to  Miss  Em 
Fabian  of  Minneapolis,  recently  at  tl* 
Park  Avenue  Methodist  EDisrr,,»i 
Church.  Xew  York.  Mr.  Day  S 
formerly  with  King  Features  and  tW 
I-os  Angeles  Times. 


Jessie  .A.  Lamoreaux,  editor  of  th. 
Boys’  and  (iirls’  Corner  of  the  Dcko 
Post  to  John  J.  Harris,  Jr.,  of  Denver 
.May  17.  The  marriage  was  announced 
only  last  week. 


John  H.  Lederer,  Chicago  adverti«im 
representative  for  California  and  Texas 
newspapers,  to  Miss  Margaret  V 
Campbell  of  Indianapolis,  Sept. 
The  couple  left  on  an  automobile  tour  ci 
the  east. 


Miss  Virginia  C.  Herne,  of  the  adver¬ 
tising  department,  Beckley  (W.Va.)  JJfj. 
ister.  to  John  C.  Ward,  of  Madeleine, 
W.  Va.,  recently. 

John  C.  Moffitt,  motion  picture  editor 
Kansas  City  Star,  to  Miss  Mary  Came 
daughter  of  Mr.  and  Mrs.  William  Otis 
Came  of  Bristol,  Tenn. 

Frank  J.  Keefe,  Quincy,  Mass,  nevis. 
paper  man  to  Miss  Catherine  V.  Grifc. 
in  Quincy,  recently. 


PRESS  ASSOCIATION  NOTES 

T>  UTH  COWAX  of  the  .Associated 
Press  staff  at  Chicago  recently 
went  to  San  .-Antonio  by  airplane  for  a 
vacation  in  her  former  home  town. 

Harry  Montgomery,  Detroit,  jome! 
the  foreign  news  department  of  Inter¬ 
national  News  Service  in  Xew  York 
Sept.  22. 

EMward  T.  Ingle,  formerly-  asseciatt 
professor  of  journalism  at  the  Univer¬ 
sity  of  Florida  has  joined  the  staff  ci 
United  Press  in  New  York. 

James  A.  Sullivan,  formerly-  of  the 
Mahanoy  (Pa.)  Record- American,  has 
lieen  appointed  assistant  bureau  man¬ 
ager  of  the  Harrisburg  bureau  of  the 
United  Press. 


ASSOCIATIONS 

A  C.  McKINSEY,  publisher  of  the 
Maquoketa  (la.)  Excelsior,  was 
elected  president  of  the  Eastern  low.i 
Publishers  .Association  at  the  annual 
meeting  held  last  week  in  West  Branch. 
Wade  Guenther,  Sabtila  Gascitc,  was 
elected  vice-iiresident  and  F.  W.  Burette 
Wheatland  Gazette,  secretary-treasurer 
F.  E.  Corbin,  iniblisher  of  the  IIVj! 
Branch  Times  acted  as  host  to  the  asso¬ 
ciation. 

.A  dinner  in  honor  of  Byron  Kay  Foul- 
ger,  director  of  the  Portland  (Orel 
C'ivic  Theatre,  was  given  by  the  P(*i- 
LANi)  Press  Clib  Sept.  16.  Harold 
Hunt,  dramatic  editor  of  the  PoriM 
Journal  was  toastmaster. 

.Annual  convention  of  the  University 
Press  Club  of  Michigan  will  be  held  at 
.Ann  .Artxir.  Xov.  13-15,  it  was  an¬ 
nounced  recently-  by  Prof.  John  L 
Brumm,  head  of  the  journalism  depan- 
nietit.  University-  of  Michigan. 

~ 

FLASHES 

The  president  writes  it  “drought  and 
the  farm  board  “drouth.”  Talk  aboa- 
your  dry  spells! — Bradenton  Herald. 

In  failing  to  deiuiunce  the  open-win¬ 
dow-  radio  loudspeaker,  both  Ohio  pat¬ 
ties  missed  a  chance  to  corral  the  giea. 
silent  vote. — Cincinnati  Time.^-.'^tor. 

Hard  times  make  more  convers^i* 
than  g(K)d  times. — Florence  (.Ala.)  nit- 
ald. 

Miniature  golf  has  given  employnw^ 
to  thousands,  including  the  newspapj'- 
paragraphers  w-ho  write 
about  tbe  sport. — Montgomery 
tiscr. 

The  secret  ambition  of  every  foluin- 
i^t  is  some  day-  to  be  able  to  get  by  wi 
what  he  thinks  alxiut  the  average  ^ 
hand  typewriter.  —  Jack.wnville  O'la. 
I  imes-(  '/lion. 


The  Toronto  Star 


orncc  or  tmc  ri»c$>oCNT 


Toronto,  J\xly  22nd,  1930 


Cline  Electric  Uanufactnrlng  Company 
220  East  42nd  Street, 

Sew  York,  N.  Y. 


telegram  to  me,  In  saying  that  our  relations  with  your 


Company  have  been  of  the  most  satisfactory  character 


and  the  service  we  have  received  from  your  drives 


and  reels  has  been  all  that  your  representations  led 


us  to  expect.  We  have  only  the  pleasantest 


recollections  of  our  relations  with  your  Company 


and  those  connected  with  It  with  whom  we  have  been 


iociattr! 
■tcenriv 
;  for  a 
'wn. 
joilKii 


In  contact 


Believe  me  to  be 


Yours  very  truly 


“Relations --«/ 

the  most  satisfactory 
character 


The  Toronto  Star  Building,  Toronto,  Canada, 


of  the  Toronto  Star,  in  the  letter  repro- 
duced  above  has  voiced  the  general  feeling  that 
among  the  many  users  of  Cline- Westing- 
house  equipment. 

Cline  experts  have  been  closely  associated  with  Partial  view  of  30  cime-w'estinghouse- 

_  equipped  press  units,  manufactured  hy 

the  publishing  industry  for  years.  Westing-  r.  Hoe  &  Co.  for  The  Toronto  Star, 
house  has  long  been  a  leader  in  the  electrical 

industry.  This  two-fold  background  of  experience  especially  qualifies  Cline- 
Westinghouse  to  supply  every  electrical  need  of  the  newspaper  plant. 

When  considering  electrical  equipment  of  any  kind,  call  on  the  Cline 
Electric  Manufacturing  Co.,  Ill  West  Washington  Street,  Chicago,  or  the 
nearest  Westinghouse  district  office. 
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IS  an- 
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Jepan- 


The  nine  Cline-Westinghouse,  full-automatic,  two- 
motor  newspaper  press  controllers  in  the  plant  of 
The  Toronto  Star. 
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AUGUST  LINAGE  COMPARISONS  FOR  NEWSPAPERS  IN  PRINCIPAL  CITIES 


GRAND  TOTAL  FOR 
Bati* — 69  Cities,  196  mornings 

Retail  General 
Paper  and  year  (Local)  (National) 

TotalOlS),  1930  .  69,604,024  20,164,910 

1929 . 81,178,961  24,619,941 

Gain  or  Loss . 11,574,937  L  4,455,031  L 

Total  (D),  1930  . . .  57,466,511  17,403,637 

1929 . 67,844,794  21,439,039 

Gain  or  Low . 10,378,283  L  4,035,402  L 

Total  (S).  1930 . 12,137,513  2,761,273 

1929 . 13,334,167  3,180,902 

Gain  or  Loss . 1,1%,654  L  419,629  L 


Total  (DS),  1930  .  1 

1929 .  1 

Gain  or  Lose . 

Total  (D),  1930.. .  1 

1929 .  1 

Gain  or  Loss . 

Timee-Prew  (e),  1930 . 

1929 . 

Gain  or  Loss . 

3«acon-Joumal  (e),  1930  . . . 

1929 . 

Gain  or  Loss . 

Total  (S),  1930 . 

1929 . 

Gain  or  Loea . 

Timee-Presi  (S),  1930  . 

1929 . 

Gain  or  Loas . 


Total  (DS),  19.30 . 

1929 . . 

Gain  or  Loas . 

Total  (D),  1930 . 

1929  . 

Gain  or  Loas . 

Knickerbocker-PreaB(mi,  1930 

1929 . 

Gain  or  Loas . 

News  (e),  1930  . 

1929 . 

Gain  or  Loss . 

Times-l'nion  (e),  1930  . 

1929 . 

Gain  or  Loas . 

Total  (S),  1930 . 

1929 . 

Gain  or  Loss . 

Knickerhocker-Pre8s(S),  1930 

19-29 . 

Gain  or  Loss . 

Timea-rnion  (S),  1930 . 

1929  . 

Gain  or  Loss . 


Total  (DS),  1930 

1929  . 

Gain  or  Loas  .  . 
Total  (D),  1930 
1929  . 


ALL  CITIES— AUGUST,  1930 — 1929 
s  amd  evenings,  109  Sundays  Total  Papers — 305 

Total  News 

Automotive  Financial  Claasi6ed  advertising  and  Edt'l 

9,490,247  3,716,818  24,998,326  130,594,362  204,171,584 

15,897,683  5,512,908  29,967,512  159,540,642  208,376,374 

L,  6,407,436  L  1,7%,090L  4,969,186  L  28,946,280  L  4,204,790  L 
7,903,828  3,209,947  19,405,273  107,946,938  147,930,088 

11,204,785  4,958,155  24,315,634  132,081,418  159,324,072 

L  3,300,957  L  1,748,208  L  4,910,361  L  24,134,480  L  11,393,984  L 
1.586.419  506,871  5,593,053  22,647,424  56,241,496 

4,692,898  554,753  5,651.878  27,459,224  49,052,302 

.  3.106.479L  47,882  L  58,825  L  4,811,800L  7,189,194  G 

AKRON.  OHIO 


Paper  and  year 
Constit  ition  (S),  1930. 

1929  . 

Gain  or  Loas . 

American  (S),  1930 _ 

1929  . 

Gain  or  Loss  . 

Journal  (S),  1930  . 

.1929  . 

Gain  or  Loas . 


ATLANT  A — Continued 

General 

(National)  Automotive  Financial  '  Claasifiel 


183  L  18,344  L 


15,268  G  17,011  L  3 
29,878  7,852  2,6 
35.201  46,936  1,2 
5,323  L  39,084  L  1.3< 

BALTIMORE,  MD. 


,322,738 

246,157 

144.701 

32,163 

371,196  : 

,807,146 

319,123 

222.111 

74,184 

569,449  : 

484,408  L 

72,966  L 

77,410  L 

42,021  L 

198.253  L 

,222,920 

234,348 

138,637 

26,820 

318,360  I 

,669,506 

301,018 

172,389 

69,837 

510,112  i 

446,586  L 

66,670  L 

33.7,52  L 

43,017  L 

191,752  L 

543,057 

87,810 

63,158 

9,469 

120,254 

744,557 

112,472 

44,500 

28,672 

184,289  I 

201,500  L 

24,662  L 

18,658  G 

19,203  L 

64,035  L 

679,863 

146,538 

75,479 

17,351 

198,106  1 

924,949 

188,546 

127,889 

41,165 

325,823 

245,086  L 

42,008  L 

52,410  L 

23,814  L 

127,717  L 

99,818 

11,809 

6.064 

5,343 

52,836 

137,640 

18,105 

49,722 

4,347 

59,337 

37,822  L 

6,296  L 

43,658  L 

996G 

6,501  L 

99,818 

11,809 

6,064 

5,343 

52,836 

137,640 

18,105 

49,722 

4,347 

59,337 

37,822  L 

6,296  L 

43,658  L 

996  G 

6,501  L 

ALBANY,  N. 

Y. 

960,059 

369,949 

148,922 

65,309 

304,632  1 

984,509 

433.907 

239.560 

81,019 

333,524  1 

24,450  L 

63,958  L 

90,638  L 

15,710  L 

28,892  L 

808,869 

294,005 

123,457 

52,849 

264,441  1 

832,885 

353,921 

172.417 

71,929 

293,441  ; 

24,016  L 

59,916  L 

48.'J60  L 

19,080  L 

29.000L 

228,628 

76,617 

41,270 

22,042 

97,424 

244,998 

89,213 

48,433 

33.550 

108.621 

16,370  L 

12,596  L 

7,163  L 

11,508  L 

11,197  L 

288,773 

129,299 

54,476 

15,925 

96,751 

320,529 

155,233 

56,931 

19,822 

107,558 

31.756L 

26,934  L 

2,455  L 

3,897 L 

10,807  L 

291,468 

88,089 

27,711 

14.882 

70,266 

267,358 

109,475 

67,053 

18,557 

77.262 

24, HOG 

21..386  L 

39.342  L 

3.675  L 

6.996  L 

151,190 

75,944 

25,465 

12,460 

40,191 

151,624 

79,986 

67,143 

9,090 

40,083 

434  L 

4,042  L 

41,678  L 

3.370 G 

108  G 

89,220 

10,564 

16,638 

5,690 

25,179 

106,520 

27,474 

32,200 

5,008 

21,190 

17,300  L 

16,910  L 

15.. 562  L 

682  G 

3,989  G 

1,167,722 
(.046,507 
878,785  L 
,991,852 
1,777,322 
785,470  L 
839,971 
,127.837 
287,866  L 
.151,881 
1,649,485 
497,604  L 
175,870 
269,185 
93,315  L 
175,870 
269,185 
93,315  L 


2,025,950 
2,212,918 
186,968  L 
1,584,777 
1,815,460 
230,683  L 
681,186 
800,044 
118,8.58  L 
903,591 
1,015,416 
111,825  L 
441,173 
397,458 
43,715  G 
441,173 
397,458 
43,715  G 


174,845  3 

,356,863  3 

182,018  L 
,869,529  2 

1,008,937  2 

139,408  L 
595,208 
685,  TOO 
89,882  L 
587.950 
665,081 
77,131  L 
686.371 
658,766 
27,605  G 
305,316  1 

347,926 
42,610  L 
147,315 
192,392 
45,077  G 
158,001 
155,534 
2,467  L 


.615,840 
,481,020 
134,820  G 
.547,412 
.584.672 
37,260  L 
783,782 
753,415 
30,367  G 
863,364 
927,252 
63,888  L 
900,266 
904,005 
3,739  L 
.068,428 
896,348 
172,080  G 
549,119 
457,557 
91,562  G 
519,309 
438,791 
80,518  0 


Total  (DS),  1930  . . 

1929 . 

Gain  or  Loss  ... 
Total  (D),  1930  . 

1929  . 

Gain  or  Loss . 

News  (e),  1930  _ 

1929  . 

Gain  or  Loss  _ 

Post  (e),  1930  . 

1929  . 

Gain  or  Loss .... 

Sun  (e),  1930  . . 

1929  . 

Gain  or  Loss . 

Sun  (m),  19.30 . 

1929  . 

Gain  or  Loss  . . . . 
Total  (S),  1930  .  . . . 

1929  . 

Gain  or  Loss 
American  (S),  1930 

1929  . 

Gain  or  Loss  . . . . 

Sun  (S),  1930  . 

1929 . 

Gain  or  I/>ss . 


575,414 
569,063 
6,351  G 
466.433 
480,231 
13,798  L 
108,123 
103,585 
4,.538G 
54,514 
50,104 
4,410  G 
160,640 
172,471 


260,599 
266,605 
6,006  L 
210,386 
202.475 
7.911 G 
45,072 
54,584 
9,512  L 
26,340 
25,609 
731  G 
78,009 
65,607 


11.831  L  12.402G 

143,156  60,965 

154,071  56,675 

10,915  L  4,290  G 

108,981  50,213 

88.832  64,130 

(  20,149  G  13,917  L 


32,973  G  13,897  G  4.32  ( 

31,983  23,749  101 

44,807  51,563  1,361 

12,824  L  27,814  L  1,2601 

BIRMINGHAM,  ALA. 


637,663 
719,437 
81,774  L 
5.33,635 
623,170 
89,535  L 
71,265 
77,534 
6,269  L 
27,904 
36,748 
8,844  L 
215,229 
254,242 
39,013  L 
219,237 
254,646 
35,409  L 
104,028 
96,267 
7,761  G 
21.682 

25.346 
3.664  L 

82.346 
70,921 
11,4-25  G 


Total 
advertising 
212,498 
263,974 
51,476  L 
148,556 
147,140 
1,416G 
218,922 
286,058 
67.136 L 


3,175,441  ) 

3,264,751  I 
89,310 L 
2,479,712  ; 

2,610,074  2 

130,362  L 
543.152 
611,435  I 
68,283  L 
285,276 
273,296 
11.980G 
1,141.984 
1,146,211 
4,227  L 
509.300 
579,132 
69,832  L 
695,729  1 

654,677 
41,052  G 
213,862 
176,262 
37,600G 
481,867 
478,415 
3.452  G 


ALBUQUERQUE 


Total  )DS),  1930  . 

1929 . 

Gain  or  I/iaa . 

Total  fD),  1930  . 

1929  . 

Gain  or  Ix>ss . 

■Age-Herald  (m),  1930 

1929  . 

Gain  or  Loss . . 

News  (e).  1930 . 

1929  . 

Gain  or  Loas . 

Post  (e),  19.30 . 

1929  . 

Gain  or  Loss . 

Total  (S).  1930 . 

1929  . 

Gain  or  I/ms . 

-Age-Herald  (S),  1930  . 
1929  . 


,108,893 

376,208 

119,050 

63,162 

,316,328 

375.067 

239,479 

136, 124 

207,435  L 

1,141  G 

120,429  L 

72,962  L 

958,140 

3.52,063 

103,570 

60,268 

.118,282 

344,443 

198,291 

130.269 

160, 142  L 

7,620  G 

94,721  L 

70,001  L 

2.58,061 

133,877 

41,745 

24,362 

308,552 

1.37.145 

77,118 

50,462 

50,491  L 

3.268  L 

35,373  L 

26,100  L 

487,639 

1-29,616 

39.528 

23,789 

541,462 

134,221 

76,325 

49,811 

53,823  L 

4,605  L 

36,797  L 

26,022  L 

212,440 

88.. 570 

22,297 

12,117 

268,268 

73,077 

44,848 

29,996 

55,828  L 

15,493  G 

22,551  L 

17,879  L 

150,753 

-24,145 

15,480 

2,894 

198,046 

30,624 

41,188 

5,855 

1,917,107  ; 

2,362,950  ; 

,  445,843  L 

1,672,768  1 

2,0.39,694 
366.926 L 
529,850 
663,212 
I  1.33,362  L 
754,377 
890,395 
136,018  L 
.388,541 
486,087 
97,546  L 
244,339 

323.2.56 
78,917  L 

244,. 3,39 

32.3.2.56 


1929  . 

Gain  or  Loss . 


1929  . 

Gain  or  Loas . 

State  Tribune  (e),  1930. 
19-29 . 


Total  <S),  1930. . . 

1929  . 

Gain  or  Loas . . 
Journal  (S),  1930. 

1929  . 

Gain  or  Loss. . . 


's  '  , 


Total  (DS),  1930  . 

1929 . 

Gain  or  Loss . 

Total  (D),  1930 . 

1929 . 

Gain  or  Lose . 

Constitution  (m),  1930 

1929  . 

Gain  or  Loss .... 

Georgian  (e),  1930 . 

1929 . 

Gain  or  Loss . 

Journal  (e),  1930 . 

1929 . 

Gain  or  Loss . 

Total  (S),  1930 . 

1929 . 

Gain  or  Loss . 


4.54,300 

162,102 

121,144 

7.537 

142,448 

896,391 

1 

1.185,181 

Gain  or  Loss . 

47.293  L 

6,479  L 

25,708  L 

2.961 

L 

3.. 543  G 

78,917  L 

64.342L 

576,454 

148,7*3 

210,.380 

17,816 

163,937 

1,127,347 

1,104,517 

BOSTON.  MASS. 

122,154  L 

1.3,319  G 

89,2.36 

L 

10,279  L 

21,489  L 

2.30,9.56 

L 

80,664  G 

Total  (D.S).  19.30  . 

....  1,905,667 

734,740 

245,329 

118,191 

757,928 

3,786,565 

8,135.9:3 

424,087 

157,01.3 

114, .534 

6,55»» 

129,410 

840,460 

966,345 

1929  . 

....  2,019,652 

866,905 

397,878 

234,352 

872,903 

4,422,284 

8,233,603 

532,139 

142,506 

186,172 

16,659 

152,491 

1,039,876 

928,532 

Gain  or  Loss . 

....  113.985  L 

132,165  L 

152. . 549  L 

116,161 

L 

114.975  L 

635.719  L 

97,6301 

108,052  L 

14,507  G 

71,638 

L 

10,103  L 

23,081  L 

199,416 

L 

37,813  G 

Total  fD).  1930  . 

....  1.389.635 

580,745 

195,310 

117,3.50 

449,944 

2.757,694 

5,678,705 

140,204 

55,194 

46,321 

1,512 

52,158 

296,556 

291,510 

1929  . 

....  1,.541,649 

707,452 

2-28,271 

232,463 

566,064 

.3.306,493 

6,010.479 

164,230 

50,880 

64,697 

6,664 

58,056 

347,055 

274,686 

Gain  or  Loss  . 

....  152,014  L 

126,707  L 

32,961  L 

115,113 

L 

116.120L 

548,799  L 

331,774  L 

24,026  L 

4.314  G 

18,376 

L 

5,152  L 

5,898  L 

50,499 

L 

16,824  G 

Record  (ni),  1930  . 

96,329 

13.522 

65 

3,153 

1-24,228 

577,979 

149,758 

53,056 

45,443 

1,524 

51,697 

305,067 

321,4.57 

1929  . 

...  105.343 

24,266 

108 

3.972 

148,568 

578.364 

183,074 

52,316 

70,688 

6.606 

58.445 

373,069 

292,189 

9,014  L 

10,744  L 

43 

L 

819  L 

•24,340  L 

385  L 

33,316  L 

740  G 

25,245 

L 

5,082  L 

6.748  L 

68,002 

L 

29,268  G 

American  (e),  1930 . 

....  158.662 

68.1.36 

26,000 

2,440 

44.065 

300,44.3 

987.676 

134,125 

48.763 

22,770 

3,520 

25,. 555 

238,837 

353,378 

1929  . 

. .  .  189.670 

80.273 

27.390 

1,190 

41,379 

339,960 

1,072.309 

184,835 

39.310 

50,787 

3,389 

35.990 

319,752 

361,657 

31,008  L 

12,1371. 

1,390  L 

1.250 

G 

2.686 G 

39.517 L 

84,6331 

50,710  L 

9,45.3  G 

28,017 

L 

131  G 

10,435  L 

80,915 

L 

8,279  L 

Globe  (m),  19.30  . 

_  326,066 

112,544 

38,831 

8,252 

96,751 

584,898 

901,086 

30,213 

5,089 

6,610 

981 

13,038 

.55,931 

218,836 

1929  . 

....  336,072 

140,984 

50,673 

20,244 

135,127 

686.969 

1,090,073 

44,315 

6.277 

24,208 

1,1.57 

11,446 

87,471 

175.985 

Gain  or  Lass . 

10,006  1, 

-28,440  L 

11,842  L 

11.992 

L 

.38,376  L 

102,071  L 

188,9871 

14.102  L 

1,188  L 

17,. 598 

L 

176  L 

1 .592  G 

31.540 

L 

42,851 G 

Herald  (m),  1930  . 

....  368,0-24 

1.52,121 

61,666 

55,845 

110.325 

750,259 

993,463 

.30,213 

5,089 

6.610 

981 

13,038 

55,931 

218, *36 

1929  . 

....  379,107 

169,  *33 

54,838 

104,865 

160,089 

869,969 

1,095,507 

44,315 

6,277 

24.208 

1,1.57 

11,446 

87,471 

175,985 

Gain  or  Loss . 

11,0*3  L 

17,712  L 

6,828  G 

48,960 

L 

49,764  L 

119,7101, 

102.014  L 

14,102  L 

1,188  L 

17,598 

L 

176  L 

1,592  G 

31,540 

L 

42.851  G 

Post  (m).  1930  . 

. ...  321.672 

162,775 

47,337 

7,995 

64,579 

606,253 

865.310 

1929 . 

_  400,066 

185,  *51 

.55.573 

21,972 

78,143 

74.3,0.52 

883.238 

ATLANTA, 

GA 

Gain  or  I.s>ss . 

78.394  L 

-23,076  L 

8,236  L 

13,977 

L 

13.564  L 

136,7991, 

17,9-281 

,169,250 

394,225 

136,357 

29,711 

.455,933 

465,998 

228,684 

52,652 

286,683  L 

71,773 

L 

92.327  L 

22,941  L 

870,270 

287,791 

109,340 

25,601 

,100,685 

369,326 

127,228 

49,7.58 

2.30,415  L 

81,535 

L 

17,888  L 

24,157  1. 

271,820 

99,634 

43,177 

15,717 

355,378 

112,473 

43.224 

27,646 

83,558  L 

12,839 

L 

47  L 

11,929  L 

160.436 
185,772 
25,336  L 
438,014 
5.59.535 
121,521  L 
298.980 
355,248 
56,268  L 


45,614  L  14,284  L 


436.895  : 

484,628  : 

47,733  L 
293,640 
343,873 
50,233  L 
102.826 
114,849 
12,0-23  L 
.55,556 
55,868 
312  L 
135,258 
173,156 
37,898  L 
143,-255 
140.755 
2,500  G 


4.795,758 
4,229.187 
566,571  G 
2,803.734 
2,674,200 
129,534  G 
771.006 
782,756 
11.750  L 
1,115.367 
961,033 
154,3.34  G 
917,361 
9.30,411 
,  13,0501, 

1,992,024 
1.554.987 
I  437.037  G 


Transcript  (e),  1930 . 

1929  . 

Gain  or  Loss  . 

Total  (S),  1930 . 

19-29  . 

Gain  or  Loss  . 

Advertiser  (S),  1930 . 

1929  . 

Gain  or  Lose . 

Globe  iW,  1930  . 

1929  . 

Gain  or  Loas . 

Herald  (S),  1930 . 

1929  . 

Gain  or  Loss . 

Poet  (S),  1930 . 

1929  . 

Gain  or  Loss . 


118.882 

131.391 
12.509  L 

516,032 
478,003 
38,0-29  G 
70,387 
72,191 
1.8(W  L 

229.391 
221,856 

7,535  G 
125,949 
90,564 
35,385  G 
90,305 
93,392 
3,087  L 


5,4.58  L  119,588  L 


41  L  15,670  L 


5.758  G  32,6-25  L 


7,229  L  35.489  L 


3.946  L  35,804  L 


131,071 
147,3.54 
16,283  L 
307.984 
306,839 
1,145  G 
28,171 
21,376 
6,795  G 
139.019 
145,406 
6,387  L 
92,448 
81.9.55 
10.493  G 
48.346 
58,102 
9,756  L 


517.975  1,290.988 

1-26,.362  L  62,203  G 
1,028,871  2,457,288 

1,115,791  2,223.124 

86,920  L  234.1440 
173,011  574,359 

1*3,817  524.362 

10.806  L  49,997  0 
4  1  2,181  ,585.999 

437.980  537,949 

25.799  L  48.0500 
267.272  623.645 

264,742  540,973 

2,530  G  82,6720 
176,407  673,265 

229.252  619.^ 

*52!845  L  53.4250 


august  linage  compared  with  1929 


"  BUFFALO,  N.  Y. 

Retail  General  Total  News 

Paper  and  year  ^Local)  (National)  Automotive  Financial  C'laasified  advertising  and  Kdt'l 

Total  (Wl.  1930  .  988,387  313,015  186,629  45,996  373,996  1,939,976  4,277,087 

1^  ' .  1,275.020  471,060  383,496  151,110  535,209  2,853,530  4,244,735 

O^of  Lose .  286,633  L  157,445  L  196,867  L  105,114  1,  161,213  L  913,554  L  32,352  G 

Total  (D),  1930 .  841,386  287,098  168,828  44.918  341,152  1,714,735  3,018,755 

' .  1,047,024  405,242  280,757  149,268  495,186  2,414,952  3,252,240 

(^jofLow .  205,638L  118,144L  111,929  L  104,350L  154,034  L  700,217  L  233,485  L 

(•^.Eipreoelm),  1930...  157,062  70,710  48,057  28,603  53,348  374.803  916,315 

,92j .  200,960  89,491  70,731  76,027  74,308  533.602  1,003,716 

q^otLoss .  43,898L  18,781  L  22,674  L  47,424  L  20,960L  158,799  L  87,401  L 

Sen  (e),  1930  .  499,426  146,493  89,838  10.308  230.472  981,286  1,174,968 

'  192J  ’ .  502,903  214.493  148,477  51,016  320,373  1,242,799  1,312,927 

G^orloas .  3,477  L  68.000  L  58.639  L  40,708  L  89,901  L  261,513  L  137,959  L 

TiM(e).1930 .  184,898  69,895  30,933  6,007  57,332  358,646  927,472 

1929 .  343,161  101,258  61,549  22,225  100,505  638,551  935,597 

Gtioorlxisa .  158,263  L  31,363  L  30,616L  16,218  L  43,173  L  279.905L  8,125L 

Total  (S),  1930 .  147,001  26,517  17,801  1,078  32.844  225,241  1,258.332 

1929  .  227,996  65,818  102  739  1,842  40  023  438,578  992,495 

Gaiiorl/M .  80,995  L  39,301  L  84,938  L  764  L  7,179  L  213,337  L  265,837  G 

Coarier-EipraaCS',  1930...  121,C-96  22,362  13,600  934  19,481  177,473  617,098  J 

1929  .  145,779  44.227  55,419  1,456  20,503  267,506  508,005 

Gainer  Lon .  24,683  L  21,865  L  41,819  L  522  L  1.C22L  90,033  L  109,093  0 

Tima  (S),  1930  .  25,905  4,155  4,201  144  13,363  47,768  641,234 

1929 .  82,217  21,591  47.320  386  19,520  171,072  484,490 

GainorLom .  56,312  L  17.336L  43.119L  242  L  6.I57L  123.304  L  156,744  0 

CAMDEN,  N.  J. 

Total  (D),  1930  .  351.549  76,481  55,403  10,520  95,166  640,755  714,495 

Courier  (e).  1930 .  351,549  76,481  55,403  10,520  95,166  640,755  714,495 

CHICAGO* 

Total (DS),  1930 .  2,950,104  1,153,564  214,105  157,318  1,624,976  5,603,303  . 

1929  .  3,386,428  1,205,504  558,965  276,048  1,184,691  5,961,614  . 

GtinorLon .  436,324  L  51,940  L  344,860L  120,730  L  440,285  0  358,311  L  . 

Total,daily(D).  1930  .  2,516,971  844,232)  172,609  146,229  1,422,077  4.782.280  . 

1929  .  2,831,417  1,082,163  400,422  268,334  968,061  4,881,641  . 

GiioorLoas .  314,446L  237,931  L  227,813  L  122,105  L  454,016 O  >.  99,361  L  . 

Tribune  (mi,  1930  .  516,503  229,353  50,327  64,930  272,135  1,017,991  . 

1929  .  691,510  357,990  83,595  131,839  424,647  1,474,147  . 

GaioorLon .  175,007  L  128,637  L  33,268  L  66,909  L  152,512  L  456,156  L  . 

Herald  iEaaminerCm),  1930  260,260  91,162  17,614  19,018  94,218  445,640  . 

1929 .  304,189  115,428  76,033  28,782  95,340  514,957  . 

GainorLoea .  43,929L  24,266L  58,419L  9,764  L  1,122L  69,317L  . 

New  (e),  1930 .  698,350  224,304  41,957  25,545  214,005  1,136,659  . 

1929  .  877,014  290,283  105,510  49,912  312,009  1,479,306  . 

Gainer  Leas .  178,664  L  65,979  L  63,553  L  24,367  L  98,004  L  342.647  L  . 

.taeriean  (e),  1930  .  508,679  170,749  43,484  13,403  105,309  784,737  . 

1929  .  743,148  234,853  108,730  29,704  106,473  1,084,474  . 

GainorLoas .  234,469  L  64,104L  65,246L  16,301  L  1,164L  299,737L  . 

P<at(e),  1930 .  188,944  69,960  9,250  20,000  736,410  994,314  . 

1929  .  215,556  83,609  26.554  28,097  29,592  328,757  . 

GainorLoai .  26,612  L  13.649  L  17,304  L  8,097  L  706,818  0  665,557  0  . 

Tuuee  (e),  1930  .  344,235  58.704  9,977  3,333  .  402,939  . 

Total  Sunday  (S),  1930 .  433,133  184,991  41,496  11,089  202,899  821,023  . 

19M .  555,011  308,332  158,543  7,714  216,630  1,079,973  . 

GainorLoaa .  121,878  L  123,341  L  117,047  L  3,375  0  13,731  L  258,950  L  . 

Tnbune  (S),  1930  .  288,752  96,030  23,010  7,528  169,416  554,198  . 

1929 .  376,711  176,098  101,485  6,919  192,192  745,001  . 

GainorLoaa .  87,959  L  80,068  L  78,475  L  609  0  22,776  L  190,803  L  . 

Herald  *  Examiner  (S),  1930  144,381  88,961  18,486  3,561  33,483  266,825  . 

1929  .  178,300  132,234  57,058  795  24,438  334,972  . 

GainorLoaa .  33,919  L  43,273  L  38,572  L  2,766  0  9,045  0  68,147  L  . 


Christian  l^eienee 
Monitor 


A  Servitte  of 
Outstanding  Value 


CINCINNATI,  OHIO 

1,307,500  367,711  157,591  72,317  611,701  2,540,443  4,580,744 

1,427,477  480,981  267,807  90,862  780,065  3,065,852  4,557,344 

119,977  L  113,270  L  110,216  L  18,545  L  168,364  L  525,409  L  23,400  0 

1,026,789  332,243  132,747  55,747  449,404  2,020,370  3,365,438 

1,142,692  425,099  220,241  71,416  608,198  2,486,306  3,636,579 

115,903  L  92,856  L  87,494  L  15,669  L  158,794  L  465,936  L  271,141  L' 

83,747  22,951  351  7,165  18,464  153,204  599,476 

76,126  26,444  5,401  8,790  23,388  156,644  620,504 

7,621  0  3,493  L  5,050L  1,625L  4,924  L  3,440L  >2I,028L 

203,312  46,224  8,765  23,956  123,591  407,951  1,028,613 

189,058  65,224  26,133  29,655  184,510  496,554  1,098,692 

14,254  0  19,000  L  17,368  L  5,699  L  60,919  L  88,603  L  70,079  L 

263,490  108,202  48,525  10,466  171,850  602,793  626,600 

330,598  130,635  58,377  12,438  215,118  747,263  660,154 

67,108  L  22,433  L  9,852  L  1,972  L  43,268  L  144,470  L  33,554  L 

476,240  154,866  75,106  14,160  135,499  856.422  1,110,749 

546,910  202,796  130,330  20,533  185,182  1,085,845  1,257,229 

70,670  L  47,930  L  55,224  L  6,373  L  49,683  L  229,423  L  146,480  L 

280,711  35,468  24,844  16,570  162,297  520,073  1,215,306 

284,785  55,882  47,566  19,446  171,867  579,546  920,765 

4,074  L  20,414  L  22,722  L  2,876  L  9,570  L  59,473  L  294,541  0 

I  32,415  2,716  290  5,611  9,245  50,292  449,385 

39,445  3,176  2,312  5,119  9,341  59,393  334,442 

7,030  L  460  L  2,022  L  492  0  96  L  9,101  L  114,943  0 

248,296  32,752  24,554  10,959  153,052  469,781  765,921 

245,340  52,706  45,254  14,327  162,526  520,153  586,323 

2,956  0  19,954  L  20,700  L  3,368  L  9,474  L  50,372  L  179,598  0 


Total  (DS),  1930 . 

1929 . 

GainorLoas . 

Total  (D),  1930 . !.  ; 

1929 . 

GainorLoas . 

Commercial-Tribune(m),1930 

1929  . 

GainorLoas . 

fjxwirer  (m),  1930 . 

1929  . 

GainorLoaa . 

TW  (e),  1930 . 

1929  . 

Gain  or  Loss . 

Timea-Star  (e),  1930... 

1929  . 

GainorLoas . 

Total  (S),  1930 . 

1929 . 

Gaia  or  Loan . 

ConanereiiHribunelS).  1930 

1929  . 

GainorLoas . 

Enquirer  (S),  1930 

1929  . 

GainorLoaa . 


The  Monitor  supplies  some¬ 
thing  which  no  other  news¬ 
paper  and  no  magazine  is 
able  to  provide;  namely,  re¬ 
tailers  in  hundreds  of  cities 
who  themselves  advertise  in 
the  Monitor  and  mention  in 
their  advertisements  products 
nationally  advertised  in  the 
Monitor. 

Manufacturers’  campaigns 
in  the  Monitor  are  “merehan- 
dised”  to  these  dealers  by 
more  than  500  Monitor  ad¬ 
vertising  representatives. 

This  serviee  not  only  in¬ 
creases  sales  through  present 
dealers  but  adds  many  new 
outlets. 


CLEVELAND,  OHIO 

.  1,327,151  385,478  178,941  48,164  551,316  2,497,951  3,701,628 

.  1,598,979  556,001  359.007  77,538  709,786  3,311.952  3,763,878 

.  271,828  L  170,523  L  180,066  L  29,374  L  158.470  L  814,001  L  62,250  L 

.  1,137,926  331,497  150,272  43,012  453,953  2,123,544  2,389,229 

.  1,388,726  481,371  231,811  71,814  605,584  2,789,922  2,648,428 

.  250,800  L  149,874  L  81,539  L  28,802  L  151,631  L  666,378  L  259,199  L 

S'ee  text  on  page  16. 

(Continued  on  next  page) 


ToUl  (DS),  1930. 

1929  . 

Giinor  Louu. , 
Total  (D),  1930  . 

1929  . 

GuiuorLoa.. 
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AUGUST  LINAGE  COMPARISONS  FOR  NEWSPAPERS  IN  PRINCIPAL  CITIES 


CLEVELAND — Continued 


Retail 

Paper  and  year  (Local) 

PUin-Dealer  (m),  1930  .  282,545 

1929 .  306,213 

OainorLoaa .  23,668  L 

Neire  (e),  1930  .  303,690 

1929  .  393,586 

(tain  or  Lon .  89,896  L 

Preaa  (e),  1930 .  551,691 

1929 .  688,927 

UainorLoa .  137,236  L 

Total  (S),  1930 .  189,225 

1929 .  210,253 

Gain  or  Low .  21,028  L 

Plain-Dealer  (S),  1930 .  122,861 

1929 .  124,648 

GainorLoea .  1,787  L 

News  (S),  1930 .  66,364 

1929  .  85,605 

GainorLoae .  19,241  L 


Total  (DS),  1930 . 

1929 . 

Gain  or  Lon . 

Total  (D),  1930 . 

1929 . 

Gain  or  Loea . 

Dispateb  (e),  1930 . 

1929 . 

(Jain  or  Loaa . 

Citiien  (e),  1930 . 

1929 . 

Gain  or  Loaa . 

Ohio  State  Journal  (m),  1930 

1929 . 

Gain  or  Loaa . 

Total  (8),  1930 . 

1929 . 

Gain  or  Loaa . 

Diapatch  (8),  1930 . 

1929 . 

(Jain  or  Loaa . 

Ohio  State  Journal  (8),  1930. 

1929 . 

(Jain  or  Loaa . 


1,270,912 
1,524,315 
253,403  L 
1,104,016 
1,303,147 
199,131  L 
562,967 
610,492 
47,525  L 
437,554 
567,577 
130,023  L 
103,495 
125,078 
21,583  L 
166,896 
221,168 
54,272  L 
128,612 
173,900 
45,288  L 
38,284 
47,268 
8,984  L 


(leneral 

Total 

Newa 

(National)  .4utomoti\'e 

Financial 

Claasified 

advertiaing 

and  Fidt'l 

97,977 

66,981 

22,536 

203,588 

676,290 

845,103 

146,662 

82,944 

37,308 

274,634 

851,318 

898,978 

48,685  L 

15,963  L 

14,772  L 

71,046  L 

175,028  L 

53,875  L 

74,255 

24,788 

11,459 

59,698 

476,187 

833,764 

121,093 

65,308 

21,424 

59,363 

663,724 

941,835 

46,838  L 

40,520  L 

9,965L 

335G 

187.537  L 

108,071  L 

159,265 

58.503 

9,017 

190,667 

971,067 

710,362 

213,616 

83,559 

13,082 

271,587 

1,274,880 

807,615 

54,351  L 

25,066  L 

4,065  L 

80.920  L 

303,813  L 

97,253  L 

53,981 

28,669 

5,152 

97,363 

374,407 

1,312,399 

74,630 

127,196 

5,724 

104,202 

522,030 

1,115,450 

20,649  L 

98,527  L 

572  L 

6,839  L 

147,623  L 

196,949  G 

45,474 

22,550 

3,261 

80,318 

274,481 

637,236 

61,482 

87,895 

3,421 

86,304 

363,775 

546,371 

16,008  L 

65,345  L 

160  L 

5,986  L 

89,294  L 

90,865 G 

8,507 

6,119 

1,891 

17,045 

99,926 

675,163 

13,148 

39,301 

2,303 

17,898 

158,255 

569,079 

4,641  L 

33,182  L 

412  L 

853L 

58.329  L 

106.084  G 

COLUMBUS.  OHIO 

300,191 

108,447 

142,723 

413,192 

2,262,747 

3,317,104 

408,069 

207,507 

154,362 

583,815 

2,912,364 

3,981,297 

107,878  L 

99,060  L 

11,639  L 

170,623  L 

649,617  L 

664,193  L 

256,193 

88,998 

121,625 

312,112 

1,909,978 

2,172,239 

345,142 

136,777 

134,667 

457,827 

2,411,644 

2,849,022 

88,949 L 

47,779 L 

13.042  L 

145,715  L 

501,666L 

676,783  L 

137,701 

51,339 

41,020 

148,755 

942,819 

818,547 

206,178 

72,249 

45,743 

209,304 

1,145,472 

1,097,040 

68.4nL 

20,910  L 

4,723  L 

60,549  L 

202,653  L 

278,493  L 

82,278 

25,650 

30,444 

106,534 

684,169 

742,889 

93,222 

47,059 

29,998 

149,474 

888,384 

875.991 

10,944  L 

2I.409L 

446  G 

42,940  L 

204,215  L 

133,102  L 

36,214 

12,009 

50,161 

56,823 

282,990 

610,803 

45,742 

17,469 

58,926 

99,049 

3n.788 

875,991 

9.528  L 

5,460 L 

8,765  L 

42,226  L 

94,798  L 

265,188  L 

43,998 

19,449 

21,098 

101,080 

352,769 

1,144,865 

62,927 

70,730 

19,695 

125,988 

500,720 

1,132,275 

18,929  L 

51,281  L 

1,403G 

24.908  L 

147,951  L 

12,590 G 

21,858 

18,031 

12,254 

76,583 

257,338 

638.228 

46,538 

53,157 

10,849 

86,517 

370,961 

578,500 

Total  (DS),  1930 .  1,479,862 

1929  .  1,695,615 

GainorLoea .  215,753  L 

Total  (D),  1930 .  1,138,768 

1929  .  1,164,173 

GainorLoea .  25,405  L 

Newa  (m),  1930  .  240,143 

1929  .  199,769 

GainorLoea .  40,374  G 


24,680  L  35,126  L 
22,140  1,418 

16,389  17,573 

5,751 G  16,155  L 

DALLAS.  TEX 

348,067  196,711  S 


59,728  G 
506,637 
553,775 
47,138  L 


196,711 

51,521 

481,181 

2,699,942 

3,088,814 

283,968 

115,869 

574,491 

3,180,918 

3.570.625 

87,257  L 

64,348 

L 

93,310  L 

480,976 L 

481,811 

L 

162,200 

32,073 

378,315 

2,150,122 

2,264,433 

154,559 

84,514 

474,176 

2,331,248 

2,677,153 

7,641 G 

52,441 

L 

95,861  L 

181,126  L 

412,720 

L 

60,736 

15,304 

116,065 

531,910 

710,391 

63,796 

34,584 

146,204 

613,913 

808,622 

3,060L 

19,280 

L 

30, 139  L 

82,003  L 

98,231 

L 

-  Timea-Herald  (e),  1930 _ 

530.234 

99,791 

61,208 

7,627  105,867 

804,786 

692,772 

1929 . 

.  611,056 

141,226 

38,111 

23,676  130.073 

944,295 

800,859 

(Jain  or  Loaa . 

80,822  L 

41,435  L 

23,097  G 

16,049  L  24,206  L 

139,509  L 

108,087  L 

Journal  (e),  1930 . 

159,731 

58,196 

24,756 

5,618  117,269 

505,046 

513,014 

1929  . 

142,280 

53,532 

41,434 

16,245  146,569 

404,164 

680,665 

Gain  or  Loaa . 

17,451  G 

4.664G 

16,678  L 

10.627  L  29,300  L 

100,882  G 

167,651  L 

Diapatch  (e),  1930 . 

208,660 

40,897 

15,500 

3,524  39,114 

308,380 

348.256 

1929  . 

211,068 

45,360 

11,218 

10,009  51.330 

368,876 

387.007 

Gain  or  Loaa . 

2,408  L 

4,463  L 

4,282  G 

6,485  L  12,216  L 

60,496  L 

38.751 L 

S  ' 

Total  (S),  1930 . 

341,094 

50,929 

34,511 

19,448  102,866 

549.820 

824.381 

1929  . 

531,442 

56,085 

129,409 

31,355  100,315 

849,670 

893.472 

(Jain  or  Loaa . 

190,348  L 

5.156L 

94,898  L 

11,907  L  2,551  G 

299,850  L 

*69,091  L 

Newa  (S).  1930 . 

.  135,607 

32,614 

19,154 

13,003  63,947 

265,281 

445,308 

1929 . 

113,482 

29,040 

60.822 

14,178  63,814 

282,377 

451,510 

'*v  •  1 

(Jain  or  Loaa . 

22,125  G 

3,574 G 

41,668L 

1,175L  133G 

17,096  L 

6,202  L 

Timea-Herald  (S),  1930 _ 

205.487 

18,315 

15,357 

6,445  38,919 

284,539 

379,073 

'  ^  *  1 

1929 . 

417,960 

27,045 

68,587 

17,177  36.501 

567,293 

441,962 

Gain  or  Loss . 

212,473  L 

8,730 L 

53,230 L 

10.732  L  2,418  G 

282,754  L 

62,889  L 

Total  (D6),  1930 .  1,039,666 

1929 .  1,515,750 

(Jain  or  Loaa .  476,084  L 

Total  (D),  1930 .  892,635 

1929 .  1,271,747 

Gain  or  Loaa .  379,112  L 

Journal  (m),  1930  .  77,484 

1929 .  92,028 

GainorLoae .  14,544  L 

Herald  (e),  1930  .  392,417 

1929  .  686,675 

GainorLoea .  194,258  L 

Newa  (e),  1930 .  422,734 

1929 .  593,044 

(Jain  or  Loaa .  170,310  L 

Total  (8),  1930 .  147,031 

1929 .  244,003 

(Jain  or  Loaa .  96,972  L 

Journal  (8),  1930 .  69,313 

1929 .  104,146 

GainorLoea .  34,833  L 

Newa  (8),  1930  .  77,718 

1929 .  139,857 

GainorLoea .  62,139  L 


DAYTON,  OHIO 

270,920  150,854  56,846 
310,516  275,174  65,205 
39,596  L  124,320  L  8,359] 
241,690  122,835  42,256 
278,938  181,564  47,994 
37,248  L  58,729  L  5,7381 


7,006  L  37,323  L 
115,382  57,712 

149,515  72,287 

34,133  L  14,575  L 


2,348  L  65,591  L 


1,206  L  37,196  L 


1,142  L  28,395  L 


1,943,709 
2,724,469 
780,760  L 
1,641,096 
2,243,794 
I  602,698  L 
220,780 
273,741 
52,961  L 
672,600 
944,373 
271,773  L 
747,716 
1,025,680 
277,964  L 
302,613 
480,675 
178,062  L 
152,217 
232,370 
80,153  L 
150,396 
248,305 
97,909  L 


2,892,862 
3,270,685 
377,823  L 
2,033,689 
2.432,590 
398,901  L 
534,741 
602,100 
67.359  L 
816,169 
933,847 
117,678  L 
682,779 
896,643 
213,864  L 
859,173 
838,095 
21,078  G 
416.856 
450,481 
33,625  L 
442,317 
387,614 
54,703  G 


DENVER,  COLO. 


Paper  and  year 

Total  (DS),  1930 . 

1929 . 

(Jain  or  Loaa . 

Total  dailiea,  1930 . 

1929 . 

Gain  or  Loaa . 

Rocky  Mt.  Newa  (m),  1930.. 

1929 . 

Gain  or  Loaa . 

Poet  (e),  1930 . 

1929 . 

(Jain  or  Loaa . 

Total.  Sunday,  1930 . 

1929 . 

Gain  or  Loaa . 

Rocky  Mt.  Newa,  (S),  1930.. 

1929 . 

Gain  or  Loaa . 

Poat,  Sunday,  1930 . 

1929 . 

Gain  or  Loaa . 


Total  (DS),  1930 .  1,651,001 

1929  .  2,239,894 

GainorLoea .  588,893  L 


Retail 

General 

Total 

N'eas 

(Local) 

(National)  Automotiv 

e 

Financial 

Claaaified 

advertising 

andEdil 

811,043 

189,540 

126,031 

33,335 

370,761 

1,547.187 

3.453,314 

974,340 

251,576 

231,882 

42,859 

476,828 

2,005,945 

3.341,813 

163,297 

L 

62,036  L 

105,851 

L 

9,524  L 

106,067  L 

458,758  L 

lll.tMG 

643,280 

159,603 

91,248 

28,524 

223,882 

1,162,715 

2.024,181 

774,834 

198,142 

132,484 

40,236 

324,162 

1,498,063 

2.169,871 

131,554 

L 

38,539  L 

41,236 

L 

11,712  L 

100,280  L 

335,348  L 

165,7181, 

193,699 

46,636 

31,049 

12,398 

83,508 

382,002 

303,117 

241,289 

41,234 

59,599 

15,779 

150,554 

530,773 

392.189 

47,590 

L 

5,402  G 

28,550 

L 

3,381  L 

67,046  L 

148.ni  L 

39,0821 

449.581 

112,967 

60,199 

16,126 

140,374 

780,713 

1.221.018 

533.545 

156,908 

72,885 

24,457 

173, 6»8 

967,290 

1.277,710 

83,964 

L 

43,941  L 

12,686 

L 

8,331  L 

33,234  L 

186,577  L 

50.8841 

167,763 

29,937 

34,783 

4,811 

146,879 

384,472 

1.429,131 

199,506 

53,434 

99,398 

2,623 

152,666 

507,882 

1.171,938 

31,743 

L 

23,497  L 

64,615 

L 

2,188  G 

5,787  L 

123,410  L 

257,213  G 

47,806 

6,782 

11,223 

1,172 

34,434 

101,576 

592.752 

76,535 

9,651 

34,190 

670 

53,557 

174.735 

532,078 

28,729 

L 

2,869  L 

22,967 

L 

502G 

19,123  L 

73,159  L 

60,873  G 

119,957 

23,155 

23,560 

3,639 

112,445 

282,896 

336.398 

122,971 

43,783 

65,208 

1,953 

99.1C9 

333,147 

639,858 

3,014 

L 

20,628  L 

41,648 

L 

1,686  G 

13,336  G 

50,251  L 

ltt.546G 

DETROIT,  MICH. 

526,279  186,364  92,000 

630,934  426,258  134,088 

104,655  L  239,894  L  42,088  L 


Total  dailiea,  1930 . 

..  1,356,162 

408,809 

147,500 

74,334 

495,664 

2,494,940 

2.768.SII 

1929 . 

..  1,874,218 

501,752 

256,307 

109,858 

670,661  : 

3,422,569 

2,838.107 

Gain  or  Loaa . 

..  518,056  L 

92,943  L 

108.807  L 

35,524  L 

174,997  L 

927,629  L 

«9.S8»l 

Free-Preae  (m),  1930 _ 

223,192 

112,130 

47,388 

46,864 

130,706 

572,599 

882,333 

1929 . 

264,809 

136,487 

90,239 

57,494 

189,346 

747,356 

884,600 

(Jain  or  Loea . 

41,617  L 

24,357  L 

42,851  L 

10,630  L 

58,640  L 

174,757  L 

2,3471 

Newa  (e),  1930 . 

..  772,757 

192,972 

62,763 

19,013 

273,429 

1,321,086 

928,373 

1929 . 

..  1,119,689 

230,787 

109,163 

33,196 

359,783 

1,853,380 

994,121 

(Jain  or  Loaa . 

346,932  L 

37,815  L 

46,400  L 

14,183  L 

86,354  L 

532,294  L 

65,8491 

Timea  (e),  1930 . 

360,213 

103,707 

37,349 

8,457 

91,529 

601,255 

957,803 

1929 . 

..  489,720 

134,478 

56,905 

19,168 

121,532 

821,833 

959,386 

(Jain  or  Loaa . 

129,507  L 

30,771  L 

19,556  L 

10,711  L 

30.003  L 

220,578  L 

1.4031 

Total.  Sunday,  1930 . 

294,839 

117,470 

38.864 

17,666 

307,602 

776,502 

2,034.383 

1929 . 

..  365,676 

129,182 

169,951 

24,230 

329,677  : 

1,018,716 

1.985.»1 

Gain  or  Loea . 

70,837  L 

11,712  L 

131,087  L 

6,564  L 

22,075  L 

242,214  L 

40.012  G 

Free-Preae  (S),  1930 . 

91,655 

31,472 

6,038 

8,909 

73,527 

211,662 

714,527 

1929 . 

..  116,266 

31,281 

55,468 

12,617 

89,059 

304,691 

700.045 

Gain  or  Loaa . 

24,611  L 

191  G 

49,430  L 

3,708  L 

15,532  L 

93,029  L 

4.5826 

Newa  (S),  1930 . 

146,897 

24,320 

23,118 

6,248 

202,161 

402,744 

740,3U 

1929 . 

171,374 

45,879 

76,883 

5,178 

194,785 

494,099 

726,304 

Gain  or  Loea . . 
Timea  (S).  1930. 

1929 . 

(Jain  or  Loaa. . 


Total  (DS),  1930  , 

1929  . 

Gain  or  Loea. . . 


1929 . 

Gain  or  Loaa. 


1929 . 

Gain  or  Loaa. 


1929 . 

Gain  or  Loaa. 


1929 . 

Gain  or  Loaa. . 
Total  (S),  1930. . 

1929 . 

Gain  or  Loaa. . 
Timea  (8),  1930. 

1929 . 

Gain  or  Loaa. . 


Total  (DS),  1939 . 

Total  (D),  1930 . 

Diapatch-Herald  (e),  1930.. 

Timea  (e),  1930 . 

Total,  Sundaya,  1930 . 

Diapatch-Herald  (S),  1930.. 


Total  (DS),  1930 . 

Total  (D),  1930 . 

Courier  (m),  1930 _ 

Journal  (e),  1930 . 

Preaa  (e),  1930 . 

Total,  Sundaya.  1930. 

Courier  (S),  1930 _ 

Preaa  (3),  1930 . 


24,477  L 

21,559  L 

53,765  L 

1,070  G 

7,376  G 

56,287 

61,678 

9,708 

2.509 

31,914 

78,036 

52,022 

37,600 

6.435 

45,833 

21,749  L 

9,656  G 

27,892  L 

3.926  L 

13.919  L 

EASTON,  PA 

428,152 

66,192 

60,101 

12,841 

75,864 

490,106 

88,363 

88,577 

20,347 

78.951 

61,954  L 

22,171  L 

28,476  L 

7,506  L 

3,087  L 

428,152 

66,192 

60,101 

12,841 

75,864 

490,106 

88,363 

88,577 

20,347 

78,951 

61,954  L 

22,171  L 

28,476  L 

7,506 L 

3,087 L 

EL  PASO,  TEX. 

724,577 

225,751 

117,535 

18,561 

239,163 

771,535 

248,520 

257,643 

17,588 

226,132 

46,958  L 

22,769  L 

140,108  L 

973  G 

13,031 G 

634,924 

212,429 

107,101 

17,296 

212,777 

675,195 

240,953 

215,419 

15,567 

204,113 

40,271 L 

28,524  L 

108,318  L 

1,729  G 

8,664  G 

144,928 

59,914 

33,420 

6,210 

72,586 

131,401 

82,825 

47,853 

4,452 

69,205 

13,527 G 

22,911 L 

14,433  L 

1,758G 

3,381 G 

248,691 

74,029 

45,449 

6,866 

80,435 

281,869 

92,089 

88,051 

7,581 

65,972 

33,178  L 

18,010  L 

42,602  L 

715  L 

14,463  G 

241,305 

78,486 

28,232 

4,220 

59,756 

261,925 

66,089 

79,515 

3,534 

68,936 

20,620  L 

12,397  G 

51.283L 

686  G 

9,180L 

89,653 

13,322 

10,434 

1,265 

26,386 

96,348 

7,567 

42,224 

2,021 

22,019 

6,687  L 

5,755  G 

31,790 L 

756  L 

4,367 G 

89,653 

13,322 

10,434 

1,265 

26,386 

96,340 

7.567 

42,224 

2,021 

22,019 

6,687  L 

5,755  G 

31,790  L 

756  L 

4,367 G 

ERIE.  PA. 

544.086 

155,705 

61,912 

15,014 

194,755 

513,099 

151,454 

53,168 

10,908 

170,835 

269,229 

79,385 

25,449 

3,202 

76,230 

243,870 

72,069 

27,719 

7,706 

94,605 

30,987 

4,251 

8,744 

4,106 

23,920 

30,987 

4,251 

8,744 

4,106 

23,920 

EVANSVILLE,  IND. 

728,186 

181,259 

110,161 

41,199 

205,367  : 

595,689 

166,382 

91,684 

29,336 

175,246  : 

248,533 

60,927 

33,794 

9,932 

58,123 

84,729 

49,566 

30,181 

9,612 

60,088 

262,427 

55,889 

27,709 

9,792 

57,035 

132,497 

14,877 

18,477 

11.863 

30,121 

75,919 

7,741 

10,117 

7,633 

16.250 

56,578 

7,136 

8,360 

4,230 

13,871 

1,017,554  2,342, W 

945.546  1,924,082 

488,230  875,101 

457,316  1,050,631 


1,299,955  1,885,450 

1,092,101  1,230,243 
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august  linage  comparisons  for  newspapers  in  principal  cities 


FALL  RIVER,  MASS. 


Retail 

General 

Total 

News 

Paper  and  year 

(Local) 

(Xatinnali  .\utomotive 

Financial 

Clanified 

advertising 

and  Edt'l 

Total  (D).  1930 . 

205,236 

86,706 

55,609 

6,664 

36,803 

402,737 

651,561 

1929 . 

276,384 

109,137 

78.405 

7,906 

45.185 

526,804 

783,105 

Qtin  or  IXMB . 

71,148  L 

22,431  L 

22,796  L 

1.242  L 

8,382  1. 

124.067  1. 

131.544  L 

Heiald-Xe**  (e).  1930 . 

205,236 

86,706 

55,609 

6.664 

36.803 

402,737 

651,. 561 

1929  . 

276,384 

109,137 

78.405 

7,906 

45.185 

526.804 

783.105 

Qtio  or  Loss. . . 

71,148  L 

22,431  L 

22,796  L 

1,242  L 

8,382  L 

124.067  1. 

131.544  L 

FREEPORT  AND 

HEMPSTEAD, 

N.  Y. 

Total  (D).  1930 . 

308,219 

40,218 

83.166 

14,334 

122,419 

592.753 

990,378 

Rerie*  (e).  1930  . 

181,815 

27,466 

59,842 

9,976 

79,185 

374,157 

605.339 

Star  (e),  1930 . 

126,404 

12,752 

23,324 

4,358 

43,234 

218.596 

385,039 

FT.  WAYNE,  I 

IND. 

Total  (DS),  1930 . 

830,130 

149,635 

109,549 

26,544 

222,378 

1,399,389 

1,854,019 

1929 . 

965,043 

229,790 

190,562 

25.349 

310,478 

1,765,335 

1,959,699 

Gain  or  Low . 

134,913  L 

80.155  L 

81,013  L 

1,195  G 

88,100  L 

365,946  L 

105.680  L 

Total  (D),  1930  . 

751,594 

138.531 

88,7.54 

13,717 

178,897 

1,232,590 

1,527,877 

1929  . 

864.130 

212.531 

149,528 

19,043 

251,204 

1,540, .549 

1,623.140 

GainorLoon . 

112,536  L 

74,000  1. 

60,774  L 

5,326  L 

72,307  I, 

307.959  L 

95,263  I. 

Joomal-Caiette  (m),  1930  . . 

305,408 

38.900 

34,652 

2,338 

81,288 

495,433 

623.859 

1929 . 

337,205 

75.520 

37,987 

6,391 

132,295 

616,088 

689,814 

Gainorliow  . 

31,797  L 

36.620  L 

3.335  L 

4,053  L 

51,007  L 

120,655  L 

65,955  L 

Nei»8entinel  (e),  1930 . 

446,186 

99,631 

54,102 

11,379 

97.609 

737,1.57 

904.018 

1929  . 

526,925 

137,011 

111,541 

12,652 

118,909 

924,461 

933.326 

GftioorLoss . 

80,739  L 

37,380  I, 

57,439  L 

1.273  L 

21 .300  L 

187.304  L 

29,308  L 

Total.  Sundiya  (S),  1938 — 

78,5.36 

11,104 

20,795 

12,827 

43,481 

166,799 

326,142 

1929  . 

100,913 

17,259 

41.034 

6,306 

59,274 

224.786 

336,559 

Gain  or  Lon  . 

22,377  L 

6.155L 

20,239  L 

6.521  G 

15,793  L 

57,987  L 

10,417  L 

Journal-Guette  (S),  1930  . . 

78,536 

11.104 

20,795 

12.827 

43,481 

166,799 

326,142 

1929 . 

100,913 

17,259 

41.034 

6,306 

59,274 

224,786 

336.5.59 

Gain  or  Loon . 

22,377  L 

6.155  L 

20,239  L 

6,521 G 

15,793  L 

57,987  L 

10,417  L 

FT.  WORTH,  TEX. 

Total  (DS),  1930 . 

694,683 

333,552 

131.899 

33,648 

259,922 

1,457,904 

2,177,478 

1929 . 

727,467 

392,242 

221,065 

36,460 

289,166 

1,684.294 

2,210.098 

Gain  or  Lon . 

32,785  L 

58,690  L 

89,1661. 

2,812  L 

29,244  L 

226,390  L 

32.620  L 

1930 . 

558,451 

301,544 

106,806 

23,468 

222,094 

1.215.899 

1,803.690 

Total  (D),  1929 . 

615,283 

363.808 

170,429 

27,231 

253,742 

1.447,670 

1,909.675 

Gain  or  Lon . 

56,832  L 

62.264  1. 

68.623  L 

3,763  L 

31.648  1. 

231,771  L 

105,985  L 

Heeord-Telegrain  (m),  1930.. 

69,298 

117,125 

48,017 

6.195 

71,147 

313.108 

690.918 

1929 . 

105,045 

147.302 

64.661 

6,948 

85,247 

424,431 

732,370 

Gain  or  Lon  . 

35,747  L 

30.177  L 

16,644  L 

753  1. 

14,100L 

111.323  L 

41,452  L 

Star-Trlrtrani  (e),  1930  .  . 

218,471 

116,988 

47,283 

6,296 

72,452 

462,841 

629,728 

1929  . 

241,697 

147,288 

64,663 

7,404 

86,678 

549,314 

659,624 

Gain  or  Lon . 

23,226  L 

30,300  1. 

17,380  L 

1.108L 

14.226  L 

86,473  L 

29,896  L 

Preto  (e),  1930 . . 

270,682 

67,431 

11.506 

10,977 

78,495 

439,950 

483,044 

1929  . 

268,541 

69,218 

41.105 

12,879 

81,817 

473,925 

517,681 

Gain  or  Lon  . 

2.141  G 

1.787  L 

29,. 599  I. 

1,902L 

3,322  L 

33,975  L 

34,637  L 

Total  (S),  1930 . 

136,231 

32.008 

25,093 

10,180 

37,828 

242,005 

373,788 

1929 . 

112,184 

28.4.34 

50,636 

9,229 

35,424 

236,624 

300,423 

Gain  or  Lon . 

24.047  G 

3.574  G 

25,543  L 

951  G 

2,404  G 

5,381  G 

73,365  G 

Star-Trie,  i  Record  (8),  1930 

136,231 

32,008 

25,093 

10,180 

37,828 

242,005 

373,788 

1929  . 

112.184 

28,434 

50,636 

9,229 

35,424 

236.624 

300.423 

Gain  or  Lon . 

24,047  G 

3,574  G 

25,543  L 

951  G 

2,404  G 

5.381  G 

73,365  G 

GLENS  FALLS,  1 

N.  Y. 

Total  (D),  1930 . 

271,725 

35,706 

56,942 

21,006 

47,929 

4.39,847 

498,550 

Ptat-Slar  (m),  1930 . 

271,725 

35,706 

56,942 

21,006 

47,929 

439,847 

498,550 

HARRISBURG, 

PA. 

Total  (D).  1930 . 

478,559 

146,506 

92,542 

13,229 

103,764 

858.499 

1,148,474 

1929  . 

574,226 

176,516 

171,740 

11,967 

123,497 

1,076,877 

1,449,744 

Giin  or  Loos . 

95,667  L 

30,010  L 

79,198  L 

1,262  L 

19,733  L 

218,378  L 

301,270  L 

1930 . 

301,537 

88,762 

61,634 

8,790 

59,169 

523,698 

498,274 

P»triot(ni).  1929 . 

359.304 

110,943 

104,915 

7,489 

68,190 

655,399 

602.399 

Gain  or  Lon . 

57,767  L 

22,181  L 

43.281  L 

1,301  G 

9,021  L 

131,701  L 

104,125  L 

Tefcpam  (e),  1930 . 

177,022 

57,744 

30,908 

4.439 

44,595 

334,801 

650,200 

1929 . 

214,922 

65,573 

66,825 

4,478 

55,307 

421,478 

847,345 

Gain  or  Lon 

37,900  L 

7,829  L 

35,917  L 

39  L 

10,712  L 

86,677  L 

197,145  L 

ToUl  (D8),  1930  . . 

IK9 . 

C»in  or  Lom .... 
ToUl  (D).  1930 

1929  . 

Grin  or  Lon . 

Coonnt  (m),  1930  . 

1929 . 

Coin  or  Lo*.  . . . 
Ti®"  (e),  1930. . . . 

1929 . 

OoinorLo*...'. 

■  ToW  (8),  1930 

1929  . 

j  G»;»  Or  Lo« 
i  (8),  1930 

1929 . 

GoinorLoot . 


Total  (DS),  1930 
1929 

GomorLo* _ 

Total  (taaire,  1930 
1929 

i  Goioori^  _ 

Gkn»uel»(»),  1930. 

1929  . 

i  GiinorLoB _ 


HARTFORD,  CONN. 


.  1,020.738 

237,153 

179.139 

168,504 

219,183 

1,842,850 

2,476,372 

280,384 

251,047 

248,860 

266,578 

2,166,504 

2,628,812 

.  82,942  L 

43,231  L 

71,908  L 

80,356  L 

47,395  L 

323,654  L 

152,440  L 

211,469 

154,617 

151,217 

195,227 

1,572,544 

1,978,157 

258,202 

193,186 

221,983 

242.208 

1.854.079 

2,198,921 

46,733  L 

38,569  L 

70,766  L 

46,981  L 

281,535  L 

220.764  L 

.  216,657 

53,301 

54,962 

80,423 

60,390 

473,676 

926,976 

.  254,603 

76,880 

52,500 

121,622 

82,698 

595,204 

958.671 

.  37.946  L 

23,579  L 

2,462  G 

41.199  L 

22,308  L 

121,528  L 

31,695  L 

.  625,644 

158,168 

99,655 

70,794 

134,837 

1,098,868 

1,051,181 

.  668,128 

181.322 

140.686 

100,361 

159.510 

1,258.875 

1,240,250 

23,154  L 

41,031  L 

29,567  L 

24.673  L 

160.007  L 

189,069  L 

.  178,437 

25,684 

24,522 

17,287 

23,956 

270,306 

498,215 

22,182 

57.861 

26,877 

24,370 

312,425 

429,891 

.  2,512  L 

3.502G 

33.339  L 

9,590  L 

414  L 

42,119  L 

68.324  G 

25,684 

24,522 

17,287 

23,956 

270,306 

498,215 

22,182 

57,861 

26,877 

24,370 

312,425 

429,891 

3,502  0 

33,339  L 

9,590  L 

414  L 

42,119  L 

68,324  G 

HOUSTON,  TEX. 

.  1.2.52,882 

325,811 

114,771 

61,981 

516,544 

2,289,029 

3,120,766 

-  1,475,203 

428.768 

221,525 

79,907 

6')8,209 

2,838,200 

3,098,343 

.  222,321  L 

102,957  L 

106,754  L 

17,926  L 

91,665  L 

549,171  L 

22,423  G 

.  937,650 

271,578 

95,902 

39,774 

402,902 

1,762,574 

2,130,150 

.  1,090,391 

354,129 

136,723 

51,196 

509,510 

2,162,631 

2,231,622 

.  152,741  L 

82,551  L 

40.821  L 

11,422  L 

106,608  L 

400,057  L 

101.472  L 

.  330,218 

123.784 

49,307 

11,765 

181,946 

701,561 

732,716 

.  375,647 

156,114 

56,177 

14,433 

231,182 

841,021 

746,391 

..  45,429  L 

32,330  L 

6,870  L 

2,668  L 

49,236  L 

1.39,460  L 

13,675  L 

HOUSTON — Continued 


Paper  and  year 

ReUil 

(Local) 

General 

(National)  .\utomotive 

Financial 

Total  News 

Classifiei  advertising  and  Kdt'l 

Post-Dispatch  (m),  1930. . 

..  305,597 

94,055 

31,237 

23,374 

131,281  591,635  801,690 

1929 . 

..  367,167 

125,445 

42,443 

23,410 

178,336  750,130  816,798 

Gain  or  Loss . 

61,570  L 

31,390  L 

11,206  L 

5,036  L 

47,075  L  158,495  L  15,108  L 

Press  fe),  1930 . 

301,835 

53,739 

15,358 

4,635 

89,675  469,378  595,744 

1929 . 

. .  347,577 

72,570 

38,103 

8,353 

99,972  571,480  668,433 

Gain  or  Loss . 

45,742  L 

18,831 L 

22,745  L 

3,718  L 

10,297  L  102,102  L  72,689  L 

Total,  Sunday  (S),  1930.. . 

315,232 

54,233 

18.869 

22,207 

113,642  526,455  990,616 

1929 . 

384,812 

74,639 

84,802 

28,711 

98,699  675,569  866,721 

Gain  or  Loss . 

69,580  L 

20,406 L 

65,933  L 

6,504  L 

14,943  G  149,114  L  123,895  G 

('hronicle  (S),  1930  . 

149.811 

29,022 

12,708 

9,912 

70,359  272,375  453,022 

1929 . 

191,804 

40,790 

47,207 

17,726 

58.001  356,352  415,413 

Gain  or  Loss . 

41,993  L 

11,768  L 

34,499  L 

7,814  L 

12,358  G  83,977  L  37,609  G 

Post-Dispatch  (S),  1930. . . 

165,421 

25,211 

6,161 

12,295 

43,283  254,080  537,594 

1929 . 

..  193,008 

33,849 

37,595 

10,985 

40,698  319,217  451,308 

Gain  or  Loss . 

27,587  L 

8,638  L 

31,434  L 

1,310G 

2,585  G  65,137  L  86,286  G 

Total  (DS),  1930 . 

INDIANAPOLIS, 

..  1,023,992  294,439  168,376 

IND. 

60,901 

467,724  2,033,884  2,747,810 

1929 . 

..  1,423,222 

421,388 

314,278 

71,164 

591,748  2,842,021  2,846,362 

Gain  or  Loss . 

..  399,230  L 

126,949  L 

145,902  L 

10,263  L 

124,024  L  808,137  L  98,552  L 

Total  (D),  1930 . 

..  873,320 

263,552 

147,422 

60,326 

398,168  1,761,146  2.226.780 

1929 . 

..  1,224,084 

377.653 

252,734 

71,119 

518,124  2,463,935  2,383,998 

Gain  or  Loss . 

350,764  L 

114,101 L 

105,312  L 

10,793  L 

119,956  L  702,789  L  157,218  L 

Ne-A-s  (e),  1930 . 

468,758 

158,682 

81,304 

19,014 

209,927  942,406  893,278 

1929 . 

661,993 

236,055 

164,245 

29,499 

274,035  1,372,995  894.709 

Gain  or  Loss . 

..  193,235  L 

77,373  L 

82,941  L 

10,485  L 

64,108  L  430,589  L  1,431  L 

Star  (.m),  1930 . 

..  188,081 

54,445 

38,591 

24,947 

118,221  431,979  759,648 

1929 . 

..  209,406 

81,686 

46,892 

31,660 

159,916  538,933  838,340 

Gain  or  Loss . 

21,325  L 

27,241  L 

8,301  L 

6,713  L 

41,695  L  106,954  L  78,692  L 

Times  (e),  1930 . 

..  216,481 

50,425 

27,527 

16,365 

70,020  386,761  573,854 

1929  . 

..  352,685 

59,912 

41,597 

9,960 

84.173  552,007  650,949 

Gain  or  Loss . 

136,204  L 

9,487  L 

14,070  L 

6,405  G 

14,153  L  165,246  L  77,095  L 

Total,  -Sunday  (S),  1930. . . 

..  150,672 

30,887 

20,954 

575 

69,556  272,738  521,030 

1929 . 

..  199,138 

43,735 

61,544 

45 

73.624  378,086  462,364 

Grin  or  Loss . 

48,466  L 

12,848  L 

40,590  L 

530  G 

4,068  L  105,348  L  58,666  0 

Star  (S),  1930 . 

..  150,672 

30,887 

20,954 

575 

69,556  272,738  521,080 

1929 . 

199,138 

43,735 

61,544 

45 

73,624  378,086  462,364 

Gain  or  Loss . 

48,466  L 

12,848  L 

40,590 L 

530  G 

4,068  L  105,348  L  58,666  G 

Total  fi'S),  193C . 

JACKSONVILLE, 

570.734  173,192  78,688 

FLA. 

25,467 

210,992  1,080,000  1,914,864 

1929 . 

614,755 

202,242 

134,147 

23,067 

219,667  1,229,565  2.062.440 

Gain  or  Loss . 

44,021  L 

29,050 L 

55,459  L 

2,400  G 

8,675  L  149,565  L  147,576  L 

Total  (D),  1930 . 

.  465,978 

163,676 

68,957 

23,965 

166,702  909,733  1,458,011 

1929 . 

515,316 

182,314 

101,205 

22,070 

179,428  1,035,776  1,536,531 

Gain  or  Loss . 

49,338  L 

18,638  L 

32,248  L 

1,895  G 

12,726  L  126,043  L  78.520  L 

Journal  (e),  1930 . 

.  224,186 

49,571 

18,350 

8,200 

83,307  391,207  677,007 

1929 . 

.  251,954 

48,538 

57,131 

6,338 

79,460  449.585  616,073 

Gain  or  Lon . 

27,768  L 

1,033  G 

38,781  L 

1 .862  G 

3,847  G  58,378  L  60,934  0 

Times-l'nion  (m),  1930. . . 

.  241,792 

114,105 

50,607 

15,765 

83,395  518,526  781,004 

1929 . 

.  263,362 

133,776 

44,074 

15,732 

99,968  586,191  920,458 

Gain  or  Dm . 

21,570  L 

19,671  L 

6,533  G 

33  G 

16,573  L  67,665  L  139,454  L 

Total,  Sunday  (S),  1930. . . 

104,756 

9,516 

9,731 

1,502 

44,290  170,267  456,853 

1929 . 

99,439 

19,928 

32,942 

997 

40,239  193.789  525,909 

Gain  or  Lon . 

5,317  G 

10,412  L 

23,211  L 

505  G 

4,051  G  23,522  L  69.056  L 

Timn-l'nion  (3),  1930 _ 

.  104,756 

9,516 

9,731 

1,502 

44,290  170,267  456,853 

1929 . 

99,439 

19,928 

32,942 

997 

40,239  193,789  525,909 

Gain  or  Lon . 

5,317  G 

10,412  L 

23,211 L 

505  G 

4.051  0  23,522  L  69,056  L 

Total  (DS),  1930 . 

KNOXVILLE,  TENN. 

..  663,107  220,280  96,557  35,792 

130.958  1,155.600  1,568.785 

1929 . 

.  704,977 

202,675 

141,693 

58,488 

173.731  1,297,796  1,584,744 

Gain  or  Lon . 

41,870  L 

17,605G 

45, 136  L 

22,696  L 

42,773  L  142,196  L  15,959  L 

Total,  daily  (D).  1930 . 

502,395 

200,818 

71,355 

27,162 

94,781  905,176  1,088,001 

1929 . 

.  537,722 

174,102 

70,101 

49,999 

131.695  979.561  1,101,127 

Gain  or  Lon . 

35,327  L 

26,716G 

1,254  G 

22,837  L 

36,914  L  74.385  L  63,126L 

Journal  (m),  1930 . 

228,974 

100,884 

37,268 

10,926 

44,519  429,697  509,402 

1929 . 

.  309,119 

73,919 

37.087 

26,998 

69,757  527,284  559,576 

Gain  or  Lon . 

80, 145  L 

26,965  G' 

181  G 

16.072  L 

25,238  L  97,587  L  50,174  L 

News-Sentinel  (e)>  1930 _ 

.  273.421 

99,934 

34,087 

16,236 

50,262  475.479  528,599 

1929  . 

.  228,603 

100,183 

33,014 

23,001 

61,938  452.277  541.551 

Gain  or  Lon . 

44,818G 

249  L 

1,073  G 

6,765  L 

11,676  L  23,202  0  12.952  L 

Total,  Sunday  (3),  1930. .. . 

.  160,712 

19,462 

25,202 

8,630 

36,177  250,424  530,784 

1929  . 

.  167,255 

28,573 

71,592 

8,489 

42,036  318.235  483,617 

Gain  or  Lon  . 

6,543  L 

O.lllL 

46,390L 

141 G 

5,859  L  67,811  L  47,167G 

Journal  (3),  1930 . 

97,823 

9,627 

12,884 

7,617 

14,688  142,826  233.160 

1929 . 

88,150 

9,403 

40,218 

7,290 

19,567  164,672  217,695 

Gain  or  Lon . 

9,673  G 

224  G 

27,334  L 

327  G 

4,879L  21,846L  15,465  0 

New*-.Sentinel,  (3),  1930. . . 

62,889 

9,835 

12,318 

1,013 

21,489  107,598  297,624 

1929 . 

79,105 

19,170 

31,374 

1,199 

22,469  153.563  265,922 

Gain  or  Lon . . 

16,216L 

9,335  L 

19,056 L 

186  L 

980  L  45,965  L  31.702G 

ToUl  (D3),  1930 . 

LOS  ANGELES, 

.  2,413,084  643,305  314,857 

CAL. 

195,113 

1,174,909  4,744,936  6.402,514 

1929  . 

.  2,644,625 

827,456 

469,518 

330,768 

1,324,346  5,599,324  6,793,674 

Gain  or  Loss . 

231,541  L 

184,151 L 

154,661 L 

135,655 L 

149.437  L  854,388L  391,160L 

ToUl  (D),  19.30 . 

.  1,829,994 

548,567 

246,706 

183,845 

920,098  3,732,733  5,075,040 

1929 . 

.  2,088,076 

721,603 

348,453 

313,689  1,090,554  4,514,717  5.610,612 

Gain  or  Lon . 

208,082  L 

173,036  L 

101,747  L 

129,844  L 

170,456  L  781,984  1.  535,572  L 

Examiner  (m),  1930 . 

218,076 

111,148 

44,916 

41,979 

302,244  718,437  1,035,000 

1929  . 

.  260,527 

172,148 

60,436 

78.723 

364,959  937,134  1.165,978 

Grin  or  Lon . 

42,451 L 

61,000L 

15,520  L 

36,744  L 

62,715  L  218,697  L  130,978  L 

III.  News  (m),  1930 . 

.  161,259 

38,399 

30,772 

10,844 

50,353  291.649  498.695 

1929 . 

161,326 

46,430 

26,548 

7,664 

61,446  3C3.559  497,059 

Gain  or  Loss . 

67  L 

8,031  L 

4,224 G 

3,180G 

11.093L  11.910L  1,636G 

Timn  (m),  1930 . 

314,007 

99,223 

55,039 

73,866 

327,493  873,017  1,062,985 

1929 . 

340,690 

141,048 

64,624 

145,461 

375.215  1.068.646  1,317,349 

Gain  or  Loss . 

26,683 L 

41,825  L 

9,585  L 

71,595  L 

47,722  L  195,629  L  254,364  L 

Expren  (e),  1930 . 

311,123 

100,339 

45,911 

26,413 

52,4.38  536,262  903,568 

1929 . 

3.34,780 

124,610 

79,967 

45,027 

58,292  642,676  958,167 

Gain  or  Lon . 

23,6.57  L 

24,271  L 

34,056  L 

18.614  L 

5,854  L  106,414  L  54,599  L 

(Continued 
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LOS  ANGELES — Continued 

Retail  General  Total  News 

Paper  and  year  (Local)  (Kational)  Automotive  Financial  Claaaified  advertising  and  Edt'l 

Herald  (e),  1930  .  008.155  159.849  51.356  23,301  163.009  t. 006  270  963,082 

1929  .  714,475  185,183  96.737  25.787  204.139  1,226,354  1,055,635 

GainorLoee .  106.320  L  25.334  L  45.381  L  2.486  L  40.530  L  220,084  L  92,573  L 

Record  (e),  1930  .  217,374  39,609  18.712  7,442  23,961  307.098  611,760 

1929  .  226.278  52.184  20,141  11,027  26,503  336,348  616,454 

GainorLoee .  8,904L  12.575L  1,429L  3,585  L  2,542L  29,250  L  4,694L 

ToUl.  Sunday  (S),  19.30  .  583,090  94,738  68.151  11,208  254,811  1,012,203  1,327,474 

1929  .  606,549  105,853  121,005  17,079  233,792  1,084,607  1,183,062 

GainorLose .  23,459L  11,115L  52,914L  5,811L  21,019  0  72,404L  144,4120 

Examiner  (S),  1930  .  289,500  64,413  47,0.36  6,538  121,013  528,592  653,471 

1929  .  288,253  66,201  81,445  7,817  111,113  554,829  539,988 

GainorLoee .  1,247G  1,788L  34.389L  1,279L  9.900  G  26,237L  113,483G 

Times  (SI,  1930  .  293,590  30,325  21,095  4,730  13.3,798  483,611  674,003 

1929  .  318,296  39.052  39.020  9,202  122,679  529,778  643,074 

GainorLew  .  24,706  1.  9,327  1.  18,525  1.  4,532  1.  11,119  0  46,167  L  30,929G 

LOUISVILLE,  KY, 

Total  (DS).  1930  .  1,186,719  353,473  100,665  105,577  311,719  2,069,488  3,055,126 

1929 .  1,413,066  426,044  222,016  131,813  423,703  2,624,505  3,743,645 

GainorLose .  226,3471.  72,571  L  121,351  1.  20,2301.  111,984  1.  5.55.017  L  688,519L 

Total,  daily  (O).  1930  .  874,653  325,998  73,011  69,224  267,574  1,621,593  2,035,615 

1929  .  1,075,308  384,630  146,173  98,442  366,758  2,079,100  2,754,202 

Gain  or  Lose .  200,6551.  58,6321.  73,1621.  29,2181.  99,184  L  457,507  L  718,587  L 

Couiier^oumal  (m),  1930. . .  324.348  136,496  30,646  20,103  108,709  621,729  389,645 

1929  .  280,431  158,389  61,073  27,543  147,172  675,330  734,114 

GainorLose .  43.917  G  21 ,893  L  30,4271.  7,440  L  38,463  L  53,601  L  344,469  L 

Times  (e),  1930  .  372,718  134,529  29,100  20,253  114,085  674,160  863,479 

1929 .  456,407  159,897  66,076  27,788  149,025  861,229  1,045,956 

GainorLose .  83,689L  25,3681.  37,5701.  7,535  L  34,940L  187,069L  182.477L 

HcnJd-Poet (e),  1930 .  177,587  54,973  13,259  28,868  44,780  325,704  782,491 

1929  .  338,470  66,344  18,424  43,111  70,561  542,541  974,132 

GainorLose .  160,883  L  11,371L  5.1651.  14,2431.  25,781  L  216.837L  191,641L 

Total  Sunday  (S).  1930  .  312,066  27,475  27,654  36,353  44,145  447,895  1,019,511 

1929  .  337,758  41,414  75,843  33,371  56,945  545,405  989.443 

GaioorLoss .  25,6921.  13,939  L  48.1891.  2.982G  12,8001.  97.510  L  30,068G 

CourierJoumal  (S),  1930  ...  216,087  12,315  24,110  15,053  30.119  297,802  497,988 

1929  .  209,219  35,389  53,913  15,420  40,417  354,376  474,626 

GainorLose .  6,868  G  23,074  L  29,803  L  367  L  10,298  L  56,574  L  23,362  G 

Herald-Poet  (S),  1930 .  95,979  15,160  3,544  21,300  14,026  150,093  521,523 

1929 .  128,539  6,025  21,930  17,951  16,528  191,029  514.817 

Gainorixiss .  32.560  L  9,135G  18,3861.  3.349  G  2,502  L  40,9361.  6,706G 

MANCHESTER.  N.  H. 

Total,  daily  (D),  1930  .  208,895  83,768  64,168  12,797  40.028  441,052  526,167 

1929 .  174,784  83.261  94,205  11,741  49,376  417,855  587,907 

GainorLose .  34,111G  507  G  30,0371.  1.056  G  9,348  L  23,197  G  61.740L 

Union  (m),  1930  .  208,895  83,768  64,168  12,797  40,028  441,052  526,167 

1929 .  174,784  83.201  94,205  11,741  49.376  417,855  587,907 

GainorLose .  34,lllG  507  G  30,037L  1,056  G  9,3481.  23,197  G  61.740L 

*  Total  includes  Legal,  Aug.,  1929  —  4,488  lines;  Aug.  1930  —  31,396  lines;  Gain,  23,197  lines. 

MEMPHIS,  TENN. 

ToUl  (DS),  1930  .  968,395  440,504  158,931  58,073  347,237  1,987,517  2,437,799 

1929 . 1,040,365  411,670  231,938  65,664  401,926  2,173,805  2,399,725 

GainorLoee .  71,970  L  28,834  G  73,007  L  7,591  L  54,689  L  186.288  L  38,074  G 

Total  (D).  1930  .  788,898  403,968  134,716  55,235  275,922  1,672,942  1,910,469 

1929  .  858,943  371,994  177,412  63,156  335.424  1,827,609  1.985,886 

GainorLoee .  70.045  L  31,974  G  42.696L  7,921  L  59,502L  154,667L  75,417  L 

Commercial- Appeal(m)  1930  256,184  163,369  43,237  21,074  118,560  604,710  627,598 

1929  .  269,442  147,388  52,367  23,167  141,519  638,862  618,358 

GainorLoe* .  13,258L  15,98lG  9.130L  2,093  L  22,659  L  34,152L  9,240G 

Evening-Appeal (e).  1930  . .  210,183  135,448  54,931  18,940  116,645  541,090  636,332 

1929  .  214.855  130,284  66,379  20,243  140,150  577,597  676,163 

Gainorixias .  4.672  L  5.164G  11,448  L  1.3031.  23.505  L  36,507L  39,831  L 

Prees-ScimiUr (e).  1930  . . . .  322,531  105,151  36,548  15,221  40,717  527,142  646,539 

1929 .  374,646  94,322  58,666  19,746  53,755  611,150  691,365 

Gainorlxae .  52,115L  I0.829  G  22,1181.  4,5251.  13.038  L  84,008  L  44,826L 

Total.  Sunday  (S),  1930 .  179,497  36,536  34.215  2,838  71,315  314,575  527,330 

1929 .  181,422  39,676  54,526  2,508  66,502  346,196  *  413,839 

GainorLoee .  1,625  L  3,140L  30,311  L  330  G  4,813G  31,62lL  113,491G 

Commercial-Appeal  (S),  1930  179,497  36,536  24,215  2,838  71,315  314,575  527.330 

1929 .  181,422  39,676  54,526  2,508  66,502  346,196  413,839 

GainorLoee .  1,925L  3,140L  30,311  1.  330  G  4.813G  31,621L  113,491G 

MILWAUKEE,  WIS. 

ToUl  (DS).  1930 .  1,124,322  393.238  148,580  54.927  449.843  2,191.128  4.355.544 

1929  .  1,257,293  453.562  260,600  76.050  564,240  2,633,303  4,334,815 

GainorLoee .  132.971  L  60,324  L  112,020  L  21,123  L  114.397  L  442,175  L  20,729  G 

ToUl  (D).  1930 .  912,406  295,711  119,402  52,609  328,504  1,728,840  3,155.597 

1929 .  1,047,850  352,105  170,813  69,692  432.048  2,094,054  3,254,742 

GainorLose .  135,444  L  56.394  L  51,411  L  17,083  L  103.544  L  365,214  L  99,145  L 

Sentinel  (m),  1930  .  96,798  33,276  17,251  20,210  59,452  231,879  829,854 

1929 .  142,991  42,162  29,262  30,647  73,752  322,088  951.390 

Gain  or  Loss .  46,193  L  8,886  L  12,011  L  10,437  L  14,300  L  90,209  L  121,536  L 

Journal  (e).  1930  .  475,049  145,403  67,640  16,972  169,264  875,975  653,354 

1929  .  547.771  184,442  75,515  30,364  236,839  1,076.282  770,063 

Gain  or  lone .  72,722  L  39,039  L  7,875  L  13,392  L  67,575  L  199,307  L  116,709  L 

leader  (e).  1930 .  118,309  31,737  4,969  7,220  29,551  200,050  714,194 

1929  .  74.348  19,671  2,490  1.806  32,981  137,655  725,723 

GainorLxieB .  43,961G  12,066  G  2,479  G  5,414G  3,430  L  62,395G  11,529L 

Wis.-News  (e),  1930  .  222,250  85,295  29,542  8,207  70,237  420,936  958,195 

1929 .  282,740  105,830  63,546  6,875  88.476  559,029  807,566 

GainorLoee  60,490  L  20,535  L  34,004  L  1,332  G  18,239  1.  138.093  L  150,629  G 

Total.  Sunday  (S),  1930  .  211,916  97,527  29,178  2,318  121,339  462,288  1,199,947 

1929  .  209,443  101,457  89,787  6,358  132,192  539.249  1,080,073 

Gainorlxw .  2,473 G  3.930  L  60,609  L  4,040  L  10,853  L  76,961  L  119,874  G 

Sentinel  (S).  1930  .  79,258  63,784  9,882  584  27,077  180,585  581,818 

1929  .  76.392  58,500  37,207  3,344  28,417  203,860  555.090 

Gainorlxes .  2,866  G  5.284G  27.325L  2,760L  1.340  L  23,275  L  26.728G 

Journal  (S),  1930  .  132,658  33,743  19,296  1,734  94,262  281,703  618,129 

1929 .  133,051  42,957  52,580  3,014  103.775  3.35..389  524.983 

GainorLoee .  393  L  9,214  L  33,284  L  1,280  1.  9,513  L  53,686  1.  93,146  0 


MINNEAPOLIS,  MINN.  " 

Retail  General  Total 

Paper  and  year  (Local)  (National)  .Automotive  Financial  ('lassiBed  advertieing  and  Edfl 

Total  (DS),  1930 .  1,204,932  309,924  119,200  54,589  521,751  2,250,380  3.961,371 

1929 .  1,413,562  394,645  218,710  84,340  576,257  2,729,417  3,700,313 

Gain  or  Loss .  208,630  L  84,721  1.  99,510  L  29,751  L  54,506  L  479,037  L  2610530 

ToUl  (D).  1930 .  1,063,623  265,277  96,265  46,969  356,561  1.868,597  2,583!8t2 

1929 .  1,249,293  341,485  119,807  80,032  423,562  2.256,082  2,549!919 

Gainorlxiee .  185,670  L  76,208  L  23,542  L  33,063  L  67,001  L  387,485  L  33|923(j 

Journal  (e),  1930  .  436,693  121,175  50,383  14,205  109,741  732,314 

1929  .  482,486  158,509  52,114  29,048  138,418  860,735  SOoisH 

Gain  or  Loss .  45,793  L  37,334  L  1,731  1.  14,843  L  28,677  L  128,421  L  19’930(; 

Tribune  (e),  1930  .  373,725  83,256  34,151  22,492  167,832  681.523  694.197 

1929  .  468,343  114,658  42,743  38,197  209,629  873.762  797.565 

GainorlxMS .  94,618  L  31,402  L  8,592  L  15,705  L  41,797  L  192,239  L  103,3«i, 

Star  (e),  1930  .  253,205  60,846  11,731  10,272  78,988  454,760  I.OO9.201 

1929  .  298,464  68,318  24,950  12,787  75,515  521,585  891,84(1 

Gain  or  Loss .  45,259  L  7,472  L  13,219  L  2,515  L  3,473  G  66,825  L  117.8410 

ToUl  Sunday  (S).  1930 .  141,309  44,647  22,935  7,620  165,196  381,783  1.377.529 

1929 .  164,269  53,160  98,903  4,308  152,695  473,3.35  1,150.394 

GainorLose .  22,960  L  8,513  L  75,968  L  3.312G  12.495G  91,552  L  227,1350 

Journal  (S),  1930  .  60.787  15,839  6,243  2.945  68,526  154,397  668,725 

1929  .  85,275  26,052  47,975  1,675  65,030  226,007  563,5n 

Gain  or  Loss .  24,488  L  10,213  L  41,732  L  1,270G  3,496G  71.610L  105,1520 

Tribune  (S),  1930  .  80,522  28,808  16,692  4,675  96,664  227.386  708,804 

1929  .  78,994  27,108  50,928  2,633  87,665  247,328  586,821 

Gainorixiss .  1,528G  1,700  G  34,236  L  2,042G  8.999G  19,942  L  121,983  0 

MONTGOMERY,  ALA. 

Total  (DS),  1930  .  362,958  132,015  56,789  4,391  70.565  633,327  1,178,222 

1929  .  456,630  135,188  96,833  14,160  87,196  798,469  1,279,3(» 

GainorLo* .  93,672  L  3,173  L  40,044  L  9,769  L  16,631  L  165,142  L  101,0841 

Total  (D),  1930 .  284,915  120,917  48.061  4,201  48,299  512,758  962.15 

1929  .  367,992  128,076  71,085  12,970  59,920  648,402  1,056,565 

GainorLoee .  83,077  L  7,159  L  23,024  1.  8,769  L  11,621  L  135.644  L  90.82U 

.Advertiser  (m),  1930 .  115,520  63,198  22,196  4.201  19,138  229,221  451,938 

1929  .  155,810  73,674  25,866  9,161  29,423  298,752  468,985 

Gainorlxies .  40,290  L  10,476  L  3,670  L  4,960  L  10,285  L  69,531  L  17,0481 

Journal-Times  (e),  1930 .  169,395  57,719  25,865  .  29.161  283,537  510,797 

1929  .  212,182  54,402  45,219  3,809  30,497  349,650  590.531 

Gainorlxw .  42,787  L  3,317G  19,354  L  3,809  L  1,336  L  66,113  L  79,8731 

ToUl  Sunday  (S).  1930 .  78,043  11,098  8,728  190  22,266  120,569  215.487 

1929  .  88,638  7,112  25,748  1,190  27,276  150,067  219.6S0 

GainorLose .  10,595  L  3,986  G  17,020  L  1,000  L  6,010  L  29,498  L  4.161 

•Advertiser  (S),  1930 .  78,043  11,098  8,728  190  22,266  120,569  215,487 

1929  .  88,638  7,112  25,748  1,190  27,276  150,067  219.6M 

Gainorlxw .  10,595  L  3,986  G  17,020  L  1,000  L  5,010  L  29,498  L  4,1531 

NASHVILLE,  TENN. 

Total  (DS),  1930  .  520,712  263,346  113,016  21,951  221,686  1,150,875  1,882.033 

1929  .  715,210  235,603  182,358  26,917  256,491  1,431,983  1,873.853 

Gainorlxw .  194,498  L  27,743  G  69,342  L  4,966  L  34.805  L  281,108  L  8.1801 

ToUl  (D),  1930 .  370,239  216,677  90,884  18,818  162,728  869,401  1,194.155 

1929  .  522,703  172,633  111,906  22,997  195,598  1,040,528  1,249.348 

Gainorlxw .  152.464  L  44,044  G  21,022  L  4,179  L  32,870  L  171,127  L  55,1931 

Banner  (e),  1930 .  143,720  98,840  37,815  7,235  62,726  353,998  633.901 

1929  .  240,398  104,282  57,840  8,484  81,376  499,496  683,349 

Gainorlxw .  %,678L  5,442  L  20,025  L  1,249  L  18,650  L  145,498  L  49.4421 

Tennessean  (m),  1930 .  226,519  117,837  53,069  11,583  100,002  515,403  560,249 

1929  .  282,305  68,351  54,066  14,513  114,222  541,032  565,999 

GainorLoee .  55,786  L  49,486  G  997  L  2,930  L  14,220  L  25,629  L  5,7501 

ToUl,  Sunday  (S),  1930 .  150,473  46,669  22,132  3,133  58.958  281,474  687,8n 

1929 .  192,507  62,970  70,452  3,920  60,893  391,455  624,505 

Gainorlxw .  42,034  L  16,301  L  48,320  L  787  L  1,935  L  109,981  L  63,330 

Banner  (S).  1930 .  68,507  13,847  10,609  1,198  26,705  120,866  358,358 

1929 .  110,763  38,982  36,733  2.243  30.007  219,387  304,811 

Gainorlxw .  42,256  L  25,135  L  26,124  L  1,045  L  3,302  L  98,521  L  53,5470 

Tennewean  (S),  1930  .  81.966  32,822  11,523  1,935  32,253  160,608  329,519 

1929  .  81,744  23,988  33,719  1,677  30,886  172,068  319,894 

Gainorlxw .  222  G  8,834  G  22,196  L  258  G  1,367  0  11,460  L  9.8250 

NEW  BEDFORD,  MASS. 

ToUl  (DS),  1930  .  392,262  94,281  81,508  14,910  84,64  1  690,640  2,024.252 

1929  .  5%,580  135,635  142,245  19,317  187,117  1.104.121  1,919,167 

GainorLoee .  204,318  L  41 ,354  L  60,737  L  4,407  L  102,476  L  413,481  L  105.0650 

ToUl  (D),  1930  .  355,357  88,723  74,335  13,022  75,907  630.382  1.497,450 

1929  .  555,489  132,208  113,954  17,066  178,615  1.020,559  1,524.294 

Gainorlxw .  200.132  L  43,485L  39,619  L  4,044  L  102,708  L  390.177  L  26,8441 

SUndard  (e),  1930 .  151,892  27,691  41,983  6,651  30,255  274,314  731.364 

1929  .  239,061  62,514  54,446  7,983  42,541  425,088 

Gainorlxw .  87,169  L  34,823  L  12,463  L  1,332  L  12,286  L  150.724  L 

Times  (e),  1930  .  203.465  61,082  32,352  6,371  45,652  356,068  766  * 

1929  .  316,428  69,694  59,508  9,083  136,074  595.521 

GainorLoee .  112,963  L  8,662  L  27, 156  L  2,712  L  90.422  L  239,453  L  39.*'' 

ToUl  Sunday  (S),  1930. ... .  36,905  5,558  7,173  1,888  8,734  60,258  * 

1929 .  41,091  3,427  28.291  2,251  8,502  83.562 

Gainorlxw .  4.186L  2.131G  21,118L  363  L  232  G  23,304  L  131.* 

SUndard  (S),  1930  .  36,905  5,558  7,173  1,888  8,734  60.258  526.^ 

1929  .  41,091  3,427  28,291  2,251  8,502  83.562  394.^ 

Gainorlxw .  4,186  L  2,131  G  21,118  L  363  L  232  G  23,304  L  131.* 

NEW  ORLEANS,  LA. 

ToUl  (DS),  1930 .  1,399,206  473,682  150,854  47,274  435,154  2,633,529  3  * 

1929  .  1,592,087  575,869  214,043  92,285  500,494  3,103,993  *•***'*. 

Gainorlxw .  192,881  L  102,187  L  63,189  L  45,011  L  65,340  L  470,464  L  21* 

ToUl  (D),  1930  .  1,052.957  436,211  119,299  42,078  302,739  2,068,435 

1929  .  1,235,955  512!890  119.756  81,094  366,230  2,425,156  2.751.* 

Gainorlxw .  182,998  L  76,679  L  457  L  39,016  L  63.491  L  356.721  L  IM-' 

Timts-Picayune  (m).  1930.  .  4.55,859  165,377  41,825  21,072  160.602  855,960 

1929  .  503,215  181,946  36,347  38,399  198,101  975.209 

Gainorlxw .  47,356  L  16,569  L  5,478  G  17,327  L  37.499  L  119,249  L  !«• 

Tribune  (m),  1930  .  111,031  82,224  17,542  6,362  52,003  349.155 

1929  .  170,745  107,949  21,134  15,115  61,492  445.496 

Gainorlxw .  59,714  L  25,725  L  3.592  L  8.753  L  9,489  L  96.341  L  17.»' 


august  linage  compared  with  1929 


NEW  ORLEANS — Continued 

Retail  General  Total  Newa 

(Local)  (National)  Automotive  Financial  Claeaified  advertiaing  and  EdtT 
294,474  100,063  33,87$  7,306  57,422  505,577  528,447 

334,319  119,914  41,719  13,604  66,291  591,353  482,468 

39,845  L  19,851  L  7,841  L  6,298  L  8,869  L  85,776  L  45,979  G 

191,593  88,547  26,054  7,338  32,712  357,743  695,390 

227,676  103,081  20,556  13,976  40,346  413,098  745,593 

36,083  L  14,534  L  5,498  G  6,638  L  7,634  L  55,355  L  50,203  L 

346,249  37,471  31,555  5,196  132,415  565,094  1,267,336 

356,132  62,979  94,287  11,191  134,264  678,837  1,115,325 

9,883  L  25,508  L  62,732  L  5,995  L  1,849  L  113,743  L  152,011  G 

172,515  20,684  18,878  2,416  93,880  315,246  554,564 

178,929  39,890  58,183  6,073  95,169  389,069  505,731 

6,414  L  19,206  L  39,305  L  3,657  L  1,289  L  73,823  L  48,833  G 

78,411  9,205  11,000  1,260  20,471  123,503  343,266 

73,572  8,180  18,188  2,808  18,579  128,696  266,780 

4,839 G  1,025  G  7,188  L  1,548  L  1,892 G  5,193  L  76,486 G 

95,323  7,582  1,677  1,520  18,064  126,345  369,506 

108,631  14,909  17,916  2,310  20,516  161,072  342,814 

8,308  L  7,327  L  16,239  L  790  L  2,452  L  34,727  L  26,692  G 


ion 


CunorLoes . 

gtttei  (e),  1930 . 

. . 

CjiiorLo* . 

Total,  Sunday  (S),  1930. 

1929  . 

Gain  or  Lon . 

Xiiae-Pio*!’*''* 

1929 . 

Gain  or  Loan . 

Itan-Tribune  (S),  1930. 

1929 . 

Gain  or  Lena . 

Staten  (S).  1930 . 

1929 . 

Gain  or  Loan . 


YJ  ESPITE  the  drought  which  aflfected  many  of  the  states 
in  the  agricultural  area,  and  reduced  the  acreage  on  corn, 
wheat,  oats,  and  other  small  grains,  the  Indiana  farmer  will 
not  suffer  to  any  appreciable  extent  in  comparison  with  other 
agricultural  areas.  The  corn  crops  will  probably  suffer  most. 
The  yield  of  winter  wheat  estimated  in  June  at  16  bushel  per 
acre,  is  now  reported  at  18  bushel,  and  the  quality  is  much 
higher  than  in  any  year  in  the  last  sixteen,  except  1926.  Oats 
are  better  than  expected  by  at  least  2  bushel  per  acre.  Rye, 
like  other  small  grains,  is  better  than  was  reported  early  in 
the  season. 

Truck  crop  farmers  are  having  a  good  year.  The  esti¬ 
mated  acreage  in  Indiana  of  important  truck  crops  for  canning 
and  shipment  to  market  is  much  higher  than  last  year,  as  listed 
below.  Indiana  is  the  leading  state  in  acreage  of  onions  and 
tomatoes. 

t'ROI*  1927  1928  1929  1939 

CalibaKe  .  1.350  2.240  .3,040  3,834 

Onions  8.100  8,310  8,400  9,630 

Snap  beans  830  1,800  .3,300  3,710 

Sneet  corn  17,010  27,390  38,300  44,273 

Curumbers  6,800  9,870  9,000  12,960 

Tomatoes  42,990  49,870  59,840  81,380 

All  in  all,  farmers  will  continue  to  enjoy  considerable 
spending  power  and  will  need  many  replacements  not  only 
for  the  farm,  hut  for  the  home  as  well, 

^  e  recommend  that  you  get  in  touch  with  the  newspapers 
listed  below  for  more  data  on  the  farmer’s  buying  power  in 
Indiana. 


Circu¬ 

lation 

5,122 

45,831 

33,478 

49,880 

141,1M 

11.5,155 

152,826 

24,353 

7,006 

24,162 

1.5,970 

4,176 

30,287 

28,858 

31,691 

43,051 

21,396 

6,583 

6,780 


**Columbus  Republican . 

Wayne  Journal-CJazetle. 
**Fort  Wayne  JournaKJazetle. , 
**Fort  Wayne  News-Sentinel... 

**lndianapoli8  News . 

**ln<liunapoli3  Star...' . 

**lndianapolis  Star . . 

•‘Lafayette  Journal  &  Courier 

ttLa  Porte  Herald-Argus . 

ttMuncie  Star . 

ttMuneie  .Star . . 

ttShelbyville  Democrat . 

ttSouth  Bend  News-Times.... 

ftSouth  Bend  News-Times . 

ttSouth  Bend  Tribune. ..  (S)  3( 

••Terre  Haute  Star-Post . 

••Terre  Haute  Star . 

••Vincennes  Commercial . 

••Vincennes  Commercial . 


....(E) 

....(S) 
....(E) 
....(E) 
. . .  ( .M ) 
....(S) 
(E&M) 
....(E) 
...(M) 
. . ..  (S) 
....(E) 
....(E) 
....(S) 
4.. .(E) 
(M&E) 
....(S) 
...(M) 
....(S) 


tt  Government  Statement,  April  1,  1930. 

••  A.  B.  C.  Publishers’  Statement,  March  31,  1930. 


(Continued  on  next  pacfe) 
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AUGUST 


Ptpcr  kod  year 

Total  (D).  1930 . 

1929 . 

Gaio  or  Loas . 

Gaiette  (e),  1930 . 

1929 . 

Gain  or  Loas . 


Total  (DB).  1930 . 

1929 . 

Gaio  or  Loaa . 

Total  fD),  1930 . 

1929 . 

Gain  or  lioea . 

Poet  Knquirer  (e),  1930 . 

1929 . 

Gain  or  Loaa . 

Tribune  (e),  1930 . 

1929 . 

Gain  or  Loaa . 

Total,  Sunday  (S).  1930 . 

1929 . 

Gain  or  Loan . 

Tribune  (8).  1930 . 

1929 . 

Gain  or  Loaa . 


Total  (DS).  1930 . 

1929 . 

Gain  or  Loas . 

Total  (D),  1930 . 

1929 . 

Gain  or  Loaa . 

Oklahoman  (m),  1930 . 

1929 . 

Gain  or  Loaa . 

Times  (e),  1930 . 

1929 . 

Gain  or  Loaa . 

Okla.  Nea-s  (e),  1930 . 

1929 . 

Gain  or  Loan . 

Total.  Sunday  (S),  1930 . 

1929 . 

Gain  or  Loas . 

Oklahoman  (8),  1930 . 

1929  . 

Gain  or  Loas . 


Total  (DS),  1930 . 

1929 . 

Gaio  or  Ixias . 

Total  (U),  1930 . 

1929 . 

Gain  or  Loaa . 

Bee-Nea-s  (e),  1930  . 

1929 . 

Gaio  or  Loas . 

WorW-Herald  (e),  1930 . 

1929 . 

Gain  or  Loaa . 

Total,  Sunday  (8),  1930 . 

1929 . 

Gain  or  Loas . 

Bee-News  (8),  1930 . 

1929 . 

Gain  or  Loss . 

WorM-HeraU  (8),  1930 . 

1929 . 

Gaia  or  Loss . 


News  (D),  1930 


Total  (DS),  1930 . 

1929 . 

Gain  or  Loas . 

Total  (D),  1930 . .  . 

1929 . 

Gain  or  Loaa . 

Bulletin  (e).  1930 . 

1929 . 

Gain  or  Loaa . 

Inquirer  (m),  1930 . 

1929 . 

Gain  or  Loaa . 

News  (e).  1930 . 

1929 . 

Gain  or  Loaa . 

Public  Ledger  (e),  1930 . 

1929 . 

Gain  or  Loaa . . 

Public  Ledger  (m),  1930. . , . 

1929 . 

Gain  or  Loaa . 


LINAGE  COMPARED  WITH  1929 


NIAGARA  FALLS,  N.  Y. 


Retail 

General 

Total 

News 

(Local) 

(National)  Autonotive 

Financial 

ClaasiOed 

advertising 

and  EdtT 

405,852 

54,401 

51,669 

6,667 

49,065 

582,549 

802,381 

481,918 

76,070 

89,235 

10,272 

69,444 

737,864 

876,681 

76,066  L 

21,669  L 

37,566  L 

3,605  L 

20,379  L 

155,315  L 

74,300  L 

405,852 

54,401 

51,669 

6,667 

49,065 

582,549 

802,381 

481,918 

76,070 

89,235 

10,272 

69,444 

737,864 

876,681 

76,066  L 

21,669  L 

37,566  L 

3,605L 

20,379  L 

155,315  L 

74,300  L 

OAKLAND,  CAL. 

1,068,933 

221,167 

95,297 

33,597 

503,212 

1,995,006 

3,101,517 

1,434,729 

259,318 

156,098 

55,612 

554,886 

2,487,893 

3,187,972 

345,796  L 

38,151  L 

60,801 L 

22,015  L 

51,674  L 

492,887  L 

86,455  L 

954,997 

209,728 

72,204 

31,981 

401,047 

1,720,557 

2,355,691 

1,274,868 

243,325 

91,901 

53,148 

461,742 

2,151,660 

2,556,2^ 

319,871  L 

33 ,597  L 

19,697 L 

21,167  L 

60,695  L 

431,103  L 

200.529  L 

467,215 

84,651 

30,412 

15,633 

119,121 

740,618 

1,001,378 

626,663 

94,367 

41,955 

20,767 

147,430 

933,886 

1,123,773 

159,448 L 

9.716L 

11,543  L 

5,134  L 

28,309  L 

193,268  L 

122,395  L 

487.782 

125,077 

41,792 

16,348 

281 ,926 

979,939 

1,354,313 

648,205 

148,958 

49,946 

32,381 

314,312 

1,217,774 

1,432.447 

160,423  L 

23,881  L 

8,154  L 

16,033  L 

32,386 L 

237.835  L 

78,134 L 

133,936 

11,439 

23,093 

1,616 

102,165 

274,449 

745,826 

159,861 

15,993 

64,197 

2,464 

93,144 

336,233 

631,752 

25,925  L 

4,554  L 

41,104L 

848  L 

9,021 G 

61,784  L 

114,074 G 

133,936 

11,439 

23,093 

1,616 

102,165 

274,449 

745,826 

159,861 

15,993 

64,197 

2,464 

93,144 

336,233 

631,752 

25,925  L 

4,554  L 

41,104 L 

848  L 

9,021 G 

61,784  L 

114,074 G 

OKLAHOMA  CITY, 

OKLA. 

858,139 

335,678 

130,623 

37,886 

391,173 

1,768,036 

2,204,881 

904,180 

379,122 

277,791 

52,528 

437,476 

2,053,834 

2,220,753 

46,041 L 

43,444  L 

147,168  L 

14,642  L 

46,303 L 

285,798  L 

15,872 L 

745,579 

300.526 

114,611 

28,629 

331,403 

1,534,477 

1,819,231 

795,907 

339,185 

231,503 

44,651 

378,655 

1,792,628 

1,822,452' 

50,328  L 

38,659  L 

116,892  L 

16,022 L 

47,252 L 

258,151 L 

3,221  L 

229,639 

100,412 

37,888 

7,418 

127,351 

509,418 

630,976 

209,573 

127,874 

60,602 

14,022 

143,173 

557,471 

625,027 

20,066G 

27,462  L 

22,714  L 

6,604  L 

15,822 L 

48,053 L 

5,949 G 

263,961 

117,017 

38.452 

10,613 

128,122 

560,347 

609,477 

325,709 

148,T53 

74,783 

15,681 

142,220 

707,412 

600,245 

61,748 L 

31,736  L 

36,331 L 

5,068L 

14,098  L 

147.065  L 

9,232  G 

251 ,979 

83,097 

38,271 

10,598 

75,930 

464,712 

578.778  J 

260,625 

62,558 

96,118 

14,948 

93,262 

527,745 

597,180 

8.646  L 

20,539 G 

57,847 L 

4,350  L 

17,332  L 

63,033 L 

18,402  L 

112,560 

35,152 

16,012 

9,257 

59.770 

233,559 

385,650 

108,273 

39,937 

46,288 

7,877 

58,821 

261,206 

398,301 

4,287G 

4,785  L 

30,276 L 

1.380G 

949  G 

27,647 L 

12,651  L 

112,560 

35,152 

16,012 

9,257 

59,770 

233.559 

385,650 

108,273 

39,937 

46,288 

7,877 

58.821 

261,206 

398,301 

4,287 G 

4.785  L 

30,276  L 

1,380G 

949  G 

27,647 L 

12,651  L 

OMAHA,  NEB. 

773,842 

306,005 

95,833 

20,101 

253,567 

1,461,024 

2,923,978 

767,880 

313,837 

168,126 

30,658 

294,614 

1,589,271 

2,613,376 

5,962  G 

7,832  L 

72,293  L 

10,557 L 

41,047L 

128,247  L 

310,602  G 

599,819 

210,103 

66,199 

15,353 

166,951 

1,070,027 

1,791,264 

591,576 

231,035 

93,604 

25,588 

208,223 

1,164,182 

1,635,600 

8.243  G 

20,932  L 

27,405  L 

10,235  L 

41,272  L 

94, 155  L 

155,664 G 

245,440 

86,638 

18,190 

4,941 

57,072 

420,397 

945,014 

212,002 

85.083 

29,296 

9,374 

73,530 

423,421 

807,308 

33,438  G 

1,555  G 

11,106L 

4,433  L 

16,458  L 

3,024 L 

137,706|G 

354,379 

123,465 

48,009 

10,412 

109,879 

649.630 

846,250 

379,574 

145,952 

64,308 

16,214 

134,693 

740,761 

828,292 

25,195  L 

22,487 L 

16,299  L 

5,802  L 

24,814  L 

91,131L 

17,958  G 

174,023 

95,902 

29,634 

4,748 

86,616 

390,997 

1,132,714 

176,304 

82,802 

74,522 

5,070 

86,391 

425,089 

977,776 

2,281  L 

13.1(I0G 

44,888  L 

322  L 

225  L 

34,092 L' 

'*  154,938  G 

62,179 

69,115 

10,680 

1,532 

28,246 

171,803 

388,724 

54,866 

54,933 

27,934 

624 

27,968 

166,325 

548,970 

7,313 G 

14,182G 

17,254  L 

908G 

278  L 

5,478 G 

39,754  G 

111,844 

26,787 

18,954 

3,216 

58,370 

219,194 

543,990 

121,438 

27,869 

46,588 

4,446 

58,423 

258,764 

428,806 

9,594 L 

1,082  L 

27,634 L 

1,230  L 

53L 

39,570 L 

115,I84G 

PERTH  AMBOY, 

N.  J. 

265,804 

37,752 

39,105 

10,961 

44,185 

410,766 

590,802 

PHILADELPHIA, 

PA. 

2,292,311 

723,580 

302,044 

121,577 

811,715 

4,384,929 

7,210.981 

2,429,169 

830,262 

466,417 

239,579 

1,036,661 

5,119,879 

7,074,960 

136,858 L 

106,682  L 

164,373  L 

118,002L 

224,946  L 

734,950 L 

136,021 G 

1,821,276 

620,056 

274,137 

120,730 

634,356 

3,579,085 

5,243,338 

2,078,508 

725,335 

345,801 

236,671 

827,668 

4,331,715 

5,508,477 

257,232 L 

105,279 L 

71,664  L 

115,941 L 

193,312L 

752,630 L 

265,139 L 

612,730 

209,785 

83,118 

14,597 

209,378 

1,132,464 

845,725 

729,562 

224,422 

133,787 

22,058 

257,825 

1,369,477 

901,461 

116,832  L 

14,637  L 

50,669  L 

7.461 L 

48,447 L 

237,013  L 

55.736  L! 

246,027 

97,828 

40,092 

16,995 

151,779 

561,255 

982,466 

336,437 

127,516 

52,438 

42,928 

223,992 

810,838 

1,038,180 

90,410  L 

29,688  L 

12,346 L 

25,933  L 

72,213  L 

249,583  L 

55,714 L 

300,790 

62,353 

6,793 

651 

6,578 

404,307 

505,500 

299,164 

50,312 

18,463 

1,883 

13,458 

436,767 

541,301 

1,626G 

12,041 G 

11,670  L 

1,232  L 

6,880  L 

32,460 L 

35,801  L 

300,151 

120,346 

57,374 

38,946 

80,066 

616,384 

941,281 

327,018 

149,021 

79,118 

74,633 

145,056 

776,515 

947,074 

26,867  L 

28,675  L 

21,744  L 

35,687 L 

64.690L 

159,131 L 

5.793  L 

167,936 

68,996 

54,177 

42,250 

70,591 

421,220 

1,042,249 

187,966 

99,991 

44.313 

80,730 

112,046 

538,559 

1,169,570 

20,080  L 

30,995  L 

9,864  G 

38,480 L 

41,455  L 

117,339 L 

127,321 L 

OAKLANDf 

SHOPPERS 

READ 

THE  TRIBUNE 

\^IETHER  they’re  buying  food  or  automo¬ 
biles,  jewelry,  clothes  or  household  goods, 
shoppers  of  the  Oakland  Market  turn  to  the 
Tribune  to  make  their  selections.  This  is 
jiroved  by  advertising  figures  for  the  6rst 
eight  months  of  this  year,  which  show  that 
the  Tribune  led  the  second  Oakland  paper 
in  every  classification  except  legal. 

The  reason  for  such  overwhelming  predom¬ 
inance  is  the  fact  that  the  Tribune  carries 
more  news  and  editorial  features  than  any 
other  newspaper  in  Northern  California, 
and  that  it  thoroughly  covers  the  Oakland 
Market  of  half  a  million  population. 

Here  is  the  advertising  picture  for  the  first 
eight  months  of  1930  in  tliis  prosperous 
market : 

TRIBUNE  Second  Paper 

Classified  .  3,073.532  lines  963,704  lines 

National  .  1,563,492  “  775,334  “ 

Local  Display  6.159.664  “  4,538.428  “ 

Total  . 10,796,688  “  6,277,466  “ 

Member  Audit  Bureau  of  Circulation 
Member  One  Hundred  Thousand  Group 


In  planning  your  advertising  programs,  do  not 
overlook  Oakland,  the  Pacific  Coast’s  third 
largest  market.  The  leading  newspaper  in  this 
field,  both  in  circulation  and  advertising,  is  the 


txclustve  ^sAstocialcd  —  . 

(®aklanli»?(rnbum 


OAKLAND,  CAUFORMA 

National  Representatives 

WILLIAMS,  LAWRENCE  &  CRESMER  COMPANY 

New  York  Chicago  San  Francisco  Los  Angeles 
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august  linage  comparisons  for 

PHILADELPHIA— Continued 


Paper  and  year 

geend  Wi  193® . 

. . 

Qeinor  Loan . 

Total  (8).  1930 . 

. . 

Gainorloa* . 

laqaitat  (S),  1930 . 

1929 . 

GainorLoea . 

Poblie  Ledj'f  *0^®' 

1929  . 

GainorLoes . 

Ewcrd  (8).  1930 . 

1929  . 

Gain  or  Loan . 


Total  (DS).  1930 . 

1929 . 

GainorLoaa . 

Total  (D).  1930 . 

1929 . 

Gain  or  Loaa . 

Kopoblican  (m),  1930 . 

. . 

GainorLoaa . 

Gaietle  (e).  1930 . 

1929 . 

GainorLoea . 

Total  Sundays  (S),  1930. . . . 

1929 . 

GainorLoea . 

Eopnblican  (S),  1930 . 

1929 . 

Gain  or  Loaa . 

ToUl  (DS),  1930 . 

1929 . 

GainorLoea . 

ToUl(D),  1930 . 

1929 . 

Gain  or  Loaa . 

PoaU;a.-.ette  (m),  1930 . 

1929 . 

GainorLoes . 

Praa  (e),  1930 . 

1929 . 

Gain  or  Loss . 

Son-Telofraph  (e),  1930 . 

1929 . 

GainorLoes . 

Total  Sundays  (S),  1930 . 

1929 . 

Gain  or  Ixiae . 

fr(ai(9),I930 . 

1929  . 

Gain  or  Loss . 

Sua-Telferaph  (S),  1930 . 

1929 . 

Gain  or  Loss . 


Total  (DS),  1930 . 

1929 . 

Gain  w  Lose . 

Total  (D),  1930 . 

1929 . 

Gain  or  Leas . 

(Vefonian  (m),  1930 . 

1929 . 

Gain  or  Loos . 

Journal  (e),  1930 . 

1929 . 

Gain  or  Lose . 

Xa*!  (a),  1930 . 

1929 . 

Gain  or  Lose . 

Telreram  (e),  1930 . 

1929 . 

GainorLoes . 

Total  Sundays  (8),  1930  . . . 

1929 . 

Gain  or  Lose . 

(WinianCS),  1930 . 

1929 . ■ . 

Cain  or  Loaa . 

J«»nial  (8),  1930 . 

1929 . 

Gain  or  Lon . 

Total  (D6),  1830.... 

1929 . 

Gain  or  Lon . 

Total  (D),  1930 

1929 . 

GtinorLna . 

(a),  1930 . 

1929 .  ■■ 

GainorLcn . 

Jotiml(B).  1930.., 

1929 . 

Gant  cr  Lon . 


Retail 

General 

Total 

News 

(Local) 

(Kational)  .Automotive 

Financial 

ClaraiSed 

advert  iaing 

and  Edt'l 

193,643 

60,748 

•  32,583 

7,291 

115,964 

443,455 

926,117 

198,361 

74,073 

17,682 

14,439 

75,291 

400,559 

910,891 

4,719  L 

13,325 L 

14,9010 

7,148L 

40,673  0 

42,896  0 

15,226  0 

471,035 

103,524 

27,907 

847 

177,359 

805,844 

1,967,643 

350,661 

104,927 

130,616 

2,908 

208,993 

788,164 

1,566,483 

120,374  0 

1.403  L 

92,709 L 

2,061  L 

31,634  L 

17,680  0 

401,160  0 

243,032 

37,839 

10,151 

340 

102,003 

393,425 

670,337 

304,851 

47,629 

50,877 

1,131 

122,876 

427,364 

558,289 

38,1810 

9,790  L 

40,726 L 

791  L 

20,873 L 

33,939 L 

112,048  0 

81,598 

41,836 

13,152 

466 

37,019 

189,313 

638,979 

84,349 

42,000 

55,797 

1,183 

56,202 

239,566 

520,271 

2,751  L 

164  L 

42,645 L 

717  L 

19,183L 

50,253  L 

118,708  0 

146,405 

23,849 

4,604 

41 

38,337 

223,106 

658,327 

61,461 

15,298 

13,942 

594 

29,915 

121,234 

487,923 

84,944  0 

8,5510 

9,338 L 

553  L 

8,422  0 

101,872  0 

170,404  0 

PHOENIX,  ARIZ. 


622,328 

148,481 

110,893 

36,280 

211,420  1 

,135,536 

1,173.354 

793,027 

161,649 

210,665 

28,757 

269,738  1 

.478,644 

1,745,966 

170,699  L 

13,168  L 

99,772  L 

7,523  L 

58,318  L 

343,108  L 

27,388  0 

560,188 

134,221 

81,948 

32,767 

179,937 

985,461 

1.372.898 

719,912 

156,573 

151,586 

26,237 

231,000  1 

.299,713 

1,395,276 

159,724  L 

22,352  L 

69,638  L 

6,530  0 

60,063  L 

314.252  L 

22,378  L 

346.933 

84,538 

46,493 

17,796 

125,959 

626,001 

780,492 

427,079 

93,807 

73,352 

14,660 

161,501 

778,632 

780,352 

80,146  L 

9,269  L 

26,859  L 

3,136  0 

35,542  L 

152,631  L 

140  0 

213,255 

49,683 

35,455 

14,971 

44,978 

359,460 

592,406 

292,833 

62,766 

78,234 

11,577 

69,499 

521,081 

614,924 

79,578  L 

13,083  L 

42,779  L 

3,394  0 

24,521  L 

161,621  L 

22,518  L 

62,140 

14,260 

28,945 

3,513 

40,483 

150,075 

400,456 

73,115 

5,076 

59,079 

2,520 

38,738 

178,931 

350,690 

10,975  L 

9,1840 

30,134  L 

993  0 

1,745  0 

28,856  L 

49,766  0 

62,140 

14,260 

28,945 

3,513 

40,483 

150,075 

400,4.56 

73,115 

5,076 

59,079 

2,520 

38,738 

178,931 

350.690 

10,975  L 

9,184  0 

30,134  L 

993  0 

1,745  0 

28,856  L 

49,766  0 

PITTSBURGH, 

PA. 

,784,507 

424,002 

250,335 

71,369 

4.55,165  ; 

1,088,854 

4,652,206 

,920,862 

551,856 

329,500 

98,171 

562,045  5 

t.. 594, 475 

4,564,193 

136,3,55  L 

127,854  L 

79,165  L 

26,802  L 

106,880  L 

505,821  L 

88.013  0 

,522,779 

330,174 

213,941 

68,994 

298,022  : 

1,536,968 

3,195,851 

,648,762 

442,986 

223.347 

95,271 

399,409  ! 

1,941,668 

3,471,436 

125,983  L 

112,812  L 

9,406  L 

26,277  L 

101 ,387  L 

404,200  L 

275.585  L 

248,7.58 

82,139 

66,077 

35.064 

61,028 

517,8,56 

1,086,418 

298,846 

101 ,058 

90,654 

51,067 

86,261 

665,854 

1,177,116 

50,088  L 

18,919  L 

24,577  L 

16,003  L 

25,233  L 

147,998  L 

90.700  L 

703.163 

165.919 

86,287 

20,376 

162,941 

1,178,650 

963.582 

804,763 

216,843 

78,364 

26.233 

217.976 

1,384,471 

1,121,400 

101,600  L 

,50.924  L 

7.923  0 

5.8,57  L 

55,035  L 

205,821  L 

157,818  L 

570,8.58 

82,116 

61.577 

13,554 

74,053 

840,462 

1,145,853 

545,153 

125,085 

54,329 

17,971 

95,172 

891,343 

1,172,920 

25,705  0 

42,969  L 

7,248  0 

4,417  L 

21,119  L 

50,881  L 

27,067  L 

261,728 

93,828 

36,394 

2,375 

157,143 

551,686 

1,456,355 

272,100 

108,870 

106,153 

2,900 

162,636 

852,807 

1,092,757 

10,372  L 

15,042  L 

69,759  L 

525  L 

5,493  L 

101,121  L 

363,598  0 

143,592 

25,946 

12,274 

1,299 

105,682 

288,981 

738.167 

158,712 

40,671 

55,275 

1,773 

107,432 

.363,974 

680,643 

15,120  L 

14,725  L 

43,001  L 

474  L 

1,750  L 

74,993  L 

57,524  0 

118,1.36 

67,882 

24,120 

1,076 

51,461 

262,705 

718,188 

113,388 

68,199 

50,878 

1,127 

55,204 

288,833 

412,114 

4,748  0 

317  L 

26,758  L 

51  L 

3,743  L 

26,128  L 

306,074  0 

PORTLAND,  ORE. 


,266,696 

364,272 

105,. 569 

75,670 

536,692 

2,3.50,944 

3,.561.906 

,385,949 

435,2.54 

219,548 

71,878 

586,312 

2,704,458 

3,447,663 

119,2.53  L 

70,982  L 

113,979  L 

3,792  0 

49,620  L 

353,514  I, 

114,243  0 

.127,751 

337,290 

70,68.5 

68,1.59 

384,324 

1,990,013 

2,610,278 

,242,338 

377.200 

121.707 

67,325 

441,4.34 

2.255.304 

2,6.59,318 

114,587  L 

39,910  L 

51,022  L 

8,34  0 

57,110  L 

265,291  I, 

49,040  L 

208,053 

106,143 

29,153 

30,699 

171, .576 

.546,546 

746,979 

256,278 

145,156 

42,691 

32,819 

206,912 

686,.549 

728,757 

48,225  L 

39.013  L 

13,538  L 

2,120  L 

35,336  1, 

140,003  L 

18,222  0 

362,549 

123,866 

24,990 

20,647 

107,18.5 

639,309 

710,261 

346,309 

135,432 

36,662 

18,482 

131,967 

669,469 

732,909 

16,240  0 

11,566  L 

11,672  L 

2,1650 

24,782  L 

30,160  L 

22,648  L 

228,302 

59,125 

9,948 

7,880 

45,437 

3.50,946 

485,004 

257,764 

53,714 

18,840 

5.217 

34,699 

370.936 

510,375 

29,462  L 

5,411  0 

8,892  L 

2,663  0 

10,738  0 

19,590  I, 

25,371  L 

328,847 

48,156 

6,594 

8,933 

60,126 

453,212 

668,034 

381 ,987 

42,898 

23,514 

10,807 

67.856 

528,3.50 

687,277 

53,140  L 

5,258  0 

16,920  L 

1,874  L 

7,730  1, 

75,138  1, 

19,243  L 

138,945 

29,982 

.34,884 

7,511 

152, .368 

360.931 

951,628 

143,611 

58,054 

97,841 

4,553 

144,878 

449.1.54 

788,345 

4,666  L 

31,072  L 

62,957  L 

2,958  0 

7.490  0 

88,223  L 

163,283  0 

97,263 

22,161 

27,582 

4,286 

100,678 

252,211 

515,496 

94,950 

41,800 

52,956 

3,172 

95,364 

288..364 

430,122 

2,313  0 

19,639  L 

25,374  L 

1,1140 

5,314  0 

36,153  L 

85,374  G 

41,682 

4,821 

7,302 

3,225 

51,690 

108,720 

436,132 

48,661 

16,254 

44,885 

1,381 

49,514 

160,790 

358,233 

6,979  L 

11,433  L 

37,583  L 

1,844  0 

2,176  0 

52,0701, 

77,909  0 

PROVIDENCE,  R.  I. 


1,013,702 

253,001 

158,930 

81,459 

394,256 

1,974.036 

3,769,234 

1,068,566 

308.806 

219,212 

107,489 

454,648 

2.183,963 

3,661,616 

54,864 

L 

55,805 

L 

60,282 

L 

26,030  L 

60,392  L 

209,027  L 

107,618 

0 

889.502 

230,216 

126,403 

77,717 

345.553 

1,741,466 

2,705,668 

931,919 

280,766 

149,243 

102,787 

410,312 

1,899,276 

2,729,122 

42,417 

L 

50.550 

L 

22,840 

L 

25,070  L 

64,759  L 

157,810  L 

23,454 

L 

543,818 

139,859 

77,897 

32,796 

166,393 

965,778 

955,197 

606,524 

169,541 

87,612 

38.051 

199,519 

1,104,585 

920,778 

62,706 

L 

29,682 

L 

9,715 

L 

5,255  L 

33,126  L 

138,807  L 

34,419 

0 

117,743 

46,063 

21,092 

32,933 

168,977 

407,720 

945,472 

113,712 

58,138 

36,084 

52,370 

200,287 

475,327 

1,037,116 

4,031 

0 

12,075 

L 

14,992 

L 

19,437  L 

31.310  L 

67,607  L 

91,644 

L 

NEWSPAPERS  IN  PRINCIPAL  CITIES 


PROVIDENCE— Continued 


Retail 

General 

Total 

New 

Paper  and  year 

(Local)  (National)  .Automotive 

Financial 

Classified  i 

advertising 

and  Edt'l 

News-Tribune  (e),  1930 . 

227,941 

44,294 

27,414 

11,988 

10.183 

367,968 

804,999 

1929 . 

211,683 

53,087 

25,547 

12,366 

10,506 

319,364 

771,228 

Gain  or  Loss . 

16,258  G 

8,793  L 

1,867  0 

378  L 

323  L 

48,604  G 

33,771  G 

ToUl  (S),  1930 . 

124,200 

22,785 

32,527 

3.742 

48.703 

232,570 

1.063,566 

1929 . 

136,647 

28,040 

69,969 

4,702 

44,336 

283,787 

932,494 

Gain  or  Loaa . 

12,447  L 

5,255  L 

37,442  L 

960  L 

4,367  0 

51,217  L 

131,072  0 

Journal  (S),  1930 . 

105,541 

21,591 

30,743 

3,522 

46,755 

208,243 

699,409 

1929 . 

118,911 

27,897 

59,649 

4,702 

42,502 

253,661 

556,913 

Gain  or  Loss . 

13,370  L 

6,306  L 

28,906  L 

1,180L 

4,253  0 

45,418  L 

142,496  G 

News-Tribune  (S),  1930 . 

18.659 

1,194 

1,784 

220 

1,948 

24,327 

364,157 

1929 . 

17,736 

143 

10.320 

1,834 

30,126 

375,581 

Gain  or  Loss . 

923  0 

1,051 G 

8,536  L 

220  0 

114  0 

5,799  L 

11,424  L 

READING,  PA. 

Total  (DS).  1930 . 

624,847 

119,674 

106,487 

41,388 

188,379 

1,112,469 

1,461,527 

1929 . 

691,182 

213,300 

193,688 

39.025 

215,688 

1,381,592 

1,450,371 

Gain  or  Loss . 

66,335  L 

93,626  L 

87,201  L 

2,363  0 

27,309  L 

269,123  L 

11,156  0 

Total  (D),  1930 . 

588,104 

114,728 

97,872 

40,984 

168,080 

1,041,192 

1,266,922 

1929 . 

648,400 

203,223 

158,388 

37,810 

196,152 

1,272,535 

1,301,136 

Gain  or  Loss . 

60,296  L 

88,495  L 

60,516  L 

3,174  G 

28,072  L 

231,343  L 

34,214  L 

Eagle  (e),  1930 . 

278,863 

72,866 

48,468 

23,871 

83,715 

527,447 

555,417 

1929 . 

325,752 

132,191 

78,965 

19,000 

101,935 

676,898 

608,871 

Gain  or  Loss . 

46,889  L 

59,325  L 

30,497  L 

4,871  G 

18,220  L 

149,451 L 

53,454  L 

Times  (m),  1930 . 

309,241 

41,862 

49,404 

17,113 

84,365 

513,745 

711,505 

1929 . 

322,648 

71,032 

79,423 

18,810 

94,217 

595,637 

692,265 

Gain  or  Loss . 

13,407  L 

29,170  L 

30,019  L 

1,697  L 

9,852  L 

81 .892  L 

19,240  G 

Total  (S).  1930 . 

36,743 

4,946 

8,615 

404 

20,299 

71,277 

194,605 

1929 . 

42,782 

10,077 

35,300 

1,215 

19,536 

109,057 

149,235 

Gain  or  Loss . 

6,039  L 

5,131  L 

26,685  L 

811  L 

763  0 

37,780  L 

45,370  0 

Eagle  (S),  1930 . 

36,743 

4,946 

8,615 

404 

20,299 

71,277 

194,605 

1929 . 

42,782 

10,077 

35,300 

1,215 

19,536 

109,057 

149,235 

Gain  or  Loss . 

6,039  L 

5,131  L 

26,685  L 

811  L 

763  0 

37,780  L 

45,370  0 

RICHMOND,  VA. 

Total  (DS),  1930 . 

810,378 

187,204 

127,111 

56,951 

354,382 

1,555,257 

1,918,914 

1929 . 

9t)(i,535 

258,579 

146,647 

59,768 

393,348 

1,845,513 

2,090,883 

Gain  or  Loss . 

156,157  L 

71,375  L 

19,536  L 

2,817  L 

38,966  L 

290,256  L 

171,969  L 

Total  (D).  1930 . 

662,544 

172,531 

118,720 

48,774 

300,645 

1,322,410 

1,549,833 

1929 . 

779,040 

231,066 

109,647 

53,360 

341,842 

1,5.34,642 

1,734,361 

Gain  or  Lees . 

116,496  L 

58,535  L 

9,073  G 

4,586  L 

41,197  L 

212,232  L 

184,528  L 

News-Leader  (e),  1930 . 

426,080 

104,191 

75,539 

27,279 

170,093 

805,394 

830,372 

1929 . 

520,777 

143,542 

79,171 

27,117 

193,557 

971,102 

994.977 

94,697  L 
236.464 

39,351  L 

3,632  L 

162  0 

23,464  L 
130,552 

165,708  L 

164,605  L 
719,461 

Times- Dispatch  (m)  1930. . . 

68,340 

43,181 

21,495 

517,016 

1929 . 

2.58,263 

87,524 

30,476 

26,243 

148,285 

563,540 

739,384 

Gain  or  Loss . 

21,799  L 

19,184  L 

12,705  G 

4,748  L 

17,733  L 

46,524  L 

19,923  L 

Total  (S),  1930 . 

147,8,34 

14,673 

8,391 

8,177 

53,737 

232,847 

369,081 

1929 . 

187,495 

27,513 

37,000 

6,408 

51..50«i 

310,871 

356,522 

Gain  or  Loss . 

.39,661  L 

12,840  L 

28,609  L 

1,769  0 

2,231 G 

78,024  L 

12,559  0 

Times-Diapiitch  (e),  1930 — 

147,834 

14,673 

8,391 

8,177 

53,737 

232,847 

369,081 

1929 . 

187,495 

27,513 

37,000 

6,408 

51,506 

310.871 

356,522 

Gain  or  Loss . 

39,661  L 

12,840  L 

28,609  L 

1,769  0 

2,2310 

78,024  L 

12,559 G 

ROCHESTER,  N 

.  Y. 

Total  (DSt,  19.30 . 

1,2,34,213 

3.39,336 

233,321 

70,076 

470,391 

2,480,254 

3,920,986 

1929 . 

1,463,135 

390,751 

330,712 

156,585 

513,236 

2,961,554 

4,145,367 

Gain  or  Loss . 

228,922 L 

51,415  L 

97,391 L 

86,509  L 

42,845  L 

481, . 300  L 

224,381 L 

Total  (D),  1930 . 

1,081,769 

259,687 

iy4,y,»9 

66,359 

350,844 

2,086,134 

2,937,082 

1929 . 

1,304,813 

308,648 

228,275 

151,015 

393,202 

2,492,987 

3,238,.302 

Gain  or  Loss . 

223,044 L 

48,957 L 

33,276  L 

84,656 L 

42,3.58  L 

406,849  L 

301,220  L 

Democrat  Chronicle  (m),  1930  322,705 

68,681 

75,340 

26,207 

224,772 

719,252 

932,719 

1929 . 

343,954 

74.047 

78,644 

62,548 

249,023 

812,924 

1,044,249 

Gain  or  Loss . 

21,189  L 

5,364  L 

3,304  L 

36,341 L 

24,251  L 

93,670 L 

111,530L 

Journal  (e),  1930 . 

262,002 

67,687 

43,690 

11,289 

67,521 

581,187 

877,569 

1929 . 

359,794 

64,614 

39,811 

30,908 

58,595 

651,505 

948,391 

Gain  or  Loss . 

97,792 L 

3,073  O 

3,879  0 

1 ,969  L 

8,926  0 

70,318  L 

70,822  L 

Timee-l'nion  (e),  1930 . 

497,002 

123,319 

75,969 

28,863 

58,551 

78.5,695 

1,126,794 

1929 . 

601,065 

169,987 

109,820 

57,559 

85,584 

1,028,558 

1,245,662 

Gain  or  Loss . 

104,063  L 

46,666  L 

33,851  L 

28,696  L 

27,033  L 

242,861  L 

118,868  L 

Total.  ( S).  1930 . 

152,444 

79,649 

38,322 

3,717 

119,547 

394,120 

983,904 

1929 . 

158,322 

82,103 

102,437 

5,570 

120,034 

468,567 

907,065 

Gain  or  Loss . 

5.878  L 

2,454  L 

64,115  L 

1,853  L 

487  L 

74,447 L 

76,839  0 

Democrat  Chronicle  (S),  193C 

1  105,826 

18,632 

19,948 

2,505 

97,332 

244,571 

441,463 

1929 . 

84,810 

29,430 

58,662 

4,109 

93,340 

270,452 

437,769 

Gain  or  Loss . 

21,0160 

10,798  L 

38,714  L 

1,604  L 

3,992  0 

25,881 L 

3,694  0 

American  (S),  1930 . 

46,618 

61,017 

18,374 

1,212 

22,215 

149,549 

542,441 

1929 . 

73,512 

52,673 

43,775 

1,461 

26,694 

198,115 

469,296 

Gain  or  Loss . 

26,894  L 

8,344  0 

8,344  0 

249  L 

4,479  L 

48,566  L 

73,145  0 

ROCKFORD,  ILL. 

Total  (DS),  1930 . 

827,876 

222,500 

128,453 

26,889 

315,850 

1,545,209 

2,161,800 

1929 . 

1,177,739 

233.776 

179,874 

53,567 

370,123 

2,027.873 

2,339,479 

Gain  or  Loss . 

349,863  L 

11,276L 

51,421L 

26,678  L 

54,273  L 

482,664  L 

177,679  L 

Total,  (D).  1930 . 

733,580 

213,914 

119,946 

23,137 

278.750 

1,392,968 

1,901,583 

1929 . 

1,098,076 

221,701 

151,961 

48,466 

340,399 

1,873,341 

2,131,532 

GainorLoaa . 

364,496 L 

7,787 L 

32,015  L 

25,329  L 

61, 649 L 

480,373  L 

229,949  L 

Register-Gaaette  (e),  1930... 

330,565 

72,653 

43,885 

9,709 

122,510 

588,245 

780,494 

1929 . 

505,826 

83,617 

53,625 

16,161 

140,951 

806,194 

879,660 

Gain  or  Loss . 

175,261  L 

10,964  L 

9,740  L 

6,452  L 

18.441 L 

217,9491. 

99,I66L 

Star  (m),  1930 . 

116,944 

63,886 

38,538 

8,609 

87,805 

322,402 

480,569 

1929 . 

199,959 

70,717 

24,790 

10,647 

105,256 

414,067 

617,031 

Gain  or  Loss . 

83,015  L 

6,831 L 

13,748  0 

2,038 L 

17,451  L 

91,655  L 

136,462  L 

Republic  (e),  1930 . 

286,071 

77,375 

37,523 

4,819 

68,435 

482,321 

640,520 

392,291 

67,367 

73,546 

21,658 

94,192 

663,090 

634,841 

Gail  or  Loss . 

106,220L 

10,008  0 

36,023  L 

16,839  L 

25,757  L 

170,769  L 

5,679  0 

Total,  (8).  1930  . 

94,296 

8,586 

8,507 

3,752 

37,100 

152,241 

260,217 

1929 . 

79,663 

12,075 

27,913 

5,101 

29,724 

154,532 

207,947 

Gain  or  Loss  . 

14,633  0 

3,489  L 

19,406 L 

1 ,349  L 

7,376  0 

2,291  L 

52,270  G 

Star  (8),  1930 . 

94,296 

8,586 

8.507 

3,752 

37,100 

152,241 

260,217 

1929 . 

79,663 

12,075 

27,913 

5,101 

29,724 

154,532 

207,947 

Gain  or  Loss . 

14,633  0 

3,489 L 

19,406  L 

1,349 L 

7,3760 

2,291  L 

52,270  0 

(Continued  on  next  page) 
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AUGUST  LINAGE  COMPARISONS  FOR  NEWSPAPERS  IN  PRINCIPAL  CITIES 


SALT  LAKE  CITY, 


Paper  and  year 

ToUl  (DS).  1930 . 

1929 . 

Gain  or  Loaa  . 

Total  (D),  1930 . 

1929  . 

Gain  or  Lose 
Trihune  (m),  1930 

1929 . 

Gain  or  Lone  . 

Deseret  News  (e),  1930. 

1929 . 

Gain  or  Lose  . 

Telegram  (e),  1930 . 

1929 . 

Gain  or  Loss . 

ToUl  (8).  1930 . 

1929 . 

Gain  or  Loss  . 

Tribune  (8),  1930 . 

1929 . 

Gain  or  Loss . 

Telegram  (S),  1930 . 

1929 . 

Gain  or  Loss  . 


Total  (DS),  1930  .. 

1929 . 

Gain  or  Loss . 

ToUl  (D),  1930  . . . 

1929 . 

Gain  or  Loss  . . . . 
Express  (m),  1930 

1929 . 

Gain  or  Loss . 

News  (e),  1930  — 

1929 . 

Gain  or  Loss  — 
Light  (e).  1930  .. . 

1929 . 

Gain  or  I/oss  . . . . 
Total  (S),  1930.... 

1929 . . 

Gain  or  Loss  . . 
Express  (8),  1930. . 

1929  . . 

Gain  or  Loss 
Light  (8).  1930. . . 

1929 . 

Gain  or  Loss _ 


ReUil 

General 

ToUl 

News 

(Local) 

(National) 

Automotive 

Financial 

Classified 

advertising 

;  and  Edt'l 

839,244 

229,458 

119,146 

38,790 

269,595 

1,522,273 

2,941,090 

1,052,930 

313,571 

272,019 

61,123 

358,477 

2,074,558 

3,041.591 

213,686 L 

84,113  L 

152.873  L 

22,333  L 

88,882  L 

552,285 L 

100,501  L 

649,142 

195,865 

91,998 

32,469 

202,622 

1,195,699 

2,155,376 

858,210 

272,927 

181,803 

49,210 

298,730 

1,676,365 

2,304,696 

209.068L 

77,062  L 

89,805  L 

16,741  L 

96,108  L 

480,666 L 

149,320 L 

244,810 

104,437 

45,466 

14,826 

135,987 

552,130 

719,090 

329.652 

145,387 

76,509 

19,349 

172,693 

752,605 

774,831 

84,842  L 

40,950  L 

31,043  L 

4.523  L 

36,706  L 

200,475 L 

55,741 L 

191,251 

58,395 

28.052 

10,365 

39,583 

331,085 

852,052 

280,566 

86,477 

64.814 

20,476 

67,553 

523,337 

874,428 

89,315 L 

28,082 L 

36,762  L 

10,111 L 

27,970  L 

192,252  L 

22,376  L 

213,081 

33,083 

18,480 

7,278 

27,052 

312,484 

584,234 

247,992 

41,063 

40,480 

9,385 

58,484 

400,423 

655,437 

34,911  L 

8,030  L 

22,000L 

2,107  L 

31,432  L 

87,939  L 

71,203  L 

190,102 

33,593 

27,148 

6,321 

66,973 

326,574 

785,714 

194,720 

40,644 

90,216 

11,913 

59,747 

398,193 

736,895 

4,618L 

7,051 L 

63,068L 

5,592 L 

7,226 G 

71,619 L 

48,819 G 

154,757 

22,046 

22,266 

3,864 

55,837 

259,615 

482,493 

158,186 

32,737 

70,505 

7,472 

45,726 

315,459 

462,801 

3.429L 

10,691  L 

48,239 L 

3,608L 

10,111 G 

55,844 L 

19,692 G 

35,345 

11,547 

4,882 

2,457 

11,136 

66,959 

303,221 

36,534 

7,907 

19,711 

4,441 

14,021 

82,734 

274,094 

1,189L 

3,640G 

14,829  L 

1,984  L 

2,885  L 

15,775 L 

29, 127 G 

SAN  ANTONIO,  TEXAS 

1,079,139 

405,028 

111,662 

121,841 

472,299 

2.197,598 

3,712.590 

1,318,859 

493,107 

233,489 

128,483 

601,538 

2,802,798 

3.336,167 

239,720 L 

88,079  L 

121, 827 L 

6,642 L 

129,239  L 

605,200  L 

376,423 G 

749,524 

306,295 

84,351 

89,267 

365,220 

1,601,399 

2,513,872 

952,241 

389,201 

128,689 

107,322 

484,730 

2,088,077 

2,480,391 

202,717L 

82,906  L 

44,338  L 

18,055  L 

119,510L 

486,678  L 

33,481 G 

129,290 

100,415 

19,359 

48,915 

139,589 

438,357 

826,736 

199,877 

130,065 

36,511 

62,407 

187,522 

617.871 

794,335 

70,587  L 

29,650L 

17, 152 L 

13,492 L 

47,933  L 

179,514 L 

32,401 G 

385,338 

106,507 

19,675 

8,236 

139,409 

664,400 

934,894 

415,096 

128.667 

54,920 

12,143 

186,084 

820,391 

901,978 

29,758 L 

22,160L 

35,245  L 

3,907  L 

46,675  L 

155,991  L 

32,916(1 

234,896 

99,373 

45,317 

32,116 

86,222 

498,642 

752,242 

337,268 

130,469 

37.258 

32,772 

111,124 

649,815 

784,078 

102,372  L 

31,096L 

8,059  G 

656  L 

24,902  L 

151, 173 L 

31,836  I, 

329,615 

98,733 

27,311 

32,574 

107.079 

596,199 

1,198.718 

366,618 

103,906 

104,800 

21,161 

116,808 

714,721 

8.55,776 

37,003 L 

5,173  L 

77,489  L 

11,4130 

9,729  L 

118,522  L 

342.942  G 

191,908 

22,977 

12,994 

23,643 

65,292 

317,.344 

521.725 

209,621 

27,893 

59,260 

12,537 

74,310 

384,854 

436,244 

17,713  L 

4.9I6L 

46,266 L 

11,106G 

9,018  L 

67,5101. 

85,481  G 

137,707 

75,756 

14.317 

8,931 

41,787 

278,855 

676.993 

156,997 

76,013 

45,540 

8,624 

42,498 

329,867 

419,532 

19,290L 

257  L 

31,223 L 

307  G 

711  L 

51,0121. 

257.461  Cl 

ToUl  :D8),  1930 

1929 . 

(iain  or  Loas 
ToUKDi,  1930. . 

1929  . 

Gain  or  Loss  . . 
I'nion  (m),  1930. 

1929 . 

Gain  or  Ixiss  . . 
Sun  fe),  1930.  . . . 

1929 . 

Gain  or  Ixiss 
Tribune  (ei,  1930 

1929 . 

Gain  or  Ixws  . 
ToUl  (S),  1930  . 

1929 . 

Gain  or  Loss  . 
Union  (8>,  1930  . 

1929 . 

Gain  or  Loss... 


1,303,588 
1,. 500,011 
196,423  L 
1,100,720 
1,285,943 
185,223  L 
257,114 
295,503 
.38,389  L 


SAN  DIEGO.  CAL. 

454,218  190,282  88,37 

376.786  300,110  121,57 

77,432 G  109,828  L  33,20 

415.786  169.956  75,92: 


51,694 G  79,533  L  26,573  L 


2, 484,. 5.53 
2,860,881 
376,328  L 
2,147,442 
2,503,013 
355,571  L 
627,773 
727,530 
99,757  L 


.5.53  2,688,1 

881  2,859,2 

328  L  171, « 
442  2,106.6 

,013  2, 3.32. t 
571  L  225,8 


363,940 

99,712 

40,4)).5 

23,540 

81.705 

647.953 

594,984 

449,631 

72,.331 

73,057 

33,962 

111,721 

783.081 

727.443 

85,691 1. 

27,381 G 

32.5921. 

10,422 L 

30,0161. 

1.35.128  L 

1.32.4.59  1. 

479,666 

169,411 

73,926 

29,6.50 

118.536 

871,716 

881,931 

.540.809 

148,862 

112,318 

40,805 

149,608 

9!)2,402 

899,913 

61,143  L 

20,549(1 

38.392  L 

11.155L 

31,0721. 

120,6861. 

17,982  I, 

202.868 

38.432 

29,326 

12,4.53 

53,222 

337,111 

581 .374 

214,068 

12,694 

59,621 

19,081 

51 .906 

3.57.868 

J26,64.3 

11.200L 

25,738  G 

30,2951. 

6,6281. 

1,316(1 

20,757  I, 

54.7.31  G 

202.868 

38.432 

29,326 

12,4.53 

53.222 

337,111 

.581,374 

214.0()8 

12,694 

.59.621 

19.081 

51 .906 

357,868 

526,64.3 

11,200  1, 

25.738 G 

30,295  L 

6,6281, 

1,3160 

20,757  1, 

,54,731  (1 

ToUl  D.Si.  19.30 

1929  . 

Gain  or  Diss . 

ToUl  (D).  19.30  . 

1929  . 

Gain  nr  Ixiss 
Chronicle  (m),  19.30 


SAN  FRANCISCO, 

1.596,516  561.40t>  200.297 
1,874.6.56  684,171  301,974 


122,765  L  101,6771. 
469.179  145.164 


946.8.57  3.5.56.178 

921,41.3  4.089,669 

25.444  0  .533,491  1. 

725,177  2.894.300 

724.288  3.1.58.115 


Gain  or  Ixw . 

Examiner  (m),  1930  . 

1929  . 

Gain  or  I.s)ss  .  . 
Call-Bulletin  (e>,  1930 

1929  . 

Gain  or  I/ias .... 

News  (e).  1930  . 

1929  . 

Gain  or  Ixms 
ToUl  (8),  1930.  .. 


Gain  or  Loss 
Chronicle  (8),  1930 


215,3,581. 

62.423  1. 

23,a37  I, 

75.827  I, 

889  G 

.3.53.815  1. 

178.807 

75.631 

30.439 

63.647 

177.796 

618.025 

207.374 

116,268 

39.714 

97,992 

207.283 

739.173 

28.567  1. 

40.637  I. 

9,275  1. 

34  ,345  I, 

29.487  1. 

121,148  1. 

253,1.54 

127.294 

42.127 

41. .5,59 

264,988 

733.017 

320..390 

1.58.814 

.50.021 

74,367 

322.650 

928.247 

67.236  I. 

31,520  1. 

7,894  I. 

32,808  1. 

57.662  1. 

195.2301, 

396,223 

163.732 

37.965 

24.118 

95.4.39 

717,568 

504,362 

160.299 

53.6.33 

26,149 

.5.3.(a.5 

798.277 

108,139  1. 

3.433  G 

15.668  I. 

2.031  I. 

41 .804  G 

80.709  1. 

392,770 

102.. 522 

34.633 

18.476 

186.954 

735,690 

404.186 

96.221 

25.733 

25.119 

140.720 

692.418 

11,416  1. 

6.301  G 

8.900  G 

6.643  1. 

46,234  G 

43,272  G 

375,562 

92,227 

55.133 

7,178 

221.680 

751.878 

438.344 

152,569 

132,873 

9.746 

197,125 

931.5.54 

62,782  1. 

60.342  1. 

77.740  1, 

2.5681. 

24.555  0 

179.676  1. 

106,675 

21,189 

21,491 

1.801 

7.653 

248.809 

133,385 

53.917 

55.8.55 

6.407 

79,409 

329.663 

26.710  1. 

32,728  L 

34. ,364  L 

4.606L 

18.244  G 

80.854  L 

268,887 

71.038 

33,642 

5.377 

124.027 

503,069 

304,959 

98.652 

77,018 

3.3.39 

117.716 

601,891 

36.072  L 

27.614  L 

43.376  L 

2.938  G 

6.311 G 

68,822  L 

6.305,423 
6,002. .387 
303.0.36  G 

4.90.3. . 3.55 

4.857.. 384 
45,971  G 

1.184.665 
1.400.853 
216,188  1. 
1,141.839 
1.280.302 
138.46.3  L 
1.3.38.088 
1,177.421 
160.667 G 
1,238.763 
998.808 
239,9.55  G 
1.402.068 
1,145.003 
257,065  G 
732.433 
616.490 
115.943  G 
669.6.^5 
528.513 
141.122  G 


Paper  and  year 

ToUl  (DS),  1930 . 

1929  . 

Gain  or  Loss . 

Total  (D),  1930 . 

1929 . 

Gain  or  Loss . 

Republican  (m),  1930. . 

1929 . 

Gain  or  Loss . 

Sun  (e),  1930 . 

1929  . 

Gain  or  Ixiss . 

Times  (e),  1930 . 

1929 . 

Gain  or  Loas . 

ToUl  (8).  1930 . 

1929 . 

Gain  or  I/iss . 

Scrantonian  (8),  1930.. 

1929 . 

Gain  or  Loss . 


ToUl  (DS).  1930 . 

1929 . 

Gain  or  I>nas . 

ToUl  (D),  1930 . 

1929 . 

Gain  or  Loss . 

Post  Inhell,  (m),  1930. 

1929 . 

Gain  or  IjOss . 

SUr  (e).  1930 . 

1929 . 

Gain  or  IxMS . 

Times  (e),  1930 . 

1929 . 

Gain  or  Ixwa . 

ToUl  (8).  1930 . 

1929  . 

Gain  or  Ixias . 

Post  Intel!.  (8),  19.30. . 

1929  . 

Gain  or  I/ws . 

Times  (.8).  19.30 . 

1929  . 

Gain  or  Ixms . 


Total  (D.8).  19.30 . 

1929  . 

Gain  or  I/iss  . 

Total  (D).  1930 . 

1929 . 

Gain  or  I.<*w . 

News-Times  (e).  1930 

1929  . 

Gain  or  Ixiss  . 

Tribune  (c).  1930 _ 

1929 . 

Gain  or  Loss . 

Total  (8).  1930 . 

1929  . 

Gain  or  I>oes  . 

News-Times  (8),  1930. 

19i9 . 

Gain  or  Loss . 

Tribune  (8).  1930. . . . 

1929  . 

Gain  or  Loss  . 


1,169,863 
1,311,537 
141,674  L 
975,519 
1,084,361 


SCRANTON,  I 

General 

(National)  Automotive 
157,097  120,591 

277,349  239,193 

120,252  L  118,602  L 
142,607  106,067 

255,552  215,523 

I  112,945  L  109,456  L 


37,179  L  44,102  L 


55,133  L  46,603  L 


SEATTLE,  WASH. 

411,411  142,012  76,2 

484,600  218,315  123,6 

73,189  L  76,303  L  47,3 

323,550  97,407  69,4 


Classified 
115,796 
128,198 
12,402  L 
114,203 
126,710 
12,507  L 
38,898 
42,227 
3,329  L 
25,315 
26,351 
1,036  L 
49,990 
58.132 
8,142  L 
1,593 
1,488 
105  G 
1,593 
1,488 
105  G 


ToUl 
advertising 
1.601.479  i 
2,011,027  i 
409,548  L 
1.405,401  : 

1.813.238  ! 
407,837  L 
399,940 
542,156 
142,216  L 
259,202 
359.304 
100,102  L 
746,259 
911.778 
165.519  L 
196,078 
197.789 
1.711  L 
196.078 
197.789 
1.711  L 


647,749  2,454,780  3,819,614 

697,267  2.8.39,934  3,882,444 

49,518  L  385,154  L  62,8101 
475,198  1,948,136  2,568.350 

539,086  2.250,882  2,788,132 


ToUl  (D.8),  19.30 . 

1929  . 

Gain  or  Isiss . 

ToUl  (D),  1930  . 

1929 . 

Gain  nr  Loss . 

Spokes.  Review  (m),  1930 

1929 . 

Gain  or  I.siss . 

Chronicle  (e),  19i)0 . 

1929  . 

Gain  or  Isiss . 

Press  (e).  1930  . 

1929 . 

Gain  or  Loss  . 

ToUl  (S),  1930 . 

1929 . 

Gain  or  Loss . 

Simkes.  Review  (S),  1930.  . 

1929  . 

Gain  or  Loss . 


108,842  L 

70,650  L 

11,843  L 

49,892  L 

63,888  L 

392,746  L 

219,7731 

232,055 

100,501 

34,170 

29,963 

157,305 

556.432 

I.017.0$t 

247,099 

123,029 

37,306 

50,101 

171,075 

628,655 

1,099,017 

15.044  L 

22.528  L 

3,136  L 

20,138  L 

13,770  L 

72,223  L 

81.9181 

302,672 

79,201 

13,682 

8,552 

99,042 

507,528 

567.211 

299,056 

90,111 

30,763 

17,952 

120,392 

562,826 

646.421 

3,616  G 

10,910  L 

17,081  L 

9,400  L 

21,350  L 

55,298  L 

79.20SI 

440,792 

143,848 

49,555 

30,981 

218,851 

884.176 

984.069 

5.38,206 

181.060 

41,181 

51,33.5 

247,619 

1,059.401 

1.042.994 

97,414  L 

37,212  L 

8,374  G 

20,354  L 

28,768  L 

175,225  L 

58.6051 

194,344 

87,861 

44,6a5 

6,795 

172,551 

506,644 

1,251.275 

227,176 

90,400 

109,065 

4,230 

158,181 

589,052 

1.091.312 

32.8.32  L 

2,539  L 

64,460  L 

2,565  G 

14,370  G 

82,408  1. 

156.96) G 

85,644 

67,669 

26.14.3 

5,056 

.56,229 

241,229 

600,877 

83.811 

69,117 

54.888 

1,728 

50,593 

260,137 

518,515 

1.833  G 

1,448  L 

28,745  L 

3,338  G 

5,6.36  G 

18,908  I. 

82.332G 

108,700 

20,192 

18.462 

1,739 

116,322 

265,415 

650.398 

143,365 

21,283 

54,177 

2,502 

107,588 

328,915 

575.767 

34,665  1. 

1,091  L 

35,715  L 

763  L 

8,734  G 

63,5001, 

74.031  G 

SOUTH 

BEND, 

IND. 

888.904 

158.505 

115,888 

26,308 

233,211 

1.463.620 

2.327.936 

.152.622 

266,885 

233,593 

50,646 

291 ,363 

2.023.549 

2.327.271 

263,718  1, 

108.380  L 

117,705  1. 

24,338  L 

58,152  L 

559,929  I. 

665G 

762,572 

144. .321 

a3,266 

17,608 

186,620 

1,245,191 

1.673.040 

.016.937 

242,978 

164.296 

40,184 

2.38,837 

1,731,649 

1.691.452 

2.54,365  L 

98.657  1. 

71,a30  L 

22,576  L 

52,217  1. 

486.4.58  1. 

18.412  L 

363,189 

69,816 

45.575 

9,313 

88,904 

604.470 

888.613 

490,485 

119,581 

93,720 

21,680 

122,563 

864,821 

859.450 

127,296  1. 

49,765  I. 

48,145  L 

12,367  1. 

33.6.59  I. 

26fl,)151  I. 

29. 163  G 

399,383 

74,505 

47,691 

8.295 

97.716 

640.721 

784.427 

526.452 

123,397 

70,576 

18,504 

116,274 

86li.828 

832.0)2 

127.069  L 

48,892  I, 

22,885  1. 

10,209  1. 

18. .558  1. 

226.107  1, 

47,5751 

126.332 

14,184 

22.622 

8.700 

46,591 

218.429 

654.896 

135.685 

23,907 

69.297 

10,462 

52,526 

291.900 

635.819 

9. .3.53  L 

9,723  L 

46.675  1. 

1,762  1. 

5,935  1. 

73,471  L 

19.077  C 

68,. 5.56 

9,441 

11,944 

4.515 

24,994 

119.450 

299, 241 

71,249 

14,2.38 

.35,541 

5,370 

27,623 

154.044 

333.040 

2,693  I. 

4,797  L 

23.597  I. 

855  1, 

2,629  I. 

34.591  1, 

33.760  L 

57.776 

4,743 

10.878 

4.185 

21,. 597 

98.979 

355.616 

64.436 

9.669 

3)1,756 

5,092 

24.903 

137,856 

3)2.779 

6,6601. 

4,926  1. 

2.3,078  I. 

9))7  1. 

3.:)06  I, 

38.877  1, 

52.83:  G 

SPOKANE,  WASH. 

912,275 

2.38,647 

92,067 

52,663 

320,807 

1,634.813 

1.708.239 

1,0.58,9.33 

375,. 354 

141.404 

87,812 

386,714 

2,061.917 

1,860.312 

146,658  I. 

136,707  1. 

49,337  L 

35,149  I. 

65,907  L 

429,104  L 

152. on  1 

794,813 

228,379 

79,796 

33,027 

275,281 

1,428,652 

1.343,734 

924,425 

355,862 

92,371 

64,083 

345,766 

1,795,737 

1,538.526 

129,612  L 

127,483  L 

12,575  L 

31,056  1. 

70,485  I. 

366.885  L 

194,7921 

145,813 

84,178 

22,139 

13,989 

113,732 

.365,700 

48.1.026 

142,393 

126,254 

26,270 

30,2.59 

144, 0.10 

4  73.. 590 

538.293 

3,420  G 

42,076  L 

4,131  L 

16,270  L 

30,358  1. 

87,800  L 

49. 2671- 

463,784 

88,622 

32,474 

lO.Oiil 

118,378 

719,3)12 

520.433 

572,898 

156,609 

34.530 

23,575 

149,686 

943,514 

590.703 

109,114  I. 

67,987  L 

2,0.56  L 

13,514  L 

31,308  I. 

224.182  I, 

70.270 L 

185,216 

55,579 

25,18)1 

8,977 

43,171 

323.820 

134.275 

209,134 

72,999 

31,571 

10,249 

51,990 

,378.633 

409.530 

23,9181. 

17,420  L 

6,388  L 

1,272  L 

8,819  I. 

.54.813  L 

75.2551. 

117,462 

10,268 

12,271 

19,636 

45,526 

205,961 

364,505 

ST.  LOUIS,  MO. 


ToUl  (DSt,  19.30 .  1,449,045 

1929  .  1,836,033 


575.856  2,656,928  4,144.:M 
710,260  3,520,051  4.433,045 


Gain  or  Lose .  386,988  L  164,570  L  122,424  L  50,853  L  1.34,404  L  863.1231 


Total  (D),  1930 .  1,185,010 

1929  .  1,517,985 


316,292  2,040,027  3.102  835 
430,840  2,736,197  3.525.578 


GainorLoss .  332,975L  140,249  L  54,313  L  50,152L  114,548  1.  696,170  L  422.7«l 

(Contmued  on  page  52) 


for  92  consecutive  MONTHS 

The  CALL-BULLETIN  has  led  the 
San  Francisco  newspaper  field 
in  DAILY  DISPLAY  advertising 

Here  are  Media  Records,  Inc.,  figures  for  the  month  of  AUGUST,  1930 
.  .  .  the  92nd  consecutive  month  of  CALL-BULLETIN  (formerly  The  Call) 
leadership  in  DAILY  DISPIvAY  advertising  in  San  Francisco: 


Daily  Papers  Agate  Lines 

THE  CALL-BULLETIN  ....  .  622,038 

The  News .  548,401 

The  Examiner .  464,134 

The  Chronicle .  348,524 

Sunday  Papers 

The  Examiner .  378,944 

The  Chronicle . 151,156 


TThIS  leadership  accorded  The  CALL-BULLETIN 
(and  formerly  The  Call)  by  advertisers  in  San  Francisco  is  based 
on  their  EXPERIENCE  that  the  greatest  evening  circulation  in 
the  city  of  San  Francisco  and  all  Northern  California  is  consist¬ 
ently  productive  of  RESULTS! 

Cash  register  performance  determines  where  advertising  appro¬ 
priations  are  to  be  spent.  Nearly  eight  years  of  leadership  in 
daily  display  advertising  linage  stamps  The  CALL-BULLETIN 
as  the  leader  in  cash  register  performance  in  San  Francisco. 

SAN  FRANCISCO’S  LEADING  EVENING  NEWSPAPER 

ftCAII-RIIIIFTIM 

■  DOMINANT  IN  ITS  FIELD  ■ 

Represented  in 

NEW  YORK  DETROIT  LOS  ANGELES  CHICAGO 

by  by  by  by 

HERBERT  W.  MOLONEY  MILLER  KARL  J.  SHULL  JOHN  H.  LEDERER 

342  Madison  Ave.  General  Motors  Bldg.  Transportation  Bldg.  Hearst  Bldg, 
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AUGUST  LINAGE  COMPARISONS  FOR  NEWSPAPERS  IN  PRINCIPAL  CITIES 


ST.  LOUIS — Continued 


TERRE  HAUTE, 


ReUil  General 

ToUl 

News 

Retail 

General 

ToUl 

Paper  and  year 

(Local)  (National)  .Automotive 

Financial 

Classified  advertising 

and  Edtl* 

Paper  and  year 

(Local) 

(National)  Automotive 

Financial 

('laasified 

advertising 

and  Edt1 

<tlobe-I>emocrat  (m).  1930.  . 

183,322  114,502 

43,673 

35,602 

77,170 

456,011 

709,231 

ToUl  (D.S),  1930 . 

..  899,079 

152,439 

85,211 

21,853 

176,036 

1.362,873 

1929  . 

244,690  142,460 

74,929 

60,394 

113.016 

638.637 

924,280 

1929 . 

..  902,442 

184,023 

201,162 

25,763 

214,210 

1.558,749 

2.083  J(S 

(jam  or  Loss . 

61,368  L  27,958  L 

31,256  L 

24,792  L 

35,846 L 

182,626  L 

215,049  L 

Gain  or  Loss  . 

3,363  L 

31,584 L 

115,951  L 

3,910  L 

38,174  L 

195,876 L 

Post-Dispatcb  (el,  1930 

591,767  129,644 

55,176 

8.501 

139,052 

925,036 

963,941 

ToUl  (D),  1930  . 

..  748,302 

133,332 

54,135 

14,804 

137,648 

1,116,476 

>.347  Ju" 

1929  . 

692,577  182,984 

41,776 

30,395 

185.904 

,135,262 

1,047,954 

1929  . 

784,547 

163,245 

130,743 

21,324 

169,616 

1,300,624 

l.(67ji2 

Gain  or  Loss  .  . 

100.810  L  53,340  L 

13.400 G 

21,894  L 

46,852  L 

210,226  L 

84,013  L 

Gain  or  Ixiss . 

36,245  L 

29,913  L 

76,608  L 

6,520  L 

31,968  L 

184,148L 

ll(.31t| 

SUr  (e),  1930 . 

271.247  68,308 

11,694 

4,716 

53.044 

410,694 

682,805 

Poet  (e),  1930 . 

..  237,222 

38,755 

21,700 

5,974 

51,379 

363,263 

452,924 

1929  . 

375,739  121,284 

28,688 

5,862 

74,587 

608,066 

738,350 

1929 . 

157,705 

41,085 

31,575 

6,763 

60,630 

307,623 

451.545 

Gain  or  Loss . 

104,492  L  52,976  L 

16,994  L 

1,146  L 

21,543  L 

197,372  L 

55,545  L 

Gain  or  Loss . 

79,517 G 

2.330L 

9,875  L 

789  L 

9,251  L 

55,640 G 

5,(211 

Times  (e),  1930 . 

138,674  48.564 

3,727 

5,017 

47,026 

248,286 

746,858 

SUr  (m),  1930 . 

210,400 

37,421 

13,516 

2,926 

46,118 

318,812 

511.411 

1929  . 

204,979  54,539 

23,190 

7,337 

57,333 

354,232 

814.994 

1929 . 

..  286,644 

57,546 

42,044 

7,603 

57,848 

462.266 

447.4(6 

Gain  or  Loss . 

66,305  L  5,975  L 

19,463  L 

2,320  L 

10,307  L 

105,946  L 

68,136  L 

Gain  or  Loss  . 

76,244  L 

20.125L 

28,528  L 

4,677  L 

11,730  L 

143,454  L 

35,99)1 

Total  (S),  1930 . 

264,035  56,527 

32.541 

3,890 

259,564 

616,901 

1,041,929 

Tribune  (e),  1930 . 

..  300,680 

57,156 

18,919 

5,904 

40,151 

434,401 

483,41( 

1929 . 

318.048  80.848 

100.652 

4.591 

279,420 

783,854 

907,467 

1929 . 

340,198 

64,614 

57,124 

6,958 

51,138 

530,735 

558,141 

Gain  or  Lose . 

54,013  L  24,321  L 

68.111  L 

701  L 

19,856  L 

166,953  L 

134,462 G 

Gain  or  Loss . 

39,518  L 

7,458  L 

38,205 L 

1,054 L 

10,987  L 

96.334 L 

74, 725  L 

Globe-Democrat  (S),  1930 

83,057  26.845 

15,302 

923 

76,548 

202,876 

509,885 

ToUl,  (S),  1930 . 

150, n7 

19,107 

31,076 

7,049 

38,388 

246,397 

576,991 

1929 . . 

119,131  25,615 

42,403 

1,5.30 

85.304 

274,232 

454,943 

1929 . 

..  117,895 

20,778 

70,419 

4,439 

44,594 

258,125 

6I6.7U 

Gain  or  Lose  . 

36,074  L  1,230  G 

27,101  L 

607  L 

8,756  L 

71,356  L 

54,942  G 

Gain  or  Ixm . 

32,882  G 

1,671  L 

39,343  L 

2,610  G 

6,206L 

11,728L 

38,7221 

Poat-Disptach  (S),  1930 

180.978  29,682 

17,239 

2,967 

183,016 

414.025 

532,044 

SUr  (S),  1930 . 

65,320 

6,196 

14,100 

4,270 

19,392 

109,278 

325.73) 

1929  . 

198,917  55,233 

58,249 

3,061 

194,116 

509,622 

452,524 

1929 . 

48,196 

8,174 

32.050 

2,548 

23,974 

114,942 

335.382 

Gain  or  Lose . 

17,939  L  25,551  L 

41 .010  L 

94  L 

ll.lOOL 

95,597  L 

79,520  G 

Gain  or  Loss  . 

17,124  G 

1,978  L 

17,950  L 

1,722  G 

4,582  L 

5.664 L 

10.(411 

Tribune  (S),  19.30 . 

85,457 

12,911 

16,976 

2,779 

18,996 

137,119 

251.258 

ST.  PAUL.  MINN. 

1929 . 

69,699 

12,664 

38,369 

1,891 

20,620 

143,183 

280.3)1 

Gain  or  Loss . 

15,758  G 

307  G 

21,393  L 

888  G 

1,624  L 

6.064  L 

29,0ni 

1929  . 

Gain  or  Logs . . 

Total  ID),  1930.  . 

1929 . 

.  Gain  or  Loae . 

Pioneer-Press  (mi.  1930 

1929 . 

Gain  or  Loss  . 
Dispatch  (e),  1930 

1929 . 

Gain  or  Loss  .  . 

News  (e).  1930 

1929 . 

Gain  or  Loss  . . 

Total  (S).  1930 

1929 . 

Gain  or  Loss . 

Pioneer-Press  (S),  1930  . 

1929 . 

Gain  or  Lose  . 

News  (.S),  1930 . 

1929 . 

Gain  or  Lose . 


ToUl  (D.Sl,  1930 

1929 . 

Gain  or  Dies  . 

ToUl  (D).  1930 

1129 . 

G  tin  or  Lo.-.' 

Herald  (e),  1  <30 

1929 . 

Gain  or  Loss . 

Journal  (e).  I910 

1929 . 

Gain  or  Los-s  .  . 
Post-Standaril  (.-nl  1930. 

1929 . 

Gain  or  Los.5  . 

Total  (S),  1930  . 

1929 . 

Gain  or  Los.< 

Herald  (S),  1930 

1929 . 

Gain  or  Loss . 

American  (S),  1930 

1929  . 

Gain  or  Lass 
Post-Standard  (SI,  Kt50 

1929  . 

Gain  or  Loss  .  . 


Total  (D.S),  1930 

1929 . 

Gain  or  Loss  .  . 

Total  (D).  1930 

1929 . 

Gain  or  Loss . 

Ledger  (m).  1930  . 

1929 . 

Gain  or  Loss .... 
News-Tribune  (e;,  1930 

1929  . 

Gain  or  Loss 
Times  (e),  1930 

1929 . 

Gain  or  Loss .  . 

ToUl  fS),  1930. . 

1929 . 

Gain  or  Loss . 

Ledger  (S),  1930 . 

1929 . . . 

Gain  or  Loss . 


.029,534 

327,240 

121,287 

53,971 

368,038 

1,925,684 

2,619,571 

,137,182 

461,790 

198.453 

64,093 

406,119 

2,287,190 

2,693,047 

107,648  L 

134,550  L 

77,166  L 

10,122  L 

38.081  L 

361,506  L 

73,476  L 

897.088 

290,159 

99,391 

43,990 

284,800 

1,641,042 

1.638.661 

968,324 

425,234 

134,521 

56,665 

331,564 

1,935,806 

1,791,536 

71,236 L 

135,075  L 

35,130  L 

12,675  L 

46,764  L 

294,764  L 

152,875  L 

235,839 

106,970 

43.575 

18,140 

112,039 

519,590 

477,466 

261,510 

161,388 

50,761 

22,301 

131,996 

630,924 

528,719 

25,671  L 

54,418  L 

7,186  L 

4,161  L 

19,957  L 

111,334  L 

51,253  L 

364,796 

105.481 

42,923 

18.014 

113.391 

666,502 

610,240 

408.954 

166,769 

50.398 

22,202 

131,174 

780,246 

087,65:) 

44,158  L 

61,288  L 

7.475  L 

4,188  L 

17,783  L 

113.744  L 

77,413  L 

296,453 

77,708 

12,893 

7,836 

59,370 

454,950 

550, '955 

297.860 

97,077 

33.362 

12,162 

68.394 

524,636 

575.164 

1,407G 

19.369 G 

20.469  G 

4.326 G 

9,024  G 

69,686  G 

24,209  L 

132,446 

37,081 

21.896 

9,981 

83,238 

284.642 

980.910 

168.858 

36.556 

63.932 

7.428 

74,555 

351,384 

901.511 

36.412  L 

525  G 

42.036  L 

2.553  G 

8.683  G 

66,742  L 

79.399  G 

69,770 

23.126 

14.078 

1.475 

58.754 

167,203 

525,927 

84,824 

33.153 

40.287 

3.906 

52.452 

214.651 

498.086 

15,054  L 

10,027  L 

26,209  L 

2,431  L 

6..302G 

47,448  L 

27.841 G 

62.676 

13,955 

7,818 

8,506 

24.484 

117,439 

454.983 

84.034 

3.403 

23,645 

3,522 

22,103 

136,733 

403.425 

21,358  L 

10.552 G 

15.827  L 

4.984 G 

2,381  G 

19.294  L 

51,558  G 

SYRACUSE,  N. 

Y, 

953.197 

279,788 

161.781 

38.720 

312.296 

1,974,565 

4. 193. '.609 

,0.30,757 

362,165 

283,307 

62,542 

426.364 

2.357,695 

4,040,220 

77.560  L 

82,377  L 

121.526  L 

23.822  L 

114,068  L 

393.i:)0L 

153.779 G 

843.074 

201.633 

131.645 

30.0‘.<7 

239.46:) 

1.674.680 

2.426.716 

900.898 

287,221 

162,576 

52,(68 

349,525 

1,944,658 

2,513.721 

57.824  L 

85,588  L 

30.931  L 

21.971  L 

110,032  L 

269,978  L 

87,005  L 

308.411 

63.027 

53.240 

4.921 

88.541 

586,982 

850.974 

337,490 

10 J. 669 

5i) .  655 

13.630 

127.840 

695,163 

'.■06.625 

29.079  L 

43.t)42  1. 

3.415  L 

8.709  L 

39,299  L 

108.181  L 

55.651  L 

30:i.0.51 

92,4.55 

41.869 

6.994 

59.353 

583.213 

899.401 

332.478 

105.;332 

61,788 

9,303 

74.878 

660.0.50 

'.*04.373 

29.427  L 

12.877  L 

19.919  L 

2.309  L 

15. .525  L 

76.837  L 

4 ,9<  2  L 

231.612 

46,151 

36.536 

18.182 

91 .569 

504.485 

676.341 

230,930 

75.220 

44.133 

29.135 

146.807 

589,445 

702,723 

682  G 

29.069  L 

7,597  L 

10.953  L 

55.2:)8L 

84.960  L 

26.382  L 

1 10. 1-23 

78.155 

30.136 

8.623 

72,833 

299.885 

1.767.28:) 

129.8.59 

74.944 

120. 731 

10.474 

76.839 

413,037 

le526.4'99 

19,736  L 

3,211  G 

H),595  L 

1,851  L 

4,003  L 

113.152  L 

240,784 G 

49,271 

11,173 

10.0)6 

3.415 

30,833 

104,728 

599,756 

54.829 

21 . 138 

55.949 

4.131 

30,020 

166,23'.. 

567,536 

5,558  L 

9, “65  L 

45,913  L 

716  L 

813  G 

61,511  L 

32.220 G 

21.959 

59.318 

11.816 

1.731 

16,163 

110.987 

613.213 

24.24.3 

44.661 

18.038 

986 

16.291 

104.219 

471,653 

2.284  L 

14,657  G 

6.222  L 

745  G 

128  L 

6,768  G 

141,560  0 

38.893 

7.664 

8,284 

3,477 

25,837 

84,170 

554,314 

50.787 

9.145 

46.744 

5.357 

30.528 

142,579 

487,310 

11.894  L 

1.481  L 

38.460  L 

1.880  L 

4,691  L 

58,409  L 

67.004 G 

TACOMA,  WASH 

733,727 

217.370 

86,367 

35.904 

387,110 

1.471,937 

2.001,945 

814,104 

308,628 

166.700 

57.988 

491.015 

1.842,349 

2,197,:j81 

80,377  L 

91,258  L 

80.333  L 

22,084  L 

103,905  L 

370,412  L 

1‘95.436  L 

661.783 

214,517 

62,971 

32,751 

326,470 

1,309,8'95 

1.569,147 

732.306 

299,215 

103.588 

54.751 

429,892 

1,626,666 

1,786,363 

70.523  L 

84,698  L 

43,617  L 

22,000  L 

10:),422  L 

316,771  L 

217.216  L 

53.043 

79.850 

17,328 

o.eoi) 

119.041 

281.241 

501,001 

62.316 

111.1.39 

21,347 

21,414 

167.2.30 

38:),  943 

553,690 

9.273  L 

31.289  L 

4,019  L 

11,805L 

48,189  L 

102.702  L 

52.689  L 

384,037 

84.355 

20,386 

12.966 

119.548 

624,242 

521.689 

412.784 

121.878 

20.061 

24,473 

171,814 

751.414 

631, '969 

28,747  L 

37,523  L 

325  G 

11,507  L 

52,266  L 

127,172  L 

110,280  L 

224. 7(V) 

50.312 

25,257 

10,176 

87,881 

404,412 

546.457 

257,206 

66,198 

65.180 

8,864 

90,848 

491,309 

600.704 

32.503  L 

15,886  L 

39,923  L 

1,312G 

2,967  L 

86,897  L 

54.247  L 

71.944 

2.853 

23.396 

3,153 

60.640 

162.042 

432,798 

81,798 

9.413 

60,112 

3,237 

61,123 

215,683 

411.018 

9.854  L 

6..560L 

36,716  L 

84  L 

48  )  L 

53,641  L 

21,780  G 

71.944 

2.853 

23.396 

3,153 

60.640 

162,042 

432.798 

81,798 

9,413 

60.112 

3,237 

61,123 

215.683 

411.018 

9,854  L 

6,560  L 

36,716  L 

84  L 

483  L 

53,641 L 

21.780 G 

TOLEDO,  OHIO 


ToUl  (D.S),  1930 . 

....  994,401 

182,882 

119,351 

74,019 

322,041 

1,705,752 

2,6Q5,2(( 

1929 . 

....  1,364,678 

301 ,968 

181,364 

90,363 

462,844  : 

2,420,127 

2,933,IIH 

Gain  or  Loss . 

....  370,277  L 

119,086  L 

62,013  L 

16,344  L 

140,803  L 

714,375  L 

324,(001 

ToUl  (D).  1930  . 

....  813,940 

176,771 

110,549 

65,088 

297,515 

1,476,921 

2,I33,»« 

1929 . 

....  1,135,191 

288,624 

157,447 

79,554 

427,347  2.107,073 

2.402.31) 

(jain  or  Loss . 

....  321,251  L 

1I1.853L 

46,898  L 

14,466  L 

129,832  L 

630, 152  L 

350.1411 

Times  (ra),  1930 . 

....  126,469 

14,605 

2,892 

24,890 

39,777 

216,741 

587.(30 

1929  . 

....  155,656 

25,362 

12.304 

29,032 

47,715 

283,974 

755,830 

Gain  or  Loss . 

29,187L 

10,757  L 

9,412  L 

4,142  L 

7,938  L 

67,233  1. 

77,0801 

Blade  (e).  1930 . 

....  459,723 

113,933 

79,315 

24,178 

152,079 

832,673 

812.857 

1929 . 

....  588,858 

177,206 

98,109 

31,705 

211,869 

1,111,613 

053.6(1 

Gain  or  Loss  . 

....  129.135L 

63,273  L 

18,794  L 

7,527 L 

59,790  L 

278,940 L 

150.82)1 

News-Bee  (e).  IWO. . . . . 

....  227,748 

48,233 

28.342 

16,020 

105,659 

427,507 

6)2.573 

1929  . 

....  390,677 

86,056 

47,034 

18,817 

167,763 

711,486 

762.012 

Gain  or  Loss  . 

....  162,929  L 

37,823  L 

18,692 L 

2,797  L 

62,104  L 

283,979  L 

130.340  L 

ToUl  (S).  1930 . 

....  180,461 

6,111 

8,802 

8,931 

24,526 

228,831 

475,039 

1929 . . 

....  229,487 

13,344 

23,917 

10,809 

35,497 

313,054 

440.695 

Gain  or  Loss  . 

4S.026L 

7,233  L 

15,115  L 

1,878 L 

10,971  L 

84,223  L 

34.344G 

Tin.es  (S),  1930 . 

....  180,461 

6,111 

8,802 

8,931 

24,526 

228,831 

475.039 

1929 . 

....  229,487 

13,344 

23,917 

10,809 

35,497 

313.054 

440.(95 

Gain  or  Loss . . 

49,026  L 

7,2331. 

15,115  L 

1,878  L 

10,971 L 

84,2231. 

34.344G 

TORONTO,  CANADA* 

ToUl  (DS).  1930 .  1,550.445  609,511  391,328  64,185  719,315  3,277.008  4,535.2(0 


Star  (Weekly) . 

Globe-Den  oerat  (m),  1930. . 
Mail  &  Kiiipire  (m),  1930. . . 

Star  (e).  1930 . 

Tclegrani  fe).  1930 . 

•  No  Sundaya. 

ToUl  (DS),  1930 . 

1929 . 

Gain  or  lioss  . 

Total  (D|,  1930  . 

1929 . 

Gain  or  Loss . 

Times  (e),  1930 . 

1929 . 

Gain  or  Loss  . 

Total  (S).  1930 . 

1929  . 

Gain  or  Loss . 

Times  .Advertiser  (S),  1930 

1929 . 

Gain  or  Loss . 


ToUl  (D.S),  1930. 

1929 . 

Gain  or  Loss  . . 


143  13,586  161,128  638.652 

19,065  89,418  418.099  838.711 

19,178  57,750  444,768  903.W2 

13,951  206,897  1,056,119  1,087,138 

11,848  351,664  1,196,891  1.067,051 


TRENTON,  N, 


1929 . 

Gain  or  Ixjss . 


1929 . 

Gain  or  Loss 


1929 . 

Gain  or  Loss. 


1929 . 

Gain  or  Loss ... 
Tribune  (S),  1930. 

1929 . 

Gain  or  Loss . . . , 


1929 . 

Gain  or  Loss . 


426,083  91,750 

68,715 

21,236 

92,943 

738,715 

925,611 

469.133  104.109 

121,904 

25,107 

87,434 

814,337 

032.133 

43,0701.  12,359  1. 

53,189  L 

3,871  1. 

5,509  G 

105,622  L 

6.5211 

360.279  83,452 

62,252 

12,527 

76,616 

632,672 

607,721 

404.8<J3  131,756 

100,516 

16,684 

71,784 

732.177 

663,31) 

44,614  L  18.304  1. 

38,264  1. 

4,157  L 

4,832  G 

<09,5051, 

55.50SL 

360,279  83,452 

62,252 

12,527 

76,616 

632,672 

607,721 

404,893  101,756 

100,516 

16,684 

71,784 

732.177 

663.3I( 

44,614  L  18.304  1. 

38,264  L 

4,157  L 

4,8)2  G 

99.505  L 

55.595L 

65,784  8.298 

6,463 

8,709 

16,327 

106.043 

317.(90 

64,240  2,353 

21,388 

8,423 

15,650 

112.160 

268.(15 

1,544  G  5.945  G 

14,925  L 

286  G 

677  G 

6,1171, 

49.071  G 

65,784  8,298 

6,463 

8.709 

16,327 

106,043 

317,890 

64,240  2,353 

21.388 

8,423 

15,650 

112,160 

268.816 

1,544  G  5,945  G 

14,925  L 

286  G 

677  G 

6,117  L 

49.074  G 

TULSA,  OKLA. 

768,158  234,966 

134,130 

31,612 

299,657 

1,474,377 

2,122,652 

925,416  225,676 

234,496 

34,536 

341,991 

1,771,149 

2,224,485 

157,258  L  9,290  G 

100,366  L 

2,924  L 

42,334  L 

296,772  L 

101 .8331 

573,915  190,225 

90,381 

11,651 

239,164 

1,110,785 

1,098,912 

720,120  186,029 

155,909 

15,165 

284,807 

1,370.504 

l.463.1(( 

146,205  L  4,196  G 

65,528  L 

3,514  L 

45,643  L 

259,719  L 

354.2541 

297,754  90,052 

42,962 

4,288 

105,846 

543,823 

505,209 

366,397  74,287 

74,343 

5,666 

132,209 

657,783 

746.119 

68,643  L  15,765  G 

31,381  L 

1,378  L 

26,363  L 

113.960  L 

240,9101 

276,161  100,173 

47,419 

7,363 

133,318 

566.962 

593,703 

353,723  111,742 

81,566 

9,499 

152,598 

712,721 

717.047 

77,562  L  11,569  L 

34,147  L 

2,136L 

19,280  L 

145.759  L 

123.3141. 

194,243  44,741 

43,749 

19,961 

60,493 

363,592 

1,023.740 

205,296  39,647 

78.587 

19,371 

57,184 

400.645 

761.319 

11,053  L  5.094  G 

34,838  L 

590  G 

3,309  G 

37,053  L 

262.4210 

76.533  15,131 

19,478 

7,516 

24,259 

143,115 

477,828 

89,535  10,760 

38.498 

6,'J85 

22,760 

168,738 

320,872 

13,002  L.  4,371  G 

19,020  L 

531  G 

1,499  G 

25,623  L 

156,95(0 

117,710  ’  29,610 

24,271 

12,445 

36,234 

220,477 

545.912 

115,761  28,887 

40,089 

12,386 

34,424 

231,907 

440,447 

1,949  G  723  G 

15,818  L 

59  G 

1,810G 

11,430  L 

105,4550 

Total  tD.S),  1930 . 

1929 . 

G.i,a  or  Loss . 


WASHINGTON,  D.  C. 

.  1,771,082  431,197  254  264  54,035  6D1.502  3.163,751  5.962,0« 

.  1,875,816  506.259  357,388  100,299  619,104  3.5.50,728 

.  104,761  L  75.062  L  1^3,124  L  46,291  L  47,602  L  385,974  L  I83.M*'’ 


Editor  &  Publisher  The  Fourth  Estate  for  September  27,  1  930 


53 


ml  yew 

\0  ■■■  . 

(j(iiorL«e . 

j^(»),1930 

10  ■  . 

(^orlxus 

V« !«).!«« 

!« .  ■  ■ 

(juffUiee 

10  ■ 

■ 

;„),1930 

« . 

UK  IXM 

.(,)  1930  .  . 


august  linage  comparisons  for  newspapers  in  principal  cities 


WASHINGTON— Continued 


WILKES-BARRE— Continued 


13  or  Lou 
I®,  1930 


30rL« 

Id  tS).  1930 

19 . 

lOtLoe 


Retail 
(Local) 
1.264.396 
1.345.126 
80.730  L 
81.026 
64.247 
16.779  G 
90.335 
124.319 
33.984  L 
298.323 
274.716 
23.607  G 
125.929 
148.369 
22.440  L 
668.783 
733.475 
64.692  L 
506.686 
530.720 
24.034  L 
91 .006 
85.782 
5.-224  G 


General 

(National)  .Automotive 
327.158  221,031 


409.929 
82.771  L 
30,256 
20.455 
9.831 G 
30,418 
56.878 
26,460  L 
87,793 
101.492 
13.699  L 
45,872 
67.969 
22.097  L 
132.819 
163.135 
30.316  L 
104.039 
96.330 
7.709  G 
60,174 
48.883 
11.291  G 


247,186 
26,155  L 
7,504 
15.895 
8.391  L 
24.482 
32,417 
7,935  L 
56.821 
71.320 
14.499  L 
53,041 
36.747 
16.294  G 
79,183 
90.807 
11,624  L 
33.233 
110.202 
76.969  L 
7,566 
19.708 
12.142  L 


Financial 
49,704 
92,948 
43,244  L 
10,612 
11.389 
777  L 
1,046 
2,853 
1,807  L 
5,164 
6.361 
1,197  L 
14,400 

29.481 
15,081  L 

18.482 
42.864 
24.382  L 

4,301 
7,351 
3,050  L 
1,058 
756 


%!5),1930 . 

137.921 

13.604 

6.361 

1,824 

10 . 

154,390 

18,622 

31,457 

4,307 

(caotLo* . 

16.469  L 

5.018  L 

.5,096  L 

2.483 

»  |!).1930 . 

277.759 

30.261 

19.306 

1.419 

10  .  . . 

290,548 

28.825 

59.037 

2.983 

OmotLob . 

12.789  L 

1,436  G 

39.731  L 

869 

WESTCHESTER 

GROUI 

taKDi.lMO . 

2,105.862 

278.852 

489.428 

141.275 

I'.Tifnwtk  Times  (e),  1930 

82.175 

18.126 

26.761 

3,882 

It  Vernon  .\rgus  (e),  1930 

Vit  Rochelle  Standard 

358.260 

26.714 

60.031 

20,713 

>tir(e),1930 . 

ijuH  Citizen  Sentinel  (e). 

265.486 

45.276 

55.015 

12,128 

10 . 

111.569 

23.075 

32.689 

1.170 

Prteheilcr  Item  (e),  1930.. 

210,643 

23.294 

58.392 

8.630 

tcTrtoim  News  (e),  1930. . 

207,601 

32.308 

44.409 

13.469 

Herald  (e),  19.30. . . 

176.195 

27.681 

43.921 

18.297 

lain  Statesman  (e),  1930 

126,599 

28.020 

40.343 

14.848 

tWPIaine  Press  (e),  1930. 
Ibe  Plains  Reporter  (e). 

164,012 

28.980 

46,077 

28,399 

10 . 

403.322 

25,378 

81,790 

19.739 

WICHITA,  KANS. 


(ml  .Os,  1930  . 

..  931,411 

331.566 

124.093 

Tin!  (D),  1930  .  , 

639,805 

236.870 

72,686 

haoaie ,  1930 . 

311,681 

102,320 

34,889 

l^it  .m .  1930  . 

. .  206,977 

81.362 

24,070 

lie  e. 1930 . 

121.147 

53.188 

13.727 

Iilil®.1930  . 

.  291,606 

94.696 

51,407 

j(w*i6,1930 . 

144.446 

36,592 

22,278 

U|ie;S.1930..  . 

147,160 

58.104 

29,129 

WILKES-BARR 

Iti!  DS.  1930  . 

..  1.356,371 

212.890 

122.064 

(•liD),1930  ... 

..  1:200,957 

187,082 

94,456 

lend  m ,  19.30 

469,283 

79,342 

35,532 

■Jc-Iieaderie),  1930. . . 

471,494 

85.648 

48.900 

'(*i(e,1930  .  . 

..  260,180 

22.0.)2 

10,024 

editors 

NOMINATED 

H. 

24.282 

7,123 

7,055 

10,104 

33,209 

15,296 

17,913 


41,573 

39,614 

18,752 

8,169 

12,693 


Total 

News 

Classified 

advertising 

and  Fdt'l 

480.355 

2,394.336 

4,179,354 

540,121 

2.6s7.I23 

4,257,596 

59,766  L 

302,787  L 

78,242  L 

65.838 

209,926 

998,969 

83,548 

217,526 

947,449 

17,710  L 

7,600  L 

51,520  G 

76,462 

223,899 

506.320 

49,695 

267,401 

531.345 

26,767  G 

43.502  L 

25.025  L 

66,924 

516,300 

968.400 

89,944 

544.334 

885.491 

23,020  L 

28.034  L 

82,909  0 

64,545 

312.872 

780,124 

71,894 

365.916 

846.368 

7,349  L 

53.044  L 

66.244  L 

206.586 

1,131,339 

925.541 

245,040 

1,301,946 

1.046,943 

38.454  L 

170,607  L 

121,402  L 

121,147 

769.418 

1.782,741 

108,983 

853.605 

1.5.35,194 

12,164  G 

84,187  L 

247.547  G 

15,736 

175,540 

549,338 

16.246 

171.375 

436,599 

i  510  L 

4.165G 

112,739  0 

27,441 

187.163 

547.757 

21,359 

230.135 

531.063 

6.082  G 

42.972  L 

16.694  G 

77,970 

406.715 

685.646 

71,378 

4.52. 0'JS 

567,532 

6,592  G 

45.381  L 

118.114  G 

598.084 

3,731,329 

6.378.009 

12.414 

150.224 

30'i.228 

48.809 

527.220 

724.020 

59.911 

448.387 

651,042 

25.018 

208.163 

470.629 

5:1.053 

360.542 

526.062 

24.594 

328.552 

511.602 

84.465 

364.620 

976,326 

111.517 

341.625 

886,733 

57.318 

332,752 

639.801 

129.985 

669,244 

679,566 

538,199 

1,991.005 

2,152,028 

446,301 

1.427,878 

1,432,687 

103,292 

566.429 

602,749 

171.012 

490.881 

452.882 

171,997 

370,568 

377,056 

91.898 

56:5.127 

7I9.:i41 

37.311 

2.56,2:14 

410,847 

54,587 

306.893 

,308,494 

140,732 

l,.)ll.:i60 

2.647,448 

1:18.594 

1,686,896 

2,112.002 

94,. 307 

704.624 

679.807 

35,717 

657,923 

784,196 

8,570 

324.349 

648.059 

!*>•*  Are  Chosen  by  Democrats  to 
Run  for  Legislature 

The  newspaper  men  of  Georgia  who 
*ant  to  serve  their  state  in  some  ca- 
;»nty  fared  very  well  in  the  recent 
itt-wide  primary. 

The  returns  to  the  Democratic  State 
twnittee  cn  the  result  of  races  for 
house  and  senate  in  Georgia,  show 
lollowing  newspaper  men  nominated : 
.,.  In  the  Sen.me 
5inth  District — W,  T,  .\tkin5,  editor, 
tiison  A  rax 

Jiiteenth  District  —  Hugh  Peterson, 
editor,  Mrmfi’nwery  County  Monitor. 

HofSE  OK  Rei'rf.^ent.ative.s 
ro'.Ks  county — W.  A.  Walker,  editor, 
D^WiDi  Adzertiscr. 

■ayam  crunty— 1.  K.  Mir'dv,  asso- 
editor,  Clayton  County  Xrzes. 

‘^patur  county— E.  H.  (.riffin,  editor, 
“OTidw  Post  Scarch-Liiht. 
yanklm  county— Rush  Hurton,  editor, 
Tmes. 

^Henry  county-B.  S.  Eliott,  editor, 
■  '■V  Cn.oi/y  ll'erkly. 

^wnty— J.  p,  Horne,  editor,  I.cc 
'"’'  V  Journal. 

‘ahaferro  county— R.  R.  Trotter,  edi- 
g  '^‘^'’tardz’i'lc  .ddvocatc-Dcmocrat . 

iirll  lu*  choice  of  the  neople  so 
die  ofr.ee  he  sought  politically  is 


Paper  and  year 

Total  (S),  1930 . 

Independent (S),  1930. 
Telegram  (S),  1930 _ 


Total  (DS),  1930 . 

1929 . 

Gain  or  Loss . 

Total  (D),  1930 . 

1929  . 

Gain  or  Loss . 

Twin  City  Sentinel  (e),  1930. 

1929 . 

Gain  or  Loss . 

ToUl  (.S),  1930 . 

1929  . 

Gain  or  Loss . 

Journal-Sentinel  (3),  1930. . . 

1929 . 

Gain  or  Loss . 


Total  (DS),  1930. . . . 

1929  . 

Gain  or  Loss . 

Total  (D),  1930 . 

1929  . 

Gain  or  Loss . 

Telegram  (m),  1930. 

1929 . 

Gain  or  Loss . 

Gazette  (e),  1930. . . . 

1929 . 

Gain  or  Loss . 

Poet  (e),  1930 . 

1929 . 

Gain  or  Loss . 

Total  (S),  1930  . 

1929  . 

Gain  or  Loss . 

Telegram  (S),  1930  . 

1929 . 

Gain  or  Loss _ 


Total  (DS),  1930  .  855, 

1929 . 

Gain  or  Loss .  141, 

Total  iD),  1930 . 

1929  . 

Gain  or  Loss . 

Vinlicator  (e),  1930.  . . 

1929  . 

Gain  or  Loss . 

Telegram  (e),  1930  .  371 

1929 . 

Gain  or  Loss . 

Total  (S),  1930 . 

1929 . 

Gain  or  Loss . 

Vindicator  (S),  1930. . , 

1929 . 

Gain  or  Loss . 


Retail 

General 

Total 

News 

(Local)  (National)  Automotive 

Financial 

ClassiHed  : 

advertising 

and  Edt'l 

155,414 

25.808 

27,608 

4,959 

2,138 

224,464 

535,386 

111,718 

16,843 

19,310 

4,068 

1,491 

160,340 

322,698 

43,696 

8,965 

8,298 

891 

647 

64,124 

212,688 

WINSTON-SALEM, 

N.  C. 

193,930 

67,807 

30,349 

15,636 

31,283 

348,351 

937,931 

276,843 

88.823 

60,274 

13,595 

44,951 

488,973 

1,087,509 

82,913  L 

21,016  L 

29,925  L 

2,041 G 

13,668  L 

140,622  L 

149,578  L 

176,863 

63,651 

27,748 

14,158 

24,581 

316,282 

558,221 

252,518 

80.355 

49,371 

13,227 

37,238 

436,775 

674,991 

75,655  L 

16,704  L 

21,623  L 

931  G 

12,657  L 

120,493  L 

116,770  L 

176,863 

63,651 

27,748 

14,158 

24,581 

316,282 

558.221 

252,518 

80,355 

49,371 

13,227 

37,238 

436,775 

674,991 

75.655  L 

16,704  L 

21,623  L 

931  G 

12,657  L 

120,493  L 

116,770L 

17,067 

4,156 

2,601 

1,478 

6,702 

32,069 

379,710 

24,325 

8,468 

10,903 

368 

7,713 

52,198 

412,518 

7,258  L 

4,312  L 

8,302  L 

1,110G 

1,011  L 

20,129  L 

32,808  L 

17,067 

4,156 

2,601 

1,478 

6,702 

32,069 

379,710 

24,325 

8,468 

10.903 

368 

7,713 

52,198 

412,518 

7,258  L 

4,312  L 

8,302  L 

1,110G 

1,011  L 

20, 129  L 

32,808  L 

WORCESTER,  MASS. 

938,500 

271,783 

206,597 

34,292 

263,888 

1,744,323 

3,250,311 

,079,552 

354,585 

282,550 

45,195 

317,726 

2,103,406 

3,292,735 

141,052  L 

82,802  L 

75.953  L 

10,903  L 

53,838  L 

359,083  L 

42,424  L 

846,295 

256,413 

194,596 

30,962 

226,587 

1,584,116 

2,720,954 

985,776 

338,098 

235,414 

42,243 

278,946 

1,904,257 

2,812,941 

139,481  L 

81,685  L 

40,818  L 

11,281  L 

52,359  L 

320,141  L 

91,987  L 

281,128 

104,800 
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Press  Association  and  former  newspaper 
editor,  who  has  just  been  renominated 
fi?r  another  term  as  Commissioner  of 
Commerce  and  Labor.  Mr.  Stanley 
made  the  heretofore  unapproached  record 
(if  carrying  every  county  in  the  state. 


ATTACKS  CAMERAMAN;  FINED 

Giles  Dow,  Stoughton,  Wis,,  banker, 
was  fined  in  Superior  t'ourt  in  Madison 
Sept.  19.  on  a  charge  of  assault  and  bat¬ 
tery  made  by  Arthur  Vinje,  photograph¬ 
er.  Madison,  Wiscon.sin  State  Journal. 
X’enje  accused  Dow  of  attacking  him  and 
smashing  his  camera  recently  when  the 
former  was  photographing  the  funeral 
procession  in  Stoughton  of  Grace  Lusk- 
Brown,  pardoned  slayer  of  Mrs.  David 
Roberts,  Waukesha. 


COMMUNITY  EXTENDS  CAMPAIGN 

Newspapers  will  carry  the  bulk  of  the 
:’'lver;ising  for  the  city  of  San  .Antonio, 
Tex.,  in  its  new  campaign  which  started 
tliis  mon'h  and  will  extend  until  mid- 
snrinn.  Frank  (i.  Huntress,  president  of 
the  .San  .Intonio  r..v/'ress  and  fizenJu/ 
Xezes.  and  chairman  of  the  City  .Adver¬ 
tising  Committee  said  recently.  The 
drive  this  year  has  been  extended  to 
take  in  the  Pacific  Northwest.  Canada 
and  the  New  England  states.  Coulter  & 
Da- tie  In'.  San  .Antonio  agency,  is 
handling  the  copy. 


PAID  SAFETY  DRIVE 

Full-Page  Copy  Sponsored  by  Local 
Firms  Placed  in  Grand  Rapids 

The  Grand  liapids  (Mich.)  Herald 
printed  full-page  advertisement  Sept. 
20,  announcing  the  start  of  a  safety 
campaign,  sponsored  by  Grand  Rapids 
citizens,  and  continuing  through  a  peri(xl 
of  26  weeks.  Each  Saturday  the  Herald 
will  carry  the  safety  message  in  full 
page  copy. 

The  purpose  of  the  campaign  is  “Save 
Life  and  I.imb.”  The  initial  copy 
points  out  that  “results  obtained  through 
safety  campaigns  in  the  industrial  field 
encourage  the  belief  that  similar  effort 
directed  toward  vehicular  traffic  will 
substantially  reduce  hazards  on  city 
streets,  on  highways  and  at  railroad 
crossings.”  The  names  of  the  sponsors 
— 124  in  all — are  appearing  each  week 
in  the  copy. 

WRITING  FOOTBALL  SERIES 

Parke  H.  Davis,  former  Princeton  star 
and  football  authority,  will  write  each 
Monday  morning  beginning  Sept.  29,  a 
scries  of  technical  analy.ses  of  the  prin¬ 
cipal  playing  svstems  oi  the  major  foot¬ 
ball  teams  of  the  East,  for  the  AVre  York 
Herald  Tribune.  Mr.  Davis  will  also 
cover  the  principal  football  games  of  the 
East. 


HITS  PREMIER’S  CHARGE 


Bennett’s  Allegation  of  “Deliberate 
Misrepresentation’’  Challenged 

Charges  of  “deliberate  misrepresenta¬ 
tion”  of  his  campaign  addresses,  by 
newspapers,  made  recently  by  Hon.  R. 
B.  Bennett,  Prime  Minister  of  Canada, 
on  the  floor  of  the  House  of  Commons, 
have  been  met  by  an  editorial  in  the 
Ottinm  Journal,  his  own  party’s  mouth¬ 
piece,  in  which  the  Prime  Minister’s 
statement  was  characterized  as  “moral 
cowardice.” 

The  daily  stated  that  it  had  checked 
114  of  the  Prime  Minister’s  statements 
and  had  found  no  evidence  of  misrep¬ 
resentation.  The  fact  that  the  official 
neglected  to  point  out  specific  instances 
was  characterized  as  “not  even  decently 
fair.” 


MIDGET  GOLF  CONTEST 

More  than  .4.4(X)  entrants  have  started 
a  Tom  'rhumb  golf  tournament  in 
Philadelphia,  under  the  auspices  of  the 
Kecord.  After  sectional  champions  are 
selected  a  city  champion  will  be  chosen. 
'I'he  winner  will  be  sent  to  fhattanooga, 
Tenn.,  after  the  final  on  Sept.  29,  to 
take  part  in  the  national  championships. 
'I'he  Record  gave  cups  to  male  and 
female  winners  in  each  district  cham¬ 
pionship. 
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SEEKING  TO  RESTRAIN 
PLANE  BROADCASTS 


RUSSELL  OWEN  POSES  FOR  ARTIST 


NEW  EVIDENCE  REFUTTc 
BRUNDIDGE  CHARGE 


No  Law  at  Present  Prevents  Ear* 
Shattering  Sales  Messages  from 
the  Sky,  Bureau  of  Aero¬ 
nautics  Finds 


By  George  H.  Manning 
Washington  Correspondent,  Editor  &  Publisher 

Washington,  D.  C.,  Sept.  24. — The 
broadcasting  of  advertising  speeches  from 
airplanes  equipjied  with  public  address 
systems  has  created  a  new  problem  of 
law.  This  fact  has  developed  as  the  re¬ 
sult  of  an  attempt  by  the  government 
of  the  District  of  Columbia  to  have  the 
aeronautics  division  of  the  Department 
of  Commerce  take  a  hand  to  curb  such 
practices  in  the  future. 

Recently  a  large  cabin  ship  hovered 
over  the  city,  while  an  announcer  in  it 
broadcast  through  some  amplifier  system 
the  merits  of  Studebaker  automobiles. 
Numerous  complaints  were  rt*ceived  by 
the  District  Commissioners  from  citizens 
who  called  the  practice  a  nuisance.  Al¬ 
though  it  is  against  the  local  law  to  make 
any  outcry  in  a  public  place  in  the  ad¬ 
vertising  of  wares,  the  District  was  un¬ 
able  to  prosecute  the  air-minded  adver¬ 
tiser  for  the  reason  that  his  plane  did 
not  take  off  or  land  in  the  District  of 
Columbia,  but  used  a  nearby  Virginia 
field  as  a  base. 

Accordingly  the  District  commissioners 
took  up  the  matter  with  the  bureau  of 
aeronautics  only  to  be  informed  by 
Clarence  M.  Young,  assistant  secretary 
of  commerce  in  charge  of  aeronautics 
that  there  was  nothing  in  the  bureau’s 
regulatory  law  that  will  permit  them  to 
take  a  hand. 

“Our  jurisdiction,”  he  said,  “extends 
only  to  such  questions  as  to  altitudes  of 
flight,  acrobatic  flying,  dropping  of  ob¬ 
jects  and  similar  regulations,  all  of 
which  pertain  to  safety  of  operation  and 
do  not  touch  upon  such  matters  as  the 
one  in  question. 

“At  the  present  time  it  is  not  a  condi¬ 
tion  of  the  licenses  granted  to  pilots 
that  they  shall  not  violate  the  laws  or 
ordinances  of  the  jurisdictions  over  which 
they  fly.  It  seems  apparent  that  such  a 
provision  would  be  very  difficult  of  en¬ 
forcement.” 

Several  other  similar  complaints  have 
been  received  from  other  Eiastem  cities. 


WON  PRESS  CLUB  PRIZES 


MUsUsippi  Editor  Awarded  Car  by 
Milwaukee  Newspaper  Group 

Clayton  Rand,  editor  and  publisher  of 
the  Gulfport  Mississippi  Guide,  i^on  a 
Nash  sedan  by  writing  a  prize-winning 
editorial  on  “Wisconsin”  after  returning 
home  from  the  Milwaukee  convention 
of  the  National  Editorial  Association. 
The  contest  was  sponsored  by  the  Mil¬ 
waukee  Press  Club.  With  prizes 
donated  by  Wisconsin  firms. 

A  prize  of  $250  for  the  best  editorial 
on  “Milwaukee”  was  won  by  Miss  Ruth 
Ducey,  city  editor  of  the  Han'ord 
Illinois  Herald.  A  second  prize  of  a 
dish-washing  machine  was  won  by 
Mack  Cretcher,  editor  of  the  Netotoum 
(Kan.)  Journal. 

Other  prizes  were  awardeo  to  the  fol¬ 
lowing  :  For  the  best  editorial  on 
“Wisconsin”  by  an  editor  of  a  daily 
paper,  L.  M.  Nicholas,  Bristow  (Okla.) 
Daily  Record;  best  editorial  on  “Wis¬ 
consin”  by  a  woman  editor,  Mrs.  W.  W. 
Henderson,  La  Plata  (Mo.)  Missouri 
Home  Press;  best  editorial  by  an 
editor  of  a  weekly  paper,  J.  E.  Worth¬ 
ington,  Lake  Wales  Florida  Highland; 
best  editorial  on  “Milwaukee”  by  a 
Wisconsin  Editor,  Louis  H.  Zimmerman, 
Burlington  (Wis.)  Standard-Democrat. 


OFFERS  ROBBERY  REWARD 

The  Des  Moines  (la.)  Register  cuid 
Tribune  has  offered  $.500  to  the  first 
vigilante  or  bank  employe  who  shoots 
and  kills  an  armed  bandit  in  the  act  of 
robbing  an  Iowa  bank.  The  fact  that 
fourteen  banks  in  the  state  have  been 
successfully  robbed  thus  far  this  year 
prompted  the  offer. 


Photo  shows  David  Paige  (right),  who  has  just  finished  a  rharroal  drawing  of 
Russell  Owen  (left),  rorrespondent  of  the  New  York  Times  on  the  Byrd 
Antarctic  Expedition. 


GRATEFUL  TO  U.  S.  PRESS 


Dominican  Government  Sends  Its 
Thanks  for  Santo  Domingo  Aid 

iSpecM  to  Editor  &  Pubusber) 
Washington,  D.  C.,  Sept.  25 — Grati¬ 
tude  to  the  press  of  America  for  the  part 
it  played  in  sending  quick  aid  to  Santo 
Domingo  after  the  island  republic  was 
laid  in  w'aste  by  the  recent  hurricane  is 
expressed  in  a  message  from  the  Domini¬ 
can  government  relayed  through  Persio 
C.  Franco,  charge  d'affaires  of  the  lega- 


CHICAGO  NEWS  NEWSREELS 

To  Editor  &  Publisher  :  The  article 
by  Du  Bois  K.  Wiggins  in  the  Sept.  13 
issue  of  EIditor  &  Publisher  was  of 
interest  to  me  since  the  Chicago  Daily 
News  is  one  of  the  pioneer  newspapers 
in  the  establishment  of  a  newsreel.  I 
believe,  however,  that  your  correspondent 
has  given  you  a  wrong  view  of  the  set¬ 
up  in  Chicago.  Your  article  implies 
that  the  Daily  News  is  responsible  for 
only  the  publicity  support  of  the  news¬ 
reel  in  Chicago.  As  a  matter  of  fact, 
the  Daily  News  has  its  own  producing 
organization,  not  only  for  local  sub¬ 
jects  but  for  national  subjects  in  the 
Chicago  area  as  well. 

The  Chicago  Daily  News  has  issued 
its  own  newsreel  for  more  than  four 
years.  We  have  our  own  completely 
equipped  production  laboratory  for  the 
manufacture  and  printing  of  both  sound 
and  silent  newsreel  negative,  a  staff  of 
five  newsreel  cameramen,  and  complete 
camera  equipment  including  two  Akeley 
cameras  of  late  design.  Until  1929  we 
produced  and  distributed  our  newsreel 
through  our  own  organization  entirely. 

We  now  cooperate  with  Universal  on 
a  tieup  in  Chicago  but  on  a  materially 
different  basis  than  other  newspapers.  We 
still  maintain  our  laboratory  and  camera 
staff  and  all  Chicago  subjects  are  pro¬ 
duced  by  our  own  organization  and  edited 
and  titled  by  us.  We  furnish  a  minimum 
of  500  feet  of  local  tonics  each  week  to 
which  is  added  1,500  ft.  of  world  news 
subjects  provided  by  Universal. 

The  distribution  and  sale  of  the  news¬ 
reel  is  now  handled  by  Universal  since 
they  are  better  equipped  to  contact 
theaters  than  we  can  afford  to  be.  Our 
newsreel  is  now  running  in  approximately 
250  theaters  in  this  territory  and  bears 
the  Daily  News  title  on  all  main  and 
subtitles.  This  arrangement,  of  course, 
entails  an  outlay  on  our  part  of  men 
and  money  which  the  other  newspapers 
in  the  Universal  circuit  are  not  requested 
to  make.  We  believe  it  worth  while. 

In  one  other  instance  I  believe  your 
correspondent  is  misinformed.  The  Uni¬ 
versal  Newsreel  does  not  compete  with 
the  newspaper.  No  other  newsreel  can  or 
attempts  to  but  the  time  element  in  the 


tion  here  to  the  Associated  Press. 

“Due  in  great  part  to  the  activity  of 
the  news  agencies  and  newspapers  in  dis¬ 
seminating  and  publishing  complete  news 
of  the  catastrophe  with  extraordinary 
rapidity  and  in  prominent  first  page 
columns,”  Franco  wrote,  “the  whole 
world  immediately  learned  the  gravity  of 
the  situation  and  realized  the  possibility 
of  still  greater  loss  of  life  in  the  city  if 
relief  were  not  sent  quickly. 

“And  this  relief  came.  From  this 
country  and  others  came  physicians, 
nurses,  medical  supplies,  food,  clothing, 
and  blankets.” 


sound  synchronization  method  used  in 
producing  the  Talking  Reporter  is  such 
that  Universal  is  able  to  compete  most 
successfully  with  other  sevjnd  leels  in 
the  matter  of  beats. 

Incidentally,  the  Daily  News  provides 
on  occasion  a  rush  service  for  Chicago 
theaters  which  does  compete  in  time 
with  newspaper  service.  When  the 
Favorite  sank  in  Lake  Michigan,  for 
instance,  newsreel  cameramen  were  first 
on  the  scene,  took  complete  pictures 
of  the  disaster,  rescue  of  the  victims, 
etc.,  rushed  them  back  to  the  laboratory 
and  had  the  story  in  pictures  on  the 
screens  of  Chicago’s  leading  loop 
theaters  before  any  pictures  of  the  event 
appeared  in  any  newspaper.  For  years 
we  have  shown  pictures  of  the  Ken¬ 
tucky  Derby  in  Chicago  theaters  the 
same  night  of  the  races,  an  airplane 
being  hired  to  expedite  the  return  of 
the  pictures  from  Churchill  Downs.  » 

I  am  sending  you  herewith  a  photo¬ 
graph  showing  our  motion  picture 
camera  staff  at  the  recent  National  Air 
Races.  Perhaps  it  may  interest  you  as 
an  evidence  of  how  seriously  we  take 
the  newsreel  as  a  legitimate  function  of 
news  dissemination  and  newspaper  pro¬ 
motion. 

The  Chicago  Daily  News, 

P.  F.  Watkins, 

Promotion  Manager. 


REPRESENTING  U.  S.  DAILY 

To  Editor  &  Publisher:  In  refer¬ 
ence  to  the  news  story  on  page  6  of  your 
edition  for  September  13,  which  stated 
that  Bryant,  Griffith  &  Brunson,  Inc., 
New  York,  had  been  appointed  as  our 
Southern  representative,  I  trust  you  will 
publish  a  correction  of  this  item  as  it  is 
quite  misleading  in  its  present  form. 

Bryant,  Griffith  &  Brunson,  New  York, 
are  in  no  sense  representatives  of  The 
United  States  Daily.  The  arrangement 
with  Bryant,  Griffith  &  Brunson  covers 
onlv  the  Atlanta  territory.  Their  New 
York  office  plays  no  part  in  the  picture 
whatsoever.  The  United  States  Daily 
has  its  own  advertising  staff  in  New 
York  and  Chicago. 

Victor  Whitlock. 

Vice-President,  United  States  Daily. 


WHAT  OUR  READERS  SAY 


A1  Capone’*  Brother  Said  to 
Chicago  Bond  Signing  R*ek^ 
Laid  at  Door  of  New*  Mao  by 
St.  Louis  Reporter 


{By  telegraph  to  Editor  &  PuBLiiRn) 

Chicago,  Sept.  25.— When  Harry  T 
Brundidge.  .Sf.  Louis  Star  reporter 
brought  charges  again.st  the  newspape- 
men  of  Chicago  for  racketeering,  foUo* 
ing  his  investigation  of  the  death  of 
.Alfred  (Jake)  Lingle,  Chicago  Tribmt 
reiKirter,  he  declared :  "The  bond  sim 
ing  racket  should  come  in  for  iimpr, 
too,  as  a  police  reporter  is  said  to  coo’ 
trol  it.” 

This  charge  has  been  proved  untrue 
Ralph  Capone,  brother  of  Alp^ 
(Scarface)  Capone,  until  today  coo. 
trolled  the  bond  signing  "racket' 
Evidence  before  the  Federal  Grand 
Jury  yesterday  and  tixlay  has  resahec 
in  an  order  from  U.  S.  District  Attorney 
George  E.  Q.  Johnson  forbidding  ac¬ 
ceptance  of  bonds  of  the  Lynn  Ageno 
representing  the  Grand  Central  Surety 
Company  of  New  York. 

The  Lynn  Agency,  headed  by  John  T. 
Lynn  and  William  .A.  Curran,  testimony 
showed,  had  a  virtual  monopoly  on  the 
bond  signing  in  the  United  States  and 
the  Cook  County  criminal  courts. 

Exposure  of  the  fact  that  gangland 
controlled  the  bonding  company  was 
made  before  the  Federal  Grand  Jury  by 
Edward  A.  Collins,  member  of  the  Xew 
York  Advertising  Club  and  former 
newspaper  man,  who  quit  the  Lynn 
Agency,  of  which  he  was  manager,  he 
says,  because  of  the  Capone  domination. 

Investigation  of  the  officials  of  the 
Lynn  .Agency  was  revealed  through  the 
Chicago  Daily  News,  which  yesterday 
published  a  sensational  article  in  which 
the  hand  of  Capone  was  exposed.  In 
connection  with  the  investigation  it  has 
been  learned  that  Dan  \\’.  Gallagher, 
formerly  of  the  Clcx'eland  News,  and  the 
reporter  who  named  “Pat”  McDemxitt 
“trigger  man”  in  the  murder  of  Doc 
Mellet,  editor  of  the  Canton  (0.)  .Vnrr, 
has  joined  the  staff  of  the  Daily  News 
and  worked  on  the  bond  “racket  investi¬ 
gation.” 

FIRE  CAUSES  $100,000  LOSS 


Chatham  (Ont.)  Daily  New*  Mechu- 
ical  Department  De*troyed 

(By  telegraph  to  Editor  &  Foiusbir) 

Windsor,  (3nt.,  Sept.  25.— The  entire 
mechanical  department  of  the  Chatkm 
(Ont.)  Daily  News  was  destroyed  by 
fire  early  Thursday  morning  which 
caused  an  estimated  loss  of  $100, Odd 
Through  the  courtesy  of  the  Wisdso' 
(Ont.)  Border  Cities  Star  the  Chatham 
paper  was  printed  on  the  presses 
of  the  Windsor  publication  and  the  reg^ 
lar  afternoon  editions  were  distributed 
in  Chatham  as  usual. 

The  fire  believed  to  have  originated  ffl 
the  metal  room  was  put  under  conW 
with  great  difficulty  as  the  L-sbaped 
building  made  fire  fighting  difficuh. 

Keith  Stewart,  business  manapr  ot 
the  News,  stated  the  plant  is  valued  !)*• 
tween  $3.50,000  and  $400,000.  The jne 
chanical  section  of  the  building,  indudW 
the  composing-room  and  auxiliary  de¬ 
partment  and  the  press  room,  were 
damaged  with  water.  Water  poured  uiti. 
the  basement  ruining  all  roll 
stock.  Linotype  machines  were  also 
damaged  considerably. 


COCHEL  RETURNS 

W.  A.  Cochel.  editor  of  the  iVe^ 
Kansas  City  Star,  arrived  in  New  i 
Sept.  20  after  an  absence  of  two 
one-half  months  in  Europe.  He 
delegate  to  the  International  Soils  v- 
gress  at  Moscow. 


JOINS  PENNSYLVANIA  LIST 

The  PhoenixriUe  (Pa.) 
has  joined  the  Pennsylvania  SelKt  ‘ 
and  will  be  represented  by  Frw  ^ 
ball,  Inc.,  in  the  national  advertising 
effective  Oct.  1. 
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Basic  NEW  ENGLAND 
Industries  produce 


over  Vsio  f  tkcj  Country  s 

Output 


'  v  . 


fcilllJlJlllI 
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A  study  of  the  industrial  structure  of  New  England  will  amaze  one, 
and  will  more  than  ever  impress  him  with  the  industrial  importance 
of  this  established  market  in  the  production  of  basic  commodities. 

Here  are  some  of  the  more  important  industries  that  contribute  more 
than  half  of  the  country’s  total  output: — 

Industry  and  Rank 

in  Netv  England:  %  of  U.  S 

56.  Firearms  .  75.4 

39.  Boot  and  shoe  findings .  72.6 

16.  Boots  and  shoes,  rublier .  68.7 

4.  Worsted  goods  .  68.1 

15.  Textile  machinery  .  65.1 

54.  Emery  wheels,  etc .  64.5 

7.  Woolen  goods  .  64.2 

30.  Cotton  small  wares  .  61.4 

20.  Cutlery  and  edge  tools  .  55.4 

32.  Plated  w’are  .  54.3 

52.  Ammunition  .  52.5 

It  will  be  observed  that  many  of  these  industries  are  large  employers 
of  skilled  labor.  Besides  the  other  advantages  they  develop  in  increas¬ 
ing  the  community  wealth  and  add  to  New  England’s  constantly  grow¬ 
ing  buying  power,  these  industries  continue  to  maintain  their  position 
of  leadership. 

This  market  deserves  great  thought  and  great  study.  Properly  adver¬ 
tised  and  merchandised,  it  offers  the  national  advertiser  one  of  the 
greatest  and  most  permanent  outlets  for  his  advertised  product  today. 


V 


MASSACHUSETTS— Population.  3.8S2.356 

Circu-  2.S00  10.000 
lotion  linot  lines 

ttAttleborc  Sun . (E)  6.208  .04  .04 

ttBoston  Eve.  American ..  (E)  262,930  .90  .90 

tt Boston  Sunday  Advertiser 

IS)  489.086  .  79  .  79 

"Boston  Globe  . (MAE)  308.S64  .  90  .90 

••Boston  Transcript . (E)  38  412  .29  .29 

ttBoston  Post  . (M)  373.849  .  60  .  60 

ttBoston  Post  . (S)  340.002  .  99  .  99 

••Brockton  Enterprise _ (E)  24.861  .06  .  08 

’•Fitchburp  Sentinel . (E)  12.086  .095  .0)9 

••Haverhill  Gazette . (E)  16.249  .07  .06 

••Lawrence  Eagle-Tribune 

(MAE)  29.811  .10  .09 

••Lynn  Item . . (E)  17.899  .065  .05 

••Lowell  Courier-Citizen  and 

Evening  Leader. .  (MAE)  17.677  .07  .07 

••New  Bedford  Standard 

Mercury  . (MAE)  30.977  .10  .10 

••New  Bedford  Sunday  Stand¬ 
ard  . (S)  25.463  .10  .10 

ftNorth  Adams  Traneript.  (E)  10.676  .09  .01 

ttPittsAeld  Eagle . (E>  19.072  .06  .06 

••Salam  News . (E)  22.044  .09  .07 

ttTaunton  Gazette . (E)  9.430  .  05  .  039 

••Worcester  Telegram  and 

Evening  Gazette  .(MAE)  109.119  .28  .25 

••Worcester  Sunday  Telegram 

(S)  53.868  .21  .18 


17.677  .07  .07 
30.977  .10  .10 


10.676  .09 
19.072  .06 
22.044  .09 

9.430  .05 


CONNECTICUT— Population.  1.380.631 


••Bridgeport  Post-Telegram 
(EAM) 

••Bridgeport  Post . (S) 

ttHartford  Courant  ....(M) 

ttHartford  Courant  . (S) 

ttHartford  Times . (E) 

••Middletown  Press . (E) 

ttNaugatuck  News . (E) 

ttNew  Haven  Regieter. (EAS) 

••New  London  Day . (E) 

ttNorwich  Bulletin . (M) 

••Norwalk  Hour . (E) 

ttSouth  Norwalk  Sentinel. (E) 
•'Stamford  Advocate . (E) 


•Concord  Monitor-Patriot 


lation  llneo  linot 


6.874  .05  .03 

tt Keene  Sentinel . (E)  4.326  .036  .025 

"Manchester  Union-Leader 

(MAE)  33.034  .15  .12 

RHODE  ISLAND- Population.  604.397 

ttPawtucket  Timet . (E)  30.962  .09  .09 

ttProvidence  Bulletin. ..  (E)  84.632  .  20(E). 27 

ttProvidence  Journal. ...  (M)  43.526  .12(E). 27 

ttProvidence  Journal . (S)  86.912  .20  .23 

ttProvidence  Newt . (E)  33.854  .10  .10 

"Westerly  Sun . (EAS)  5.602  .04  .  04 

ttWoonsocket  Call . (E)  16.329  .06  .06 

VERMONT— Population.  352.428 

"Barre  Timet . (E)  7.453  .04  .03 

ttBrattleboro  Reformer. ..  (E)  3.618  .035  .02 

"Burlington  Free  Press.. (M)  16,293  .06  065 

ttRutland  Herald . (M)  13,431  .095  .055 

ffSt.  Johntbury  Caledonian- 

Record  . (E)  5.003  .025  .02 

(B)  Combination  rate  Daily  Journal  and  Eve. 
Bulletin. 

"A.B.C.  Publishers'  Statement,  April  I,  1930. 

ttGovernment  Statements,  April  I.  1930. 


.035  .035 
.16  .15 

.06  .06 
.09  .07 

.IM5  .045 
.045  .035 
.069  .  055 


MAINE— Population.  768,014 

•Portland  Press-Herald  Ex- 
press,  Sunday  Telegram 

(MAE)  61.725  .20  .16 
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DR.  DORRANCE,  OWNER 
OF  SOUP  FIRM,  DIES 

Wat  Sole  Owner  of  Gigantic  Industry 

Grossing  $100,000,000  Yearly — 
Spent  $50,000,000  in  Adrer* 

Using  Since  1910 

By  Arthur  Joyce 

The  man  who  originated  canned  soup 
and  who  built  on  that  idea  one  of  the 
world's  largest  food  concerns,  was  buried 
this  week. 

Dr.  John  T.  Dor  ranee,  head  of  the 
Campbell  Soup  Company,  Camden,  N.  J., 
died  last  Sunday  at  his  home  in  Cin- 
naminson,  X.  J.,  after  a  brief  illness,  at 
the  age  of  57. 

At  his  death  he  owned  every  share 
of  stock  in  the  enterprise,  which  was 
probably  the  largest  business  in  the 
world  owned  and  directed  by  one  person. 
His  holdings  in  the  company  were  val¬ 
ued  at  approximately  $150,000,000.  His 
annual  income  aggregated  $3,500,000.  The 
annual  business  of  the  company  is  fig¬ 
ured  at  about  $100,000,000  a  year.  It 
turns  out  more  than  a  billion  cans  of 
soup  annually. 

“A  superior  product  and  advertising, 
not  .so  much  the  force  or  personality  or 
direction  of  any  one  man,”  Dr.  Dor- 
rance  told  me  a  few  weeks  ago,  “is  re¬ 
sponsible  largely  for  the  success  of  this 
business.” 

Dr.  Dorrance  was  extremely  modest; 
a  hard  man  to  interview.  His  whole 
life  was  wrapped  up  in  his  business  and 
he  disliked  to  talk  about  the  company’s 
success. 

He  was  a  great  believer  in  the  con¬ 
centration  of  effort  and  mass  production. 

When,  in  1910,  he  was  elected  a  di¬ 
rector  and  vice-president  of  the  com¬ 
pany,  one  of  his  first  recommendations 
was  that  a  fund  of  $4,000  be  spent  for 
advertising.  The  triumphs  achieved 
since  then,  through  advertising,  are  re¬ 
garded  as  one  of  the  classics  in  advertis¬ 
ing  history.  The  increase  in  volume  of 
sales  brought  about  through  advertising 
brought  also  a  reduction  of  80  per  cent 
in  the  cost  per  can  for  overhead,  and 
reduced  the  total  advertising  and  sales 
expense  from  nearly  20  to  less  than  5 
per  cent. 

It  was  Dr.  Dorrance  who  accepted  the 
famous  “Campbell  Kid”  advertising  idea 
and  sent  the  smiling  faces  of  these  char¬ 
acters  of  Grace  Weidersheim  through¬ 
out  the  world.  For  a  long  time  the  ad¬ 
vertising  centered  pretty  much  in  the 
magazines.  Spasmodically,  there  would 
appear  space  in  the  newspapers  featuring 
a  certain  brand  of  soup. 

Last  year,  the  newspaper  list  grew 
extensively  and  it  was  the  intention  of 
Dr.  Dorrance  to  further  increase  the 
newspaper  appropriation  because  of  the 
success — especially  in  recent  months — 
which  newspaper  advertising  had  achieved 
for  the  Campbell  products. 

“The  newspapers  have  a  very  definite 
place  in  the  .scheme  of  advertising,”  Dr. 
Dorrance  explained  to  me.  “Why  we 
have  not  used  more  of  it,  doesn’t  matter 
now.  Our  present  plan  carries  a  gen¬ 
erous  appropriation  for  newspapers,  es> 
pecially  on  our  pepper  pot,  and  I  am 
considering  now  a  broader  extension  of 
the  schedule,  based  on  the  success  we 
have  been  obtaining.  However,  that's  a 
matter  that’s  of  little  interest  to  your 
reading  public.  Suffice  to  say,  I  am  a 
stronger  believer  today  in  newspaper  ad¬ 
vertising  than  ever  before — and  the  be¬ 
lief  is  growing.” 

Since  its  first  advertising  venture  in 
1910,  the  Campljell  Soup  Company  has 
spent  approximately  $50,000,000  in  na¬ 
tional  advertising.  At  the  moment,  its 
annual  expenditures  are  figured  at  ap¬ 
proximately  $3,000,0(X)  a  year. 

When  rir.  Dorrance  started  work  at 
the  plant,  as  a  chemist,  he  drew  $7.50  a 
week.  At  his  death,  his  annual  income 
was  put  conservativelv  at  $3, .500,000.  He 
owned  every  share  of  stock  in  the  com¬ 
pany  and  was  its  active  head  until  the 
day  of  his  death. 

br.  Dorrance  was  born  at  Bristol, 
Pa.,  son  of  John  IX^rrance.  wealthy 
manufacturer.  He  received  a  bachelor 
of  science  degree  from  the  Massachu¬ 


setts  Institute  of  Technology,  Cam¬ 
bridge,  and  a  degree  of  doctor  of  phi¬ 
losophy  from  the  University  of  Gottingen, 
Germany. 

His  early  career  was  in  chemistry. 
He  entered  the  employ  of  his  uncle  s 
firm,  Joseph  Campbell’s  Preserve  Com¬ 
pany,  in  1897  as  a  chemist.  The  young 
chemist  evolved  the  idea  of  canning 
soups  in  condensed  form  a  few  years 
later.  The  innovation  was  received 
coolly  at  first,  but  advertising  quickly 
gave  it  the  popularity  Dr.  Dorrance 
thought  it  deserved. 


(Obituary 


HARLEY  WINCHELL 


Head  of  Chicago  Advertising  Agency 
Diet  at  59 

(By  telegraph  to  Editok  &  Publisher) 

Chicago,  Sept.  25 — Harley  Winchell, 
president  of  the  H.  R.  Winchell  .Adver¬ 
tising  Agency,  230  East  Ohio  street,  died 
yesterday  in  a  private  sanitarium.  He 
was  59  years  old.  Death  was  caused*  in¬ 
directly  by  injuries  received  three  years 
ago  in  an  automobile  accident  at  Mobile, 
Ala. 

Winchell  was  born  in  Birmingham, 
Mich.,  and  was  educated  at  the  Uni¬ 
versity  of  Illinois  and  Northwestern 
University.  He  founded  the  agency 
which  bears  his  name  in  1915.  He 
served  several  years  ago  as  president  of 
the  Chicago  Lions  Club  and  was  a  mem¬ 
ber  of  the  Chicago  Association  of  Com¬ 
merce.  Surviving  are  his  wife  and  two 
children. 

ROSS  L.  HAMMOND 

Former  Publisher  of  Fremont  (Neb.) 

Tribune  Dies 

Ross  L.  Hammond,  69,  for  many  years 
editor  and  publisher  of  the  Fremont 
(Neb.)  Tribune,  died  Sept  21  in  Fre¬ 
mont  after  a  stroke  of  paralysis.  In 
1879  Hammond  and  his  brother  acquired 
the  newspaper  and  built  it  up  to  a  daily 
publication. 

In  1919  Hammond  retired  and  went 
to  Riverside,  Cal.,  where  he  became  ac¬ 
tive  in  business.  He  also  published  a 
paper  at  El  Centro,  Cal. 

Hammond  was  born  of  Quaker  parents 
in  Le  Grand,  Iowa,  May  13,  1861.  His 
mother  was  a  close  friend  of  President 
Hoover’s  mother. 


ALDEN  J.  BLETHEN 


^1 

IDEN 


ilndttsbiiilffiiUef 

An  88-pace 

Roto  Section  tttt; 

carrying  pledges  of  support 
from  nearly  150  American  tntl 
Industries  for  the 
B  RCA-Victor  Company’s 
K  “Back-to-Work”  movement  jffl 
—  Friday,  Sept.  19th,  saw  Cam- 

S~  den  officially  dedicated  as  the 
Radio  Capital  of  the  World. 

—  America’s  outstandingly  pros- 
perous  market  covered  at  one 
cost  through  the  ia|p 

coimposT 


Vfottanal' 


A  UGUST  ESSER,  79,  for  many  years 
editor  of  the  now  defunct  Nebraska 
Ancieger,  German  newspaper,  died  in 
Lincoln  recently. 

Irving  Perry  Dodge,  formerly  with 
the  Boston  Herald,  Post  and  Jottrnal,  and 
founder  of  the  (Tommonwealth  Avenue 
Hospital  in  Boston,  died  at  his  summer 
home  in  Lincoln,  Sept.  12.  A  daughter 
and  a  sister  survive. 

Thomas  H.  North  way,  veteran  em¬ 
ploye  of  the  San  Antonio  Light  circula¬ 
tion  department,  died  recently  at  the  age 
of  64.  His  wife,  four  sons  and  two 
daughters  survive. 

Joseph  M.  Grady,  veteran  department 
store  executive,  world  traveler  and  news¬ 
paper  correspondent,  died  recently  in 
National  City,  Cal.  He  was  81  years 
old.  For  12  years,  while  he  was  travel¬ 
ing  over  the  world,  his  Sunday  articles 
appeared  in  the  Denver  Post. 

John  F.  Lynch,  76,  veteran  com¬ 
positor  of  the  Nero  York  Sun,  died  Sept. 
20  at  his  home  in  Brooklyn,  N.  Y.  Prior 
to  his  long  service  on  the  Sun,  Mr. 
Lynch  was  employed  by  the  Brooklyn 
Citizen  and  the  old  Neiu  York  Press. 

N.  T.  Ring,  founder  of  the  Canton 
(Tex.)  Van  Zandt  Indef'endent,  died  re¬ 
cently  at  the  age  of  49  in  a  Dallas  hos¬ 
pital. 

Miles  K.  Culver,  62,  for  36  years 
editor  of  the  St.  Ansgar  (la.)  Enterprise, 
died  Sept.  18  following  a  heart  attack. 

John  F.  Murphy,  for  many  years 
engraver  for  the  Boston  Post  and  Boston 
Herald-Traveler,  died  Sept.  21  following 
a  lingering  illness. 

Mrs.  Mary  Katherine  Schifferu, 
widow  of  Francis  X.  Schifferli,  former 
publisher  of  the  Buffalo  Volksfreund, 
German  weekly,  died  recently  in  her 
home  in  that  city.  She  was  the  mother 
of  Paul  Schifferli,  city  hall  reporter  for 
the  Buffalo  Courier-Express. 

James  C.  Mills,  for  many  years  head 


accountant  for  the  Boston  Post  died  b 
week  at  his  summer  home  at  'Tamttw 
N.  H..  at  the  age  of  67. 
and  a  brother  survive. 

Frank  O.  Perry,  81,  former  orw, 
of  the  Shawano  (Wis.)  County 
and  once  county  treasurer  and  citv 
master,  died  Sept.  14  in  Shawano  ^ 

William  B.  Wilson,  63,  fonner',, 
president  of  Grand  Rapids  (Mich)  T' 
pographical  Union  No.  39  and  for  mar'i 
years  prominent  m  local  and  intemationi' 
labor  circles,  died  in  that  city  Sent  w 
of  heart  disease.  Wilson  was  bom  I 
Chatham,  Ont.  “ 

J.  W.  Gould,  75,  a  former  newsiiaw. 
man  of  Clarksburg,  W.  Va.,  diK 
Camptown,  Pa.,  recently  after  ’an  flinty 
of  several  months.  He  had  been  edito- 
of  the  Ludloiv  (Yt.)  Tribune  for  tht 
pa.st  four  years.  From  1920  to  1924  ht 
was  telegraph  editor  and  editorial  write 
on  the  Clarksburg  Exponent. 

BERT  J.  ULLMAN 

Bert  J.  Ullman,  44,  circulation  mac- 
ager  of  the  Youngstozon  (0.)  yinjj. 
eater,  died  Sept.  19  at  St.  Elizabeth) 
Hospital  where  he  had  undergone  an 
operation.  He  began  with  the  Vindb- 
tor  when  he  was  16  years  old  and  had 
served  continuously  since.  He  was  active 
in  the  “Big  Brother”  movement  and 
various  newsboys’  enterprises. 

WILLIAM  I.  SHIMER 

William  I.  Shimer,  72,  assistant  cashier 
of  the  Nezv  York  World  with  which  he 
had  been  connected  46  years,  died  in  the 
Shore  Road  Hospital,  Brooklyn,  Sept.  B 
after  an  operation.  Mr.  Shimer  was 
treasurer  of  the  World’s  Quarter  (ien- 
tury  Club  and  a  member  of  the  Worldi 
Square  Club. 


MRS.  JONKER  D.  LIT 

Mrs.  Jonker  D.  Lit,  73,  mother  of  Mrs. 
J.  David  Stern,  wife  of  the  publisher  of 
the  Philadelphia  Record  and  the  Cm- 
den  Courier  and  Post,  died  Sept.  22  at 
the  Stern  home  in  Haddonfield,  X.  J. 


Son  of  Seattle  PubliBber  Killed  in 

Motorcycle  Accident  in  Virginia 

Funeral  services  were  held  Wednes¬ 
day,  Sept.  17,  in  Seattle  for  Alden  Joseph 
Blethen,  20,  son  of  C.  B.  Blethen,  editor 
and  publisher  of  the  Seattle  Times,  who 
was  killed  at  Lynchburg,  Va.,  a  few 
days  before  when  thrown  from  a  motor- 
cycle. 

The  machine  was  driven  by  a  friend 
young  Blethen  had  been  visiting  before 
enrolling  in  the  University  of  North 
Carolina.  A  moment  of  silence  was 
observed  in  the  Times  office  during  the 
services. 
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OVER 

Two  Hundred 

Satisfied 

Advertisers 


Read  What 

W.  Ayer  &  Son,  Inc., 

PHILADELPHIA,  PA. 

has  to  say 
about  the 
Editor  &  Publisher 
Market  Guide 


Mr.  James  W.  Brown, 
Editor  &  Publisher, 
Times  Building, 

New  York  City. 


Dear  Mr.  Brown; — 

Answering  your  letter  of  Au¬ 
gust  8th,  you  have  doubtless 
received  other  communications 
from  this  organization  indicat¬ 
ing  that  we  find  your  Market 
Guide  very  useful. 

One  point  to  keep  in  mind 
is  uniformity  of  information 
for  all  localities.  One  of  our 
Departments  reports  that  they 
have  always  found  in  your  book 
such  information  as  they  would 
expect  to  find  in  such  a  com¬ 
pilation. 

I  believe  you  have  already 
heard  from  our  Merchandising 
Bureau  where  your  book  is  used 
to  the  greatest  extent  in  this 
organization. 


Very  truly  yours, 

N.  W.  AYER  &  SON,  Inc. 


i  to  General  JldOertlserS'^^Ad-  , 

}  and  Sales  EX3xutii)es’v9(b)ertising  | 

*^gendes  and  Commercial  Organisations 


Make  Your  Reservations  Now 


The  Editor  &  Publisher 

Market  Guide 

For 

No\\>  Now 

In  The  I  \J  ^  I 

Making  £  £  Making 


Everything  About  Markets  In  Any  City 
Having  A  Daily  Newspaper 

Think  of  it,  vital  facts  about  fourteen  hundred  markets  analyzed 
and  tabulated  in  book  form.  That^s  why  the  Market  Guide  is  used 
daily  by  space  buyers  and  national  advertisers  and  particularly  at 
the  time  when  they  decide  newspaper  appropriations  and  purchase 
newspaper  space. 

• 

Pause  and  reflect  for  a  moment.  Here  is  the  leading  book  in  its 
field — a  recognized  market  authority — a  reference  guide  on  every 
newspaper  market  in  the  United  States  and  Canada  boiled  down  to 
groups  of  pointed  paragraphs  which  meet  the  needs  of  the  space 
buyer. 

Your  advertisement  displayed  on  the  page  next  to  your  city’s  survey 
will  tie-up  the  selling  value  of  your  paper  in  your  market  so  thor¬ 
oughly — so  completely — and  so  effectively  that  it  will  bring  results 
to  you. 

We  guarantee  position  icith  the  survey  of  your  city 
ACT  NOW  —  SEND  IN  RESERVATION 
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Om  VoRir> 

or  LetTbRS 


A  -\E\V  journalism  textbook,  “The 
Modern  Newspaper,”  by  Xancy 
Barr  Mavity,  of  the  Oakland  (Cal.) 
Tribune,  recently  issued  by  Henry  Holt 
&  Co.,  New  York,  follows  the  conven¬ 
tional  textbook  design  with  the  exception 
of  certain  chapters  on  news  and  news 
reporting  which  are  considerable  above 
the  average  in  their  pointedness  and  in¬ 
terest. 

This  book,  the  author  states  in  her 
preface,  was  written  not  only  for  pros¬ 
pective  newspaper  men,  but  for  news¬ 
paper  readers  as  well.  Its  interest  indeed 
is  general,  making  its  appeal  to  all  who 
are  on  the  outside  of  the  profession  and 
wish  to  know  more  of  its  working  parts. 
At  the  same  time  the  details  are  com¬ 
plete  enough  to  give  the  student  more 
than  a  surface  training. 

The  book  is  divided  into  two  parts, 
the  first  dealing  with  the  newspaper 
generally,  and  the  second  concerned 
with  editorial  work.  Under  “I  Saw  It 
in  the  Paper”  the  contents  of  the  news¬ 
paper  are  analyzed,  and  a  chart  is  pre¬ 
sented  showing  the  amount  of  space 
given  in  the  Oakland  Tribune  to  the 
various  departments  and  types  of  stories. 
Other  interesting  chapters  include  “News 
Ethics  and  the  Public,”  “Ethics  and  .Ad¬ 
vertising,”  and  the  final  chapter  of  the 
book  “Newspaper  Training”  which  tells 
the  aspiring  student  what  potential 
^nefits  there  are  in  following  the 
journalism  profession. 

Many  parts  of  the  book  are  in  a  crisp 
style,  offering  great  relief  from  the 
usual  run  of  didactic  discourses  relative 
to  the  newspaper.  The  author  has 
searched  through  many  files  for  accurate 
and  interesting  information,  and  her 
quotes  are  indeed  plentiful.  The  effect 
is  satisfactory.  The  book  sells  for  $2.50. 
— J.  W'.  P. 

♦  ♦  ♦ 

JAKE  PERRY,  interrupted  at  a  lust¬ 
ful  moment  by  his  father,  beats  up 
the  old  man  and  runs  away  from  home 
and  becomes  a  bum.  He  has  a  knack 
for  drawing  and  so  quite  naturally  lands 
'a  job  on  a  newspaper  in  “Corinth” 
down  south  somewhere  where  he  shows 
himself  to  be  a  pliable  artist,  and  what 
is  much  more  important  to  this  story, 
a  good  hearty  drinker  and  a  dexterous 
procurer  of  women  for  himself  and  the 
toughest  of  the  police  reporters.  He  is  a 
queer  and  talked-about  young  man  and 
eventually  marries  one  of  the  city  belles. 
He  turns  to  advertising  then,  and  as  a 
partner  in  an  agency,  achieves  a  suc¬ 
cess  in  business  and  in  his  “lazy  adult¬ 
eries"  as  well.  He  g<ie.s  to  war,  and  on 
returning  settles  down  with  his  wife  in 
Greenwich  \'illage  where  his  droll  and 
rather  astounding  amours  furnish  ma¬ 
terial  to  satisfy  even  the  most  blase  of 
the  purveyors  of  bizarre  and  startling 
love  makings.  Me  ends  as  a  great 
coniic  artist.  Impelled  with  a  desire  to 
be  “different”  from  other  human  beings, 
he  is  inhuman,  ruthless  in  the  treat¬ 
ment  of  his  friends,  a  bit  di.sgusting  if 
you  can  take  him  seriously,  and  a  blus¬ 
tering  ass  in  any  event. 

Ward  Greene,  executive  editor  of 
King  Features  Syndicate,  is  the  author 
of  the  novel.  Its  name  is  “Ride  the 
Nightrnare.”  Cape  &  Smith  published 
it.  It  is  an  out-spoken  but  tiresome  book, 
tiresome,  that  is,  unless  you  never  get 
tired  of  dirty  stories. — J.  W.  P. 

*  *  * 

TAOUGLAS  GILBERT’S  articles  on 
“Floyd  Gibbons :  Knight  of  the  Air” 
which  appeared  originally  in  the  New 
York  Telegram  have  been  published  in 
book  form  by  Robert  M.  McBride  &  Co. 
There  is  a  foreword  by  Mr.  Gibbons 
himself,  and  an  introduction  by  Burton 
Rascoe  who  edited  Mr.  Gilbert’s  articles. 
The  book  sells  for  $1. 

For  one  type  of  feature  writing,  these 
Gilbert  articles  serve  as  a  model.  Stac¬ 
cato,  terse,  business-like,  they  link  up 
the  present  radio  popularity  of  Gibbons 


with  his  romantic,  glamorous  newspaper 
days,  and  the  transition  in  each  case  is 
natural  and  unstrained.  The  formula 
is  simple,  divided  usually  in  three 
stages :  ( 1 )  the  broadcasting  station  with 
the  attendants  making  ready  for  the 
Great  Gibbons,  his  bustling  in,  his  casual 
greetings,  and  then  the  microphone.  .  .  . 
“Hello  Everybody!”  (2)  after  the  broad¬ 
cast,  the  cigarette,  and  the  talk  with  the 
interviewer  on  the  subject  of  radio  until 
a  chance  word  recalls  memories;  (3)  the 
memories  of  Timbuctoo,  the  desert,  the 
World  War.  Sometimes  the  speed  of 
the  narrative  is  heightened  into  a  shriek, 
but  generally  it  goes  along  in  a  sustained, 
entertaining  and  romantic  tone. 

At  one  point  Mr.  Gibbons  is  quoted 
on  the  subject  of  newspapers  vs.  the 
radio  as  follows ; 

Don't  get  the  idea  that  radio  will  ever 
displace  the  newspaper.  Telegraphy  hasn’t  put 
the  post  office  out  of  business,  has  it?  Radio 
will  always  be  a  most  powerful  and  interesting 
adjunct  to  the  press.  _  But  radio’s  appeal, 
though  essentially  dramatic,  is  as  ephemeral  as 
speech.  We  must  always  have  the  printed 
record. 

Mr.  Gilbert  tells  of  the  romantic, 
globe-trotting  Gibbons.  But  the  record 
is  made  more  complete  by  Mr.  Rascoe’s 
introduction  which  tells  of  Mr.  Gibbons 
in  his  early  cub  reporter  days  on  the 
Chieago  Tribune.  He  starts  : 

Back  in  1912  when  I  was  attending  the 
University  of  Chicago  and  working  on  the 
reiKjrting  staff  of  the  Chicago  Tribune,  a  hulk¬ 
ing  young  fellow  came  into  the  office  one  day 
and  applied  for  a  job.  His  name  was  Gilk 
bons,  Floyd  Gibbons,  and  he  had  been  working 
on  a  Socialist  paper  which  had  suddenly  folded 
up.  .  .  .  This  Gibbons  had  been  on  his 

uppers  for  some  time.  He  hadn’t  shaved  for 
a  day  or  two  and  he  looked  like  a  bum.  His 
clothes  were  a  fright — unpressed  and  greasy  as 
anything.  .  .  .  Gibbons  asked  for  a  salary 

advance— ^which  wasn’t  much^ — and  went  out 
to  get  himself  cleaned  up  and  to  buy  himself 
a  suit.  .  .  .  Gibl>ons  emerged  from  this 

ordeal  with  the  gosh-awfullest  suit  I  ever  saw 
on  a  human  being  outside  of  a  burlesque 
house.  .  .  .  His  suit  was  a  gray  one  with 

checks.  They  were  the  largest  checks  you 
can  imagine.  They  were  about  the  size  of 
window  panes.  How  he  got  the  trousers  on 
has  always  been  a  mystery  to  me. 
Nevertheless  he  wore  this  preposterous  suit  with 
an  air. 

Gibbons  has  an  air. 

The  excitement  of  old-time  newspaper 
reporting  is  in  these  pages,  and  its  con¬ 
trast  with  the  radio  broadcasting  routine 
immeasurably  heightens  its  color  and  ap¬ 
peal. — T.  \V.  P.  • 

♦  ♦  ♦ 

^OLD  with  the  swiftness  of  a  news- 
-*•  paper  story,  leaving  out  all  unneces¬ 
sary  description,  “The  Murder  of  Cecily 
Thane,”  by  Harriette  Ashbrook,  is  the 
latest  of  mystery  thrillers  in  which  news¬ 
papers  figure.  The  New  York  Graphic 
is  the  paper  in  this  instance,  and  it  plays 
an  important  part  in  the  development  of 
the  plot. 

M  iss  Ashbrook.  whose  name  appears 
simply  as  “H.  Ashbrook,”  on  the  title 
page  because  “no  one  buys  a  mystery  tale 
written  by  a  woman,”  began  her  news¬ 
paper  career  as  a  reporter  on  the  Lincoln 
Nebraska  State  Journal,  and  held  posi¬ 
tions  successively  on  the  Calgary  Alber¬ 
tan,  Boston  Telegram,  Dem'er  Express, 
Laurence  (Kan.)  Sun-Amerkan,  and 
Brooklyn  Daily  Eagle.  She  free-lanced 
for  two  years  in  New  York  City,  with 
work  published  in  the  New  York  Times, 
Tribune,  World  and  several  other  news¬ 
papers.  She  is  now  press  agent  for  the 
firm  publishing  her  book. 

Coward-McCann  is  the  publisher. — 
D.  K.  \V. 

* 

WILLIAM  DAY  STREETOR.  ar¬ 
tist,  a  partner  of  O.  J.  Gude  in  1889, 
who  has  spent  41  years  in  the  service  of 
the  O.  J.  Gude  Company  and  (jeneral 
Outdoor  Advertising  (Zompaiw,  has  pub¬ 
lished  a  book  entitled  “Constructive 
Lettering.”  It  is  planned  as  a  guide  for 
the  beginner  and  for  those  who  feel  the 
need  of  set  rules  in  making  and  drawing 
letters  by  a  simple  and  practical  method. 

It  is  published  by  Bridgeman  Pub¬ 
lishers.  Pelham,  N.  V.  The  price  is  $5. 


NOMINATED  FOR  CONGRESS— 
PREFERS  NEWSPAPER  WORK 


Frank  FRANCIS,  editor  of  the 
Ogden  (Utah)  Standard-Exam¬ 
iner,  on  leaving  the  Ogden  mayor¬ 
alty  last  January  asserted  he  was 
through  with  politics  and  would 
henceforth  stick  to  newspaper 
work. 

Last  week  he  was  nominated  hy 
the  Democrats  to  run  for  Congress. 
Editor  Francis  immediately  issued 
a  statement  declaring  that  his  selec¬ 
tion  was  made  without  his  knowl¬ 
edge  and  he  would  formally  decline. 


TEILETYPE  NOW  OWNED 
BY  A.  T.  &  T.  company 


Will  Be  Operated  as  Subtidisry  «| 
Western  Electric,  Now  Making  PUg, 

for  Further  Development- 

Transfer  Set  for  Oct.  1 


URGES  ADVERTISING  TO 
EASE  WHEAT  PROBLEM 


Bruce  Barton  Tells  Bakers’  Group 
That  a  Newspaper  “Eat-More- 
Bread”  Drive  Would  Relieve 
Present  Situation 


A  newspaper  advertising  campaign  to 
encourage  people  to  eat  more  bread 
would  go  far  toward  solving  the  prob¬ 
lem  caused  by  over-production  of 
wheat,  Bruce  Barton,  author  and  adver¬ 
tising  agent,  told  the  American  Bakers 
Association  in  convention  at  Atlantic 
City,  Sept.  23.  If  each  American  would 
eat  two  more  slices  of  bread  each  day, 
as  he  was  d^ing  15  years  ago,  there 
would  be  no  wheat  problem,  he  said. 

“The  government  proved  during  the 
war  that  its  influence  was  sufficient  to 
cut  down  the  consumption  of  wheat,” 
said  Mr.  Barton.  “Why  should  that 
influence  not  be  exerted  now  to  build  up 
the  consuipption  ?  The  propaganda  of 
the  food  administration  persuaded  us  to 
make  a  20  per  cent  cut  in  our  use  of 
bread,  the  right  kind  of  newspaper  ad¬ 
vertising  sponsored  by  the  farm  board 
would  go  far  toward  restoring  bread 
to  its  old  place  of  honor  and  importance 
in  the  family  diet.  It  has  been  re¬ 
ported  that  already  $65,000,000  of  pub¬ 
lic  money  has  been  tied  up  in  the 
attempt  to  support  the  price  ot  wheat. 
Less  than  10  per  cent  of  that  amount 
would  provide  an  all-the-year-round  ad¬ 
vertising  campaign  in  every  worth-while 
newspaper  in  the  United  States.  In 
conducting  such  a  campaign  to  increase 
wheat  consumption,  the  government 
would  be  merely  making  reparation  for 
the  blow  which  was  dealt  to  the  busi¬ 
ness  of  the  wheat  grower,  the  miller 
and  the  baker,  by  the  propaganda  to 
diminish  wheat  consumption  in  the  war.” 

Mr.  Barton  quoted  authorities  in 
opposition  to  the  belief  that  white 
bread  is  fattening  and  bad  for  children’s 
teeth.  He  urged  his  hearers  to  put 
“the  real  facts  about  white  bread”  into 
their  own  liKal  newspaper  advertising 
and  before  the  editors  of  household 
pages  in  daily  newspapers.  “Most  of 
you,”  he  said,  “have  been  so  much  en¬ 
gaged  in  trying  to  grab  off  a  couple  of 
loaves  from  the  business  of  your  com¬ 
petitor  that  you  have  done  nothing  to 
develop  your  market.” 


L 


The  Teletype  Corporation,  maker  oi 
automatic  printing  telegraph  equipmett, 
has  been  sold  to  the  American  Telephone 
and  Telegraph  Company,  and  will  be  op¬ 
erated  as  a  subsidiary  of  the  Western 
Electric  Company,  it  was  announced  this 
week.  The  Teletype  (Torporation,  whose 
factory  is  located  in  Chicago,  n-js 
formerly  known  as  the  Morkrum-Klein- 
schmidt  Corporation,  but  changed  its 
name  a  few  months  ago. 

Negotiations  for  the  .sale  were  com¬ 
pleted  by  a  share-for-share  exchange  of 
common  stock  of  the  two  corporations. 
The  purchase  will  require  the  issuance  of 
150,000  common  shares  of  .A.  T.  &.  T.at 
$100  par  value  and  will  be  effective  Ott 
1,  1930. 

Western  Electric  is  planning  to  pursue 
development  work  on  the  company's 
products.  The  chief  office  and  factory 
will  remain  in  Chicago. 

Although  the  Bell  System  for  many 
years  has  been  its  largest  customer,  Ttk. 
type  has  sold  also  increasing  amounts 
of  apparatus  to  the  Western  Union  Tele¬ 
graph  and  to  the  Postal  Telegraph-Cable 
(Companies.  These  concerns  install  print¬ 
er  apparatus  in  offices  of  large  telegraph 
users,  who  thus  can  send  directly  their 
own  messages  over  the  lines  of  the  tele¬ 
graph  systems. 

The  Bell  System  has  been  giving  tele¬ 
phone  typewriter  service  over  leased 
wires,  with  considerably  more  than  10,000 
machines  in  use.  This  service  is  in  de¬ 
mand,  principally  from  press  associations, 
business  houses  and  brokers,  while  police 
departments,  airways  and  other  organia- 
tions  also  use  the  machines.  The  Bel 
System  employs  the  apparatus  for  its 
own  business.  More  than  500,000  miles 
of  circuits  are  in  use. 

Apparatus  manufactured  by  the  Tek- 
type  Corporation  under  its  new  control 
will  continue  to  be  available  to  the  tek- 
graph  companies. 

A  survey  indicates  that  the  Bell  Sys¬ 
tem  will  continue  to  require  a  major 
proportion  of  Teletype’s  production.  The 
announcement  said : 

“Therefore,  it  seemed  desirable  to  ac¬ 
quire  Teletype  in  order  to  realize  the 
maximum  of  progress  and  economy 
through  the  complete  coordination  of 
search,  development  and  manufacture." 
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‘ELLA  CINDERS”  CHARRED 


Syndicate  Make*  Promotion  Stunt  tf 
Mishap  to  Cartoons 


BEEBE  TO  RETIRE 

(Teorge  Beebe,  an  employee  of  the 
Chicago  Daily  Netvs  since  1890,  with 
the  exception  of  the  years  1894  to  1902 
when  he  was  with  the  Chicago  Tribune, 
will  retire  Oct.  1  to  live  in  (Drlando, 
Fla.  Mr.  Bcehe’s  journalistic  career 
began  in  Cornell  University  where  he 
founded  the  Cornell  Dailv  Sun. 


BLAKESLEY  ON  COAST 

H.  W.  Blakesley,  science  editor  of 
Associated  Press  Feature  Service,  is  at 
Pasadena,  Cal.,  covering  the  meeting  of 
the  National  .Academv  of  Science. 


“Ella  Cinders,”  comic  strip  heroine, 
came  near  becoming  a  cinder  indeed 
when  an  air  mail  plane  carrying  » 
week’s  supply  of  original  cartoon  draw¬ 
ings  caught  fire  and  was  forced  down 
near  Warren,  O.,  Sept.  21.  When  w 
drawings  and  other  mail  were  dragged 
from  the  burning  plane  the  edges  had 
been  charred. 

The  United  Feature  Syndicate  nia«a 
promotion  stunt  of  the  affair,  .sending 
out  mats  showing  how  the  address  ^ 
partly  burned  off.  A  special  heading 
was  provided  for  the  week  of  Oct  •> 
to  11,  telling  that  the  strips  had  been 
burned  in  an  airmail  crash. 

The  drawings  were  on  their  *ar 
from  the  San  Gabriel,  Cal.,  studio  of 
the  artist,  Charlie  Plumb,  who  us**  * 
air  mail  for  his  drawings  each  week 


JOINS  JORDAN  STAFF 

Charles  Browne,  formerly  assis^ 
office  manager  of  Macfaddcn  Publia- 
tions,  Inc.,  has  joined  Jordan  .Adverts 
ing  .Abroad,  Inc.,  New  A’ork,  m 
production  department. 


FIRE  DESTROYS  PLANT 

The  plant  of  the  Centralia  (h^®' 
Courier  was  destroyed  by  fire  Sept  l 
The  staff  was  moved  to  Alexico, 
order  to  hold  intact  its  record  ot 
years  of  uninterrupted  publication. 


IN  STORES  SEEKING 

human  touch 


(Continued  from  page  9) 

is  style  and  fashion-conscious  to 
X  Agaxtt  that  the  news  staff  of  the 
ws^r  is  stvle  and  fashion-conscious. 
TV  bunng  habits  and  standards  of  liv- 
“of  the  market  presented  by  a  news- 
should  be  studied  and  known  be- 
^  the  policy  for  advertising  in  that 

^e*  advertising  plan  developed  must 
iar  the  burden  of  three  questions : 

“1  Can  the  commodity  advertised  be 
cold  in  worth-while  quantities  in  a  par- 
jcular  newspaper’s  market? 

"I  Will  the  plan  for  advertising  sell 
It  in  the  required  volume  at  a  satis- 
•ictorv  profit? 

'  “3.  \Vill  the  selling  of  this  commodity 
ying  go^  will  to  the  retail  business  us- 
2ig  the  advertising?” 

much-discussed  battle  of  the 
irinds"  cropped  out  in  a  talk  by  Flint 
Garrison,  director  general  of  the  Whole- 
alt  Dry  Goods  Institute.  Citing  the 
•present  trend  toward  large  scale  dis- 
libution”  as  exemplified  in  the  huge  de¬ 
partment  stores,  the  national  retail  chains 
each  as  the  J.  C.  Penney  Company,  the 
arge  mail-order  houses,  and  the  mimer- 
ffi  specialty  chains  in  clothing  and  foot 
iootwear,  he  said : 

“One  of  its  first  tendencies  is  to  de¬ 
relop  its  own  trade-marks.  Very  rarely 
rill  a  big  institution  in  the  dry  goods 
ieW  feature  a  manufacturer’s  brancl  un¬ 
less  the  manufacturer  gives  either  ex- 
dnsive  distribution  or  a  pronounced  con¬ 
cession  or  special  deal,  sufficient  to  give 
the  big  buyer  a  distinct  advantage  over 
the  average  of  the  industry.  When 
special  deals  are  granted,  the  resultant 
mderpricing  often  demoralizes  the  regu¬ 
lar  trade,  while  the  concessions  do  not 
i^re  for  the  manufacturer  any  stable 
distribution.  Repeated  experiences  have 
shown  that  the  big  operators  have  the 
power,  almost  at  will,  to  throw  out  a 
mnufacturer’s  trade-mark  and  substitute 
their  own.  In  that  most  interesting  con¬ 
test  which  has  been  waged  during  the 
past  three  or  four  decades,  a  contest  to 
see  whether  manufacturer  or  retailer 
rill  own  the  consumer’s  good  will,  the 
targe-scale  retailer  in  the  dry  goods  and 
apparel  field  seems  to  have  definitely  won 
the  advantage. 

“The  mainstay  and  dependence  of  the 
Mnufacturer  in  the  future  distribution 
of  his  trade-marked  line  would  therefore 
a^r  to  be  not  with  the  limited  number 
of  large  operator.s  but  with  the  vast  nuni- 
^  smaller  independent  retailers  scat- 
trred  throughout  the  land.  Such  dealers 
usually  find  it  advaiit<agcous  to  .sell 
randed  merchanrlise.  They  gain 
Pttstige  and  they  can  benefit  from  the 
manufacturer’s  sales-promotion  efforts.” 
IV  P'dilicity  manager  of 

'm.  hilene  s  Sons  Company.  Boston  de¬ 
partment  store.  was  called  upon  to 
.  V.  ^arri.son,  and  calmly  de- 
itnaed  the  big  store’s  position. 
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Tramp,  tramp,  tramp — the  fly-boy 
with  his  armful  of  papers  is  still  a 
sight  to  be  seen  in  too  many  press¬ 
rooms.  He’s  still  there  because  the 
owners  haven’t  discovered  how  much 
his  lagging  steps  are  costing  them — 
in  time,  in  money,  in  efficiency. 

It  isn’t  the  fly-boy’s  fault.  He  does  the 
best  he  can,  even  though  his  handling 
and  rehandling  of  the  papers  often 
mean  the  loss  of  a  scoop.  Or  the  paper 
late  again  on  Mr.  John  Subscriber’s 
porch. 

Up-to-date  newspaper  plants  take  no 
chance  of  wasting  precious  minutes 
after  the  paper  is  off  the  press.  They 
install  Cutler-Hammer  “Dispatch”  Con¬ 
veyors  to  whisk  the  papers  from  the 
presses  to  the  delivery  room  as  fast  as 
they  are  printed.  And  C-H  Conveyors 
get  them  there  by  the  shortest,  quickest 
route.  No  turn  or  bend  is  too  short.  No 
angle  or  incline  can  shake  the  Arm, 
compact  stream  of  printed  papers  as 
they  speed  along.  C-H  Conveyors  run 
through  walls,  overhead,  beneath  the 
floor,  anyu'here  to  save  time  in  your  | 

plant.  They  carry  the  papers  ready-  I 

counted  and,  if  you  wish,  deliver  them  [ 
upside  down  for  easy  handling.  And  . 
they  never  smudge  a  paper.  J 

Regardless  of  your  cir-  "  ' 

. ti  culation,  you  can  find  use 
j  for  C-H  Conveyors  in  your  w 

‘  I  plant.  They  are  easily  in¬ 
stalled  and  need  not  upset  your  present 
j  plant  layout. 

i  The  booklet,  Bringing  the  Press  to  the 
I  Mailing  Room”,  gives  complete  details. 

CUTLER-HAMMER,  Inc. 

Pioneer  Manufacturers  of  Electric  Control  Apparatus 
1 276  St.  Paul  Avenue 

MILWAUKEE  :  WISCONSIN 


SCIENCE  SERVICE 

was  established  in  1921  for  the  dis- 
•rmination  of  scientific  information 
throughout  the  rt-ading  world. 

Ij  is  under  the  aus|)ices  of 
^  c  .Avadc'iiy  of 

Sciences 

The  National  Research  Council 
Ihe  .American  .Association  for 
the  .Advancement  of  Science. 
Jt  has  no  “axe  to  grind” 
t  spreads  no  iiropagaiuia — 

concerning  it.s  Daily 
Keport  and  distinctive  features 

Write 

SCIENCE  SERVICE 

^^AVasliington,  U.  C. 


BKINCINUTHfc  PRhss 


C'H  C'ont’eyoM  deliv- 
(*rinff  folded  popers  to 
the  mailing  table  in  the 
plant  of  the  Hou.slon 
Pre-ss,  Houston*  Texas. 


CUTLER  ilAMMER 


'Newspaper  Press  Control^ Press  Drives^ Dispatch  Conveyor^ 
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Advertising  Agencies 

COAST  AGENCY  GROUP 
ELECTS  F.  B.  MILNER 

Los  Angeles  Man  Named  President 

at  Medford  Meeting — Benson 
Hits  High  Cost  of 
Selling 

(Special  to  Editos  &  Pvelisher) 

Mfj>F()RD,  Ore.,  Sept.  21. — Fred  B. 
Milner  of  Los  Anpeles  was  elected 
president  of  the  Pacific  Advertising 
Agencies  Association  at  its  annual  meet¬ 
ing  at  Medford,  Ore.,  Sept.  19  and  20. 
The  meeting  was  made  noteworthy  by 
the  attendance  of  John  Benson,  president 
of  the  American  .Association  of  Adver¬ 
tising  Agencies,  and  by  a  large  repre¬ 
sentation  of  agency  men  from  all  of  the 
Pacific  Coast  states.  Officers  selected, 
in  addition  to  Mr.  Milner  are:  Vice- 
presidents,  Fred  W.  Strang  of  Seattle 
and  W'alter  B.  Burke,  San  Francisco: 
secretary-treasurer,  W.  B.  Hannaford, 
Los  Angeles:  directors,  David  M.  Bots- 
ford,  Portland,  retiring  president :  Ter¬ 
rel  T.  McCarthy,  Los  Angeles :  Richard 
P.  Milne,  Seattle,  and  Harry  Stevens, 
San  Francisco. 

The  convention  ooened  with  a  lunch¬ 
eon  at  the  Hotel  Medford  and  included 
a  dinner  with  an  interesting  program 
of  advertising  talks  and  an  advertising 
clinic  led  by  Stanley  G.  Swanl)erg  of 
San  Francisco. 

Herman  Nater  of  the  Bank  of  Italy, 
president  of  the  Pacific  Advertising 
Clubs  Association,  spoke  on  “The 
Greatest  _  Present  Needs  of  Organized 
Advertising.”  Leadership,  greater  or- 
ganiption,  and  more  definite  objectives 
he  cited  as  the  three  greatest  needs. 

Turning  to  the  question  of  present 
day  business  depression,  he  stated :  “The 
efficient  and  perpetual  circulation  of 
small  amounts  of  money  make  good 
business.  V\e  must  advertise  today  and 
keep  advertising.  Advertising  creates 
business  rather  than  business  creates 
advertising.” 

Criticising  present  day  policies  of  ad¬ 
vertising  he  condemned  copy  writers 
for  the  use  of  too  many  superlatives. 

A  sketch  of  the  inner  workings  of  the 
agency  business  was  given  by  President 
Benson. 

“W’e  need  such  solidarity  which  will 
formulate  a  group  to  set  up  standards 
of  copy  and  prevent  conditions  which 
are  cutting  into  the  creditability  of  ad¬ 
vertising,”  Mr.  Benson  stated. 

In  analyzing  the  Four  A  study  of 
qualitative  analyses  of  circulations,  he 
said  that  he  believed  that  it  would  rival 
the  work  of  the  A.B.C.  in  fixing  honest 
circulation  standards. 

“The  high  cost  of  general  advertising 
is  due  to  the  excessive  cost  of  selling.” 
declared  the  speaker.  “This  broad  dif¬ 
ferential  is  reflecting  itself  in  the  efforts 
of  niany  national  advertisers  to  demand 
retail  rates.” 

The  annual  dinner  was  followed  by  a 
special  radio  program  brought  to  the 
convention  by  direct  wire  from  the  San 
Francisco  studios  of  the  National  Broad¬ 
casting  Company.  On  Saturday  most 
of  the  time  was  given  over  to  a  trip  to 
Crater  Lake  National  Park. 

The  cit\-  for  next  year's  convention 
will  be  selected  in  January. 


New  W.  I.  Tracy  Client 

Hints  Manufacturing  Company.  Or¬ 
ange.  N.  J..  manufacturers  of  “Hints" 
laxative  mints,  has  appointed  \V.  I. 
Tracy,  New  York,  to  handle  its  copy. 


Addressed  Montreal  Club 

-Allen  H.  Seed.  Jr.,  of  Jordan  Adver¬ 
tising  -Abroad.  Inc.  addressed  the  Ad¬ 
vertising  Club  of  Montreal.  Canada. 
Sept.  17  on  “.Advertising  and  Marketing 
Abroad.” 


Obtains  Minneapolis  Account 

The  Burma-A'ita  Company  of  Minne¬ 
apolis,  Minn.,  manufacturers  of  Burma- 
Shave,  a  brushless  shaving  cream,  has 
appointed  Batten.  Barton,  Durstine  & 
Osborn,  Inc.,  to  direct  its  advertising. 


AMONG  THE  COPY  CHIEFS 
..  By  C.  P.  McDonald - 


Sterling  Beeson 

"riX'E  years  ago,  at  Toledo,  O.,  Ster- 
ling  Beeson  organized  his  own  ad¬ 
vertising  agency  under  the  firm  name 
and  style  of  Sterling  Beeson,  Inc.,  elect¬ 
ing  to  become  chief  of  his  own  copy 
department. 

".As  I  see  it,”  summarizes  Beeson,  “the 
outstanding  requirement  of  successful 
advertising  copy  is  convincing  sincerity 
and  presenting  the  news  of  the  product 
strikingly,  interestingly,  humanly.  These 
three  essentials  constitute  a  good  adver¬ 
tisement  for  anything  worth  advertising.” 

Back  of  this  conviction  is  a  thorough 
newspaper  training  of  17  years.  During 
that  period  Beeson  worked  on  various 
metropolitan  and  rural  newspapers,  nos¬ 
ing  out  the  news,  city  editing,  and  writ¬ 
ing  tomes  of  feature  articles. 

He  has  two  favorite  pastimes  for  his 
few  idle  hours — fiddling  and  reading 
true  crime  stories.  As  his  own  copy 
chief,  he  writes  copy  for  the  pens,  pen¬ 
cils.  and  sets  of  the  Conklin  Pen  Com¬ 
pany,  the  cleaning  system  of  the  Air- 
Way  Electric  -Appliance  Corporation,  the 
painting  and  finishing  systems  of  the 
De\'ilbiss  Company,  and  others. 


HEADS  A.A.A.A.  GROUP 


John  H.  Dunham  to  Direct  Tbit  Year’s 
Program  of  Western  Council 

Jo'm  H.  Dunham,  chairman  of  the 
hoard  of  directors  of  the  Dunham- 
Aouir.>^ereen-I-esan  Company.  Chicago, 
will  direct  this  year’s  activit^es  of  the 
Western  Council  of  the  .American  As- 
s<wiatiiin  of  .Advertising  -Agencies.  R.  L. 
Hurst,  president  of  Ratten,  Barton. 
Ihirstinc  and  Osborn  Corporation  of 
Illinois,  who  was  chairman  last  year, 
is  a  vice-nresident  now.  D.  D.  Warner, 
Warner-Mason  Company,  is  secretary- 
treasurer. 

The  l)oard  of  directors  includes: 
Charles  Daniel  Frey.  Charles  Daniel 
I'rey  Company;  C.  C.  Fogarty,  Matte- 
son- Fogarty- Iordan  Company;  James  D. 
Woolf,  J.  Walter  Thompson  Companv 
and  F.  G.  Cramer,  Cramer-Krasselt 
Company,  Milwaukee. 


lodent  Campaign  Starting 

■A  radio  advertising  campaign  supple¬ 
mented  by  newspaper  and  trade  paper 
advertising  will  be  begun  Sept.  28  by 
tlie  lodent  Chemical  Company.  The 
broadcasts  will  bring  in  the  Big  Brother 
Club,  whose  members  are  required  to 
hrusli  their  teeth  twice  daily. 


Gets  Air  Race  Account 

The  Charles  Dallas  Reach  .Agency. 
Newark.  N.  J..  has  been  appointed  to 
direct  the  advertising  and  publicity  for 
the  -All  Eastern  States  Air  Races,  at 
Mercer  -Airport,  Trenton,  N.  T..  Oct.  18 
and  19. 


HARTFORD  AGENCIES  MERGE 


Manternacb  and  Allen  Combine  After 
Former’*  President  Retires 

M.  C.  Manternach,  president  of  the 
Manternach  Company,  advertising  agency 
of  Hartford,  Conn.,  has  withdrawn  from 
the  agency  and  turned  it  over  to  his  as¬ 
sociates,  Everett  R.  Smith  and  Arthur  H. 
Patterson.  They  have  joined  forces  with 
Walter  A.  Allen,  w'ho  has  conducted  his 
own  agency  in  Hartford  for  many  years, 
and  will  continue  the  business  under  the 
name  of  Smith,  Patterson  &  Allen,  Inc., 
at  the  offices  of  the  Manternach  Com¬ 
pany  in  the  Manternach  Building,  55 
Allyn  Street. 

The  Manternach  Company  was  or¬ 
ganized  in  1914.  Mr.  Manternach  will 
devote  his  time  to  other  business  in¬ 
terests. 

Philip  Curtis  will  continue  with  the 
agency  as  an  associate  on  copy. 

Mr.  Smith  has  been  secretary  and  gen¬ 
eral  manager  of  the  Manternach  Com¬ 
pany,  and  formerly  was  director  of  ad¬ 
vertising  and  sales  promotion  for  the 
Fuller  Brush  Company. 

Mr.  Patterson  was  formerly  with 
Street  &  Finney  of  New  York,  and  for 
a  time  was  manager  of  the  Chambers 
Agency  of  New  York. 

Mr.  Allen  was  one  of  the  original 
managers  and  directors  of  the  Manter¬ 
nach  Company  and  later  manager  of  its 
Buffalo  office.  After  agency  work  in 
New  York  he  organized  his  own  agency 
in  Hartford. 


Keyler  With  Tyson  Organization 

Fay  Keyler  has  joined  the  staff  of 
O.  S.  Ty.son  &  Co.,  Inc.,  New  York,  in 
an  executive  capacity.  Mr.  Keyler  has 
recently  had  his  own  agency  business, 
and  for  three  years  previous  was  an 
executive  in  the  L.  H.  Waldron  Adver¬ 
tising  Agency,  and  was  formerly  the  ad¬ 
vertising  manager  of  Radio  Merchandis- 
1(1(7. 


Kelley  Join*  Newark  Agency 

Donald  S.  Kelley,  formerly  with  the 
re.search  department  of  the  New  York 
livening  Journal,  and  more  recently  with 
Wells  W.  Constantine,  publishers’  repre¬ 
sentative  of  New  York,  has  joined  the 
Charles  Dallas  Reach  Agency  of  New¬ 
ark.  N.  J.,  as  an  account  representative. 


New  Kenyon  Account 

M.  Hoffman  &  Co.,  Boston,  manufac¬ 
turers  of  Duhhle-Ware  work  clothes, 
have  appointed  the  Kenyon  Company, 
Boston,  to  handle  their  advertising.  A 
newspaper  campaign  in  New  England  is 
planned  for  the  near  future  it  has  been 
anno'unced. 


Yale  &  Towne  Appoints 

The  Yale  &  Towne  Manufacturing 
Company,  Stamford,  Conn.,  manufac¬ 
turer  of  locks,  builders’  hardware,  elec¬ 
trical  and  hand-hoists,  has  appointed  Red- 
ficld-Coupe.  Inc.,  New  York,  to  direct  its 
advertising. 

Placing  Foreign  Copy 

Dr.  Jayne  &  Sons  of  Philadelphia, 
manufacturers  of  Proprietary  Remedies, 
have  appointed  the  Gotham  .Advertising 
Company,  New  A’ork,  to  conduct  their 
advertising  in  foreign  countries. 

Haws  Gets  Masonic  Honor 

R.  Calvert  Haws,  president  of  the 
Shuman-Haws  .Advertising  Company, 
Chicago,  was  initiated  in  Boston  recently 
in  a  nationwide  class  of  70  as  a  thirty- 
third  degree  Mason. 


Wright  Promoted 

Tames  .A.  Wright,  formerly  sales  man¬ 
ager  of  the  Indian  Motorcycle  Company. 
Springfield,  Mass.,  has  been  appointed 
director  of  sales  in  charge  of  all  sales 
and  advertising,  domestic  and  foreign. 


Noren  Buying  Space 

Raymond  C.  R.  Noren,  vice-president 
of  I-archar-Horton  Company,  Providence, 
R.  L,  has  assumed  the  additional  duties 
of  space  buyer.  .Arthus  S.  Hassell  will 
he  assistant  space  buyer. 


TWO  FOUR-A  MEETINGS  I 


Eastern  and  Western  Memben  t« 
Confer  in  October 

Members  of  the  American  -Associitioii 
of  -Advertising  Agencies  will  attend  tr! 
mid-year  meetings,  a  western  one  in  Chi 
cago  Wednesday,  Oct.  22,  and  an  easteri 
one  in  New  York  Oct.  29,  it  is  annonneed 
by  F.  R.  Gamble,  executive  secretary 
This  will  be  the  first  time  that  genen! 
meetings  of  members  have  beenheldother 
than  the  regular  annual  session.  Agencr 
principals  and  media  and  radio  managerj 
are  expected  to  attend  and  take  up  var. 
ious  current  agency  problems.  Sectional 
group  meetings  were  held  last  year,  but 
only  for  media  managers.  ' 

The  Chicago  meeting  will  be  held  the 
•■'ay  before  the  Audit  Bureau  of  Circula¬ 
tion  begins  its  convention.  The  quar- 
terly  meeting  of  the  .A..AA.A.  exe(nnhe 
board  will  be  held  Tuesday,  October  21 
also  in  Chicago.  Both  Chicago  meeting) 
will  be  held  at  the  Union  League  Qub. 


Overland  Cigars  To  Porter 

S.  S.  Pierce  Company,  Boston,  has 
placed  its  advertising  on  Overland  dgan 
with  the  Porter  Corporation  of  that 
city.  Newspapers  will  be  used. 


Artist  Join*  Maish  Agency 

Percy  C.  Rouse,  formerly  free  lanct 
artist  in  the  south,  has  joined  the  Jay 
H.  Maish  Company,  advertising  counstT 
of  Marion,  O. 
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Duratex  Account  to  Muller 

The  Duratex  Corporation  of  America 
has  appointed  J.  P.  Muller  &  Co,,  of 
New  York  to  direct  its  advertising. 


New  Agency  At  Yankton,  S.  DiL 

The  Interstate  Advertising  Company, 
Inc.,  has  opened  offices  in  the  Newberry 
Building,  Yankton,  S.  Dak. 


AD  TIPS 


The  account  of  the  American  ('ereal  Compu;. 
Chicairo,  (LIkofT.v)  Is  now  being  placed  dintL 
Anderson.  D«yis  A  Hyde,  Incorporstad.  M 
East  41^(1  street.  New  York.  Secured  tbe  i«* 
count  of  the  Humidor  Corporation,  New  Tift, 
manufacturers  of  Kumldor. 


Thomas  E.  Basham  Company,  400  W.  Midiioi 
street.  Chicago.  Is  issuing  contracts  to  mu- 
papers  on  the  Herb  Tonic  Company  of  Cbictfi. 

Batten,  Ba.rton,  Durstine  &  Oibom.  lowyt* 
rated,  SKI  MaTlIson  avenue.  New  York.  Will 
make  up  Its  lists  during  October  uslnf  niwi- 
papers,  maitazines,  on  I.diru8  A  Bros,  ('ompiif 
Incorporated,  Itichmond,  Va.,  nianufacturcn  d 
tobacco  and  cigarettes. 

Caznpbell'Ewald  Company.  Ocneral  Motm 
bnildini;.  Detroit,  .Mich.  Secured  the  accoMtil 
the  ('adlllac  Motor  Car  Co.,  Detroit. 


Donovan*Armatronr.  1211  Chestnut  itnei 
Dhlladelphia.  Fa.  Will  make  up  list!  dori*l 
October,  using  magazines,  trade  1*1^  J? 
North  Bros.  Manufacturing  Company, 
phia,  manufactiirt»rs  of  “Y'ankee”  meckiu* 
to<ds. 

KeUy,  Spline  A  Watkins.  Incorporitsd.il 
West  42id  street.  New  York  City. 
following  new  accounts:  <»ynex  Corporsw. 

New  York,  manufacturers  of  Oynex  Spriy. 
(Jeisier  Company,  Omaha.  Nebraska,  impoftiw 
and  distributors  of  birds,  binl  food! 
remedies. 

Lauesen  A  Salomon,  30  W.  Jackson  boo!«^ 
Chicago,  Is  now  placing  the  account  «  tt* 
Arabian  Toilet  Gofhds  Company  of  (Milosft. 

Matteson-Fogarty-Jordan,  M07  N.  MicUfin 
avenue,  Chicago.  Is  issuing  cof'.tr  to 
IiaiH*rs  the  Freinier  Malt  Coinpiiny,  iTutiP- 

Matteson-Fogarty-Jordan  Company,  ^ 

N.  .Michigan  avenue.  Chicago.  IVill  make  op 
lists  during  Octfiher  ami  Noveiid*er 
country  newspapers  on  Dahsi*n 
C<»riMiration.  (‘hicago.  manufacturers  of  mi*^. 
barn  and  poultry  e<iuipment,  ventilation, 
etc. 


John  F.  Murray  Advertising  Agency, 
porsted.  578  Madiwm  avenue.  New 
Will  make  up  its  lists  during  Octt»i»er  SM 
using  newspapers,  magazines,  trade 
the  A.  S.  Dovle  Co..  Cincinnati. 
turers  of  Old  I’:}nglish  Wax,  riastic  Wood 
Hue  Stn, 

Redfleld-Coupe.  Incorporated,  247 
N(>«-  York.  Secured  the  account  o'  tlie 
aonlMire  Hadio  rorp<iratlon.  New  lom. 
facturcra  of  J.  U.  ('.  Tiibce.  Newapapef*. 
alnca  and  Imslncsa  papers  will  be  uae<i  i 
adrertlHine  campaien.  _  _ 

J.  Walter  Thompion  Company. 
lean  avenue.  CblcaKo.  la  preparine  (lUH* 
eral  liat  of  newapapera  on  the  Curlia* 
Company,  ClilcaKo. 

Ed  H.  Woiia  Company,  .W7  N.  ^ 

line.  Cliicaeo.  Will  place  the  a>  count  » 
Eskimo  Pie  Corporation,  Ix>ui8vHle, 


in  tlie  future. 
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jjyVERTISING  CODE  ADOPTED 

Uadim  Tire  Maker.  Agree  to  Bar 
Mi.leading  Copy 

,  joeje  of  advertising  standards  for 
jaiomobile  tires  has  been  adopted  by 
manufacturers  and  distributors, 
announced  by  the  National  Better 
R^iness  Bureau.  The  (»de  forbids 
jhat  is  "deceptive  or  misleading  to 
^consumer,  or  disparaging  to  com- 
^tion”  and  pledges  the  participants  to 
^it  proof  of  advertising  claims  upon 
of  the  Better  Business  Bureau, 
code  was  adopted  at  a  conference 

Akron,  Sept.  16,  attended  by  repre- 
,artatives  of  Goodyear,  Goodrich,  Fisk, 
Gaieral,  Seiberling,  and  United  States 
•iff  companies,  as  well  as  Montgomery 
Ward  &  Co.,  and  Sears  Roebuck  &  Co. 
Other  manufacturers  listed  _  in  the 
^au's  announcement  as  having  indi- 
otM  their  willingness  to  accept  the 
i-andards  were  the  Armstrong,  Cor- 
jffoy.  Cupples,  Dayton.  Dunlop,  Fall, 
Gillette,  Hamilton,  Lee,  McCreary,  Nor- 
dk,  Pharis,  and  Standard  Four  Tire 
c'lnpanies. 

At  the  same  time  the  Acre’  Vork 
im  published  announcement  that 
fading  fetors  in  the  tire  industry  had 
to  end  a  secret  price-cutting  war 
a  which  special  discounts  had  been 
eiven  to  dealers  to  persuade  them  to 
jive  up  old  connections. 

FLORIDA  PLANS  PUBLICITY 


Hamilton  Wright,  Sr.  to  Direct 
Pro|r.m  Coating  $250,000 

(fly  teltgrttph  to  Eoito*  &  Pubushe.) 

Jacksonville,  Fla..  Sept.  24. — The 
jlan  of  the  Florida  State  Chamber  of 
fommerce  publicity  committee  m  connec¬ 
tion  with  its  nation-wide  program  is  to 
"throw  the  spotlight  on  Florida  in  a  big 
aay"  and  to  create  a  permanent  tie-up 
lirtween  national  interests  and  the  state. 

Members  of  the  committee  were  told 
that  yesterday  when  they  met  with  their 
.-hairman,  Harold  Colee  of  St.  Augus¬ 
tine.  who  advised  them  steps  already 
hirt  been  taken  in  getting  the  national 
program  to  cover  a  three-year  period 
»ith  between  $250,000  and  S500.000  as 
the  publicity  and  advertising  lund,  as 
Ac  financial  goal. 

Chairman  Colee  announced  that  Ham¬ 
ilton  Wright,  Sr.,  had  been  appointed  a 
rice  president  of  the  state  chamber  in 
charge  of  national  publicity.  Mr. 
Ih  right’s  syndicate  will  handle  the 
publicity  committee’s  plans. 


Agency  Win.  Daily’.  Prize 

The  cup  offered  annually  by  the  Port- 
W  Oregonian,  through  the  Pacific 
Coast  .Advertising  Clubs  .Association,  for 
the  best  advertising  campaign  to  sell  a 
single  product,  has  been  won  for  a  sec¬ 
ond  time  in  its  home  city.  It  has  just 
been  awarded  to  Gerber  &  Crossley,  Inc., 
for  a  campaign  produced  by  them  for  the 
Iron  Fireman  Manufacturing  Company 
un  automatic  coal  burners,  now  appear¬ 
ing  in  metropolitan  newspapers  and  in 
magazines. 
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TO  ADDRESS  MAIL  GROUP 

Five  Chicago  advertising  men  are  to 
speak  at  the  convention  of  the  Inter¬ 
national  Direct  Mail  Advertising  As¬ 
sociation  in  Milwaukee,  Oct.  1,  2  and  3. 
They  are  E.  H.  Westland,  supervisor  of 
sales  promotion,  Montgomery  Ward  & 
Co. ;  C.  C.  Younggreen,  president,  Dun- 
ham-Younggreen-Lesan,  Inc.;  A.  Earl 
Bryson,  vice-president,  Halsey,  Stuart 
&  Co.;  Kent  Sykes,  of  A.  G.  Becker  & 
Co.,  and  H.  Fred  Wilson,  advertising 
counsel.  Continental  Illinois  Bank  and 
Trust  Company. 


EXPOSING  FIGHT  RACKET 

The  inside  story  of  the  racketeering 
which  surrounds  the  prizefight  business 
was  begun  by  the  N'ezv  Vork  Evening 
Post,  Sept.  22.  The  series,  by  Milton 
MacKaye,  tells  how  fights  in  both  the 
heavy-weight  and  lightweight  divisions 
are  fixed  by  the  gangsters  and  politicians 
who  control  the  business. 


BEATTY  RETURNS  TO  WORK 

George  Beatty,  75,  dean  of  Philadel¬ 
phia  newspaper  men,  returned  to  his 
city  hall  beat  last  week,  after  being 
confined  to  his  home  for  several  months 
following  an  automobile  accident  while 
on  his  way  to  work  for  the  Public 
Ledger. 


NEW  YORK  TIMES  CLASS  OPENS 


Cour.e  in  Retail  New.paper  Adver- 
ti.ing  Begin,  in  Daily’.  Club  Room 

The  main  trend  in  department  store  re¬ 
tailing  today  is  back  to  the  fundamentals 
of  selling  wanted  merchandise  at  a  profit, 
Paul  E.  Murphy,  advertising  manager  of 
Frederick  Loeser  &  Co.,  Brooklyn,  de¬ 
clared  in  a  talk  Sept.  17  at  the  opening 
session  of  a  course  in  advertising  re¬ 
tail  newspaper  sponsored  by  the  Nezu 
York  Times. 

The  class,  held  in  the  club  room  of 
the  Times,  was  attended  by  160  men  and 
women.  .All  the  large  department  stores 
of  the  city  and  many  specialty  shops  and 
advertising  services  were  represented  in 
addition  to  members  of  the  Times  staff. 
The  course  will  continue  for  12  weeks, 
with  a  lecture  each  Wednesday  evening 
by  a  leading  retail  advertising  authority. 


PUBLISH  OFFICIAL  RECORD 

The  official  proceedings  of  the  4.5th 
annual  convention  of  the  National 
Editorial  Association  at  Milwaukee 
June  16-18  have  been  published  in  a 
192-page  booklet,  and  distributed  as  a 
supplement  to  the  association’s  September 
bulletin. 


TO  ADVERTISE  PHILIPPINES 


$200,000  Fund  Available  for  Touri.t 
Copy,  Executive  Say. 

As  a  result  of  the  California  All  Year 
Club’s  successful  tourist  advertising  and 
publicity  campaigns  as  conducted  in  the 
L’nited  States  and  Canada,  the  govern¬ 
ment  of  the  Philippine  Islands  has  or¬ 
ganized  a  Philippine  Tourist  Association 
to  make  an  e.xclusive  business  of  develop¬ 
ing  tourist  travel  to  the  islands. 

James  King  Steele,  executive  secretary 
of  the  new  association,  With  headquarters 
in  Manila,  who  is  now  in  Los  Angeles, 
stated  that  private  interests  in  the  islands, 
with  the  co-operation  of  the  insular  gov¬ 
ernment,  have  raised  $200,000  for  a  tour¬ 
ist  advertising  and  publicity  campaign  in 
the  United  States  during  the  rest  of  this 
year  and  next. 

“The  campaigns  will  be  patterned  after 
the  methods  of  the  All-Year  club,  which 
have  proven  so  successful  as  to  consti¬ 
tute  a  model  for  similar  tourist  travel 
development  campaigns,”  said  Mr.  Steele. 


HENNING  IN  NEW  YORK 

Arthur  Sears  Henning,  head  of  the 
Chicago  Tribune  Washington  bureau, 
spent  this  week  in  New  York.  He 
stayed  at  the  Ritz-Carlton  Hotel. 


\emember  ^way  back 


SHAVING  MUGS  BORE  THEIR  OWNERS’  NAMES? 


Even  the  shaving  of  hogs  has  undergone 
vast  changes  since  the  day  of  the  mono- 
grammed  or  name-labeled  shaving  mug. 

In  the  early  years  of  the  packing  indus¬ 
try  the  removal  of  bristles  from  hog  car¬ 
casses  was  by  slow,  tedious  and  most  im¬ 
perfect  hand  scraping.  It  involved  a  great 
deal  of  effort  as  well  as  labor  cost. 

The  first  step  toward  the  use  of  mechan¬ 
ical  methods  for  this  purpose  was  an  up¬ 
right  scrapingdevice  equipped  with  flexible 
steel  knives  which  scraped  off  the  bristles 
as  the  hog  carcass  was  pulled  up  through 
it.  But  this  was  still  a  comparatively  crude 
method.  Improvement  followed  improve¬ 
ment.  “Do  it  better,  quicker,  more  eco¬ 
nomically,”  is  an  ever-alive  Armour  and 
Company  watchword. 

Today  huge  machines,  equipped  with 
“slappers,”  render  Mr.  Hog  a  tonsorial 


service  that  is  art  itself.  Not  only  does  this 
“Hog  Polisher'^  make  possible  tremendous 
savings  in  labor  costs;  not  only  does  it  do 
a  well-nigh  perfect  job  of  dehairing  .  .  . 
but  the  massaging  action  of  the  ^^slappers^’ 
establishes  a  new  standard  for  cleanliness 
and  sanitation  in  the  skin  treatment  of 
pork  products.  It  has  helped  to  bring  to 
Armour’s  “Fixed'^  Flavor”  Star  Ham  and 
Bacon  the  newer  and  finer  quality  for 
which  these  famous  brands  are  noted. 

Modem  hog-scraping  methods  are  just 
one  of  thousands  of  marks  of  the  new 
Armour  and  Company.  Down  through  the 
years  since  the  shaving  mug  days  many 
changes,  many  improvements  have  lined 
the  path  of  this  packing  industry  pioneer. 
Collectively  they  have  resulted  in  a  vastly 

better  service  in  an  _ 

every-day  public 

need.  '  President 
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HUGE  MAIL  ORDER  FIRMS  PROVE  FAITH 
IN  DAILIES  WITH  SPACE  CONTRACTS 


Sears,  Roebuck  &  Co.  and  Montgomery  Ward  Placing  Largest 
Newspaper  Schedules  in  Their  History — Former’s  Budget 
Up  25  Per  Cent,  Latter  to  Use  105,000,000  Lines 

TWO  executives  of  nationwide  mer-  similar  situation  exists  in  the  other 
chandising  houses  have  added  their  Sears’  retail  divisions, 
testimonials  to  the  value  of  newspaper  Mr.  Jeran  is  optimistic  alxjut  business 
space  in  promotion  of  sale  and  distribu-  and  feels  justified  in  an  elaborate  adver- 
tion  of  general  merchandise  over  all  other  tising  program  to  bring  in  his  share  of 


SEARS,  ROEBUCK  &  CO.  TO  CELEBRATE! 

AN  EVENT  OF  DEFINITE  INTEREST  TO  EVERY  FAMILY  IN  CHICAGO  AND  SUBURBS 
ALL  STORES  OPEN  THURSDAY  NI6HT  UNTIL  9:00  0’CL0CK..BIG  CROWDS  EXPECTED 

FIRST  BREAT  blLING  EVENT 
IN  THE  SERIES  TO  BE  ANNOUNCED 
IN  THE  DAILY  NEWS^JOMORROW 
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Full-page  Sears,  Roehurk  ropy  in  Chicago  daily. 


forms  of  advertising.  Their  opinions, 
coming  almost  simultaneously  are  backed 
up  by  the  largest  newspaper  advertising 
schedules  these  organizations  have  ever 
drawn  up. 

The  organizations  are  the  retail  store 
divisions  of  Sears,  Roebuck  &  Co.,  and 
Montgomery  Ward  &  Co.,  mail  order 
giants,  controlling  more  than  800  retail 
outlets  in  almost  every  city  of  any  con- 
sc(|uence  in  America. 

XewspaiK-r  linage  has  been  increased 
by  Ixith  these  organizations  with  pointed 
emphasis  on  the  fact  that  the  merit  of 
daily  newspajier  space  has  been  dem¬ 
onstrated  conclusively. 

“We  have  backed  our  judgment  with 
contracts."  says  X.  W.  Jeran,  president 
of  Becker,  Ryan  &-  Co.,  and  general 
manager  of  all  Chicago  stores  of  Sears, 
Roebuck  &  Co. 

"During  the  last  year  Montgomery 
Ward  &  Co.,  has  increased  its  newspaper 
linage  by  more  than  40  jkt  cent."  says 
Russell  K.  I,<iwry.  retail  sales  promotion 
and  advertising  manager  of  Montgomery 
Ward. 

These  two  men,  veterans  of  retail 
merchandising,  are  qualified  to  si)cak. 
They  have  spent  years  in  sales  promotion 
work  and  have  reached  their  conclusions 
and  formulated  their  policies  after  trials 
have  proved  that  they  are  on  the  right 
track. 

Local  advertising  appropriations  for 
Sears  Roebuck  &  Co.  are  double  those 
of  last  year,  according  to  Mr.  Jeran.  A 


it.  The  latest  outstanding  Sears  Rch*- 
buck  advertising  was  concerned  with  the 
celebration  of  the  company  s  lorty- 
fonrth  anniversary.  Heavy  schedules 
were  carried  in  Chicago  and  similar  dis¬ 
play  was  taken  in  other  cities.  Scars 
Roeliuck  has  approximately  300  retail 
units. 

The  Chicago  campaign  was  announced 
with  page  advertisements  made  up  in 
the  form  of  a  newspaper.  it  is  the 
belief  of  Mr.  Jeran  that  such  a  method 
of  announcing  a  large  sales  event  proves 
very  effective.  The  first  copy  did  not 
feature  merchandise,  but  concerned  it¬ 
self  with  promotional  matter,  handled  as 
news,  headed  as  news  and  meant  to 
convey  to  the  reader  that  the  sale  was 
really  major  news.  Later  copy  listed 
merchandise  and  heavier  schedules  were 
run.  Some  of  the  ads  were  four  page 
sections,  others  double  trucks. 

The  campaign  clearly  demonstrated 
the  retail  stores'  faith  in  the  newspaper 
as  a  drawing  iK)wcr  for  a  special  event. 
Regular  schedules  are  maintained  for 
current  merchandising  and  it  is  in  this 
connection  that  Mr.  Jeran  in  a  recent 
interview  voiced  optimistic  views  on  bus¬ 
iness,  giving  his  predictions  greater 
credence  by  declaring  that  the  stores 
were  proceeding  upon  such  a  premise. 

“Our  confidence  in  the  immediate 
future  of  retail  merchandising  is  l>est 
expressed  by  increased  advertising.  Our 
local  advertising  appropriations  this  fall 
are  double  tho.se  of  last  year  ana  our 


results  show  that  such  expenditures  is 
justified,”  he  declared. 

“The  increase  in  local  advertising  will 
be  devoted  chiefly  to  newspapers,  but 
larger  use  of  media  will  also  be  at¬ 
tempted,”  he  said.  Sears  Roebuck’s 
national  appropriation  tor  newspapers 
this  year  amounts  to  84,250,000.  This 
sum  is  approximately  25  per  cent  greater 
than  the  sum  appropriated  last  year  and 
approximately  25  per  cent  more  news¬ 
papers  are  being  used  for  this  schedule. 
Sears  Roebuck  advertising  will  appear 
in  544  newspapers. 

A  feature  of  this  year’s  advertising 
campaign  will  be  copy  calling  attention 
to  the  catalogue  of  the  mail  order  house. 
Such  use  of  space  is  a  novelty  for  the 
concern  as  far  as  newspaper  aavertising 
goes. 

Sears,  Roebuck’s  sales  volume  last 
year  was  8450.000,000. 

Mr.  I^iwry  of  Montgomery  Ward,  in 
his  capacity  as  sales  promotion  and  ad¬ 
vertising  manager,  directs  all  sales  ac¬ 
tivities  of  the  .%0  retail  stores  operated 
by  his  division  of  the  mail  order  com¬ 
pany. 

“I  believe  that  newspaper  advertising 
is  the  best  and  cheapest,”  says  Mr. 
Lowry.  His  policy  is  based  upon  exper¬ 
ience  with  every  conceivable  form  of 
retail  promotion  and  advertising.  “While 
we  use  every  form  of  legitimate  adver- 
tisiiijf  and  promotion  to  some  degree,  de- 
(lending  upon  the  sales  problem  before 
us,”  he  continued,  “we  consider  news¬ 
paper  advertising  to  be  the  backbone  of 
every  successful  retail  selling  job. 

“During  the  past  year  Montgomery 
Ward  has  increased  its  newspaper  linage 
more  than  40  per  cent.  In  19^  Ward's 
retail  stores  used  more  than  75,000,000 
lines  of  advertising  and  the  space  used  so 
far  this  year  and  appropriations  laid  out 
for  the  lialancc  of  the  year  will  no  doubt 
bring  the  total  for  1930  to  more  than 
105,000,000  lines.” 


MAGAZINE  PUBLISHERS  MEET 


A.  C.  Pearson  Elected  Preiident  of 
National  Association 

C.  Pearson,  United  Business  Pub¬ 
lishers,  was  elected  president  of  the 
.\ational  Publishers  Association  at  its 
11th  annual  meeting  last  week  at  Skytop, 
Pa.  Other  officers  named  were:  D. 

Mayo.  Crowell  Publishiiig  Company, 
and  P.  S.  Collins.  Curtis  Publishing 
Company,  vice-presidents :  Roger  W. 
Allen,  Hat  Trade  Publishing  Company, 
treasurer,  and  Francis  L.  Wurzburg, 
Conde  Xast  Publications,  secretary. 

The  board  of  directors :  Alexander 
Graham,  Pictorial  Review  Company ; 
Clair  Maxwell,  Life  Publishing  Com¬ 
pany;  Marco  Slorrow,  Capper  Publica¬ 
tions;  J.  Malcolm  Muir,  McGraw-Hill 
Publishing  C'ompany;  M.  C.  Robbins, 
Robbins  Publishing  Company,  and  Merle 
Thorpe.  Nation’s  Husinoss. 

Among  the  subjects  discussed  or  re¬ 
ported  upon  were  postal  and  copyright 
legislation,  fraudulent  magazine  agents, 
the  proposed  Canadian  duty  on  Amer¬ 
ican  periodicals,  and  the  association’s 
application  to  the  Interstate  Commerce 
Commission  for  a  reduction  in  freight 
rates  on  periodicals. 

CHICAGO  DAILY  PRAISED 

The  Chicano  Herald  and  Examiner  on 
Tuesday.  Sept.  23,  celebrated  the  first 
anniversary  of  its  Indiana  edition.  Otto 
Fifield,  secretary  of  state  of  Indiana, 
speaking  over  radio  station  KYW, 
praised  the  Indiana  editor  of  the  Exam¬ 
iner.  thanking  the  publishers  for  the 
educational  program  which  is  held  to 
have  contributwl  to  a  reduction  in  the 
fatality  rate  from  automobile  accidents. 
He  also  lauded  the  work  of  the  paper 
in  exposing  fraudulent  stock  selling 
companies. 

ADD  GOLF  IMMORTALS 

J.  L.  Houghteling,  vice-president  of  the 
Chicano  Daily  Nen's,  recently  made  a 
hole  in  one  on  the  Indian  Hill  golf 
course.  It  was  the  thirteenth  hole  and 
the  feat  was  accomplished  on  the  thir¬ 
teenth  day  of  the  month.  The  hole  is 
182  yards  and  Mr.  Houghteling  used  a 
Xo.  2  iron. 


FOOTBALL  SCORE  BOOK 

Texas  Man  Originates  PUy.by.pi^ 
Reporting  Form  ^ 

A  football  score  book  couvrirlit^  u 
J.  S.  Colley  of  Kerrville,  Tex  fU 
Veteran’s  Bureau  hospital  patient^ 
former  newspaper  man,  is 
simplify  football  reporting.  ^ 

The  top  of  each  page  of  Coho', 
book  contains  lines  to  list  H 
lar  players  and  22  substitutes,  and 
space  for  features.  Beneath  are  14  W 

ings  in  each  of  three  wide  colomm 
across  the  sheet,  listing  play  numbtr 
passes-yards,  line  plays-yards,  pW 
yards,  other  plays-yards,  return  or  loss, 
yards  ;  zone  of  play,  initial  player,  tackle 
or  receiver;  first  downs,  penalties, 
score-kind  and  score-ixfints. 

Plays  are  numbered  down  the  paa 
under  the  headings  in  consecutive  order 
and  the  successive  numbers  switch  to 
the  opiKisite  page  when  the  ball  goes  over 
to  the  opiKising  team.  ( Ifficials  can  be 
listed,  and  plays  summarized  to  shot 
total  first  downs,  gains  and  losses  at 
punts,  passes,  line  plays,  other  plays  and 
penalties.  The  record  of  each  individual 
player  is  kept  systematized.  All  these 
facts  are  recordwl  on  a  single  page  for 
each  team. 


VOTER  ELECTS  HIMSELF 


Former  Arkansas  Publisher  CrMta 
Novel  Situation  on  Cosit 

Leon  Westmoreland,  now  of  Los 
•Angeles,  Cal.,  former  publisher  of  the 
North  I. it  tie  Rock  (Ark.)  AVier  and  the 
Conway  (Ark.)  Times,  nominated  and 
elected  himself  as  assemblyman  fronlM 
ward  in  that  city.  In  a  recent  election, 
Westmoreland  noticed  that  the  ballot  (fid 
not  carry  the  name  of  any  candidate  for 
the  position  and  he  wrote  his  own  name 
in  the  blank  space.  The  judges  and 
clerks  subsequently  found  that  it  was  tht 
only  vote  cast.  He  wrote  in  a  letter  to 
the  Board  of  Election  Supervisors: 

“As  the  name  of  no  one  appeared « 
the  ballot  for  this  job  and  as  I  had 
served  a  like  term  in  another  state,  1 
decided  I  would  be  justified  in  voting  for 
myself,  and  did.  I  fear  a  grave  errtv 
has  been  made  in  counting  the  votes.  I 
may  be  out  on  some  technicality,  other¬ 
wise  with  a  100  per  cent  majority,  1 
should  be  declared  the  winner.” 

The  board  took  the  case  under  advise 
ment  to  determine  whether  a  man  under 
California  laws  can  nominate  and  elect 
himself  without  assistance  from  any 
other  elector. 


NEW  RADIO  PERMIT  ASKED 

The  AUentoion  (Pa.)  Morning  M 
operator  of  broadcasting  station  WS.v, 
on  Wednesday  asked  the  Federal  ^d# 
Commission  to  license  the  station  in  its 
new  IcKation.  On  May  29,  last  the  com¬ 
mission  gave  the  newspapers  authority  to 
move  the  transmitter  from  the  heart  01 
the  city  to  Mizpah  Grove  on  the  ort- 
skirts.  The  paper  also  asked  for  pormfr  j 
sion  to  use  the  old  ecpiipment  at  the  old : 
location  as  an  auxiliary. 

ADVERTISING  COURSE  BEGUN 

Lane  Technical  evening  school  of 
Chicago  has  opened  two  classes  in  advr 
tising.  They  are  conducted  by  M.  n- 
(lOodnKle,  a  former  division  sales-po- 
inotion  manager  of  the  A. 
Publishing  Company  and  former  adver¬ 
tising  manager.  Premier  Electric  Co. 

270-PAGE  PROMOTION  BOOK 

“Sell  to  Britain  Through  the 
Mail,”  is  the  title  of  a  279-page 
sued  by  the  .Associated  Newspapers, 
Xorthcliffe  House,  London.  It  is  ^ 
in  the  preface  to  be  the  first 
sive  analytical  study  of  the  ,..*u 
as  a  market  that  has  ever  lieen  punhs*'*’ 


BUTTERFIELD  TO  BROADCAST 

C.  E.  Butterfield,  radio  editor  of  ^ 
sociated  Press  F'eature  Service, 
speak  over  station  W.ABC,  No* 

Oct.  9,  in  the  Columbia  BroadosW 
Company’s  “F'ive  Arts"  program, 
will  talk  on  radio  and  television. 


CALL  FOR  FANS’  NAMES 
SWAMPED  PHONES 
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BRONX  HOME  NEWS  ENLARGES  PLANT 


Chicago  Tribune  Offered  to  Place 
Them  in  Telegram  Cheering 
Up  Their  Losing  National 
League  Team 


I  in  Akron  Beacon  Journal 
f  Assails  President  for 
ling  Out  of  Window”  on 
Memorial  Dedication 


Chicago  Cub  fans  and  Tribune  readers 
paralyzed  the  Superior  telephone  ex¬ 
change  trying  to  reach  the  newspaper 
recently.  The  flood  of  calls  was  the 
result  of  the  publication  of  an  item  in 
the  early  edition  of  the  Tribune  and  an 
announcement  over  radio  station  \MiN. 
In  the  Tribune,  it  was  suggested  that 
readers  call  the  Tribune  and  give  their 
names  to  be  added  to  a  telegram  to  cheer 
up  the  baseball  team  which  was  losing 
in  the  warmest  jx'nnant  race  finishes  in 
years.  The  telegram  was  sent  over  the 
Tribune  leased  wire  to  Manager  Joe 
McCarthy  and  his  team  in  Brooklyn. 
It  bore  the  names  of  3,6(X)  Chicago  fans. 

The  first  announcement  of  the 
Tribune’s  plan  to  test  the  sentiment  of 
the  Chicagoans  at  home  reached  readers 
in  the  early  edition  at  8  p.  m.  At  9:16 
Mr.  and  Mrs.  William  I’eth,  of  Rhine¬ 
lander,  Wis.,  visiting  friends  in  Forest 
park  called  from  the  loop. 

The  radio  announcement  was  made  at 
ten  o’clock  and  by  that  time  the 
Superior  telephone  exchange  was  re¬ 
ported  to  be  15  minutes  behind  on  in¬ 
coming  calls.  A  few  minutes  later  a 
telephone  company  official  called  to  in¬ 
quire  whether  there  had  been  a  great 
catastrophe.  He  said  every  exchange  in 
the  city  was  swamped.  The  calls  came 
in  at  the  rate  of  15  a  minute  for  four 
hours.  Calls  were  received  from 
Indiana  and  Wisconsin  and  from  every 
suburb  from  the  north  shore  to  Chicago 
Heights.  “All  the  boys  in  Cicero” 
phoned  their  signature.  Attendants  at 
the  four-mile  crib  out  in  tne  lake  sent 
their  names.  One  family  of  eight  per¬ 
sons  set  the  record.  Clubs,  postotfice, 
fire  departments  and  every  police  station 
in  the  city  were  represented.  An  em¬ 
ploye  of  the  Yellow  Cab  Company  gave 
up  after  trying  for  some  time  to  read 
500  names  over  the  phone. 

Edward  Burns,  Tribune  sports  writer 
presented  the  names  on  a  long  scroll  of 
paper  to  Manager  McCarthy  in  New 
York  the  following  morning. 


in  editorial  by  C.  L.  Knight  editor 
;‘^e  Akron  beacon  Journal,  demand- 
e  that  President  Hoover  dedicate  the 
Memorial  in  Marion,  U.,  on 
r  forthcoming  visit  to  Cleveland  has 
aracted  wide  attention. 

editorial  is  directed  particularly 
ninst  President  Hoover  who,  it  is  as- 
Lpj  •‘whistles  and  looks  out  the 
^o’w”  when  the  subject  of  dedicating 
K  memorial,  which  was  completed 
ars  ago,  is  brought  up. 

Ok  of  the  reasons  for  the  reticence, 
Ig  editorial  states,  is  the  notoriety  of 
ig  dead  President's  love  affair  that 
as  followed  the  "confessions”  of  Nan 
iritton  and  Gaston  B.  Cleans. 

An  excerpt  from  the  editorial  fol- 


Plant  of  Bronx  Home  News,  showing  new  three-story  addition  at  left. 

'T'HE  new  addition  to  the  Bronx  Home  accommodate  the  new  Hoe  double  sex- 
Ncivs  building,  373  East  l-48th  street,  tuple  press  which  is  now  being  erected. 
New  York,  was  occupied  this  week.  The  press  will  be  fed  from  the  base- 
The  annex,  consisting  of  three  stories  ment  below  on  which  stand  the  steel 
and  basement,  stands  on  a  plot  105  feet  foundations  for  the  huge  machine, 
deep  and  with  a  frontage  of  50  feet.  The  power  for  the  press  is  furnished 
The  entire  addition  is  merged  with  the  by  two  150-horsepower  motors,  arranged 
old  building,  making  a  total  frontage  of  to  run  separately  or  together.  Ink  is 
125  feet  on  East  148th  street.  supplied  through  reservoirs  fed  by  a 

Completely  fireproof,  the  new  addition  pipe  line  from  a  large  tank  equipped 
is  of  specially  heavy  construction ;  more  with  turbine  force  pumps.  Mechanical 
than  200  tons  of  steel  were  used  in  the  conveyors  carry  the  printer  papers  from 
framework.  the  press  to  the  delivery  room  in  the  old 

The  whole  of  the  top  floor  will  house  building, 
the  editorial  department.  The  second  The  Bronx  Home  News  is  23  years 
story  is  given  over  to  the  Commercial  old.  It  is  circulated  in  the  Bronx  and 
Printing  Department  with  provision  for  upper  Manhattan  by  a  force  of  753 
ten  modern  presses.  The  ground  floor  carriers.  James  O’Flaherty  is  publisher 
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COURSE  FOR  RETAILERS 


Detroit  News  Sponsoring  Series  of 
Weekly  Lectures 

A  series  of  ten  lectures  by  well-known 
authorities  on  retailing  and  selling  prob¬ 
lems  was  started  under  the  auspices  of 
the  Detroit  News  at  the  Detroit  Retail 
Institute  Tuesday,  Sept.  23.  The  lec¬ 
tures  will  continue  each  Tuesday  even¬ 
ing  through  Nov.  25  with  store  owners, 
merchandising  men,  buyers,  advertising 
managers  and  workers,  store  superin¬ 
tendents  and  display  men  invited  to  hear 
how  to  improve  service,  and  make  their 
stores  and  styles  more  attractive  to  the 
public. 

Charles  W.  Mears,  Cleveland  mer¬ 
chandizing  counselor,  was  the  first 
speaker. 


should  be  dedicated. 

“The  writer  of  this  loved  Warren 
Hjrding,  although  he  was  not  once  in 
the  White  House  while  he  was  presi- 
dwt,  and  never  asked  a  favor  of  him. 

did  not  approve  of  many  things 
done  by  his  administration  but  fairness 
sompels  the  admission  that,  instead  of  be- 
f*  barren  of  results  or  a  great  or^ 
’f  the  unrighteous,  the  Harding  adminis¬ 
tration  was  in  reality  a  most  constructive 
w  and  so  long  as  it  was  in  power  and 
t*i  anything  to  give,  even  the  most  cen- 
stifioos  of  the  saints  were  proud  to  hang 


NEW  HOME  OF  LONG  BEACH  (CAL.)  SUN 


ay  ineir  right  names,  see  them  as  they 
w,  and  perform  the  customary  cere- 
of  dedicating  the  memorial  built  by 
t*  American  people  in  memory  of  the 
whotn  they  professed  to  honor  when 
*  was  alive  and  held  the  greatest  office 
“the  world? 

There  are  many  millions  of  Ameri- 
^  who  are  not  hypocrites  and  who 
*'Xild  applaud  our  Great  Engineer  who 
1!  "^w  president  if  he  would  announce 
on  his  forthcoming  visit  to  Cleve- 
’  “e  would  go  on  to  Marion  and  per- 
the  ceremony  which  is  being  chiefly 
•r*  **5  adventures  of  Nan  Brit- 
id  *  "  Means,  as  told  by  them- 


JOINS  LEDGER-POST  STAFF 

Morris  Gilbert,  former  picture  editor 
of  the  Nnv  York  Herald  Tribune,  has 
joined  the  London  staff  of  the  Phila- 
delf>ltui  Puhlie  Ledger-New  York  Even¬ 
ing  Post  Foreign  Service,  it  was  an¬ 
nounced  this  week  by  Julian  S.  Mason, 
editor  of  the  Evening  Post.  Mr.  Gil¬ 
bert  wa.s  at  one  time  an  editor  of  Smart 
Set.  He  has  recently  been  in  Holland 
working  on  a  book. 


DUTIES  EXPANDED 

Jack  Malloy  has  been  made  city  edi¬ 
tor  of  the  Boston  Sufiday  Advertiser  in 
addition  to  his  duties  as  city  editor  of 
the  Boston  Evening  Ameriean.  The 
change  was  effective  Sept.  20.  Before 
going  to  Boston,  Malloy  was  on  the 
night  city  desk  of  the  Neiv  York  Ameri¬ 
ean. 


New  building  recently  completed  for  the  Long  Beach  (Cal.)  Sun,  one  of  the 
California  papers  of  the  Ira  C.  Copley  chain.  It  has  a  frontage  of  100 
feet  on  Third  street  and  a  depth  of  160  feet.  Equipment  includes  a  new  unit 
type  Goss  octuple  press,  eleven  typesetting  machines  and  two  Ludlows.  The 
Sun  personnel  includes  Clark  F.  Waite,  general  manager;  Walter  H.  Case, 
editor;  E.  E.  Perry,  managing  editor;  and  A.  J.  Baum,  business  manager. 
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UTAH  DAILIES’  EVENTS 
ATTRACTED  15,000 


Salt  Lake  City  Papers  Complete 
Summer  Sports  Promotion  Pro¬ 
gram — Tennis,  Golf,  Swimming, 
Olympic  Contests  Staged 


Three  Salt  Lake  City  newspapers,  the 
Telc'yram,  the  Tribune  and  the  Deseret 
Scik’S,  promoted  si)orts  events  duriiig  the 
summer  which  were  participated  in  by 
more  than  15,0U0  youngsters  in  the  city. 

The  Telegram  siKmsored  junior  base¬ 
ball  for  boys  under  17,  an  open  golf 
tournament  to  determine  the  city  cham¬ 
pion,  and  a  Red  Cross  swimming  school. 
More  than  50  baseball  teams  took  part 
in  the  junior  tournament,  which  was  con¬ 
ducted  by  I.X)n  Richardson,  sports  editor, 
and  Barney  Rosenblum.  More  than 

I, 000  children  learnwl  to  swim  during 
the  summer  swimming  school.  The 
city’s  recreation  department  aided  the 
newspaper  in  conducting  these  events. 

The  Deseret  News  concentrated  on  its 
Junior  Olympics  contests.  Height  thou¬ 
sand  boys  throughout  the  state  tix>k  part 
in  the  first  meet.  It  took  three  months 
to  determine  two  winners,  who  were 
taken  to  Los  .\ngelcs  by  James  Hixigson, 
sports  writer,  to  participate  in  the  dis¬ 
trict  finals.  The  News  introduced  the 
Olympics  to  the  city’s  playgrounds  this 
year,  cwiperating  with  the  t^ecreation  de¬ 
partment.  A  track  and  t.  ’  meet  was 
staged  la***  in  .\ugust  under  the  rules  of 
the  Junf  Olympic  events.  Two  thou¬ 
sand  boys  competed  for  the  city  cham¬ 
pionship. 

The  Tribune’s  efforts  were  directed  at 
golf,  tennis  and  swimming.  The  tennis 
meet  attracted  800  entries,  the  city  re¬ 
serving  all  municipal  courts  to  play  off 
the  tournament.  The  golf  tournament 
was  limited  to  boys.  The  swimming 
contest,  the  outstanding  Tribune  activity, 
attracted  5.000  boys.  W'inners  were 
awarded  prizes.  The  Tribune  at  present 
is  conducting  an  amateur  golf  contest. 
Steve  Maloney,  promotion  editor,  and 

J.  C.  Derks.  sports  editor,  are  largely 
responsible  for  these  events. 


Texan  Convention  Oct.  17—18 

The  I7th  annual  convention  of  the 
Texas  Circulation  Managers  .\ssociation 
will  be  held  in  Dallas  and  Fort  Worth, 
Oct.  17-18.  The  meeting  is  lieing  held 
concurrently  with  the  Dallas  Fair.  Jack 
Estes,  Dallas  A'crc.f  and  Journal,  is 
president;  C.  C.  Moore,  Austin  American 
and  Statesman,  vice-president;  and 
H.  E.  Murphree,  Houston  Chronicle, 
secretary-treasurer. 


Audits  For  Weeklies  Discussed 

The  circulation  audit  committee  of 
the  .Arkansas  Press  Association,  meet¬ 
ing  Sept.  20.  at  Conway,  considered  de¬ 
tails  of  the  plan  for  official  audits  as 
the  basis  of  advertising  rates  and  other 
services  periormed  by  member  news¬ 
papers.  Curtis  Hurley,  Morrilton  Demo¬ 
crat.  is  chairman  of  the  committee. 


Mrs.  Toler  Returns 

Mrs.  Mainer  Lee  Toler,  of  the  .Atlanta 
Con.ttitution  staff,  recently  returned 
from  a  trip  to  luirope.  during  which 
she  was  received  by  Pope  Pius  XL  She 
wrote  ai’  article'  on  her  trip  for  the 
Constitution.  She  is  the  wife  of  John 
T.  Toler,  Constitution  circulation 
director. 


Sponsoring  Byrd  Lecture 

Read  .\dmiral  Richard  E.  Byrd  will 
lecture  on  his  recent  flight  over  the 
South  Pole  and  show  films  of  the  ex¬ 
pedition  at  \\  aterburv.  Oct.  11.  under 
the  auspices  of  the  H’aterbury  (Conn.) 
.Unerican-Nef'uhlican. 


Offering  Pedigreed  Puppies 

The  Chicaifo  Daily  Illustrated  Times 
is  offering  25  pedigreed  puppies,  valued 
at  $2.(KX)  as  prizes  in  a  new  contest,  start¬ 
ing  next  Tuesday. 


NEW  NEA  FEATURES 


Miss  Barbara  Schwinn  to  Do  Fashion 
Sketches  for  Service 

Miss  Barbara  Schwinn,  fashion  artist, 
has  been  signed  by  NEA  Service  for  a 
number  of  fashion  sketches. 

“Murder  at  Bridge’’  by  Anne  .Austin 
is  NE.A'S  new  fiction  release.  It  will 
start  Nov.  19.  A  series  of  15  articles 
on  “How  to  Play  Backgammon”  was 
released  by  NE.A  on  Sept.  18,  written 
iiy  Elizabeth  Clark  Boyden,  author  of 
“The  New  Backgammon.” 

J.  R.  Williams,  creator  of  “Out  Our 
Way,”  NEA  comic  strip,  is  now  sending 
in  his  cartoons  from  a  ranch  in  Arizona. 
Hal  Cochran,  director  of  the  comic  de¬ 
partment,  has  returned  from  his  vacation. 


Ohio  Circulator*  To  Meet 

The  semi-annual  meeting  of  the  Ohio 
Circulation  Managers  Association  will 
be  held  in  Columbus  at  the  Neil  House 
Oct.  15.  An  executive  meeting  will  lie 
held  in  the  evening  before.  Officers  of 
the  group  are:  C.  L.  Sink.  Zanesi.nlle 
Times-Rccorder,  president;  R.  F.  Cor¬ 
coran,  Lima  Xews,  vice-president,  and 
Cilenn  L.  Cox,  Springfield  Xncs  and 
Sun.  secretary-treasurer. 


Circulation  Drive  In  Auckland 

George  .S.  Teall  Company,  a  circula¬ 
tion  promotion  organization,  (ieneva, 
N.  V.,  announced  recently  that  it  had 
completed  a  circulation  drive  for  the 
Auckland  (New  Zealand)  Sun,  covering 
a  10-week  period.  Several  other 
.Australian  and  New  Zealand  campaigns 
have  been  contracted  for,  according  to 
George  S.  Teall. 

Delivered  Paper*  By  Plane 

When  the  Jersey  City  Chamber  of 
Commerce  recently  went  on  its  annual 
outing  at  Indian  Point,  N.  Y.,  the 
Jersey  City  Journal  sent  papers  to  the 
place  in  an  airplane  piloteil  by  Clarence 
Chamberlin,  famous  aviator.  Rudolph 
E.  Lent,  business  manager,  accompanied 
Chamberlin. 

Rejoin*  San  Antonio  Paper* 

William  .Armor  recently  rejoined  the 
■S'dii  .Antonio  L.x-press  and  Ei'cning  Nctvs 
as  city  circulator.  .Annor  had  been 
manager  of  the  Commerce  (Tex.) 
Journal. 


To  Stage  Home  Economic*  Show* 

The  Chicago  Tribune  will  present 
trophies  to  the  high  schixils  and  gram¬ 
mar  schools  scoring  the  highest  number 
of  points  in  a  series  of  home  economics 
expositions  which  the  Tribune  will 
s;>(.nsor  this  fall. 

Daily  Award*  500  Top* 

The  I'tica  (N.V.)  Obscner-Dispatch, 
has  awarded  5tX)  Utica-made  tops  to 
local  chilrlren  who  wrote  l(K)-word 
essays  on  to])  spinning. 


Time*  Lead*  in  Radio  Adverti*ing 
Among  Standard-Size 
Morning  Newspaper* — 

In  eight  months  of  1930  The 
New  York  Times  published 
183,261  agate  lines  of  high 
class  radio  advertising,  a 
greater  volume  than  any 
other  standard  -  size  New 
York  morning  newspaper. 

The  Times  among  all  stand¬ 
ard-size  morning  newspapers 
so  far  this  year  is — 

FIRST  in  Total  Radio  Advrrtising — 
FIRST  in  Workday  Radio  Advortising — 
FIRST  in  Local  Wrekday  Advertising — 
FIRST  in  Sunday  National  Radio  Adver- 
tisi  ng — 

Radio  manufacturers  and  dealers 
find  the  unequaled  volume  of  high 
quality  circulation  of  The  New  York 
Times  the  most  effective  means  of 
increasing  sales  in  the  rich  market 
of  metropolitan  New  York. 


TO  HEAR  RADIO  CASE 


Battle  Creek  Daily’s  Station  to 
Answer  Commission’s  Charge* 

{Special  to  Editor  &  Publisher) 

Washington,  I).  C.,  Sept.  24. — Rep¬ 
resentatives  of  broadcasting  station 
VV’ELL,  operated  by  the  Battle  Creek 
(Mich.)  Enguircr-X CIVS  will  appear  be¬ 
fore  the  Federal  Radio  Commission  on 
Oct.  14,  to  press  their  request  to  permit 
the  station  to  remain  on  the  air. 

Station  WELL  was  one  of  31  placed 
on  “probation”  recently  by  the  commis¬ 
sion  for  failing  to  adhere  strictly  to  the 
prescribed  regulations  although  the  spe¬ 
cific  charges  in  each  case  were  not 
made  known. 

ADDS  NEW  BOROUGH  EDITION 

.A  special  daily  edition  devoted  to 
activities  of  the  Borough  of  Queens  was 
started  last  week  by  the  Xcw  York 
Evening  Journal.  The  rapid  increase  in 
IKipulation  and  the  commercial  growth 
of  the  borough  vvere  given  as  reasons 
for  the  new  section.  It  is  under  direc¬ 
tion  of  l^arl  Deland,  who  is  also  in 
charge  of  the  Journal’s  Brooklyn  edi¬ 
tion. 


DAILY  HELPS  UNEMPLOYED 

Co-operating  with  the  local  welfare 
bureau,  the  Birmingham  (Mich.)  Eccen¬ 
tric  is  publishing  a  front  page  coupon 
in  each  issue  in  an  effort  to  gain  em¬ 
ployment  for  men  within  the  city.  The 
coupon,  headed,  “I  can  give  a  job,”  is 
mailed  directly  to  the  welfare  agency, 
instead  of  to  the  paper. 


CHANGES  PAGE  SIZE 

The  Biddeford  (Me.)  Journal  will 
change  from  a  seven  to  an  eight-column 
page  starting  Sept.  29,  James  .A.  Cook, 
general  manager,  has  announced. 


HAS  AMERICAN  LEGION  PAGE 

The  .Allcntmvn  (I’a.)  .Morning  Call 
is  devoting  an  entire  page  in  its  Sun¬ 
day  paper  to  .American  Legion  news. 


Red  Top  Rubber  Coated  Felt 
Press  Blankets 

Oil  and  Ink  Resisting  Rubber 
Press  Blankets 
Rubber  Rollers  and  Cutting 
Rubbers 

GUMMED  or  PLAIN 
PACKING  FELTS 
Sold  in  Rolls,  Sheets  or  Cut 
Strips  any  width  in  eight  thick¬ 
nesses  21-27-30-35-38-40-45-52 
AUTO  PLATE  MACHINE 
SUPPLIES 

Steel-Pouring  Sheets,  Saw  Belts 
and  Breaking  Pins 
Molding  Blankets  of  all  kinds 
Matrix  Shears,  Steel  Work 
Benches,  Hand  Routers 
A  full  line  of  Stereo  and  Press 
Room  Supplies 

American  Publishers  Supply 

P,  O.  Bom  131 
West  Lynn,  Mas*. 


DO  YOU  NEED 
A  TRAINED  MAN? 

The  Personnel  Bureau  of 
Sigma  Delta  Chi,  an  organiza¬ 
tion  of  college  trained  news¬ 
paper,  magazine  and  advertising 
men,  wants  to  help  you  find  him. 
The  Bureau  puts  you  in  touch 
with  experienced,  energetic  men 
—it  saves  you  time  by  recom¬ 
mending  only  those  who  meet 
your  requirements. 

If  you  expect  a  vacancy,  please 
write  John  G.  Elarhart,  Director 
Personnel  Bureau  of  Sigma 
Delta  Chi,  836  Exchange  Ave^ 
Chicago,  IlL 

NO  CHARGE  TO 
EMPLOYERS 


EWALD  J.  TYARKS 

Ewald  J.  Tyarks.  61.  connected 
(yerman  language  newspapers  for 
than  40  years,  died  Sept 
Wyckoff  Heiglits  Hospital  in 
X.  Y.  During  his  career  he  w-L, 
ciated  with  the  old  Frcie 
Plattsducsche  Post,  the  Xe-r  v 
Staatz-Zeitung  and  tlie  AVit  vlt 


Ilerold.  He  had  publi-hed  much  i 

both  here  and  abroad.  He  is 
by  his  wile  and  two  children,  Marie  3 


FOREIGN  GROUP  HERE 

Thirty-one  Hollanders  who  are  tnnr 
ing  this  country  under  the  auspices  7f 
the  A  leinve  Kottcrdamschc  Coimwl  o 
Rotterdam,  visited  Philadelphia  C 
17  and  alter  inspecting  the  nlam  t 
the  Philadelphia  Public  Ledger^-  the’ /» 
guircr.  Record  and  .Yezvs  visited  H 
dependence  Hall  and  other  'points  of  n 
terest. 


Free  Press  circtiJation  u 
growiug  at  an  average  rate 
of  nearly  3000  new  family, 
readers  per  month.  Cover* 
age  of  every  other  home  io 
the  entire  Detroit  market 
is  o£Pered,  which  means  juit 
about  every  home  worth 
advertiaing  to. 


Detroit 

Ptpaa 


“Starts  The  Day 
in  Detroit” 


I 

/ 


The  N  ew  York 
Herald  Tribune  has 
a  higher  percentage 
of  its  total  weekday 
and  Sunday  circula¬ 
tion  concentrated  in 
New  York’s  suburbs 
and  the  residential 
boroughs  of  Queens 
and  Richmond  than 
any  other  New  York 
newspaper. 


NEW  YORK 


Heralb  tribune  i 


The  WELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 


Can  supply  you  with  com¬ 
petent  circulation  men  w 
capacity  and  ability  capable 
to  take  entire  charge  w 
your  department  or  to  nil 
important  posts  in  the  dt- 
partment. 

Address  the  Secretary 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 
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jHUNCHES ! 

I  Qnc  Dollar  will  he  paid  | 

I  jor  each  idea  published .  a 

I  Send  clippiny  for  payment.  | 

4  T  a  recent  convention  of  jewelers 
\  gne  of  tlie  liigli  offieials  made  the 
Assertion  that  prohibition  has  been  vir- 
mallv  a  godsend  to  the  jewelry  business, 
^'reason  is  that  it  has  opened  up  a 
Lt  market  for  silver  and  gold  pocket 
cocktail  shakers,  drinking  sets, 
ftc.  Many  of  the  more  elaborate  jewel¬ 
led  sets  cost  in  the  thousands.  Inter- 
liew  local  jewelers  on  this  question.— 
R.  W.  A.  _ 

Make  a  tour  of  shops  of  different 
kinds  to  find  "  hat  sort  of  merchandise 
is  hardest  to  collect  for.  It  will  be 
iound  that  many  wedding  rings  being 
stirn  in  vour  city  by  proud  women  are 
<till  being  billed  each  month  to  their 
husbands. — L.  D.  C. 

Find  out  from  your  city  officials  how 
much  was  spent  'during  the  past  year 
for  lighting  your  city  streets.  How 
much  is  the  cost  per  resident  and  does 
the  cost  vary  from  month  to  month  and 
whv?  What  is  the  proportion  of  resi¬ 
dents  to  every  street  light  ?— S.  L.  C. 

How  about  a  small  editorial  novelty 
feature  captioned:  “What  Has  Become 

Of - ?”  Such  a  feature  would  have 

to  do  with  persons  of  local  prominence 
who  have  left  the  city  and  achieved 
success  itt  distant  places,  as  well  as 
with  those  once  prominent  who  have 
been  out  of  the  public  eye  for  some 
rears  because  of  age  or  retirement. — 

V.  X.  V. 


/ 


Interview  wives  of  prominent  local 
men,  and  get  a  personal  storv  about  the 
husband.  Memphis  Pre.^.'i-Scimifar  is 
running  a  feature  like  this,  under  the 
heading  “Our  Husbands”  signed  by  the 
life.— G.  A.  S. 


Btthlehem  (Pa.)  Globe-Times  re- 
antly  carried  a  story  on  wliat  happened 
to  the  saloon  and  brewery  licenses  that 
were  formerly  issued  and  how  much 
«>ney  the  county  lost  in  taxation  which 
it  formerly  received  from  those  saloons 
and  breweries  since  prohibition. — 

M.  P. 


Ridgewood,  X.  J.,  thrives  as  a  com¬ 
muting  town.  The  Ridgewood  Herald 
undertook  a  series  of  articles  on  com¬ 
muting  experiences  gleaned  from  inter- 
news  with  commuters  of  long  stand- 
mg.  Interest  in  the  series  was  height- 
jrd  by  the  Herald's  effort  to  descover 
me  oldest  commuter. — W.  C.  B. 


Dig  up  a  city  directory  of  25  or  50 
jears  ago  or  more.  Write  a  story  which 
joints  out  changes  which  have  taken 
(ttte  m  town  since  the  directory  was 
pnted.  The  occupations  credited  to 
firsons  who  have  since  achieved  promi- 
■nre  might  be  one  angle  of  the  fea- 
nire.— Bob  Sibley,  Worcester,  Mass. 

^  Duluth  Mews-Tribune  reporter  re- 
mtly  rr^e  about  with  the  Superior, 
IS-  police  prowler  car  drivers  for  one 
iRnt  shift,  from  12  midnight  until  8 
m.  An  account  of  what  transpired 
unng  the  eight  hours  proved  an  inter- 
«ting  feature  story.— S.  L. 


For  Your 
New  Building 

Our  consultation  service  brings 
you  or  your  architect 


V  _ _ 

^  si^ialized  technical  skill 
V  insuring  savings  in  con 
\  struction  costs  ant 
\  economies  and  effi 
^  ciency  in  operation 

S.  P.  WESTON,  INC 

Niwspaptr  BuiUingt, 
rroduction,  Optration. 

.  Surveys,  yaluations. 

_  Lexington  Avenue,  New  Yorl 


TOWN  PLACING  “LEGAL” 
IN  DISPLAY  SPACE 


Authorities  Believe  Tax  Notices  More 
Readily  Seen — New  Haven  Tax 
Collector  Says  Citizens 
Favor  It 


Display  advertising  space  is  being  taken 
in  Xew  Haven,  Conn.,  newspapers  by  the 
Town  of  Hamden  to  notify  taxpayers 
that  the  second  installment  of  town  taxes 
is  due.  Hamden  has  no  newspaper  of  its 
own,  and  although  notices  are  run  in  the 
legal  columns  of  the  Xew  Haven  papers, 
the  Hamden  authorities  are  also  using 
display  space,  which  they  believe  will  be 
seen  more  readily  by  taxpayers.  The 
first  advertisement  appeared  this  week, 
two  columns  by  six  inches  in  size. 

The  City  of  Xew  Haven  five  years 
ago  began  to  advertise  tax  notices  in  dis¬ 
play  space,  and  has  found  that  the  addi¬ 
tional  expenditure  was  well  worth  while. 

“Since  we  began  printing  large  adver¬ 
tisements  about  tax  payments.”  says  Tax 
Collector  Edward  J.  Stanford,  “we  have 
had  fewer  complaints  from  taxpayers 
saying  that  they  were  not  aware  their 
ta.xes  had  come  due.  The  legal  notice 
generally  printed  near  the  ‘Help  Wanted’ 
advertisements  is  hardly  ever  noticed.  Un¬ 
der  the  Connecticut  law,  if  taxes  are  not 
paid  within  the  legal  time  limit,  a  pen¬ 
alty  tax  of  nine  per  cent  is  charged.  In 
the  past  we  have  had  bona  fide  cases  of 
taxpayers  who  forgot  to  pay  on  time, 
and  then  had  to  pay  the  penalty  tax.  We 
have  no  authority  to  make  exemptions, 
with  the  result  that  we  were  frequently 
blamed  for  insufficient  notice.  We  now 
have  a  comeback.  In  addition,  we  find 
that  the  average  citizen  is  pleased  when 
he  finds  out  that  the  ‘city  hall  officials’ 
really  have  him  in  mind.” 


^^UST  KNOW  PRINTING 


Dollar  Pullers 

$One  Dollar  zeill  be  paid  ^ 
for  each  idea  published.  ^ 
Send  clipping  for  payment.  ^ 


1  TALIAX-AMERICAX  bu.siness  and 
professional  men  should  be  approached 
at  this  time  of  year  for  a  Columbus  Day- 
page.  Columbus  Day  falls  Oct.  12,  and 
in  most  communities  in  which  there  are 
a  number  of  persons  of  Italian  origin  the 
day  is  marked  with  festivities.  In  some 
states  the  day  is  a  legal  holiday.  Certain 
patriotic  fraternities  are  good  prospects 
for  this  page. — K.  C. 


Indianapolis  Xezes  garnered  some  ex¬ 
tra  college  furnishing  advertising  by  of¬ 
fering  a  $2.50  cash  scholarship  for  a  col¬ 
lege  wardrobe  contest  winner.  The  con¬ 
test  was  open  to  any  regular  co-ed  in  a 
Hoosier  college  and  she  was  required  to 
choose  for  theoretical  purchase  a  com¬ 
plete  wardrobe  from  among  advertise¬ 
ments  in  the  paper  to  cost  not  more  than 
$350.  The  wardrobe  advertising  extended 
for  ten  days. — K.  W.  F. 


Now  that  all  refrigeration  interests, 
both  ice  and  mechanical,  are  working  to¬ 
gether  to  sell  “refrigeration,”  it  may  be 
possible  to  work  up  a  local  campaign 
stressing  the  value  of  year-round  safety 
for  food  through  proper  refrigeration  in 
winter  as  well  as  in  summer. — L.  G.  M- 


Florists  are  prospects  for  group  ad¬ 
vertising  headed  “Flowers  at  Hallowe’en,’’ 
when  general  assortments  of  such  color¬ 
ful  and  seasonal  hlooms  as  chrysanthe¬ 
mums,  cyclamen,  roses,  ferns,  carnations, 
violets,  orchids,  and  other  varieties  may¬ 
be  obtained  for  table  and  party  decora¬ 
tions  from  any  member  of  the  local 
group. — C.  M.  L. 


Washington  and  Lee  Starts  Course 
for  Journalism  Students 

A  course  in  the  mechanics  of  printing 
which  every  journalism  student  must 
pass  before  graduation  has  been  started 
in  the  Lee  School  of  Journalism,  Wash¬ 
ington  and  Lee  University,  Lexington, 
Va. 

“We  are  not  teaching  printing,”  Prof. 
William  L.  Mapel.  director  of  the  school 
said,  “but  we  are  unwilling  to  turn  out 
graduates  in  journalism  who  are  inca¬ 
pable  of  carrying  on  an  intelligent  con¬ 
versation  with  a  printer.” 


WILLIAMS  HONORED 

Douglas  Williams,  for  nearly  ten 
years  manager  in  America  for  Rengo 
News  Agency  of  Japan,  was  guest  of 
honor  at  a  luncheon  given  Sept.  18  at 
the  Lawyers’  Club  by  Setsudo  Sawada, 
Japanese  Consul  General.  He  was  pre¬ 
sented  with  a  pair  of  Japanese  cloisonne 
vases  as  a  gift  from  the  Japanese  Gov¬ 
ernment  in  recognition  of  his  newspaper 
work.  Charles  S.  Smith,  chief  of  for¬ 
eign  service  for  the  Associated  Press, 
was  among  the  guests. 

- X 

The 

Archineer 


UBLISHERS  who  wish  to 
reduce  costs  will  find 
our  special  experience  in 
the  design  of  successful 
newspaper  plants  very 
valuable.  Ask  about  it. 

FRANK  D.  CHASE,  INC. 

Engineers  and  Architects 
720  N.  Michigan  Ave.,  Chicago 

_ _ _ J 


Free  milk  for  a  week  to  paid-up  cus¬ 
tomers  is  the  unusual  classified  advertise- 


THERE  ARE 

64,000 

English-Reading 
Families  in  St.  Paul 

9 1  % 

St. Paul  Dispatch 


Columbian 

Newspaper 

Inks 

The  Best  Ink 
is  the 

Cheapest  Ink 

The  L.  Martin  Co. 
45  East  42nd  Street 
New  York  City 

Arthur  S.  Thompson,  Managtr 


mciit  stunt  conducted  by  the  Dairy-  Farm 
ill  the  columns  of  the  Saugus  (Mass.) 
Herald.  This  method  is  being  used  to  get 
old  customers  to  pay  up  and  promote  new 
business  for  the  fall.  The  lucky-  ladies 
or  families  to  receive  free  milk  for  a 
week  are  drawn  from  the  dairy’s  list  of 
paid-up  customers.  This  same  idea  might 
lie  profitably-  used  by  other  businesses, 
but  not  necessarily-  a  whole  week’s  sup¬ 
ply  of  a  commodity.  The  award  might 
be  a  peck  of  potatoes  or  five  pounds  of 
sugar  or  some  other  commcxlity,  depend¬ 
ing  on  the  store  trying  to  induce  its 
credit  customers  to  pay  up. — F.  E.  W. 


Expenditures  for  news  and  features  in 
the  Des  Moiues  Regi.cter  and  Tribune, 
$500,(KK)  a  year,  $l,4tK)  each  day,  were 
featured  in  a  recent  promotion  .adver¬ 
tisement  for  the  papers.  Copy  detailed 
number  of  news  wires,  correspondents, 
and  staff  photographers,  and  told  also 
of  feature  services. — L.  G.  M. 


C/ornplete  wire 
service  for  evening, 
morning  and  Sun- 
d  a  y  newspapers 
everywhere  in  the 
worH. 
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U.  S.  ARMY  PAPER  OFTEN 
FIRST  WITH  NEWS 

Powerful  Field  Signal  Corp*  Radio 

Station  Intercepted  Newt  Dis¬ 
patches  Being  Sent  to 
U.  S.  Dailies 

How  the  rourtli  Corf's  Flare,  the 
first  United  States  Army  Newspaper  to 
be  published  in  Germany  scof)ped  all  the 
newspapers  in  Euroi)e  is  told  in  the  Vale 
Library  Gasetle,  by  Dr.  Frederick  A. 
Pottle,  Profesor  of  English  at  Vale 
I'niversity,  who  was  a  reporter  on  and 
later  an  assistant  editor  of  the  paper. 
Professor  Pottle  has  given  to  Yale 
Library  his  file  of  this  war  publication, 
and  several  missing  copies  have  been 
supplied  by  Leslie  T.  Foy,  editor  of  the 
Lofian  (Utah)  Cache  Valley  Herald. 

The  originator  and  guiding  spirit  of 
the  Flare  was  Corp<>ral  Herbert  M. 
Davidson,”  said  1  )r.  Pottle,  “who  was  of 
the  Fourth  Corps  Artillery  Park.  He 
was  a  graduate  of  the  Columbia  Univer¬ 
sity  School  of  Journalism,  and  is  now- 
editor  of  the  Daytona  Beach  (Fla.) 
Ae^i•s-Jour}UJl.  The  paper  was  called 
‘the  official  organ  of  the  Fourth  Corps 
Artillery  Park,’  and  the  commanding 
officer  of  that  organization  insisted  on 
being  set  down  as  ‘Managing  Editor,’ 
hut  it  w-as  in  fact  an  American  news¬ 
paper  serving  all  the  troops  in  the  neigh¬ 
borhood  of  Mayen.  I  became  a  reporter 
with  the  third  issue,  and  later  got  leave 
from  my  company  to  serve  as  David¬ 
son’s  assistant. 

“The  Flare  was  printed  by  Herr 
Shreder,  publisher  of  the  local  German 
newspaper.  As  he  had  only  a  limited 
supply  of  roman  type,  he  had  to  set  and 
print  the  inside  pages,  and  then  distribute 
his  type  before  he  could  print  the  out¬ 
side.  h'ven  then  he  had  a  shortage  of 
roman  ‘y’s’  for  which  German  type  had 
to  serve.  None  of  his  compositors  could 
speak  or  read  English.  We  typed  all 
copy  on  a  decrepit  old  German  type¬ 
writer,  and  his  men  set  it  rapidly  and 
correctly  without  understanding  a  word 
of  it.  Their  greatest  difficulty  was  in 
the  proper  division  of  words  at  the  end 
of  the  lines,  but  they  soon  learned  to 
do  even  this. 

“The  b'lare  was  published  every  Satur¬ 
day  and  sold  for  ‘50  centimes  or  the 
equivalent  ’ 

“Our  news  was  by  no  means  confined 
to  local  events.  On  the  contrary,  we 
published  the  fullest  and  freshest  news 
on  international  affairs  of  any  paper  in 
Europe.  At  Cochem,  near  ^layen,  was 
a  powerful  radio  station,  operated  by 
Company  A.  310th  Field  Signal  Battal¬ 
ion,  which  intercepted  the  trans-Atlantic 
radio  messages  and  sent  typed  copies  to 
us.  We  not  only  got  the  news  very  soon 
in  this  way.  but  we  got  more  of  it. 

“The  French  papers  and  American 
papers  in  France  were  under  a  very  rigid 
censorship  and  could  by  no  means  print 
all  the  news  that  was  allowed  to  be 
transmitted  to  papers  in  the  United 
States.  We  printed  anything  we  liked 
until  finally  we  got  into  trouble.  On 
Feb.  15  we  gave  an  account  of  Wilson’s 
threat  to  move  the  Conference  to  neutral 
territory  unless  the  French  press  stopped 
attacking  his  plans.  This  was  true  and 
was  printed  in  the  American  newspapers, 
but  no  French  paper  carried  a  hint  of  it. 
Our  story  was  copied  by  the  German 
press,  and  the  French  authorities  pro¬ 
tested.  Thereafter  we  had  to  submit  all 
copy  to  Corps  headquarters  for  censor¬ 
ship,  and  on  Feb.  22  Davidson’s  editorial 
— a  quite  inoffensive  piece  on  the  debate 
in  Congress  as  to  whether  or  not  over¬ 
seas  troops  should  l)e  permitted  the  dis¬ 
tinction  of  special  chevrons — was  ordered 
cancelled.  Since  the  page  was  already 
printed,  we  printed  another  block  of  type, 
inverted,  over  it,  which  satisfied  the 
censor,  but  left  the  editorial  legible 
enough  to  anyone  who  wanted  to  read  it. 

“About  March  10,  Davidson  and  I  left 
Mayen  together  to  go  to  Beaune,  France, 
as  instructors  in  the  newly  formed 
A.E.F.  University.  The  paper  was  ably 
continued  for  about  a  month  by  the  other 
editors,  mainly  Sergeant  Rand  and 
Leslie  Foy.” 


TO  STUDY  LYNCHINGS 

George  Fort  Milton,  editor  of  the 
Chattanooga  News,  has  been  appointed 
chairman  of  a  commission  formed  in  At¬ 
lanta  which  will  make  the  first  scienti¬ 
fic  study  of  lynching.  Julian  Harris,  of 
the  Atlanta  Constitution,  and  who,  as 
editor  of  the  Columbus  (Ga.)  Enquirer- 
Sun  in  1926  won  the  Pulitzer  gold  medal 
for  meritorious  public  service  especially 
for  his  “fight  for  justice  for  the  Negro 
and  against  lynching,”  is  among  the  five 
other  southern  leaders  on  the  commis¬ 
sion.  The  group  will  confer  with  an 
advisory  committee  of  Negro  educators. 


AUTOGRAPHS  FOR  READERS 

The  raido  department  of  the  New 
York  Ez'ening  Graf'hic  effected  a  tie-up 
with  the  Radio  World  Fair  at  Madison 
Square  Garden,  New  York  this  week  by 
arranging  for  autographs  of  radio  celeb¬ 
rities  for  its  readers.  Pictures  of  the 
entertainers  were  published  each  day 
with  space  left  beneath  for  the  auto¬ 
graph.  The  stars  were  present  at  the 
Graphic’s  booth  in  the  Garden  on  desig¬ 
nated  days  and  persons  presenting  copies 
of  the  paper  containing  the  pictures  re¬ 
ceived  the  autographs.  Jerry  Wald  is 
the  Graphic  radio  editor. 


DAILY  REWARDS  POLICEMAN 

The  Philadelf>hia  Public  Ledger  h,, 
week  presented  to  Harrv  Heron  a 
liceman,  a  gold  Medal  of  Merit  and  ^ 
for  his  heroic  action  in  rescuing  ^ 
young  women  at  a  fire  in  the  Ger^n 
town  Y.  W.  C.  A..  Philadelphnn 
May  19. 

JOINS  RADIO  DIGEST 

M.  M.  Whitfield,  formerly  western 
manager  of  Modem  Priscilla,  has  joined 
the  advertising  staff  of  the  Bureau  of 
Broadcasting  of  Radio  Digest,  Qiicago 


Supplies  and  Equipment 


FOR  MEDIUM  SIZED  NEWSPAPERS 


A  New  and  Finer 

GOSS 

DRY  MATRIX  ROLLING  MACHINE 
The  45R 

Hert  are  &fme  Famout  4^R  IJun 


Akron  Electro  Co..  Akron, 
Ohio 

Dail}'  Pantasraph. 

Bloomington.  111. 
Western  Newnpaper 
Union.  Boston.  Mass. 
Partridge  &  Anderson. 
Chicago.  Ill. 

Hodge  Mat  Service.  Cin¬ 
cinnati.  Ohio 
Western  Newspaper 
Union.  Cleveland.  Ohio 
Michigan  Stereo  Co.  (J 
Aifackimes),  Detroit. 
Mich. 

Dispatch.  Dallas.  Texas 
Western  Newspaper 
Union.  Dallas.  Texas 
Times-Union.  Albany. 

N.  Y. 

INmI.  Denver.  Colo. 
HeriJd.  Everett.  Wash. 
Times- Record.  Fort 
Smith.  Ark. 
News-Press.  Glendale 
Calilornia 

Telegraf^.  Harrisburg, 
Pa. 

Times.  Huntsville,  Ala. 
News.  Hollywood.  Calif. 
News  Sentinel.  Knoxville. 
Tenn. 

State  Journal.  Lincoln. 
Nebr. 

Sun.  Lone  Beach.  Calif. 
Odfaams  Press  (J  iia- 
ck$tus)»  London.  Eng. 
Sentinel,  Milwaukee.Wis. 
Press.  Mobile.  Ala. 

Press.  Muncie,  Ind. 
Western  Newspaper 
Union,  New  York  City 
(J  A/athtmes) 
World-Her^d,  Omaha. 
Nebraska 

Leader.  Oklahoma  City. 
Oklahoma 

Post.  Pasadena,  Calif. 
Journal,  Pottsville  Pa. 
Times- World,  Roanoke. 
Virginia 

News  Leader,  Richmond. 
Virginia 

News-Pilot.  San  Pedro 
California 
Union-Tribune.  San 
Diego.  California 
Outlook,  Santa  Mimica, 
California 

Press.  Springfield,  Mo. 


Times,  Tacoma,  Wash. 
Tinges.  Toledo.  Ohio 
Washington  Mat  Service. 

Washington.  D.  C. 
Hollister  Press,  Wilmette, 
Illinois 

News.  Wilkes-Barre.  Pa. 
Kings  Syndicate,  New 
York  City.  N.  Y. 
Globe.  Bethlehem,  Pa. 
Daily  Times,  Beaver,  Pa. 
Polish  Union  Daily, 
Chicago.  Illinois 
Item,  Mt.  Carmel.  Pa. 
Post,  Baltimore.  Md. 
Commerc  ia  1  Colo  r . 

St.  Louis,  Mo. 
Afro-American.  Balti¬ 
more.  Maryland 
Sunday  Independent. 

Wilkes-Barre.  Pa. 
HeraJd-News.  Joliet.  111. 
Western  Newspaper 
Union.  Buffalo.  N.  Y. 
Western  Newspaper 
Union,  Baltimore,  Md. 
Globe,  Joplin.  Mo. 
Western  Newspaper 
Union.  Pittsburgh.  Pa. 
Progressive  Matrix  fc 
Stereo  Co.,  Chicago.  111. 
(J  Machines) 
Spokesman-Review, 
Spokane,  Wash. 
News-Tribune,  Tacoma, 
Washington 

Telegram,  Superior,  Wis. 
Tribune.  Ironton.  Ohio 
Times.  San  Mateo.  Calif. 
Telegram,NewYork,N.Y. 
Western  Newspaper 
Union.  Detroit.  Mich. 
Odhams  Press.  Ltd.. 

Manchester.  England 
Evanston  Publishing  Co., 
Evanston.  111. 

Elkhart  Truth,  Elkhart, 
Ind. 

Post- Ad  vocate. 

Alhambra.  Calif. 

La  Prensa,  Saa  Antemio, 
Texas 

N.  E.  A.  Service, 
Cleveland.  Ohio 
Times,  Seattle,  W'ash. 
Register,  MoMle,  Ala. 
State-Journal, 

Springfield,  Ill. 

Polish  Daily  News, 
Chicago.  Ill. 


Send  for  the  GOSS  45  R  folder.  It  tells  ALL  of 
the  startling  points  of  new  merit,  convenience, 
economy,  performance. 

GOSS  PRINTING  PRESS  COMPANY 

I5J5  So.  Paulina  Street 

Ntw  YOaK  CHICAGO  ‘AN  raANCUCO 


Efficient  Salesmen 

and  Representatives  can 
be  secured  through  the 
Classified  Service  of 
Editor  ^  Publisher. 


Drive  and  Control 
for 

Newspaper  Presses 


Send  for  particulart 
to  your  neareM 
G-E  mIcs  office 


GENERAL  ELECTRIC 


Rebuilt  Presses 

SCOTT  16,  24  and  32-page  Presiet. 

GOSS  24-page  press  good  for  black  and 
color  wort^  also  GOSS  Sextuple  printing 
up  to  48  pages. 

HOE  Pony  Quadruple,  Quadruple,  Sex¬ 
tuple,  Sextuple  Color  Press,  Octuple  and 
Double  Sextuple  Presses. 

DUPLEX  Metropolitan  Quadruplt 
Stereotype  Presses — print  up  to  32  pages 

Available  for  Early  Delivery 

WALTER  SCOTT  &  COMPANY 

Mala  Oflto,  a  Faatao . PlalaiM,  N.  i. 

Nmr  Yark  Ofloa . Brakaw  BlSf..  1417  BnUa« 

Clilaaaa  OfBaa . Maaa4aMk  IM 


SAVE  A  MINUTE 

in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stayi 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25.  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

Prepared  Matrix  Paste. 

The  above  are  only  a  few  of  our  specialties. 

New  England  Newspaper  Supply  Co. 


Worcester,  Mass.,  U.  S.  A. 

CabU  Addma  NENSCO— WarcMta. 


A  Sfricfly 
Qua  lify 
Produef— 

A  Quality  Purchase  is, 
alter  all,  the  Ex«rcis« 
of  the  Truest  Economy 


FRANK  B.  BERRY 


WILLIAM  J.  MINGLE 


Special  Designs  in  steel  equipment  to 
meet  the  economic  production  require¬ 
ments  of  the  present  day  printing  and 
publishing  plant.  Special  steel  equipment 
designed  to  meet  the  requirements  of 
every  department  of  the  newspaper  plant. 


BERRY-MINGLEC;.P  rinting  Equipment  Engineers 

Oaiignen  and  Makart  of  Qua  lity  StntI  Printing  Office  Equipment 

Flatiron  Bldg.,  1 75  Fifth  Avenue  at  23rd  St.,  New  York 


/ 
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Employment  and  Special  Services 


editor  &  PUBLISHER 
Classified  Advertising 
RATES 

SITUATIONS  (Cash  with  Order) 

1  Time  —  .50  per  line 
3  Times  —  .40  par  Uaa 


all  OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

I  Time  — .75  per  line 
4  Times  —  .60  per  line 
Count  six  words  to  the  line 


sriiitt  spsee  Cbarse  at  same  rate  per  line 
p,"  insertion  as  earned  by  <»4uency_  of 


iaurtien.  Minimum  space,  three  lines, 
rw  Editor  *  Publisher  reserves  tbs  right 
M  cisssify.  edit  or  reject  any  copy. 


business  OPPORTUNITIES 

Brokers 


tenmvsr  Brokerage— Only  high-grade  proper- 
ilM  Personal  service.  Clyde  H.  Knox,  Board 
if  Trade  Bldg.,  Kansas  City,  Mo.  _ 


a«l  Oppot*““**y — weeklies  with  combined 
.j^lition  of  over  10.000  published  from  one 
niiat  In  Metropolitan  district;  good  real  estate; 
iplndid  eqnlpinent,  both  newspaper  and  Job; 
.train*  dividends;  sacrifice  price;  owner  desires 
tt  retire.  J.  B.  Shale,  Times  Building,  New 
Tort. 


Newspaper  Financing 


I  ipecUlite  In  Issues  which  enable  you  to  enjoy 
tbe  ctth  value  you  have  created  without  sacrl- 
tdn*  tnv  part  of  ownership  or  control.  Have 
)nit  finlsbetl  raising  $.VIO,000  for  one  paper:— 
malti.  circulation  and  advertising  nearly 
dosbled.  .t-T14,  Editor  &  Publisher. 


Newspaper  Wanted 


Itrt  Hswipaper  Men  with  long,  successful  ex¬ 
perience  in  all  departments  wish  to  buy  small 
dsUf  that  can  be  bandied  for  moderate  down 
ptfoent.  Give  all  essential  details,  including 
price,  tenns,  equipment,  location,  circulation, 
revenoes,  etc.  Address  A-663,  Editor  A  I’nblisher. 


CIRCULATION 


Promotion 


A.  X.  Stewart  Company,  El  Cortes  Bldg.,  Santa 
Mnolra,  California.  An  efflcient  circnlatlon 
Mdin*  organization  accepting  only  bon.aflde 
mbecriptlons  (paid  in  full  by  subscriber).  Write 
«  wire,  without  obligation,  for  field  survey. 


Blair  k  Austin,  circulation  bnlldert  222  West 
Greeavlch  St.,  Reading,  Penn.  Originator!  of 
^letinanthlp  Club  Campaigns.  Telephone!: 
bdlce  21331;  residence  81-9240. 


Iks  W.  B.  Kendall  Company,  104  N.  Bailey 
Ate.,  Louisville,  Ky. — Circulation  Builders — 
Creatora  and  sole  owners  of  Tbe  Kendall  Plan. 


Cntracta  for  Partlowe  Plan  real  clrcnlatlon- 
bslMlDg  campaigns  are  being  filled  as  rapidly 
>•  pottible  In  the  order  in  which  bookings  are 
sade.  Newipapera  deeiring  additional  circnla- 
ti«  and  more  thorough  coverage  during  the 
leamlnder  of  the  current  year  are  urged  to 
sake  dellnice  reaervationa  now.  Contracts  from 
»ew  clients  are  accepted  only  after  a  Part- 
hwe  sdentiflc  survey  and  analysis  of  each 
ladlvlduii  field,  a  letter  or  collect  wire  for 
thli  free  analysis  entails  no  obligatlona,  but 
k**  secure  an  intelligent  and  frank  recom- 
®^atlon  as  to  whether  or  not  a  circulation. 
Mldln*  drive  would  prove  practical  and  help- 
‘•1  at  the  time  to  the  publication.  Publishers 
•re  sever  urged  to  buy  Partlowe  service.  The 
Ikrtlowe  survey  end  analysis  is  genuine.  W’rlte 
«  wire  collect.  The  Charles  Partlowe  Com. 
fith  Floor,  Occidental  Bldg.,  Indianapolis. 

ieisatillo  circulation  campaigni — 4,000  to  80,000 
■iihicriptlons — prosperity  in  dull  times.  Hudson 
»«  Priest,  246  Fifth  Ave.,  N.  Y. 

Jke  John  F.  Morrison  Company,  Sixth  Floor, 
«  n  ^  and  Tribune,  Dea  Moines,  la.,  Clrcula- 
uoB  Builders.  Write  or  wire  for  Field  Survey. 


Opportunities? 

always. 

Locate  the  one  you  seek 
through  a  Classified  Ad. 


EMPLOYMENT 


Help  Wanted 


Advertising  Solicitor,  experienced,  wanted  by 
siitmrtiaii  newspaper,  Jewish  young  man  pre¬ 
ferred.  Give  experience,  references,  etc.  A-708, 
Editor  &  Publlaher. 


Claatifled  Manager  wanted  for  large  newspaper 
of  recognized  standing.  Opportunity  attractive 
to  first  class  man  with  complete  clasaified  ex- 
lierience.  A-710,  Editor  &  Publisher. 


Deak  Editor  Wanted— Experienced  man  who  can 
spend  a  little  time  on  local  news  if  necessary. 
Must  be  able  to  handle  all  telegraph  and  write 
all  heads.  Permanent  position  in  good  Missouri 
town  of  2.3.0011  iM>pulatlon.  Address  A-G09,  Edi¬ 
tor  A  Publisher. 


Editor  Wanted — Young,  experienced,  for  amall 
daily.  Must  be  able  to  direct  ataff,  write  beads 
and  develop  features  and  other  news.  This  po¬ 
sition  Is  not  open  to  “drifters.*’  The  man 
wanted  must  be  able  to  build  a  place  for  him¬ 
self  in  tbe  community.  Write  full  Information, 
including  salary,  to  A-688,  Editor  &  Publiaher. 


General  Manager  wanted  for  Western  daily  in 
city  of  20,000.  Should  be  over  30  and  under  SO. 
Preferaltly  one  who  has  come  up  through  me¬ 
chanical  department.  No  boozer  need  apply. 
Give  details,  enclosing  photograph.  A-687,  Edi¬ 
tor  A  Publisher. 


Situation*  Wanted 


Advertiaing  Han,  Now  employed,  desires  con¬ 
nection  in  an  advertiaing  capacity.  Young  man 
with  thoroughly  endorsed  qualifications  can  get 
results,  and  writes  good  copy.  Prefers  daily  in 
city  of  SO.OOO  or  more.  Seeking  change  to 
satisfy  ambition  for  advancement.  Write  giv¬ 
ing  conditions.  A-637,  Editor  &  Pobllaber. 


Advertising  Salesman,  33,  college  training,  mar¬ 
ried,  12  years  experience,  now  employed  with 
general  and  financial  agency  contacts,  will  rep¬ 
resent  newspaper  or  other  publication  in  New 
York  City.  A-7H,  Editor  &  Publlaher. 


Artiit,  cartoonist,  retoucher,  layouta,  roto. 
Capable  of  handling  staff  or  one  man  position, 
references.  A-690,  EMitor  &  Publiaher. 


Busineti  Manager-Advertising  Director — Twelve 
years'  experience.  Knows  every  angle  of  the 
business.  .Successful  record.  A1  references. 
College  graduate.  Married.  .*12  years  of  age. 
Opportunity  more  essential  than  location.  Avail¬ 
able  Oct.  lat.  A-704,  Editor  &  Publisher. 


Cartoonist — .Mr.  Editor:  Young  man,  experi¬ 
enced,  can  brilliantly  play  up  on  interesting 
local  and  world  news  iteina.  A  splendid  feature 
to  liven  up  the  news  section.  Neat  style. 
Samples.  Ueferences.  Anywhere.  Box  A-(i96, 
Editor  A  Pulillslier. 


Cartooniit,  age  23,  experienced,  with  ideas,  de¬ 
sires  position. _ .\-075,  Edltor_&  I’ubllsher.  __ 


Circulation  Manager,  age  3tl,  seven  years  last 
position.  Ex|>erience<l  in  ail  methods  of  tiiatrl- 
hiition.  Prefer  small  dally  in  East.  References. 
.4-702,  Fklitor  &  Publisher. 


Circulation — Now  available,  young  man  with 
eight  years’  ex|>erienee  on  dully  and  combina- 
llon  papers,  with  an  enviable  record,  three  years 
as  circulation  mauuger.  Thorough  knowledge  of 
carrier  promotion  and  A.  B.  C.  A-703,  Editor 
&  Publisher. 


Circulation  Manager,  or  assistant;  desires  aitn- 
atlon  on  second  paper  wliere  ability  and  bard 
work  will  be  appreciated.  10  years’  experience 
in  home  delivery,  boy  promotion  and  orgaiiiza 
tlon  building.  .4  proven  record,  A-1  reference*, 
salary  secondary.  .4-709,  Editor  .V  Piihlislicr. 


Circulation  Manager  lino  to  consoliilutioii  forced 
to  seek  new  connection.  Since  Feliruary  first 
liave  taken  evening  paiier  in  a  highly  competi¬ 
tive  field  from  third  to  first  place.  Ex|a‘rience 
covers  morning,  evening  and  Sunday  on  paja-rs 
from  7,000  to  90,000  circulation,  past  12  years' 
as  circulation  manager.  A-712.  Editor  &  Pub¬ 
lisher. 


Clasaified  Manager,  with  background  of  9  ye  irs' 
advertising  experience.  I’roven  executive  as 
well  as  an  iimisiial  producer  of  sound  classified 
business.  Not  afraid  of  stilt  competition.  A-707, 
Editor  A:  Publisher. 


Classified  Manager  —  Goml  linage  records,  10 
years’  experlenee,  excellent  references.  .Vvail- 
ahle  October  Ist.  .V-69H,  Editor  &  Publisher. 


Editorial-Desk  Man,  married,  84,  long  experi¬ 
ence  large  and  small  dailies,  deaires  place  in 
pn>gressive  town  aiiont  .30.000.  Morning,  Even¬ 
ing.  .4-703,  Editor  A  Publisher. 


EMPLOYMENT  MECHANICAL 


Situation*  Wanted 


Executive  of  very  auccesaful  newspaper  now  act¬ 
ing  as  Production  Manager  and  .4ssistant  to 
General  Manager,  with  ordinary  suix-rviaion  of 
all  branches  of  mechanical  department,  and 
executive  in  full  charge  during  hla  absence, 
desires  new  connection. 

Has  initiated  dead  lines,  methods,  routine 
and  practices  now  in  effect  in  entire  organiza¬ 
tion  and  functioning  with  unusual  smoothness. 
Is  an  executive  of  broad  experience  and  mod¬ 
ern  in  hia  luethoda.  Is  fully  cognizant  of  im¬ 
portance  of  harmonious  relationship  between  de¬ 
partments  and  baa  been  auccesaful  in  securing 
co-operatloB  between  tbe  business,  advertising, 
news  and  mechanical  dep  irtmenta. 

Experienced  in  every  line  of  newspaper  work 
and  should  be  valiiuble  to  some  busy  publisher 
or  general  manager.  Present  salary  $7500 
yearly.  Identity  of  advertiser  will  not  be  dis¬ 
closed  until  interview.  A.697,  Editor  &  Pub¬ 
lisher. 


Managing  Editor — Fifteen  years’  actual  experi¬ 
ence  every  capacity,  large  and  small  town,  now 
edtor,  makeup,  columnist,  Chicago  newspaper, 
seeks  opportunity  take  active  charge  of  daily 
in  town  23,000  to  75,000.  Married,  39,  Cn- 
qneationable  references.  A-685,  Editor  A  Pub¬ 
lisher. 


Newspaperman,  experienced  with  successful  rec¬ 
ord  under  hard  conditions,  seeks  connection  as 
Bnsiness,  Advertising  or  Circulation  Manager. 
ConacientiouB  worker;  economical;  original  pro¬ 
motional  plana;  undertaands  ABC  requirements; 
solicited  largest  agencies;  A-1  references.  Might 
invest  in  amall  daily.  A-635,  Editor  A  Publlaher. 


Photo-Engraver  —  Charge,  fully  experienced, 
newspaper,  commercial,  color.  Now  employed. 
Prefer  smaller  city.  ■4-.377.  Editor  &  Puhllaher. 

Pressman,  Stereotypsr,  or  Mechanical  Superin¬ 
tendent,  A,  1.  experience,  best  references,  any 
size  paper.  Desires  change  at  once.  A-683, 
Editor  A  Pnbllaber. 


Promotion  Manager— Editorial,  advertising,  cir¬ 
culation.  Conteata,  stunts,  pageants,  special 
pages  and  sections,  analyses,  reader-surveys. 
Long  record  of  accomplishments.  Now  em¬ 
ployed.  .4-701,  Editor  &  Publisher. 


Reporter,  girl,  dally  and  weekly  experience. 
General  assignment,  features,  society,  lovelorn, 
theaters.  Can  go  anywhere  Immediately.  A-7U6, 
Editor  &  Puhllaher. 


MECHANICAL 


Equipment  For  Selo 


For  8ale--Two  variable  speed  60  11.  P.  direct 
current  motors,  two  control  Imards.  Grids  and 
eight  control  boxes.  All  perfect.  Were  on  an 
Octuple  I'ress.  Had  to  give  way  for  alternating 
current.  Brockton  Enterprise,  Brockton,  Muss. 


Have  You 


Linage 
Losses  ? 


Let  us  put  you  in  touch 
with  an  advertising  man 
who  has  new  selling 
ideas  and  the  ability  to 
promote  and  capitalize 
them. 


Classified  Service, 

Editor  & 
Publisher 


Equipment  For  Sale 


For  Sale  -4  IJiinlypes,  1  Ludlow,  2  make-up 
tables.  Tageblatt,  107  N.  6th  St.,  c/o  Bernhard 
44’allrath. 


Daily  Newspaper  Plant,  complete  with  24-|.age 
press  and  entire  composing  room  and  otC-e 
equipment.  Will  sell  as  unit  or  In  parts.  Wbav 
can  you  use?  John  Griffiths  Company,  150  Naa- 
Ban  St.,  New  York. 


Equipment  -Two  60  H.I’.  220  V.  At;  motors,  20 
S-coI.  chases.  News.  Chuttanoogn,  Tenn. 


Levy  Process  Camera,  24  x  24,  complete  with 
iron  stand,  tilting  copy  frame,  18"  Cooke  lens, 
pair  Solur-Ilte  camera  lamps  with  rheostat. 
Also  Hoe  Washington  Hand  IToving  Press  with 
iron  slab.  Perfect  condition.  Bargain.  Address 
A-700,  Editor  &  I’ubllshcr. 


8,000  lb,  square  ink  tank  and  pump.  H.  Zenke, 
22  North  Wm.  St.,  N.  Y.  C. 


Preaaez,  all  sizes,  Chandler-Price,  Miller*, 
paper  cutters,  cabinets,  composing  room  sup¬ 
plies.  Collin,  343  West  Broadway,  N.  Y.  City. 


Photoengraving  equipment  for  sale.  Complete 
plant  or  any  part.  Miles  Machinery  Co.,  480 
West  Broadway.  N.  Y.  C. 


Equiy ■!  WuutuJ 


Wanted — 21Vk-inrh  cut  off,  stereotype  casting 
box.  Scott  preferred.  A-6U0,  Editor  &  Pub¬ 
lisher. 


Wanted — Four  deck,  single  width,  21H"  cat  off 
press.  Full  details  wanted.  A-682,  Editor  A 
Publisher. 


MISCELLANEOUS 


Journaliztic  Antique* 


A  Collector  Is  in  tbe  market  for  Joiirnaliatic 
antiques  such  as  autograpli  letters  of  former 
editors  in  this  country  or  in  Canada,  dating 
back  even  to  Colonial  times;  first  issues  of 
well-known  newspapers;  pictures  of  famous 
American  Journalists  of  past  generations;  old 
photographs  of  historic  news  events;  copies  of 
old  newspapers  containing  accounts  of  events 
of  unusual  Interest;  or  any  other  antique  or 
relic  in  the  fields  of  advertising  and  publish¬ 
ing.  Ixmk  through  your  old  letter  files,  scrap- 
Ixmks,  etc.  Then  let  me  know  what  you  have 
and  what  your  price  is  (must  be  mo<lerate,  but 
for  cash  if  accepted).  E-746  Editor  A 

Publisher. 


Newspaper  File 


New  York  Tribune 

Wanted,  lo  complete  a  file,  one  copy  of  the 
New  York  Tribune  of  eacli  of  the  following 
dates  of  the  year  1863:  April  16,  21,  22,  23, 
24,  28,  30.  .May  1,  2,  3.  5.  6.  7,  8,  9.  10,  14 
to  28  (ineliisivei.  30,  31,  June  1  to  9  (inclu¬ 
sive).  Must  he  ill  goisl  ronditlon,  untorn  and 
complete.  Editor  A  Publisher. 


North  Carolina  Evening 
newspaper  in  growing 
community.  Exclusive  in 
its  field.  On  profitable 
basis.  Price  $35,000: 
cash  required  $10,000; 
balance  deferred. 

PALMER,  DEWITT  dc 
PALMER 

350  Madison  Ave.,  N.  Y. 


NEWSPAPER 

Problems  in  appraisements  and 
consolidations  are  invited.  Prop¬ 
erties  bought  and  sold  through 
confidential  negotiations.  Prompt 
personal  service.  Yon  may 
write  ns  in  tbe  fullest  confidence. 

Service  in  the  South 


HARWELL  «  BUGGY.  Inc. 

Newspaper  Brokers 

Comer  Bldg.  Birmingham.  Ala. 


68 


Editor  &  Publisher  The  Fourth  Estate  for  September  2  7,  1  930 


By  MARLEN  PEW 


HEN  Herbert  Hoover  was  Secre- 
”  tary  of  the  Department  of  Com¬ 
merce  he  formed  the  acquaintance  and 
encouraged  contact  with  the  editors  of 
American  business  papers.  At  regular 
intervals  a  group  of  these  editors,  each 
a  specialist  in  some  branch  of  industry, 
made  pilgrimages  to  Washington  and 
would  sit  for  hours  at  the  desk  of  one 
who  knew  more  than  any  other  individual 
in  public  life  about  the  ebb  and  flow  of 
national  trade.  Mr.  Hoover  trusted 
these  men  implicitly  and  talked  freely. 
He  was  never  quoted,  of  course,  but 
revelations  made  at  the  conferences 
formed  a  background  of  tremendous 
value  to  writers  on  industry  and  busi¬ 
ness.  Following  his  ascension  to  the 
Presidency  Mr.  Hoover  made  known  to 
the  group,  organized  as  the  National 
Conference  of  Business  Paper  Editors, 
that  he  greatly  desired  to  continue  the 
conferences  and  the  meetings  now  take 
place  in  his  White  House  office. 

*  *  * 

N  Monday  afternoon  of  this  week 
more  than  40  editors  of  business 
papers,  mainly  published  weekly,  sat  in 
leather  chairs  which  are  usually  occu¬ 
pied  by  cabinet  members  and  politicians, 
around  a  24-foot  mahogany  table,  await¬ 
ing  an  interview  with  the  Chief.  Pres¬ 
ently  a  door  leading  from  a  private  office 
opened  and  Mr.  Hoover  appeared,  tak¬ 
ing  a  seat  at  the  end  of  the  long  table. 
He  had  a  smiling  greeting  for  his  old 
editorial  friends.  The  President  wore  a 
blue  sack  coat  suit,  low  shoes  of  soft 
and  glossed  leather,  a  bright  tie  and 
modest  double  collar.  He  SMmed  in 
excellent  health  and  good  spirits.  A 
clear  skin  and  upright  carriage  spoke 
of  retained  youth,  but  Mr.  Hoover’s 
mo\ements  are  slow  or  deliberate.  I 
think  the  cares  of  official  life  are  very 
real  to  him.  He  talks  in  low  tones,  often 
making  it  difficult  for  persons  at  the 
opposite  end  of  the  table  to  catch  each 
word.  Occasionally  a  sentence  was  lost 
in  diminuendo,  even  to  persons  sitting 
close  at  hand.  Mr.  Hoover  has  a  sort 
of  whistling  lisp,  but  it  is  pleasantly 
musical.  His  habit  is  to  look  downward, 
while  speaking,  but  at  times  he  glances 
directly  and  quite  piercingly  at  an  inter¬ 
viewer.  His  eyes  slightly  protrude  and 
the  lids  are  hea\-y.  I  have  often  noticed 
that  a  characteristic  Hoover  pose,  while 
conversing  in  sitting  posture,  is  to  ex¬ 
amine  his  hands.  Several  times,  on 
Monday,  he  peered  into  the  upturned 
right  palm  as  if  reading  a  message  there. 
This  action  was  varied  by  clasping  and 
unclasping  the  arm  of  the  chair  and 
also  an  occasional  arching  of  the  hands, 
backs  upward.  Mr.  Hoover  rarely 
laughs  and  never  boisterously,  at  least 
in  public.  His  jokes  are  mild.  In  gen¬ 
eral  he  has  the  mannerisms  of  keen, 
serious  business  executives  I  have 
known.  He  is  at  home  at  a  directors’ 
table.  His  talk  is  in  the  argot  of  the 
business  office — “consumer  demand.’’ 
“grain  hedging,”  “retail  pick-up,”  “sea¬ 
sonal  mo\ements,”  “sound  practice,” 
“dealer  acceptance,”  “passenger  miles” 
and  so  forth. 

*  *  * 

l^R.  HOOVER  is  unlike  the  average 
statesman.  You  like  him  for  gen¬ 
tleness  and  good  manners  and  believe 
he  is  self-confident  and  well  restrained, 
hut  he  lacks  boldness  or  any  outward 
sign  of  zealous  cause  leadership.  He 
habitually  qualifies  his  statements  with 
such  safety  clauses  as,  “it  seems  to  me,” 
or  “I  have  an  impression  that.”  or  “oc- 
cording  to  a  report”  from  such-and-such 
authority.  Whereas  Dr.  lulius  Barnes, 
who  is  Mr.  Hoover’s  close  business  ad¬ 
viser,  is  definitely  confident  of  the  mean¬ 
ing  of  statistics  which  flow  in  unbroken 
torrent  from  his  lips,  the  Chief  in  the 


White  House  remains  a  conservative 
speaker.  The  interviewer  feels  at  ease 
in  his  company  when  doing  most  of 
the  talking.  An  interesting  observation 
one  makes  at  an  editorial  conference  at 
the  W  hite  House  concerns  Mr.  Hoover’s 
depth  of  comprehension  of  world-wide 
economics.  His  familiarity  with  the 
current  details  of  industry  and  business 
in  all  of  their  branches,  is  remarkable. 
As  a  matter  of  fact,  while  he  speaks  with 
unusual  candor  to  the  editorial  group 
and  will  sometimes  even  lead  contro¬ 
versial  discussions,  he  is  usually  as  good 
a  listener  as  Calvin  Coolidge,  sitting 
rapt  in  thought  as  trade  writers  dis¬ 
course  upon  conditions  in  their  respec¬ 
tive  fields.  Now  and  then  the  Presi¬ 
dent  will  shoot  in  a  question.  Invariably 
it  will  be  to  the  dead  center  of  the  issue. 
It  will  be  a  sharp,  shrewd  inquiry  by 
one  who  obviously  knows  the  subject  to 
a  nicety.  It  may  concern  railroad  traffic, 
or  the  Southern  spinning  industry,  or 
urban  building,  the  state  of  the  steel 
trade,  agriculture,  mining,  public  works, 
finance,  trends  of  retail  trade,  the  auto¬ 
motive  situation  or  even  some  abstract 
phase  of  the  economic  system  abroad, 
and  I  have  seen  Mr.  Hoover,  with  a 
few  quietly  spoken  words,  driven  di¬ 
rectly  at  the  heart  of  a  subject,  greatly 
embarrass  and  humble  an  editor  who  be¬ 
lieved  himself  an  expert  in  a  given  field, 
j’et  come  to  Washington  to  learn  a  nice 
point  from  Mr.  Hoover.  His  detailed 
information  on  a  wide  variety  of  indus¬ 
tries  has  caused  the  business  press  to 
respect  him  deeply  and  lean  heavily  on 
his  judgment. 

*  *  * 

^HE  rule  of  the  conference  forbids 
-*■  direct  quotation  of  the  President,  but 
one  is  entitled  to  say  in  print  that  the 
general  attitude  of  the  Administration, 
concerning  the  business  outlook,  was 
openly  expressed  by  Secretary  Lamont 
of  the  Department  of  Commerce,  at  a 
dinner  at  the  National  Press  Club  on 
Monday  night,  before  the  same  editorial 
group.  “It  is  perfectly  clear,”  he  said, 
“that  business  on  the  whole  has  ceased 
the  marked  decline  which  was  character¬ 
istic  of  a  number  of  ^rlier  months  and 
there  are  some  distinctly  encouraging 
features.”  He  referred  to  a  growth  of 
export  trade,  shown  in  August,  and  in¬ 
creased  retail  trade  which,  he  said,  was 
better  than  seasonable.  He  remarked  the 
low  prices  of  various  commodities  and  be¬ 
lieved  there  would  be  substantial  buying 
because  of  the  cheapness  of  merchandise. 
There  was  the  added  fact  that  retail 
stocks  have  been  running  very  low  and  a 
season  of  buying  will  be  necessary.  Dr 
Julius  Barnes,  in  his  rapid-fire  manner  of 
speaking,  painted  an  optimistic  outlook 
for  business  America  and  characterized 
as  political  bunk  much  of  the  com¬ 
mercial  crepe  hanging  of  the  day  and 
hour. 

*  ♦  * 

IT  seemed  to  me  that  the  business 
editors  were  richly  favored  and  that 
as  writers  were  given  an  extraordinary 
opportunity  to  yield  readers  service  by 
reason  of  a  day  in  Washington.  I 
wondered  why  it  was  that  there  is  no 
comparable  organization  of  editors  of 
the  daily  press,  other  than  the  Wash¬ 
ington  Correspondents’  Corps,  meeting 
at  regular  intervals  with  the  Chief 
Executive  for  a  confidential  background 
talk  on  current  political  and  economic 
questions.  True.  Mr.  Hoover  has  been 
more  liljeral  and  fair  in  his  press  con¬ 
ferences  than  any  occupant  of  the  White 
House,  except  Mr.  Wilson  for  a  short 
time  in  his  first  administration.  But  if 
this  is  a  good  thing,  why  not  pursue  it 
further— at  least  once  each  year,  when 
members  of  the  American  Society  of 
Newspaper  Editors  are  meeting  in  Wash¬ 


ington  in  annual  convention?  An  execu¬ 
tive  conference,  of  the  kind  practiced 
by  the  President  in  relation  to  the  busi¬ 
ness  editors,  would  be  a  stimulant  of  im¬ 
mense  value  to  editors  of  the  daily  press 
and  I  believe  would  be  helpful  to  the 
President.  I  would  like  to  see  Mr. 
Hoover  set  up  this  admirable  precedent, 
doubtless  to  be  followed  through  years 
to  come  by  other  Presidents.  His 
liberal  attitude  toward  the  press  rather 
justifies  the  action.  He  is  not  suspicious 
or  afraid  of  editorial  men,  as  so  many 
Presidents  before  him  have  been,  largely 
due  to  partisan  politics.  A  confidence  is 
as  safe  in  the  hands  of  daily  newspaper 
editors  as  among  the  editors  of  business 
papers.  If  the  idea  is  of  value  to  the 
President  it  should  also  be  of  worth  to 
members  of  the  Cabinet.  One  can  con¬ 
ceive  of  a  series  of  round-table  discus¬ 
sions,  between  high  federal  officials  and 
editors  of  the  daily  press,  at  stated  in¬ 
tervals,  which  would  yield  mutual  bene¬ 
fits  and  react  favorably  on  public 
policy. 

*  *  * 

T  has  seemed  to  me  in  the  past  that 
the  abomination  of  the  jump-line  had 
gone  the  limit,  with  skips  in  some  news¬ 
papers  from  page  one  to  page  three  and 
then  a  slide  back  to  an  inside  page  of 
a  second  section,  but  this  week  I  noticed 
in  a  favorite  old-line  sheet  the  jump 
evil  worse  compounded.  A  make-up 
editor  had  actually  started  a  news-story 
on  a  back  page  and  then  jumped  it  twice 
to  forward  pages.  In  turning  the  pages 
from  front  to  liack  it  was  strange  to  come 
on  a  two-column  jump  headline  carrying 
the  tail-end  of  the  story,  labeled:  “See 
page  32.”  w'hich  was  the  back  page  of 
the  section:  then  find  another  such 
atrocity,  this  time  a  single-column  jump, 
similarly  labeled,  and  finally  locate  the 
head  of  the  boa-constrictor  on  the  back 
page.  No  objection  to  this  style  in  Yid¬ 
dish  language  sheets,  but  it  seems  an 
ultimate  indignity  in  a  newspaper  made 
to  read  from  front  to  back  by  the  busy 
people  of  a  hustling  city. 

#  *  * 

A  L.ATE  development  in  personal  col- 
umning  is  the  dressing  up  ot  porno¬ 
graphic  smut  in  enough  language  to  get 
it  by  the  post-office.  It  is  quite  an  art. 
On  the  burlesque  stage  the  smut  comedian 
may  make  gestures  to  get  a  bit  of  dirt 
across  the  footlights,  but  the  writer  is 
limited  to  words  and  the  signs  that  a 
slug-casting  machine  provides.  The 
authors  of  smutty  stories  told  in  print 
justify  their  product  on  the  ground  that 
if  these  jokes  are  good  enough  to  tell  in 
wash-rooms,  Pullman  smoking  compart¬ 
ments  and  in  the  drawing-room  when 
the  ladies  have  retired  to  the  kitchen  to 
mix  cocktails,  they  are  quite  all  right 
in  a  newspaper  column,  if  and  when  the 
the  so-called  humor  is  subtle  or  suffic¬ 
iently  masked  to  bar  out  school  kids. 
Years  ago  I  heard  Irving  Brant,  editorial 
w'riter  for  St.  Loui.<t  Star,  pr^ict  that 
the  craze  for  circulation-at-any-cost 
might  some  day  induce  some  enterprising 
publisher  to  insert  a  sniff  of  coke  in 
everv  copv. 

*  *  * 

LETTER  from  a  valued  client:  “Do 
you  think  of  any  crusade  that  our 
newspaper  (published  in  a  city  well- 
known  to  the  author  of  Shop  Talk) 
might  tackle,  which  would  put  on  cir¬ 
culation  without'  too  great  antagonism 
of  any  local  interest?  We  have  done 
some  good  things  in  recent  years  in 
reference  to  gas  and  electric  utilities, 
hut  this  summer  have  been  running  light 
on  policy  stuff.  We  are  still  the  people’s 
paper.  .  .  .” 

*  *  » 

Every  newspaper  in  the  United 
States,  in  my  humble  opinion,  .should 
be  militant  for  a  reform  of  conditions 
permitting  the  reckless  slaughter  of  men. 
women  and  children  on  public  highways 
of  the  states  and  in  city  streets  by  auto¬ 
mobiles  and  trucks.  It  is  the  most  brutal 
chapter  in  American  history  and  we  all 
stand  bv  as  if  helpless.  Indeed,  it  seems 
to  me  that  we  have  grown  callous  to  the 
violence  of  the  road  and  are  only  con¬ 
cerned  when  disaster  overtakes  persons 
in  our  immediate  circle.  The  story  of 
the  automobile,  driven  off  the  curb  into  a 
telegraph  pole  by  another  recklessly 


handled  car,  or  by  a  hoggish  truck  witk  ■ 
one  or  more  persons  torn  to  bits  by 
terrible  impact,  has  become  so  commoT 
place  that  we  read  without  any  feelii 
of  pity,  shame  or  indignation. 
whole  tragic  story  of  automobile  disaste 
unfolding  day  by  day,  has  becewne  » 
familiar  in  every  city  and  town  that  1 
wonder  if  most  people  do  not  satisfy 
their  interest  by  glancing  at  headlined 
unless  the  victims  happen  to  be  friuS 
The  popular  attitude  is  that  nothing  caa 
be  done  about  it,  so  why  bother.  And! 
have  noticed,  while  touring,  that  persom 
will  pass  wrecks  without  even  pausb* 
to  give  a  hand,  while  others  more  chrioij 
will  stop  and  gape  at  the  victims,  yst 
offer  no  aid.  A  newspaperman  of  m* 
acquaintance  came  on  a  wreck  in  a  Lo* 
Island  road  recently  in  which  three  an 
were  destroyed,  due  to  an  intoxicated 
woman  driver,  and  saw  a  crowd  of  a 
half-dozen  men  standing  around  the  fig. 
ure  of  a  young  man,  lying  face-down  « 
the  concrete  pavement.  Not  one  of  the 
group  would  bend  his  back  to  lift  the 
fallen  brother.  The  reporter  did  lift  the 
boy  and  he  died  in  his  arms.  This  is  a 
ghastly  travesty  on  civilization.  The 
endless  riot  of  speeders  and  dare-derfc 
on  public  highways  involves  women  and 
children  as  deeply  as  men. 

*  *  m 


A  NY  fool  may  drive  an  automobilt 
He  may  speed  a  ton  and  a  half  o? 
steel  and  glass,  a  projectile  hurled  at  50 
miles  or  more  per  hour,  on  bearinp 
bathed  in  oil,  over  hard-surface  roads 
littered  with  other  cars,  yet  may  have  no 
lights,  only  worn-out  brakes  or  patched 
tires  which  may  blow  at  any  moment  I 
suppose  there  are  some  communities  that 
compel  reasonable  inspection  of  cars  and 
that  demand  some  reasonable  standard  of  ! 
ability  on  the  part  of  a  driver,  bat  ! 
broadly  it  may  be  stated  that  the  laws  ' 
are  wholly  inadequate  and  enforcemeal  ' 
is  about  on  a  par  with  that  of  the  Eigh¬ 
teenth  Amendment.  American  road  man¬ 
ners  have  become  a  major  scandal.  No¬ 
where  else  in  the  world  are  men  and  ‘ 
women  taking  such  chances  on  choppai|: 
each  other  up  on  the  road  as  are  wt 
Americans.  Recklessness  is  glorified.  To 
do  an  injury  to  a  person  while  driving  on 
an  English  road  is  a  serious  matter.^o#  ’ 
are  in  real  trouble  with  the  authoriti«i 
Criminal  negligence  of  the  worst  sort 
goes  unwhipped  in  this  country  every 
day  and  thousands  of  times  per  year. 
Everyone  knows,  but  few  seem  to  cart,  i 
that  20  Americans  are  killed  in  automo-) 
bile  accidents  every  year  for  evenr ' 
KXl.CKX)  population,  the  greatest  singti ' 
source  of  violent  death  in  this  county. 
The  aggregate  of  fatalities  and  injuries; 
in  ten  years  makes  our  World  War  casth! 
alties  seem  trivial. 

*  *  *  I 


IS  this  nothing  for  the  American  pn 
to  get  excited  about  or  fail 
expose  ?  I  do  not  say  that  it  would  iiur 
mediately  prove  a  popular  crusade,  sinct 
it  wo'uld  interfere  with  the  bloody  ac-i 
tivities  of  a  quite  high  percentage  ot 
the  population,  but  it  is  something  thil 
seems  to  me  to  call  for  action  by  the  in¬ 
dependent  press  which  usually  can  ^  rfr 
lied  on  to  act  when  government  fails.  ^ 
believe,  by  the  same  token,  that  it  wou 
become  popular  and  that  newspape 
which  fight  for  safe  streets  and  road 
ultimately  will  win  the  deep  appreciatisi 
of  a  vast  number  of  people,  at  least  t»l 
thinking  class.  This  autoniobile  condHM 
tion  w'ill  not  stand  analysis.  It  is 
rational.  It  is  a  good  deal  more  than  SJ 
phase  of  man’s  effort  to  adjust  his  h^ 
to  the  machine  age.  It  has  to  do  wir 
speed  mania,  and  our  growing 
ence  to  human  life  and  private  rignj^ 
and  is  also  keyed  to  a  ruthless  pn 
motive.  The  silence  that  has  accor 
ied  the  growing  horror  is  in  part 
counted  for  by  the  fact  that  cars  h^ 
be  sold,  every  patched  wreck 
and  that  the  public  demand  was  Wi 
speed.  So  far  as  the  truck  and  bus 
concerned,  their  toll  of  human  life 
ghastly,  the  justification  lies  much  in 
realm  of  profit.  It  all  seems  _\veir 
cock-eyed  and  brutal  to  this  writer 
I  believe  newspapers  will  some  day  sh 
government  how  the  evil  can  at  least 
checked. 


